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Around the world, American planes and 
American fighting men are staging the “biggest 
show on earth.” Everything we've got must go 
into this gigantic battle for freedom. 

We at home can help by making the things 
we buy and use and sell last longer. This im- 
portant truth applies to carbon papers and 
typewriter ribbons, too. 


The F. S. Webster Company has prepared a 





special leaflet for distribution to your customers. 
It explains in simple language how to make 
long-lasting Webster products give even better 
service. Won't you do your part by giving even 
wider distribution to these booklets? By doing 
so, you will be gaining the good will and 
friendship of your customers — and you will 


be making one more contribution to the war. 


Write today for additional free copies. 


F.S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Mass. 
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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 








Office Appliances 


(To the World's Principal Market Places) 
Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 








Published on the first of every month by The Office Appliance 
Co., 600 West Jackson Boulevard, Chicago 6, Illinois. Cable 
address: Applico, Chicago. Telephone: Canal 3454. 


* 
ESTABLISHED 1904: Succeeding and embodying American 
Stationer, New York, established 1873; Typewriter Trade 
Journal & Office Systems, New York, 1904; The Office, Frank- 
linville, N. Y., 1904; The Office Appliance Journal, Chicago, 
1905; Business Equipment Journal, Chicago, 1908; Office Out- 
fitter, Chicago, 1908; the original National Stationer, New 
York, 1909. 


e 
John A. Gilbert, President; Charles H. Everly, Vice-President, C. F. Malatesta, 
Secretary and Treasurer. 
Evan Johnson, Contributing Editor; John A. Gilbert, Business Manager; 
Walter S. Lennartson, Editor; O. R. Snapp, Assistant Editor; Herbert L. 
Sime, Western Advertising Department; Benjamin C. Wallsten, Copy Depart- 
ment Manager; John H. Reardon, Circulation Manager. 
EASTERN OFFICE: 
G. C. Wheeler, Eastern Manager, 1023 Pershing Square Bldg., 100 E. 42nd St., 
New York, 17, N. Y. Phone Ashland 4-8319. 


Vl 78 Puly 1943 — Vo. 
“Festi 








Paper Limitations and This Issue...... 10 
Eighteenth Annual Convention of the National Oftce 
Machine Dealers Association........ 11 
Look at Business Two Ways to Remain in Profitable 
Function an 22 
War Platens vs. Typewriter Ribbon Wear...... 110 
Conserve Office Supplies! . 114 
n 4 Ps Vow 
NSA War Conference at Philadelphia 26 
Racine Stationer Holds High Rank in Wisconsin Guard 36 
Dictaphone Institutes Training Program 36 
Eagle Moves to New Five-Story Building 36 
National Fiberstok Enters New Home 46 


Logan Named Vice-president of Visible Index Corp. 46 
Bratton Corp. Acquires Dictating Machine Stock of 


New York Concern 48 
Hardman and Noe New Roytype ‘Supervisors 48 
Trenholm Named Chief by Toronto Advertising and 

Sales Club i. tonsa 48 


F. H. Jones, Jr., Made Advertising and Sales Promotion 


Manager By PIOTGEl 8. ...ncccssissecceespecsesiness 50 
IBM Opens New Plant at San Jose, Calif....... 50 
Diebold Holds Annual Election of Officers 50 
Duke Opens Printing and Office Supply Business 50 
“Old Town” Enters New Chicago Office 97 
Conrad Honored by Connecticut Group 97 
Harmonizers Entertain Great Lakes Travelers 101 
Little Rock Firm Buys Two Buildings 101 
Hickman Takes Government Job on Coast 101 
Five Members of Royal Family Amass 125 Years of 

Service 102 
Northwest Travelers Club Notes... 102 
News Notes from District No. 8 105 
Moon Typewriter Company Changes Hands 109 
Anderson Elected President of Sales Executives 109 
San Antonio News Notes..... 117 
Retailers, Theatre Employees and News Boys Combine 

Efforts in July War Stamp Drive................. 118 
Seen and Heard in Southern California............ 121 
Quackenbush With Schiller and Schmidt 126 
Melind Sponsors Institutional Campaign Aimed at Sta- 

tioners’ Consumer Trade 129 
New England Travelers Club Notes. ; 137 

Departments and Classified Toews 

Business Builders _... 23 New Equipment, Devices and 
Business Opportunities 49 Supplies 21 
Corporation Reports 9 News and Miscellany 48 
Editorial 24 O.A. Information Service 29 
For Our Country 98 Office Furniture, Wood and Steel = 
Guest Book 34 Other Lands, In 

Here and There 24 Passed Away 30 
Meetings, Dinners, Conventions 40 Patents 8 
New Trade Literature 4 Weddings 137 





{SUBSCRIPTION RATES 
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interest to this trade. All 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 
A 

Aceo Products, Inc.... 106 
Acme Staple Co....................-.---..143 
Aeme Visible Records, Inc......... 67 
Aigner, G. J., Co....... 101 
Adirondaek Chair Co. 137 
Allen, R. C., Business Ma- 

chines, Inc. a . & 
Allen & Co. = 130 
Amberg File & Index Co. 141 
American Binder Co. 143 
American Hair & Felt Co. 74 
American Passbook Co. 141 


American Photo Laboratories....140 
Amer. Writing Mach. Stores Div. 58 
Ames Supply Co. 69 
Anderson-Hickey Co., Inc. 86 
Artility Metal Products, Inc. 64 
Art Metal Construction Co. 63 


Art Steel Sales Corp. 77, 78, 79, 80 


Autocopy, Inc. 130 
B 
Barkley, C. L., & Co. 89 
Biow Associates 68 
Bolens Products Co. 
Boynton and Co. ae 95 
Bright Chair Co........ 118 
British Staty. Exporter 142 
Browne-Morse Co. .. 84 


Buckeye Ribbon & Carbon Co...118 


Business Efficiency Aids 126 
Cc 

Clarotype Co., The 114 

Codo Mfg. Corp...... 102 

Cole Steel Equipment Co...........116 


Columbia Rib. & Car. Mfg. Co. 49 


Continental Ink Co. 143 
Cook, The H. C., Co. 125 
Corona Typewriter ...................... 33 


Corry-Jamestown Mfg. Corp..... 97 


Cotterman, I. D. : 141 
Cram, The George F., Co. 126 
Cramer Posture Chair Co.....92, 93 
D 
Darnell Corp., Ltd. 129 
Dawn Mfg. Corp., The 140 
Dayton Stencil Works 140 
Dennison Mfg. Co. 81 
Dick, A. B., Co. 31 
Downey, C. L., Co. 138 
E 
Eaton Paper Corp. 125 


Ehrlich Upholstery Works........140 


Ellingsworth Mfg. Co.................141 
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through the journal. 


F 
Farber, Louis H. 117 
Fulton Specialty Co. 133 
G 
General Fireproofing Co 44, 45 
Gies, Walter G., Co. 141 
Globe-Wernicke Co., The . AT 
Graff, Geo. B., Co... 122 
Graphic Duplicator Co. 134 


Guide System & Supply Co. 104 


Gunlocke, W. H., Chair Co. 105 


H 
Hall-Welter Co. ... 140 
Harter Corporation, The 143 
Heyer Corporation, The 145 
I 
Imperial Desk Co. 57 
Imperial Mfg. Co. 124 
Imperial Methods Co. 110 
Indiana Desk Co. 132 
Ink Specialties Co., Inc. 139 
Inter-State Ribbon & Carbon 
Corp. 141 
J 
Jasper Chair Co. 100 
Jasper Desk Co., The 96 
Jasper Office Furniture Co. 112 
Jasper Seating Co. 138 
Leopold Co. 51 
Lyon Metal Products, Inc. 88 
M 
Manifold Supplies Co. 35 
Markilo Co. 142 
Markwell Mfg. Co... inaecee 
Martens Type Cleaner Co. 143 


Master-Craft Corp., Div. S-W... 87 


Meilicke Systems, Inc. 140 
Melind, Louis, Co. 143 


Metal Specialties Mfg. Co......... 110 


Metalstand Co. 108 
Meyer & Wenthe, Inc. 139 
Michigan Desk Co. 54, 55 
Mimeograph bai — 
Mittag & Volger, Inc. 135 
Mutschler Bros. Co. 138 
N 
National Blank Book Co. 140 
National Desk Co., Inc. 82 
National Engraving Co. 142 


Nat'l Postal Meter Co., Inc. 133 
Neidich Process 139 
Neva-Clog Products, Inc. 39 
New England Woodworking Co. 107 
New Indiana Chair Co. 120 


Nucraft Furniture Products 13: 


0 
Old Town Ribbon & Carbon 
Co. 59, 60 
Oxford Filing Supply Co. 91 


P 
Pacific Cb. & Ribbon Mfg. Co... 65 


Parker Pen Co. 75 


Peerless Key-Imperial Mfg. Co.124 


Peerless Steel Equip. Co. 136 
Perma-Bilt Equipment Co. 98 
Phillips Process Co., Inc. 113 
Photo Materials Co. 133 
Polychrome Corp., The 115 
Precise Developments Co. 140 
Pronto File Corp. 83 
Q 
Quality Park Envelope Co. 61 








| THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
pares advertising copy, furnishes list of desirable 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. 
other ways performs useful service, all without charge. 

Subscribers in every land have made, and are making, 

good use of this bureau; manufacturers in every sec- 

tion of the field have evidence of its proved value. | 
Subscribers’ requests for catalogues to bring their files 

up to date, or to replace the file in case of fire or 

other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- | 

turers, 


S. A. lines, and in many 
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They do, however, offer their services in resolving any disagreements which result from relations established 


Record ey Co... 140 
Red Feather Products, Ltd. 85 
Rex-O-Graph, Ince......... 66 
Rite-Rite Mfg. Co. See | 
Rivet-O Mfg. Co. ee 


Roberts Numbering Mach. Co.122 
Roberts, Weldon, Rubber Co.....143 
Rockwell-Barnes Co. 99 
Royal Metal Mfg. Co., The 144 


Royal Typewriter Co................. 4l 


Ss 
St. Johns Table Co. 129 


Sengbusch Self-Cl. Inkst’d Co... 62 


Shaw-Walker Co, ...... 71, 87 
Sheaffer, W. A., Pen Co. 43 
Sheppard, C. E., Co................... 94 


Sikes Co., Inc., The 90 


Smith, L. C., & Corona Type- 


Writers, Inc. 33 
Speed Key Mfg. Co......... 140 
Speed-O-Print Corp. .... 123 
Speed Products Co..................... 127 
Staedtler, J. 8., Ince............. 117 
Standard Record Co. ; 137 


Starkey Paper & Supply Co.....142 


Stationers Loose Leaf Co. 135 
Stein Bros. Mfg. Co....... ance 
Storms, H. M., Co. 128 
Sturgis Posture Chair Co. .. 53 
= 
Taylor Chair Co. 111 
Technygraph Co., The 132 
Toledo Metal Furniture Co. 128 
Typosture Chair Co., Inc. 131 


Underwood Elliott Fisher Co. 
Back Cover 

U. S. Typewriter Ribbon Mfg. 
ISL: - cach pplscinsietatimssseneialadbietienscinsinae 121 


U. S. War Bonds—Stamps........132 


Vail Mfg. Co. hed . 76 
Van Dyke Industries 113 
Victor Adding Machine Co.......103 
Victor Safe & Equip. Co. 109 
Victory Chair Co. 114 
Vogel-Peterson Co. 121 
w 
Wagemaker Co. 139 
Warshaw Mfg. Co. 138 
Webster, F. S., Co. 2 
Wells Office Furniture Co.....72, 73 
Wilson Jones Co. ’ 37 
Wonder Lock ‘ 142 
Wood Office Furn. Institute 56 
Y 


Yawman and Erbe Mfg. Co.....119 
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For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 
Amer. Writing Mach. Stores Div... 58 
Ames Supply Co 69 
Adding Machine Rolls & Paper 
Rockwell-Barnes Co 99 


Adding Machines 


Allen, R. C., Business Machines, 
Inc. sai 52 
Amer. Writing Mach. Stores Div. 58 
Smith, L. C., & Corona Type 
writers 33 
Victor Adding Machine Co 103 

Adding Typewriters 
Underwood Elliott Fisher. Back Cover 

Adhesives 
(See Inks, Adhesives, etc.) 

Arch and Clip Board Files 
Globe-Wernicke Co., The 47 
Rockwell-Barnes Co. 99 
Shaw-Walker Co 71, 87 
Yawman and Erbe Mfg. Co 119 

Associations, Manufacturers 
Wood Office Furniture Institute 56 

Atlases, Georgraphical 
Cram, George F., Co 126 

Bankers Note Cases 
Art Steel Sales Corp....77, 78, 79, 80 
Ceneral Fireproofing ‘o., The..44, 45 
Globe-Wernicke Co., The 47 
Victor Safe & Equip. Co 109 

Binders, Catalogue and Periodical 
Acco Products, Ine sai 106 
Aigner, G. J., Co ; . 101 
Amberg File & Index Co eee 
Master-Craft Corp., Div. S.W. 87 
National Blank Book Co........ 140 
Sheppard, The C. E., Co. 94 
Wilson Jones Co. 7 

Binders, Permanent Storage 
Master-Craft Corp., Div. S.W 87 
Sheppard, The C. E., Co 94 
Wilson Jones Co 37 

Blank Books 
National Blank Book Co 140 
Rockwell-Barnes Co. " 99 
Wilson Jones Co 37 

Blue Print and Plan File Cabinets 
Anderson-Hickey Co 86 
Art Metal Construction Co 63 
Art Steel Sales Co. 77, 78, 79, 80 
Browne-Morse Co R4 
Cole Steel Equipment Co eeceeemee |) | 
Corry-Jamestown Mfg. Co 97 
General Fireproofing Co., The....44, 45 
Globe-Wernicke Co., The. ie 47 
Peerless Steel Equip. Co 136 
Pronto File Corp ;. . &3 
Shaw-Walker Co. . . 71, 87 
Yawman and Erbe Mfg. Co 119 

Bond Boxes 


Art Steel Sales Corp.....77, 78, 
General Fireproofing Co., The....44, 45 


Globe-Wernicke Co., The 47 
Book Cases 
Art Metal Construction Co 63 
Browne-Morse Co. ............. 4 
Corry-Jamestown Mfg. Corp . 97 
General Fireproofing Co., The....44, 45 
Globe-Wernicke (Co., The 47 
Michigan Desk Co... 54, 55 
New England Woodworking Co 107 
Nucraft Furniture Products 133 
Peerless Steel Equip. Co 136 
Shaw-Walker Co 71, 87 
Yawman and Erbe Mfg. Co 119 


Bookkeeping Machines 


Underwood Elliott Fisher....Back Cover 


Box Letter Files 


Art Steel Sales Corp Tr, tan 7, 


Cole Steel Equipment Co. 116 
Globe-Wernicke Co The 47 
Rockwell-Barnes Co 99 


Brief and Zipper Cases 


Master-Craft Corp., Div. S.W 87 
Stationers Loose Leaf Co 135 
Stein Bros. Mfg. Co 136 
Calculating Devices 

Meilicke Systems, Ine 140 


Calculating Machines 
Allen, R. C., Business Machines 
Ine : 52 
Victor Adding Machine Co 103 


Carbon Papers 
See Ribbons and Carbons) 
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Card index Boxes and Trays 
Art Metal Construction Co 63 
Art Steel Sales Corp......77, 78, 79, 80 


Boynton and Co Sennen ae 95 
Cole Steel Equipment Co... ee 
Corry-Jamestown Mfg. Co... 97 
Weel, SGU Ticcsdimicmn Dt 
General Fireproofing Co., The....44, 45 
Globe-Wernicke Co., The . 47 
Guide System and Supply Co. 104 
Imperial Methods Co Pe 110 
New England Woodworking Co 107 
Peerless Steel Equip. Co. 136 
Pronto File Corp 83 
Shaw-Walker Co 71, 87 
Wagemaker Co 139 
Warshaw Mfg. Co 138 
Wells Office Furniture Co 72, 73 
Yawman and Erbe Mfg. Co 119 
Cash Boxes 
Art Steel Sales Corp 77, 78, 79, 80 
Cole Steel Equipment Co 116 
General Fireproofing (o., The 44, 45 
Casters, Caster Bearings, Slides 
Darnell Corp 129 
Celluloid Envelopes 
See Envelopes, Celluloid 
Chair trons 
Bolens Products Co 70 
Chairs, Folding 
Adirondack Chair Co 137 
Farber, Louls H Bir | | 
Lyon Metal Products, Inc a8 
Royal Metal Mfg. Co 144 
Chairs, Office 
Artility Metal Products, Inc 64 
Biow Associates 68 
Bright Chair Co 118 
Cramer Posture Chair Co 92, 93 
Ehrlich Upholstery Works 140 


General Fireproofing Co., The...44, 45 
Gunlocke, The W. H., Chair Co....105 
Harter Corp re 143 
Jasper Chair Co ; 100 
Jasper Seating Co. 138 
Michigan Desk Co 54, 55 
New Indiana Chair Co 120 
Royal Metal Mfg. Co 144 
Shaw-Walker Co 71, 87 
Sikes Co., The i oe 
Sturgis Posture Chair Co 53 
Taylor Chair Co 111 
Toledo Metal Furniture Co 128 
Victory Chair Co 114 
Wells Office Furniture Co 72, 73 
Chairs (Posture) 
Artility Metal Products, Inc 64 
Bright Chair Co 118 


Cramer Posture Chair Co 92, 93 
General Fireproofing Co., The....44, 45 
Gunlocke, The W. H., Chair Co.....105 
Harter Corp. . 5 
Jasper Chair Co 

Jasper Seating Co 
Shaw-Walker Co 





Sikes Co., The 

Sturgis Posture Chair Co 53 
Taylor Chair Co ms 
Toledo Metal Furniture Co 128 
Typosture Chair Co., Inc 131 
Victory Chair Co 114 
Wells Office Furniture Co 72, 73 

Chairs, Tablet Arm 

Jasper Chair Co 100 
Jasper Seating Co 138 
New Indiana Chair Co 120 


Check Covers & Passbooks 
American Passbook Co 141 


Check Protectors & Writers 


Hall-Welter Co 140 
Check Signing Machines 

Nat'l Postal Meter Co Ine ..133 
Checks, Stamped Metal 

Dayton Stencil Works 140 

Meyer & Wenthe Ine 139 
Clip Boards 

(See Arch and Clip Board Files) 


Coin Bags, Trays & Wrappers 
Art Steel Sales Corp 77, 78, 79, 80 
Downey, C. L., Co 138 
Copyholders 
Acco Products, Inc ......106 
Dawn Mfg. Corp., The 140 


Wells Office Furniture Co 
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Costumers 
Globe-Wernicke Co., The 
Peerless Steel Equip. Co 
Shaw-Walker Co. . 71 
Vogel-Peterson Co 


Wells Office Furniture Co 72, 


Covers, Loose Leaf 
Ellingsworth Mfg. Co 


Dating Stamps 
Fulton Specialty Co 
Melind, Louis, Co 
Meyer & Wenthe, Inc 
Rivet-O Mfg. Co 


Desk Lamps 
Dawn Mfg. Co 
Van Dyke Industries 


Desk Pads & Tops 
Aigner, G. J., Co 
Wagemaker Co 
Wilson Jones Co 


Desk Pen & Ink Sets 
Sengbusch Self. Cl. Inkstand 
Sheaffer, W. A. Pen Co 


Desk Trays 
Aigner, G. J., Co 
Art Metal Construction Co 
Art Steel Sales Corp.......77, 78, 79 
Boynton and Co. 
Corry-Jamestown Mfg. Co 


General Fireproofing Co., The...44, 


Globe-Wernicke Co., The 
Imperial Methods Co 

Nucroft Furniture Products 
Peerless Steel Equip. Co 


Shaw-Walker Co. 71, 


Yawman and Erbe Mfg. Co 


Desk Work Distributors 


Art Steel Sales Corp 77, 78, 79, 


Globe-Wernicke Co., The 
Lyon Metal Products, Inc 
Victor Safe & Equip. Co 
Wilson Jones Co. 


Desks 
Art Metal Constructoin Co 


Art Steel Sales Corp 77, 78, 79, 


Biow Associates 
Browne-Morse Co.......... 
Corry-Jamestown Mfg. Co 
Farber, Louis H. 


Jeneral Fireproofing Co., The. 44, 


Globe-Wernicke Co., The 
Imperial Desk Co 
Indiana Desk Co 

Jasper Desk Co - 
Jasper Office Furniture C< 
Leopold Co...... 


Michigan Desk Co. 54, 


National Desk Co., Ine 
Peerless Steel Equip. Co. 
Royal Metal Mfg. Co. 


Shaw-Walker Co.. 71, 


Victor Safe & Equip. Co 
Wagemaker Co. ....... ' 
Wells Office Furniture Co 
Yawman and Erbe Mfg. Co 


Dictating Machine Records 
Standard Record Co 


Duplicating Machines & Supplies 
Amer. Writing Mach. Stores Div 
Autocopy, Ine a ‘ 
Columbia Rib. & Carb. Mfg. Co 
Dick, A. B., Co 
Graphic Duplicator Co. 

Heyer Corporation, The 
Ink Specialties Co 
Manifold Supplies Co 
Mimeograph, The 

Mittag & Volger, Inc 
Old Town Ribbon & Carbon 


Co. 9, 


Polychrome Corp., The 
Record Products Co 

Red Feather Products, Ltd. 
Rex-O-Graph, Ine. 

Smith, L. C., & Corona Tws. 
Speed-O-Print Corp. 

Starkey Paper & Supply Co 
Technygraph, The 

Victor Safe & Equipment Co 


Duplicating Machines, Used 
Graphic Duplicator Co. 


Envelope Openers & Sealers 
Nat'l Postal Meter Co 


Envelopes 

Globe-Wernicke Co., The 
Quality Park Envelope Co 
Wilson Jones Co. 


136 
121 
73 


55 
82 
136 


144 


87 
109 
139 

73 
119 


137 


58 
130 
49 
31 
184 
145 
139 
35 
31 
135 


109 


Envelopes, Celluloid 
American Binder Co........ 
Markilo Co... 





Eradicators, Ink 


Heyer Corp., The........... a 
Erasers, Rubber 

Roberts, Weldon, Rubber Co.............143 
Eyelets & Eyelet Fasteners 

Rivet-O Mfg. Co. 141 
File Boxes, 


Fibre Collapsible 
Barkley, C. L. & Co... Meas 





Globe-Wernicke Co., The... a 
Guide System & Supply Co. 
Oxford Filing Supply Co.............. 91 
le, a Ce 


File Boxes, Metal 
Art Metal Construction Co....... . 63 
Art Steel Sales Corp. 77, 78, "79, 80 
Cole Steel Equipment Co.. 11é 
Corry-Jamestown Mfg. Co. 
Globe-Wernicke Co., The. 
Peerless Steel Equip. Co.. 
Pronto File Corp 
Rockwell-Barnes Co. 
Shaw-Walker Co. sesnaiiiaedan 
Victor Safe & Equip. Co..... 





Filing Cabinets, Insulated 
Shaw-Walker Co. spoeaii 
Victor Safe & Equip. Co....... 109 





Filing Cabinets, Metal 
Anderson-Hickey Co. &6 
Art Metal Construction Co... een 63 
Art Steel Sales Corp. 77, 78, 79, 80 


Browne-Morse Co... oietia 
Cole Steel Equipment. Co. cuinbpinguationdig 





Corry-Jamestown Mfg. Corp... . 
The 


General Fireproofing Co., 
Globe-Wernicke Co., 
Peerless Steei Equip. Co... 
Pronto File Corp oa 
Shaw-Walker Co.. 

Victor Safe & Equip. Co. 
Yawman and Erbe Mfg. Co. 


Filing Cabinets, Wood 
Art Metal Construction Co-................ 63 
Art Steel Sales Corp.......77, 78, "79, 80 
Browne-Morse Co...... 
Business Efficiency Aids. 
General Fireproofing Co., 
Globe-Wernicke Co., The 
Imperial Methods Co... 
Indiana Desk Co.............. 
Michigan Desk Co....... g 
New England Woodworking Co... 107 
Peerless Steel Equip. Co.......... 
Perma-Bilt Equipment Co.. 
Shaw-Walker Co...... 
Victor Safe & Equip. Co. 
Wagemaker Co... 

Wells Office Furniture. Co. 
Yawman and Erbe Mfg. Co.... 


— Supplies 

Acco Products, Inc 

Aigner, G. J., Co. 

Art Metal Construction Co... 
Barkley, C. L., 
Browne-Morse Co... 
Corry-Jamestown Mfg. “Corp... 
yeneral Fireproofing Co., The... 44, 45 
Globe-Wernicke Co., 
Guide System & Supply Co..... 






















Imperial Methods Co.. = ns 

Oxford Filing Supply Co................... 91 

Pronto File Corp , auvee 83 

Quality Park Envelope Co... 61 

Rockwell-Barnes Co pcannieaiatiniatiala 

Shaw-Walker Co. ‘ nae 71, 87 

Victor Safe & Equip. Co................109 

Warshaw Mfg. Co - ...138 

Yawman and Erbe Mfg. Co...............119 
Filing Tables 

Toledo Metal Furniture Co.............128 
Finger Pads 

Melind, Louis, Co... - 143 

Speed Products Co................... 127 
Folders (See Filing Supplies) 
Fountain Pens, Mfrs. 

Parker Pen Co “ 75 

Sheaffer, W. A., Pen Co 43 
Globes, Geographical 

Cram, The George F., Co...............126 
Gummed Cloth Rings 

Dennison Mfg. C0.....0000...-cccconeneee $1 

Graff, Geo. B., Co. ..122 

Warshaw Mfg. Co.. ctnienisadinctnanaae 


THE CLASSIFICATIONS 
(Continued on page 8) 


5 








THE CLASSIFICATIONS 


(Continued from page 5) 


Gummed Tape 
Dennison Mfg. Co 81 


Gummed Tape Sealing Machines 


Metal Specialties Mfg. Co. 110 
index Card Signals 
Cook, H. C., Co. 125 
Graff, Geo. B., Co 122 
Victor Safe & Equip. Co 109 
index Tabs 
Aigner, G. J., Co 101 
Barkley, C. L., & Co ; FC 
Globe-Wernicke Co, The ae 
Guide System & Supply Co 104 
Markilo Co. ...... 142 
Master-Craft Corp., Div. 8.-W...... 87 
Melind, Louis, Co. a 143 
Shaw-Walker Co. 71 ,87 
Sheppard, The C. E., Co 94 
Speed Products Co. 127 
Victor Safe & Equip. Co 109 
inks, Adhesive, Ete. 
Continental Ink Co 143 
Dennison Mfg. Co 81 
Ink Specialties Co. 139 
Melind, Louis, Co 143 
| as, 
Rivet-O Mfg. Co. 141 
Sheaffer, W. A., Pen Co. 3 
Inkstands 
Sengbusch Self-Cl. Inkstand Co.. 62 
Labels 
Dennison Mfg. Co 81 
Imperial Methods Co 110 
Oxford Filing Supply Co 91 
Warshaw Mfg. Co 138 
Ladders, Library. Store & Vault 
Cotterman, I. D 141 
Leads for Mechanical Pencils 
Rite-Rite Mfg. Co 141 
Sheaffer, W. A., Pen Co 43 
Leather Goods 
Stein Bros. Mfg. Co 136 
Leather Upholstered Furniture 
Bright Chair Co 118 
Ehrlich Upholstery Works wow 1 40 
Gunlocke, The W. H., Chair Co.....105 
Jasper Chair Co 100 
New Indiana Chair Co 120 
Letterheads 
National Engraving Co 142 


Letter Trays (See Desk Trays) 


Library Equipment 
Art Metal Construction Co 63 
Art Steel Sales Corp....77, 78, 79, 80 
Corry-Jamestown Mfg. Corp 97 


General Fireproofing ©o., The...44, 45 
Globe-Wernicke Co., The 47 
Peerless Steel Equip. Co 136 
Shaw-Walker Co 71, 87 
Yawman and Erbe Mfg. Co 119 
Lockers and Storage Cabinets 
Anderson-Hickey Co R86 
Art Metal Construction Co . 63 
Art Steel Sales Corp.....77, 78, 79, 80 
Browne-Morse Co 84 
Cole Steel Equipment Co. nae 
Corry-Jamestown Mfg. Co semen 


General Fireproofing Co., The..44, 45 


Flobe-Wernicke Co., The 47 
Lyon Metal Products, Inc gs 
New England Woodworking Co 107 
Pronto File Corp ia 83 
Shaw-Walker Co 71, &7 
Yawman and Erbe Mfg. Co 119 
Locks, Drawer, Showcase, Ete. 
Wonder Lock 142 


Loose Leaf Books & Systems 


Aigner, G. J.. Co. ’ 10) 
Amberg File & Index Co 141 
Master Craft Corp., Div. S.-W 87 
National Blank Book Co 140 
Sheppard, The C. E., Co 94 
Stationers Loose Leaf Co 135 
Wilson Jones Co 37 


Loose Leaf Sheet Covers, Celluloid 


American Binder Co....... 143 
Markilo Co are aniniiacnabisaiaaan 
Wilson Jones Co 37 
Loose Leaf Metals and Devices 
Sheppard, The C. E., Co 94 
Wilson Jones Co 37 
Mall Distributors 
Globe-Wernicke Co., The. = 
Victor Safe & Equip. Co 109 
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Map Tacks 
Graff, Geo. B., Co. 


Maps 
Cram, The George F., Co 


Matched Office Suites 
Art Metal Construction Co. 


General Fireproofing Co., The ..44 
Globe-Wernicke Co., The 
Leopold Co 

Royal Metal Mfg. Co 
Shaw-Walker Co 71 


Memorandum Books 
Master-Craft Corp., Div. S.-W 
National Blank Book Co 
Rockwell-Barnes Co 
Wilson Jones Co 


Mending Tape 
Dennison Mfg. Co. 
Warshaw Mfg. Co 

Metal Badges, Checks, Tokens, Ete. 

Dayton Stencil Works 

Meyer & Wenthe, Inc 


Moisteners 
Metal Specialties Co 
Rivet-O Mfg. Co 
Sengbusch Self Cl. Inkstand Co 
Numbering Machines 
Melind, Louis, Co 
Roberts Numbering Mach. Co 


Office Partitions and Railings 
Globe-Wernicke Co., The 


Office Printing Outfits 
Fulton Specialty Co 


Pads, Figuring 
National Blank Book Co 
Rockwell-Barnes Co 
Wilson Jones Co. 


Paper 
Eaton Paper Corp 
Rockwell-Barnes Co 


Paper Clamps 
Acco Products, Ine 


Paper Clips 
Acco Products, Inc 
Cook, H. C., Co 
Graff, Geo. B., Co 
Vail Manufacturing Co 


Paper Fastening Machines 
Acme Staple Co. 
Markwell Mfg. Co 
Neva-Clog Products, Inc 
Speed Products Co en 
Victor Safe & Equip. Co 
Paste (See Inks, Adhesives, Etc.) 
Pencils, Mechanical 
Parker Pen Co 
Rite-Rite Mfg. Co 
Sheaffer, W. A., Pen Co 


Pencils, Wood Cased Lead 
Staedtler, J. S., Ine 


Pens, Steel 
Sengbusch Self Cl. Inkstand Co 
Pins and Pin Containers 


Vail Mfg. Co 


Platens, Typewriter 
Amer. Writing Mach. Stores Div 
Ames Supply Co 


Presentation Covers 
Amberg File & Index Co 
Ellingsworth Mfg. Co 
Oxford Filing Supply Co 


Price & Sign Markers 
Fulton Specialty Co 


Publishers 
British Stationery Exporter 
Punches 
Acco Products, Inc 
Globe-Wernicke Co.. The 
Metal Specialties Mfg. Co 
National Blank Book Co 
Wilson Jones Co. 


Ribbons and Carbons 
Allen & Co 

Amer. Writing Mach 
Ames Supply Co. 
Buckeye Ribbon & Carbon Co 
Codo Mfg. Co 

Columbia R. & C. Mfg. Co 
Inter-State Ribb. & Carbon Corp 
Manifold Supplies Co 

Mittag & Volger, Inc. 

Neldich Process 


Stores Div 


140 


99 


81 
138 


140 
139 


110 
141 


a? 


140 
ag 


37 


125 


a9 


106 


~3 te 
mt 


143 
134 

39 
127 
109 


141 
43 


141 
141 
91 


106 


110 
140 
$7 


130 


69 
118 
102 

49 
141 

85 
185 
139 


Old Town Rib. & Carb. Co.........59, 60 


Tables 


Pacifie Carb. & Rib. Mfg. Co. 65 Art Metal Construction Co. . 63 
Peerless Key-Imperial Mfg. ‘o....124 Browne-Morse C0. .00.....-nenceseeeeee-veee 84 
Phillips Process Co 113 Corry-Jamestown Mfg. Co...... mm 
Royal Typewriter Co., Inc 41 Farber, Louis H ae ES 117 
Storms, H. M., “o 128 General Fireproofing (o., The....44, 45 
Underwood Elliott Fisher... Back Cover Globe-Wernicke Co., The eich 
U. 8. Typewriter Ribbon Mfg. Co...121 Lyon Metal Products, Inc icoteaonns a 
Webster, F. 8., Co 2 Mutschler” Bros. Co 138 
Peerless Steel Equip. Co...... 1386 
Rubber Bands St. Johns Table Co 129 
Roberts, Weldon, Rubber Co 143 Shaw-Walker Co 71, 87 
Victor Safe & Equip. Co 109 
Rubber Stamps Wells Office Furniture Co 72, 73 
Melind, Louis, Co 143 
Meyer & Wenthe, Inc 139 Tags 
Dennison Mfg. Co. 81 
Rubber Type 
Fulton Specialty Co. 133 Telephone Accessories 
Victor Safe & Equip. Co 109 
Safes 
Art Metal Construction Co 63 Telephone Stands 
General Fireproofing Co., The 44, 45 Art Metal Construction Co 63 
Globe-Wernicke Co., The 47 Art Steel Sales Corp....77, 78, 79, 80 
Shaw-Walker Co = 71, 87 General Fireproofing Co., The..44, 45 
Victor Safe & Equip. Co 109 Globe-Wernicke Co., The oo 
Yawman and Erbe Mfg. Co 119 Nucraft Furniture Products 133 
Peerless Steel Equip. Co ....136 
Serapbooks Shaw-Walker Co 71, 87 
Globe-Wernicke Co i7 Yawman and Erbe Mfg. Co 119 
Wilson Jones Co : 37 
Thumb Tacks 
Secretary Desks Graff, Geo. B., Co : 122 
Art Metal Construction Co 63 
General Fireproofing Co., The 44, 45 Ticket Holders 
Globe-Wernicke Co., The 47 Vail Manufacturing Co. ~.. 76 
Peerless Steel Equip. Co 136 
Shaw-Walker Co 71, 87 Trimming Boards 
Amer. Photo laboratories 140 
Shelving Photo Materials Co........ 133 
Art Metal Construction Co 63 Precise Developments Co. 140 
Browne-Morse Co 84 
Corry Jamestown Mfg. Co : 7 Type, Typewriter 
General Fireproofing Co., The....44, 45 Amer. Writing Mach. Stores Div... 58 
Globe-Wernicke Co., The 47 Ames Supply Co 69 
Lyon Metal Products, Inc 88 ‘ 
Shaw-Walker Co -T1, 87 Typewriter Cleaning Material 
Amer. Writing Mach. Stores Div... 58 
Stamp Affixers Ames Supply Co......... 69 
Nat'l Postal Meter Co 133 Clarotype Co li ek 
Gies, Walter G., Co. : — 
Stamp Pads Martens Type Cleaner Co.................143 
Fulton Specialty Co 133 Mittag & Volger, Ine. jocaccigiecmae 
Melind, Louis, Co. 143 Red Feather Products, Ltd .. 85 
Meyer & Wenthe, Inc 139 Rivet-O Mfg. Co 141 
Phillips Process Co 113 Webster, F. S., Co Y 
Rivet-O Mfg. Co 141 
Rockwell-Barnes Co . 99 Typewriter Cushion Keys 
Victor Safe & Equip. Co ese 09 Amer. Writing Mach. Stores Div... 58 
Ames Supply Co 69 
Stands for Office Machines Peerless Key-Imperial Mfg. Co....124 
Ames Supply Co 69 Speed Key Mfg. Co 140 
Anderson-Hickey Co 86 Speed Products Co ‘ 127 
Art Steel Sales Corp....77, 78, 79, 80 
General Fireproofing Co., The....44, 45 Typewriter Cushion Knobs and Bases 
Globe-Wernicke Co., The 47 Amer. Hair & Felt Co 74 
Harter Corp. 148 Amer. Writing Mach. Stores Div... 58 
Metalstand Co 108 Ames Supply Co . 69 
Peerless Steel Equip. Co 136 Peerless Key-Imperial Mfg. Co.....124 
Sturgis Posture Chair Co 53 
Toledo Metal Furniture Co 128 Typewriter Parts and Tools 
Wells Office Furniture Co. 72. 73 Amer. Writing Mach. Stores Div... 58 
Ames Supply Co 69 
Staples and Stapling Machines 
Acme Staple Co 143 Typewriter Tables 
Markwell Mfg. Co 134 (See Stands for Off. Mach.) 
Metal Specialties Mfg. Co 110 
Neva-Clog Products, Inc 89 Typewriters, Mfrs. of 
Speed Products Corp 127 Royal Typewriter Co 41 
Vail Manufacturing Co 76 Smith, L. C., & Corona Type- 
writers 33 
Staple Extractors Underwood Elliott Fisher....Back Cover 
Metal Specialties Mfg. Co 110 
Typewriters, Rebuilt and Used 
Stencils, Brass Amer. Writing Mach. Stores Div... 58 
Dayton Stencil Works y 140 
Visible Systems Equipment 
Stenographers’ Note Books smd ee —" ~ 101 
National Blank Book Co 140 Art. Metal Cansvestion Co. 63 
Rockwell-Barnes Co. — 99 Globe-Wernicke Co., The 47 
Master-Craft Corp., Div. S.-W 87 
Stools National Blank Book Co........ 140 
Harter Corp 142 Shaw-Walker Co. 71, 87 
Metalstand Co. 108 Sheppard, The C. E., Co 94 
Toledo Metal Furniture Co 128 Stationers Loose Leaf Co 135 
Wells Office Furniture Co 72, 73 Victor Safe & Equip. Co 109 
Wilson Jones Co : 87 
Yawman and Erbe Mfg. Co. 119 
Storage and Transfer Cases 
Art Metal Construction Co 53 
Art Steel Sales Corp....17, 78, 79,80 — coo A ” 
Barkley, C. L., & Co 89 a - en " we ar eage 68 
Browne-Morse Co. 84 ¥ a CCUM manOe 60 a 
Corry-Jamestown Mfg. Co 97 ogel-Peterson Co 121 
General Fireproofing “o., The..44, 45 
Globe-Wernicke Co., The 47 Waste Baskets 
Guide System & Supply Co 104 Art Steel Sales Corp.._77, 78, 79, 80 
Imperial Methods Co 110 Cole Steel Equipment Co 116 
Peerless Steel Equip. Co 136 Corry-Jamestown Mfg. Corp 97 
Pronto File Corp 83 General Fireproofing Co., The..44, 45 
Rockwell-Barnes Co 99 Globe-Wernicke Co., The 47 
Shaw-Walker Co 9 Nucraft Furniture Products... 133 
Wagemaker Co sina sai 189 Peerless Steel Equip. Co . 136 
Yawman and Erbe Mfg. Co 119 Shaw-Walker Co 71, 87 
OFFICE APPLIANCES, July, 1943 





EWANTS AND TOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SALESMEN WANTED 


complete, fine quality line of hecto- 
printed forms and supplies, inked 
reliable 


4AALl MANUFACTURER of most 
graph and spirit duplicating materials, 
ribbons, carbon papers, etc., has territory openings for steady, 

workers. New exclusive products have created 


type of salesmen who are : 
an unusual opportunity for able representatives. Permanent post war 
employment. Opportunity for excellent earnings. Salary and expenses 


ad in this magazine. Write Old Town Ribbon & Carbon 


See display y 
Street, Brooklyn, N. Y. 


750 Pacific 
SALESMEN CALLING on office trade 
good sideline. Write Lewis Co., 413 W. 


paid 
Co., Ine., 
territories. A 
Wis. 


for local or larger 
State Street, Milwaukee, 





EXECUTIVES WANTED 


by manufacturer of Office Supplies and 
experienced in the planning and 
knowledge of advertising depart- 
writing. (Give complete back- 
salary requirement.) Address 


SALES PROMOTION MANAGER 
Equipment with national distribution, 
execution of sales presentations, with 
ment details such as layout and copy 
ground, age, draft status, if any, and 
V-200, care Office Appliances, Chicago 


states handling books, 
has permanent place 
experience, 
Appliances, 


WANTED—Old established firm in southeastern 
stationery, office supplies, gifts, greeting cards, etc., 
for an assistant store manager Answer fully, stating age, 
draft status and enclose photograph to V-202, care Office 


Chicago. 





MECHANICS WANTED 


TYPEWRITER MECHANIC WANTED capable of taking charge of shop 
Work in Miami, Fla.—Good living and working conditions—Permanent 
Job—$50.00 per week to start and all overtime. We are looking for a 
good man who is honest and sincere and wants to stay in one place. 
This is not a wartime job. All answers and our replies must be kept 
strictly confidential. Box V-201, care Office Appliances, Chicago. 


adding machine 
worth, wire 
and work 
Market 


ANOTHER COMBINATION typewriter and 
If you are not making what you think you are 
Knoxville is the best part of the U. S. A. to live 
ohnston, Allen-Wales & L C Smith & Corona Agents, 


WANTED 
mechanic. 
or write us 
in. W. AA. J 


Street, Since 1908, Knoxville, Tenn. 
rYPEWRITER AND ADDING MACHINE SERVICE MAN, Good Wages. 
Must Be Experienced. $50.00 Up To Start Business Equipment Co., 


Detroit. 


160 West Larned, 


ADDING MACHINE MECHANIC, also Typewriter, lee 4 ag Multi- 


graph Mechanic. Good salary. Pruitt Office Machines, 425 LaSalle 
Street, Chicago. 
WANTED: Typewriter and Adding Machine Mechanic. Steady Job. 


Publishing Co., Huntington, W. Va 


Standard Printing & 








EXPERIENCED HELP WANTED 


well established stationery and office supply house can use the 
and women in several departments, such as 
purchasing, order filling, pricing, selling, etc. Please state experience in 
detail. Address V-208, care Office Appliances, Chicago 


REPRESENTATIVES AVAILABLE 


\ LARGE, 
services of experienced men 











DISTRIBUTOR of mechanical office equipment 
additional line to add to present agencies. A live-wire 
Hawaiian area representing manufacturers of 
typewriters, adding machines, dictating machines, duplicators, calculators 
and supply lines. Best of references. Prepared to do an outstanding 
job in both sales and service. Address G-74, care Office Appliances, Chicago. 


LEADING HAWAIIAN 
and supplies seeks 


organization covers entire 


EXPERIENCE seeks 
trade in Southern states, particularly Mississippi, Louisiana, Alabama and 
Tennessee. Has worked the entire South and can enlarge on this ter- 
ritory if necessary. Top references as to sales capacity and dependability. 
Address G-73, care Office apyennees, _ Chicago. 


SALESMAN WITH WIDE supply line to sell to 














WANTED TO BUY RETAIL BUSINESS 


equipment 
Address 


office supply and 
Indiana or Illinois. 


established stationery, 
Northern Ohio, 
Chicago 


WANTED TO BUY 
store in Southern Michigan, 
V-199, care Office ees 


—————————————————————— 


RETAIL BUSINESS FOR SALE 








FOR SALE—General Stationery and Office Supply business established in 


1917 in city of 18,000. Only stationery business within 125 miles, pros 
perous territory, has always made money and will do from $36,000 to 
$40,000 this year Will take $22,500 to handle Reason for selling, other 


Address V-198, care Office Appliances, Chicago 


business 


July, 1943 


OFFICE APPLIANCES, 


FOUNTAIN PEN REPAIRING 





Desk Pens, Pencils, 


WELTY’S REPAIR ALL MAKES FOUNTAIN PENS, 
etc. Repaired at standard prices. We especially feature “CONKLIN.” 
SWAN, ATERMAN, WAHL, PARKER, WELTY, SHEAFFER, MOORE, 


etc., but can repair all other makes. We feature Gold Pen Points and 
Repairing. Mail all makes to ONE place for uatter service. (Est. 1904.) 

ASK ABOUT NEW WELTY PENS, $8.50 TO $10.00 LIST. 
Welty Pen and Repair Co., 88 S. State Street, Chicago. 








SALES LETTERS 
LETTERS WILL BUILD SALES: For years I have built letters that pull 
sales. You need them more than ever now. Send me your data for new 
letters, or unsuccessful letters for reshaping. Particulars on request. 
Address H. M. Goldthwait, 1659 Broadway. Denver, Colo, 


TRADE SCHOOLS 


WEBER TYPEWRITER-MECHANICS 
Homestudy Course. Our students 
Division 2, Canton, Ohio. 


ADDING MACHINE pinerist TYPE, ETC. 














SCHOOL. A 
now 


simplified Practical . 
operating their own business. 











LARGE STOCKS of new and used 
available. 
Dehn, Jr., 


‘Adding and Calculating Machine Parts 
Quotations furnished on specific parts upon request. I. A. 
1648 101st Avenue, Oakland, Calif. 








FOR SALE AND WANTED TO BUY, USED anions 





ELLIOTT. FISHER, Burroughs, Moon Hopkins, Adding-Calculating Ma- 
chines. Dictaphones, Ediphones, bought and sold. Chicago Office Appli- 
ance Co., 529 S. Wells Street, Chicago. 


ELLIOTT. FISHER Machines, Adding Machines, Coicphanbtins Bur- 
roughs and Monroe Calculators, Typewriters and all office machines 
—_- and sold, Teeter-Warsh Co., 849 N. 3rd Street, Milwaukee, Wis. 


ELLIOTT-FISHER 
office equipment, bought 














adding machines—all 
Crowley Company, 434 Caswell 


machines, calculating machines, 
and sold. W. J. 








Bldg., Milwaukee, Wis. 
BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machines, 
Comptometers, all makes calculators bought and sold. Dorrell-Markel, 











98 S. 11th, Minneapolis, Minn. 
BURROUGHS— Duplexes, Moon menniies: Dita waditiind: Kardex. 
All types office machines bought and sold. Fort Pitt Typewriter Co., 


644 Liberty Pittsburgh, Pa. 


BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting 
Machines and everything in the office machinery line. State model, serial 
number and we will quote highest cash prices. International Office Appli- 
ances, Inc., 326 Broadway, New York City. 


Avenue, 





DICTA PHONES—EDIPHONES—Foremost spectelinis in rebuilding, sales 





and purchases of dictating equipment. Write for catalog. American 
Dictating Machine Co., 235 Fifth Avenue, New York, N. Y. 
“DICTAPHONES AND EDIPHONES,” rough and rebuilt, reasonable 
prices. Adding Mac'ine Sales & Service Co., 1100 Prospect Avenue, 
Cleveland, Ohio. 

ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, paces 
Folders, Typewriters, Adding Machines. Write for FREE Money Making 
Circular. Pruitt Office Machines, 527 Pruitt Blidg., reecencet 





KARDEX, ACME, POSTINDEX, etc., 
bought and sold. We specialize in this field and offer 
dealers. Commercial Card System, 1385 Grand Street, 


visible filing equipment of all types 
ull co-operation to 
New York City. 





KARDEX, ACME, all makes used visible filing ountetitil Theeesete 
of reconditioned cabinets, panels, books, always on hand. Special service 
and prices to dealers for purchase or sale. Get our quotations. Chas. 8. 
Nathan, Inc., 548 Broadway, New York. 








sold and exchanged. We specialize in re- 


VISIBLE EQUIPMENT bought, 
Visible Factograph cabinets, as 


built Kardex, Acme and International 
well as other makes. Have available credit authorization equipment in 
one line tube panels, and 5x1% pocket panels, for reasonable prices. 
Write and tell us what Visible “Equipment you need or have for sale. 
Special prices to Dealers.  E. Heineman, 4 N. Eighth Street, 
St. Louis, Mo. 


attractively 
moderately 
Office 


KARDEX, other visible systems, 
for years of additional service, 
bought “a , Senne. Universal 
New York, » 


GUARANTEED REBUILTS, 
refinished, thoroughly rebuilt 
priced. Used equipment also 
pire Co., 561 Broadway, 





and cabinets to take a card 5x2 
6-inch width for Kardex panels. 
New York City 


QUANTITY OF RAND pocket panels 
Thousands of interlocking tubes in the 
Commercial Card System, 135 Grand Street, 


several electric machines for sale. 


Philadelphia, Pa. 


have 


Bldg., 


MONROE CALCULATORS —We 
F, W. Finch, 512 Pennsylvania 
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PATENTS 


Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 





2,319,823 Mechanical Pencil. Fred P. Moore 
Chicago, Ill., assignor to Eversharp, Inc., Chicago, 
Ill., a corporation of Delaware. Application May 25, 
1942, Serial No. 444,332. Granted May 25, 1943. 

2,319,871. Eraser Guard. Charles J Leonard 
Chicago, Ill., assignor to The M. B. Cook Company 
Chicago, Ill., a corporation of Illinois Application 
November 14, 1941, Serial No. 419,117. Granted 
May 25, 1943 

2,320,021 Counting Mechanism Actuator. Nelson 
S. Welk, Athens, Ohio, assignor to The McBee Com 
pany, Athens, Ohio, a corporation of Ohio. Applica 
tion August 16, 1940, Serial No. 352,843. Granted 
May 25, 1943 

2,320,025. Caleulating Machine. Harold T. Avery, 
Oakland, Calif., assignor to Marchant Calculating 
Machine Company, a corporation of California. Ap- 
plication December 19, 1938, Serial No. 246,635. 
Granted May 25, 194 

2,320,038 Carbon Control for Writing Machines. 
William H. Hope, Jr., Lewiston, N. Y., assignor - 
Gilman Fanfold Corporation, Niagara Falls, N. Y 
corporation of Delaware. Application June 11, 1940, 
Serial No. 339,874. Granted May 25, 1943. 

2,320,101. CExpansible Post Binder. Frank Stanley 
Schade, Holyoke, Mass., assignor to National Blank 
Book Company, Holyoke, Mass., a corporation of Massa- 
chusetts Application September 24, 1942, Serial No 
459,515 Granted May 25, 1943 

2,320,102 Binder for Catalogues and the Like 
John Schade, Holyoke, Mass., assignor to National 
Blank Book Company, Holyoke, Mass., a corporation 
of Massachusetts. Application August 3, 1942, Serial 
No. 453,330. Granted May 25, 1943 

2,320,110. Eleetric Indicator for Typewriters. George 
A. Walker, Brunswick, Mo. Application April 29, 
1941, Serial No. 390,988 Granted May 25, 19438 

2,320,369 Manufacture of Metal Writing Pens. 
Sydney E. Longmaid, Rosemont, Pa., assignor to The 
Esterbrook Steel Pen Manufacturing Co., Camden 

, & corporation of New Jersey Application 
August 31, 1939, Serial No. 292,936. Granted June 1 


2 "320 894 Ribbon Guard. Raymond G. Ratchford 
and Albert W. Metzner, Dayton, Ohio, assignors to 
The Standard Register Company, Dayton, Ohio, a cor 
poration of Ohio Application November 8, 1940 
Serial No. 364,916 Granted June 1, 1943 

2,320,399. Computing Machine. Walter A. Anderson 
Bridgeport, Conn., assignor to Underwood Elliott Fisher 
Company, New York, N. Y., a corporation of Delaw oe 
Application June 26, 1940, Serial No 342.5 
Granted June 1, 1943 

2,320,404. Loose Leaf Binder. Edward F. Buenger 
Oak Park, and William Nelson, Chicago, Il., assignors 
to Wilson Jones Co., Chicago, Ill., a corporation of 
a ue mee Application October 8, 1938, Serial No 
938. Granted June 1, 1948 

“3, 20,455. Pocket Clip. Edward C. Feig. Chicago 
Tll., assignor to CC, E. Barrett & Company, Chicago 
Ill., a partnership composed of C. E. Barrett, Miriam 
M. Barrett, Grace Mae Barrett, and Jane Elizabeth 
Barrett. Application June 30, 1942, Serial No. 449,118 
Granted June 1, 1943 

2,320,487 Typewriting Machine. John Toggen- 
burger, Hartford, Conn., assignor to Underwood Elliott 
Fisher Company, New York, N. Y., a corporation of 
Delaware. Application December 31, 1940, Serial No 
$72,634. Granted June 1, 1943 

2,820,698. Inking Device for Printing Apparatus. 
Edward FP. Drake and Commodore D. Ryan, Laos 
Angeles, Calif., assignors to National Postal Meter 
Company, Ine., Rochester, N. Y., a corporation of 
Delaware. Application February 5, 1941, Serial No 
377,420 Jranted June 1, 1943 

2,320,769 Duplication Process and Master Sheet 
for Use Therein. William J. Champion, Chicago, Il 
assignor to Ditto, Incorporated, Chicago, Tll., a cor 
poration of West Virginia. Application November 17, 
1941, Serial No. 419,395. Granted June 1, 1943 

2,320,918. Manifolding Mechanism for Typewriters. 
James W.. Fader, Dorchester Mass Application June 
5, 1942, Serial No. 445,87 Granted June 1, 1943 

2,321,013. Listing Adding Machine. Loring Picker 
ing Crosman, Maplewood, N. J., assignor to Monroe 
Calculating Machine Company, Orange, N. J.. a cor 
poration of Delaware Application January 31, 1940, 
Serial No. 316,667. Granted June 8, 1943 

2,321,184 Combined Business Card and Label. 
Frances Miller Butterworth, Hasbrouck Heights, N. J 
Application May 2, 1942, Serial No. 441,448. Granted 
June &, 1943 

2,321,229 Automatic Ledger Sheet Selector. Jay 
W. Miller, La Junta, Colo Application September 
10, 1942, Serial No. 457,895. Granted June 8, 1943 

2,321,385 Tilting Chair. Walter F Herold 
Easton, Conn., assignor to The Sikes Company. Buf- 






falo, N. Y a corporation of De ol aware Application 
June 16, 1941, Serial No. 398,17 Granted June 8 
1943 


2,321,398 Tape Serving Mechanism. Alfred P 
Krueger, Stratford, Conn., assignor to Derby Sealers 
Incorporated, Derby, Conn., a corporation of Con 
necticut Application July 21, 1942, Serial No. 451,777 
Granted June 8, 19438 

2,321,559 Ring Binder. Clarence D. Trussell 
Poughkeepsie, N. Y., assignor to Trussell Manufactur 
ing Company, Poughkeepsie, N. Y., a corporation of 
New York Application November 23, 1942, Serial 
No. 466,692. Granted June 8, 1943 

2,321,682 Letter File. Joseph M Hurley St 
Paul, Minn Application September 14, 1942, Serial 
No 58,208. Granted June 15, 1943 

2,821,847 Staple for Stapling Machines. Lou 
Obstfeld, Brooklyn, N. Y., assignor of one-half to 
Abraham Obstfeld, New York, N. Y Application Jan 
uary 2, 1941, Serial No. 872,699 Granted June 15 
1942 

2,322,002 Drafting Pen. Floyd G Eubanks 
Pasadena, Calif., assignor, by direct and mesne 
assignments, of thirty-one and one-half per cent to 
Francis E. Vaughan, Pasadena, five per cent to Robert 
M. McManigal, South Pasadena. Calif six per cent 
to Edward Floyd Eubanks, six per cent to Philip 
Robert Eubanks, six per cent to Patricia Rose 
Eubanks, eight per cent to Edward Urner Vaughan 
and eight per cent to Philip Alfred Vaughan, all of 
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Pasadena calif Application February 18, 1942, York Application December 26 1942, Serial No 
Serial No ‘3 S87. Granted June 15, 1943 170,291 Granted June 15, 1943 
2,322,030 Manifolding Means. I). Ellis Kressler, 
Detroit, Mich., assignor to Burroughs Adding Machine DESIGN PATENTS 
Company, Detroit, Mich a corporation of Michigan 
Application May 11 1942 Serial No 442,409. 135,751 Design for an Apparatus for Collating 


Granted June 15, 1943 
2,322,119. Addressing Machine. Harmon P 


Watertown Mass Application February 13, 
Serial No. 318,686. Granted June 15, 1948 


and Posting Business Forms. Richard CC. Browne, 


Elliott Rochester, N. Y., assignor to The Todd Company, Inc., 


1940 Rochester, N. Y., a corporation of New York. Appli- 


cation March 8, 1943, Serial No. 109,696. Granted 


2,322,176 Ring Binder. Clarence D. Trussell June 1 1943 

Poughkeepsie, N. Y assignor to Trussell Manufac 135,814 Design for a Paper Clip. Fred Ours, 

turing Company, Poughkeepsie, N. Y., a corporation Denver, Colo. Application April 15, 1943, Serial No 

of New York Application November 11, 1942, Serial 109.978. Granted June 15, 1943. 

No. 465,287. Granted June 15, 1943 135,83 Design for a Holder for Inkwells and 

2,322,180 Loose Leaf Book Construction. og Pens. William M. Gallagher, Oklahoma City, Okla 
f 


Vernon, New York, N. Y., assignor to 8 


Application March 30, 1943, Serial No. 109,861 


Vernon Inc., New York, N. Y., a inmecnicn of New Granted June 15, 1943 
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NEW TRADE LITERATURE 


(Catalogs, pamphlets, broadsides, folders and other publicity 
materials recently released) 





Associated Stationers Supply Company, Chicago, Il!., has prepared an 
84-page general office supply catalog, published exclusively for the use 
of their dealers. The catalog is printed on a good grade of paper, is 
well illustrated and has an attractive enameled-stock cover available in 
choice of red or blue. Ample space has been reserved on the front and 
back covers for the dealer’s imprint. The catalog has been prepared 
chiefly with the idea of maintaining ‘‘customer contact,’ a function 
formerly performed by salesmen who have been called into the armed 
services. It represents a silent, but efficacious, means of keeping the 
name of the dealer constantly before the customer. Further information 
may be obtained by writing directly to Associated Stationers Supply 
Company, Jefferson and Quincy Streets, Chicago, Ill. 


Domore Chair Company, Incorporated, Elkhart, Indiana, has just released 
a beautifully illustrated eight-page booklet emphasizing the importance of 
the chair in sedentary occupations, the proper fitting of the chair to the 
user and the necessity of developing good sitting habits. Good and poor 
sitting postures are contrasted, and a brief, but sound, treatise on the 
importance of good posture from health, comfort, pride, and appearance 
aspects is included. Typical Domore office installations and office chairs 
designed to encourage good posture are featured as prominent and effective 
portions of the booklet. 


Higgins Ink Company, Incorporated, Brooklyn, N. Y., has developed a 
triple feature promotional program—package inserts, leaflets and window 
and counter cards—all bearing the same motif and message. The cam- 
paign is for the use of Higgins Eternal Black Writing Ink for V-Mail. 
The million package inserts are being placed in % ounce cartons of Higgins 
Inks. Leaflets are furnished to the dealer with his imprint for envelope 
enclosures and across-counter distributiion. The window card is dispensed 
freely. The central theme of the campaign is the human interest slogan, 
“It brings you closer to him.” 


Kay Displays, Incorporated, 9 East Fortieth Street, New York, N.Y., 
announces a new illustrated book for priority-hounded executives and 
engineers, ‘‘Wood and Its Place in the War Effort.”’ Published in limited 
edition, the new book is available without charge to companies engaged in 
war work, 


The Japs-Olson Company Minneapolis, Minn., has just issued its 1943 
grain catalog. Because the firm specializies in service to grain companies 
it has found it worthwhile to publish a special catalog for this class of 
customers each year. The 1943 edition measures 8% inches by 11 inches 
in page size and contains 64 pages in addition to indexes, order forms, 
and covers. Many lines illustrated and described are applicable to any line 
of business, but for the most part the catalog is devoted to special forms 
for use in the grain trade. Excellently designed and well printed, the catalog 
is a credit to the Japs-Olson organization. 





CORPORATION REPORTS AND 
FINANCIAL NOTES 


Addressograph-Multigraph Corporation and Canadian Subsidiary but ex- 
‘luding English and European Subsidiaries—Nine months to April 30: Net 
profit after $1,751,151 provision for Federal income and excess profits taxes 
was $844,425, equal to $1.12 a share. This compares with $952,183, or $1.26 
a share, for nine months to April 30, 1942, when $1,315,670 was deducted for 
taxes 





Lanston Monotype Machine—For fiscal year ended February 28, 1943, net 
income $118,240, or $2.32 a share; for previous year, net income $93,079, or 
$1.82 a share. (New York Herald-Tribune, June 4.) 


Production last year was at the highest 
rate in the history of the company, according to the sixteenth annual 
report which was mailed to stockholders on June 18. Total sales for the 
fiscal year ended March 31, 1943, amounted to $91,599,960, against $77,- 
282,536 for the previous year, an increase of 19 per cent. 

Owing to higher taxes, net income declined to $4,318,566, or $2 a com- 
mon share, from $6,195,414, or a common share for the fiscal year 
ended March 31, 1942. Total direct taxes amounted to $14,241,962 for the 


Remington Rand, Incorporated. 


$3.08 


vear ended March 31, 1943, compared with $9,917,771 the year before. 
excess profits taxes were estimated at $12,060,000, compared with $7,925,- 
Included in these direct taxes United States and foreign income and 
000 a year ago. (New York Herald-Tribune, June 18.) 








BUSINESS OPPORTUNITIES 





New Lines Wanted for New York.—RKalph S. Mentschikoff of New York 
City, now representing Turner and Harrison Steel Pen Manufacturing 
Company, 1215 Spring Garden Street, Philadelphia, is desirous of augment- 
ing his lines by one or two additional representations on a commission 


basis in the New York territory. Interested manufacturers may reach Mr. 
Mentschikoff at 395 Riverside Drive, New York, N. Y. 


——— 


Government Seeks Business and Industry Analysts 


More and more critical positions in the Government service are being 
vacated by men into the armed services. Qualified persons must be 
recruited to replace these men. There is a particular need now for persons 
who have had executive experience in business or industry to do work in 
connection with the extension of the rationing program in various com- 
modity fields 


Persons are desired who have had executive experience (involving 
inalysis) in business or industry as distributors or manufacturers of such 
commodities as foods, textiles, metals, consumer goods, or industrial 
equipment. Specialization may have been in sales management, factory 
management, procurement, market analysis, traffic management, or ex- 


pediting of production 
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SIMPLER WORDING FOR OUR 
NATIONAL LAWS 


RGING a return to simpler forms in legislative enact- 

ments, Henry H. Heimann, executive manager-on-leave 
of the National Association of Credit Men, points out in the 
association’s Monthly Business Review released June 15 
that “the present labyrinth of laws, regulations, agencies 
and bureaus is such that the average citizen is completely 
bewildered. 

“This,” he says, “is a dangerous state of mind. Business 
men strain at every point for production in the war effort; 
professional men are on duty long hours to meet the civilian 
needs; farmers are hard at work long hours in the fields to 
bring about increased production; laboring men are working 
overtime; and other groups are so busy they cannot take time 
to keep abreast of developments.” 


Tax Law Not Understood 

Mr. Heimann points out that the average man in the street 
does not even now know the actual outline of our new tax 
law and how it will affect him. 

“Certainly this condition of mind is not conducive toward 
the building of an informed and educated citizenship,” he 
says. “In some way people from all walks of life will have to 
assume a part in the responsibilities for making our public 
representatives understand that laws that are simple and 
clearly understood are more readily acceptable and more 
easily administered ; that most laws can be drafted with easily 
understood sentences and that only the details need be 
altered from time to time to meet new situations.” 

The present situation with OPA in its efforts to reduce 
food prices was also pointed to by Mr. Heimann as an 
example of how a lack of simplicity and directness often 
leaves the public in a bewildered and unenlightened state 
which works against full co-operation. On this point, Mr. 
Heimann said: 

“The Office of Price Administration was started quite late 
and its acceptance of certain fundamental principles of price 
control has been too long deferred. It is questionable whether 
anyone or any group in the present situation could do an 
efficient job. 

“Isn’t it an almost impossible job to control inflation 
through price ceilings unless you can effectively exercise 
control over wages, another factor vitally affecting prices? 
It is only natural, therefore, for OPA to make a public 
display of price control through the announcement of new 
price ceilings from time to time. This can be little more 
than superficial treatment. The fault for such an ineffec- 
tive program does not rest with the OPA. On the con- 
trary, it is taking the only action it can take in view of 
the limitations of its control. 

“However, this does not mean that our fullest co-operation 
should not be given to the officials; quite the contrary. It is 
most essential that civilians economize to meet our stupen- 
dous war task. We must accept as a fact that there will 
be trials and errors, but we must co-operate in every possible 
way. Only by doing this can OPA, partially at least, ac- 
complish its objectives and anything it does accomplish is to 
the good. For the threat of inflation is more serious day by 
day. To meet it head-on requires prompt and courageous 
action. Such action by government officials will be of little 
avail unless it is supported by a united citizenship.” 


Realities of War Not Realized 

The average citizen in the United States does not begin to 
realize the grim realities of war, Mr. Heimann pointed out. 
“Our geographical situation, isolated as we are, has sheltered 
us to a great degree from the grim facts of war, its sufferings 
and its sacrifices. Only those of our young men who have 
been in the conflict and returned home on furloughs know 
the full meaning of what war means. 

“What can be done to bring home the real world crisis 
that confronts us? How can our people be aroused to patrictic 
service to the same extent that the civilian population of some 
of the other Allied nations are aroused? Our people are 
certainly no less patriotic and no less anxious and eager to 
discharge their full duties of citizenship but, in the light of our 
geographical location and our wonderful productive forces, 
the problem of bringing the war to us in its grim reality is 
most difficult.” 











New Officers of the National Office 
Machine Dealers Association 


Seated: Irwin Vincent, chairman board of directors, Western Typewriter 
Co., Topeka, Kans.; Leo Adler, treasurer, Cleveland Calculating Co., Cleve- 
land, Ohio; Nicholas Fucci, president, Business Machines Service Co., New 
York; Harry Turner, secretary, Topeka, Kans. 


Standing: 


Irvin. Ritchie, vice-president, International Office Appliance 


Co., New York; O. A. Olson, vice-president, Typewriter Service Shop, Detroit, 
Mich.; J. J. Sheehan, vice-president, The Office Appliance Co., Providence, 
R. 1.; W. J. Garrison, vice-president, Marietta Office Supply Co., Marietta, 
Ohio; A. H. Kellstedt, vice-president, Peoria Typewriter Co., Peoria, III. 
First Vice-President Dorr B. Doane, Office Equipment Corp., Seattle, Wash., 
was unavailable when picture was taken. 





SPECIAL NOTICE 


Paper Limitations and This Issue 


EGINNING this month, OFFICE APPLI- 
ANCES will reach subscribers in a new over- 
all page size—eight and one-eighth inches wide by 
eleven and one-quarter inches high. The type size 
of the pages remains the same as before, confining 
the changes to the page margins, which will be 
somewhat narrower. The move is in conformity 
with the War Production Board paper limitation 
order, and makes the journal of the size already 
adopted by many class and trade publications. 
Because the July issue was printed in June, the 
paper used is charged against the quota for the sec- 
ond quarter of the year. May and June numbers, 
in the larger size and carrying increased advertising 


10 


and reader material as compared to May and June 
of 1942, substantially reduced the amount of paper 
available for the current issue. In consequence, cut- 
ting the over-all page size was not sufficient to per- 
mit staying within quota limitations. 

The report of the National Typewriter & Office 
Machine Dealers Association annual convention put 
a special demand on space requirements. It will be 
observed that illustrations accompanying the report 
are smaller than usual, and other feature material 
is reduced to a minimum. Next month, however, 
and in all future issues so long as no additional re- 
strictions are imposed, we will return to our normal, 
full editorial coverage. 
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NATIONAL TYPEWRITER DEALERS’ 
SPECIAL CONVENTION SECTION 


Reports and Addresses of Eighteenth Annual Assembly 


Jwo-Day War Conference. Held. in. Kansas. (ity. 
EIGHTEENTH ANNUAL CONVENTION 
Rationing, Price. (rilings. and. Procurement. 


PPROPRIATELY called a War 


Conference, the Eighteenth 
Annual Convention of the Na- 
tional Typewriter & Office Ma- 
chine Dealers Association, held in 
the Muehlebach Hotel, Kansas 
City, Mo., June 21 and 22, was the 
largest and probably the most sig- 
nificant assembly in the organ- 
ization’s history. With a regis- 
tration of nearly 300 and repre- 
sentation from all parts of the 
country—Pacific Northwest, Cali- 
fornia, the Rocky Mountain states, 
the Mississippi Valley area, the 
Southeast, New York, New Eng- 
land—the conclave was formally 
opened by President Irwin Vin- 
cent of Topeka, Kan., early Mon- 
day morning. On the preceding 
Sunday afternoon the board of 
directors of the association met to 
consider special problems and iron 
out any last minute matters per- 
taining to the convention. 

Several members of the trade 
presented excellent addresses, but 
the featured speakers of this War 
Conference were four government 
men from Washington —W. G. 
rurquand, representing the Used 
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Equipment & Machinery Branch, 
War Production Board, and there- 
fore concerned with Typewriter 
Procurement; James P. Ward, 
widely known in the industry and 
now a member of the Typewriter 
Procurement Committee, War Pro- 
duction Board; Ellis G. Bishop, 
in charge of business machines, 
Consumers Durable Goods Branch, 
Office of Price Administration, 
whose particular field is price 
ceilings; and Joe M. Hicks, Type- 
writer Rationing Section, Office 
of Price Administration. Follow- 
ing the addresses of these men 
were question and answer periods, 
which were very helpful in en- 
larging the understanding of deal- 
ers in matters pertaining to ra- 
tioning, price ceilings and pro- 
curement. 

Several important actions were 
approved by the assembly, includ- 
ing the increase of annual dues 
from $10.00 to $15.00; dropping 
of the word typewriter from the 
name of the association, so that 
it now is the National Office Ma- 
chine Dealers Association; giving 
instructions to the By-Laws and 
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Seated: Lamont H. Wood, Midwest Typewriter Co., Kansas 
City, Mo.; Ivan M. Fifield, Waterloo Typewriter Exchange, 
Waterloo, Iowa; Robert C. Goldblatt, Star Typewriter Co.., 
Chicago, Ill.; C. I. Whitmer, Typewriter Exchange, Columbus, 
Ohio; Stanley P. Stemp, Stemp Typewriter Co., Madison, Wis.; 
J. L. Macon, J. L. Macon Office Machine Co., Chicago, IIl.; E. J. 
Toussaint, Central Duplicating & Typewriter Co., Camden, 
N. J.: J. J. Sheehan, The Office Appliance Co., Providence, R. I.; 
C. Elmer Anderson, Anderson Typewriter Co., Pasadena, 
Calif.; C. E. Gleason, American Typewriter Co., San Diego, 
Calif.; T. J. Stack, Stack Typewriter & Supply Co., Chicago, IIL; 
Irving Ritchie, International Office Appliance Co., New York. 

Standing: Harry Turner, Secretary, Topeka, Kans.; Nicholas 
Fucci, president, Business Machine Service Co., Inc., New York; 








NEW OFFICERS AND DIRECTORS OF THE NATIONAL MACHINE DEALERS ASSOCIATION 


Arthur W. Peters, A. W. Peters Co., Battle Creek, Mich.; J. W. 
Densford, Shawnee A-C Typewriter Co., Shawnee, Okla.; O. A. 
Olson, Typewriter Service Shop, Detroit, Mich.; W. J. Garrison, 
Marietta Office Supply Co., Marietta, Ohio; W. L. Talbert, 
Talbert Typewriter Exchange Co., Casper, Wyo.; John Size- 
more, Reliable Typewriter & Supply Co., Kansas City, Mo.; 
Paul McWilliams, Capital Typewriter Co., Little Rock, Ark.; 
Lud Pollak, Idaho Typewriter Exchange, Pocatello, Idaho; 
Irwin Vincent, retiring president, Western Typewriter Co., 
Topeka, Kans.; Joseph F. Heaton, Pawtucket Typewriter Ex- 
change, Pawtucket, R. I.; Leo W. Adler, Cleveland Calculating 
Co., Cleveland, Ohio; Roy C. Malone, Typewriter Service Co., 
Dallas, Texas; J. T. Boyce, S. L. Ewing Co., Dallas, Texas. 

Some of the directors were unable to attend, others were 
occupied elsewhere when the picture was made. 





Constitution Committee to draw 
up a new constitution and set of 
by-laws, and electicn, rather than 
appointment, of an executive sec- 
retary. 

After having served the asso- 
ciation with a fine and contribut- 
ing skill for two years, Mr. Vin- 
cent asked that his name not be 
placed in nomination for the pres- 
idency again this year. In its 
search for an effective successor, 
the Nominating Committee moved 
from the Middle West to New York 
City and presented the name of 
Nicholas H. Fucci, Business Ma- 
chines Service Company, New 
York, N. Y. Mr. Fucci accepted 
the honor and the challenge, in 
turn challenging the membership 
to rise to the opportunities for 
progressive association work af- 
forded by current conditions. The 
full text of his address of accept- 
ance is presented elsewhere. 


The Monday Morning Session 


At 9:45 Monday morning, Rob- 
ert Randazzo of Kansas City, gen- 
eral chairman of the convention 
committee, called upon the mem- 
bers to stand and appropriately 
open the War Conference by sing- 
ing the Star Spangled Banner. He 
followed with brief but hearty 
words of welcome in the name of 
the local association. President 
Vincent responded fittingly and 
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the convention was away to a fly- 
ing start. 

In his capacity as chairman of 
the Government Co-operation 
Committee, Clarence Bush, Gen- 
eral Typewriter Company, Wash- 
ington, D. C., presented a com- 
plete report of the work of his 
committee, composed of Clarence 
Bills, Typewriter Sales & Service 
Company; Don MacDonald, Mac- 
Donald Typewriter Company, and 
William Wolowitz, United Type- 
writer & Adding Machine Cor- 
poration, all of Washington, D. C. 

Mr. Bush assured those present 
that membership in the associa- 
tion is worth more now than a 
year ago. Among the special serv- 
ices now rendered by the associa- 
tion are the activities and reports 
of his committee. He compli- 
mented government men for their 
co-operative attitude. Mr. Bush 
reviewed the activities of the 
committee in relation to the 
rental freeze, rental rates, ceiling 
prices, repair contracts, and so 
forth. The full text of his report 
appears on a later page. 

The next report to the conven- 
tion was presented by James Shee- 
han, The Office Appliance Com- 
pany, Providence, R. I., chairman 
of the National Advisory Commit- 
tee for the Used Office Machine 
Industry. This committee was ap- 
pointed by the Office of Price 
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Administration as the result of a 
petition by the New York Office 
Machine Dealers Association. Its 
duties are concerned with prices 
and rationing. About a year ago 
an informal committee held a 
meeting and found the industry 
faced with a choice of going under 
the General Maximum Price Reg- 
ulation or accepting a flat set of 
rates for all dealers. OPA made a 
survey and announced an average 
rental rate which was below what 
the informal committee believed 
to be profitable. 

Subsequently, the National Ad- 
visory Committee was appointed. 
Fourteen men from all parts of 
the country journeyed to New 
York City at their own expense 
for a meeting held March 14 of 
this year. They made certain for- 
mal recommendations for changes 
in Regulation No. 162, but as yet 
no amended order has been issued. 
Assurance is given that a new 
order is being formulated, but 
some of the committee’s recom- 
mendations may not be included 
because of President Roosevelt’s 
“Hold the Line” order. Mr. Shee- 
han promised for the committee 
that everything possible would be 
done to assure an opportunity for 
dealers in the office machine in- 
dustry to make a living. 

The President’s Report 
In making his report, or “Swan 


July, 1943 








Resolutions 


Adopted at the Eighteenth Annual Convention of the National 
Typewriter & Office Machine Dealers Association 


WHEREAS, the present consti- 
tution and by-laws are in our judg- 
ment very loosely drawn and incom- 
plete, and 


WHEREAS, the present consti- 
tution and by-laws do not clearly 
define the duties and responsibilities 
of the officers, directors and re- 
gional vice-presidents, 


NOW, therefore, 


BE IT RESOLVED, that the 
constitution and by-laws be rewrit- 
ten by the by-laws committee to 





provide a better and more efficient 
body of laws to govern this organi- 
zation. 

BE IT RESOLVED, that the by- 
laws committee submit a prelimi- 
nary draft of the revised constitu- 
tion and by-laws to the members 
for their criticism and suggestions. 

BE IT RESOLVED, that within 
60 days after the submission of the 
preliminary draft that a final draft 
be made by the by-laws committee 
and submitted to the members for 
a vote. 


BE IT RESOLVED, that all 
typewriter manufacturers be re- 
quested to standardize on identical 
ribbon spools, rubber feet and desk 
attaching screws, if possible. 

ok * * 

BE IT RESOLVED, that the 
thanks of this convention be ex- 
tended to all the officers and mem- 
bers of the Kansas City local asso- 
ciation and to all officers and 
members of the national association 
who have made this War Confer- 
ence an outstanding success. 








Song,” as he termed it, President 
Vincent thanked all members of 
the association for their co-opera- 
tion, naming particularly Lamont 
Wood, chairman of the board, the 
members of the Kansas City Con- 
vention Committee, and local asso- 
ciations throughout the country. 
He recalled that the first meeting 
of the association was held in the 
old Baltimore Hotel in Kansas 
City eighteen years ago. Steady 
development followed, with some 
“downs” among the “ups,” but two 
years ago in Chicago it was de- 
cided to go ahead on a definite 
program of expansion. A salaried 
secretary, Harry Turner, was ap- 
pointed. His good work has been 
in evidence ever since in the form 
of bulletins, special programs and 
membership increase. 

In December, 1941, a one-day 
sales meeting was held in Chicago. 
That day war was declared on the 
Japanese, following the attack on 


Pearl Harbor. The following 
months revealed a change in 
problems from merchandising to 
priorities, restrictions, rationing, 
and so on. By convention-time 
in 1942, membership had reached 
the high figure of nearly 500. At 
present it is well over 800. Mr. 
Vincent’s remarks were received 
with hearty applause. 

Being a morning of reports, Sec- 
retary Turner was called on to 
make his statement. Logically, he 
pointed out that the many bulle- 
tins that have gone out from his 
office to the membership during 
the year constitute his report, 
with the exception of member- 
ship statistics. These, he said, are 
now 411 individual members, 392 
affiliates through local associa- 
tions, and 12 associates (manufac- 
turers and suppliers), making a 
total of 815, an increase of more 
than 300 during the past year. 
Mr. Turner gave a breakdown of 


the figures by states, mentioning 
that all but two are represented 
on the roster. The largest group 
of affiliated members is from New 
York, with a total of 119. Chicago 
is second in this classification with 
83. In his concluding statements 
Mr. Turner gave credit to the 
members of the association and to 
President Vincent for the record 
achieved. 

Treasurer Leo Adler, Cleveland 
Calculating Company, Cleveland, 
Ohio, presented an enthusiasti- 
cally accepted report which 
showed an increase in the treas- 
ury balance of about $800.00. Re- 
ceipts were $12,194.85, expendi- 
tures $9,351.50, leaving a net bal- 
ance of $2,843.35. 

“Typewriters for Victory” 

At this point the program was 
interrupted to tune in on a radio 
address over a Kansas City sta- 
tion by W. G. Turquand. On the 
subject, “Typewriters for Victory,” 
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Mr. Turquand referred to the 
NTOMDA War Conference and 
made a strong appeal to the busi- 
ness public to release one out of 
each four typewriters for war. He 
reviewed the program, telling of 
what the government agencies 
themselves have done in revising 
requirements downward, transfer- 
ring machines from one depart- 
ment to another, andsoon. He al- 
luded to what business has done 
in co-operating with the purchase 
program and complimented the 
typewriter dealers throughout the 
country for what they have done 
and are doing to achieve the goal 
of the Typewriter Procurement 
Program. 

J. W. Densford, Shawnee A. C. 
Typewriter Company, Shawnee, 
Okla., was then called upon to 
present the report of the Legis- 
lative Committee. Mr. Densford 
was chosen chairman of this par- 
ticular committee because of his 
special interest in securing legis- 
lative action in making prices paid 
in the Typewriter Procurement 
Program retroactive. He pointed 
out that when the first price lists 
were first released on the procure- 
ment schedule he felt that they 
were too low. When the prices 
were raised in January, 1943, he 
felt that they should be retro- 
active so that those who had re- 
sponded immediately and patri- 
otically to the call for the re- 
lease of typewriters to the armed 
forces would not be penalized be- 
cause of their early sale of ma- 
chines. He urged action by the 
association through legal counsel 
and by way of members of Con- 
gress. The assembly responded to 
the suggestion by voting approval 
of the work of the committee and 


recommended its continuance in 
order to complete its work. 

Just before adjourning for 
lunch, O. A. Olson, Typewriter 
Service Shop, Detroit, Mich., pre- 
sented the nominating commit- 
tee’s report. No recommendation 
was made for the office of execu- 
tive secretary because of the com- 
mittee’s understanding that this 
office was appointive. This raised 
a point that was held over for dis- 
cussion at the afternoon session. 

Monday Luncheon 

Clarence Bush functioned as 
chairman of the meeting at the 
luncheon Monday and introduced 
the government men who were 
present. He read a letter from 
Harvey C. Mansfield of the War 
Production Board, who regretted 
his inability to be present. Be- 
cause of Mr. Bush’s personal ac- 
quaintance with them, he was 
particularly capable of introduc- 
ing the men from Washington in 
an adequate way. He referred to 
them as his victims and presented 
them in the following order: W. G. 
Turquand, James P. Ward, Joe M. 
Hicks and Ellis G. Bishop. He 
also took opportunity to introduce 
local government officials of OPA 
who were present. 

The luncheon address was pre- 
sented by Mr. Turquand, who 
spoke on “Used Equipment Goes 
to War.” He prefaced his remarks 
by indicating his desire to inform 
the dealers in used office machines 
of the vast amount of activity in 
process in other types of used 
equipment. The complete text of 
Mr. Turquand’s address appears 
on a later page. 

Monday Afternoon 

Under the chairmanship of 

Byron Garr, Louisville Typewriter 
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Company, Louisville, Ky., the aft- 
ernoon session started promptly. 

B. W. Stephens, Paxton Type- 
writer Company, Bloomington, 
Ill., presented an interesting talk 
on “What We Do to Get Type- 
writers for the Government.” His 
company’s quota was 700 ma- 
chines. At first that seemed high, 
but by advertising in newspapers, 
conducting an educational pro- 
gram among schools, both private 
and public, and sending out men 
regularly on personal calls, they 
managed to go over their quota by 
100 typewriters. A suggestion that 
he offered was that it seems only 
fair that all typewriters in the 
territory served by a local ration- 
ing board should be listed with 
that board. He felt sure that such 
a listing would prove very help- 
ful. Those businessmen or owners 
of typewriters who have sons or 
daughters or relatives in the 
armed services do not hold back 
when they are asked to give up 
some of their machines. There 
are many, however, who have not 
been touched personally by the 
war and are much harder to con- 
vince. One of their first reactions 
is that the price offered is not 
high enough. That of course, is 
where “selling in reverse” starts. 
Owners must be sold on the idea 
of releasing machines for govern- 
ment service as a patriotic duty. 

A report by the By-Laws and 
Constitution Committee was then 
presented. Mr. Adler as chairman 
of the committee offered the reso- 
lution that the office of executive 
secretary be elective instead of 
appointive. Before a vote was 
taken substitute motions and 
amendments were made. Some 
discussion followed and then the 
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ASSOCIATION OFFICERS AND GOVERNMENT REPRESENTATIVES AND OTHERS AT KANSAS CITY 


1. Ellis Bishop, Office Machine Unit. War Production Board; Wilbur 4. Past and present. 1 ; 
Walker, Wilbur E. Walker Co., Wichita, Kans.; Joe Hicks, O.P:A.; and Mrs. Elmer Anderson of Pasadena. Mr. Anderson did well in 


Lamont Wood, (seated) one of the clearest thinkers in the typewriter 


business, maintains Midwest Typewriter Co., Kansas City, Mo. > ames P. Ward, 


2. Irwin Vincent, Western Typewriter Co.; Harry Turner, president and 
secretary respectively, NOMDA,. both of Topeka, Kansas. 
3. C. E. Gleason, American Typewriter Co., San Diego, Calif.; R. A. 


Tiernan, Tiernan Typewriter Co., Santa Ana, Calif.; Ellis G. Bishop. 
Office Machine Unit, WPB; Joe M. Hicks, Office of Price Administra- 


tion. 


matter was tabled for considera- 
tion later in the afternoon. 

Mr. Bush made an able presen- 
tation of a very confusing subject, 
“What We Should Know About 
the Excise Tax.’ He admitted 
that it was difficult to present 
clear-cut information because the 
definitions offered by OPA and the 
Department of Internal Revenue 
are not clear. He quoted some 
questions he propounded to the 
Revenue Office and read the an- 
swers. The complete text of his 
address is presented on a subse- 
quent page. 

A unanimously approved motion 
instructed the president to ap- 
point a committee to follow 
through on the problem of excise 
taxes. 

The final business of the day 
was balloting on the question of 
whether the executive secretary 
should be elected or appointed. As 
a substantial majority was in 
favor of election, it was so ordered. 

Annual Banquet 

Billed as “President’s Reception, 
Annual Banquet, Floor Show and 
Dance,” the events of Monday 
evening were undoubted successes. 
A. H. Kellstedt, Peoria Typewriter 
Company, Peoria, Ill., proved him- 
self to be an unusual toastmaster. 
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He simply introduced the celebri- 
ties at the head table, permitted 
no speeches, and turned the meet- 
ing over to the Kansas City en- 
tertainment committee. That this 
committee did its work effectively 
is attested by the enthusiasm with 
which the program of the evening 
was received. 

During the dinner incidental 
music was supplied by a violin, 
piano accordion and guitar trio. 
Flowers were provided for the 
ladies by Roy Shoup of the Royal 
Typewriter Company. After des- 
sert was served an excellent floor 
show was presented, which was 
followed by ballroom dancing for 
the rest of the evening. 

Tuesday Morning 

The session Tuesday morning 
was under the chairmanship of 
Clarence Bush. After some in- 
formal comments on re-negotia- 
tion of rental leases to meet 
present conditions, Mr. Bush in- 
troduced Paul McWilliams, Cap- 
itol Typewriter Company, Little 
Rock, Ark., who spoke on the sub- 
ject, “How We Changed Our Serv- 
ice to Fit Changes in Community 
Needs.” 

John A. Gilbert of OFrFrIce ApP- 
PLIANCES was introduced to present 
a message of greeting from George 


1943 


Nick Fucci, president-elect, conversing with Mr. 
iloting the oe about eight years ago. 


. Seated: Robert Randazzo, General Typewriter Co., Kansas City, Mo.; 
D. W. Whitney. Marchant Calculating Machine Co., Wichita Kans.; 
Charles L. Marshall. Typewriter Executive 7th Regional District, War 
Production Board, Kansas City, Mo. Standing: John Sizemore, Re- 
liable Typewriter and Supply Co., Kansas City, Mo.; F. X. Bier, R. C. 
Allen Business Machines, Inc.; Vito Randazzo, General Typewriter 
Co.; Louis Wood, Midwest Typewriter Co.. Kansas City. Mo. 


Walker, one of the founders of the 
association, who couldn’t get away 
from his business in San Fran- 
cisco. 

John B. Sizemore, Reliable 
Typewriter & Supply Company, 
Kansas City, Mo., gave a stimu- 
lating address on “How We Get 
the Utmost Income from Rental 
Stocks.” Mr. Sizemore’s record in 
rentals made him particularly 
able to handle this subject. He re- 
ferred to the fact that 65 per cent 
of their machines out on three 
months’ rental are retained by the 
renters for an additional three 
months. Because of this fact he 
emphasizes the three months’ 
rental idea instead of the thirty 
day period. Further, whenever a 
machine is rented an attempt is 
also made to rent a table, sell a 
ream of typewriter paper, a box 
of carbon sheets and a batch of 
envelopes. These “extras” add to 
the profit in a rental transaction. 

Mr. Bush announced to the 
convention that Clyde Jungbluth, 
usually in attendance at the an- 
nual meetings, could not be pres- 
ent because of illness. The secre- 
tary was instructed to send a 
telegram from the convention ex- 
pressing sympathy and wishing a 
speedy return to health. 
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The next item on the program 
was a panel discussion by J. T. 
Boyce, S. L. Ewing Company, 
Dallas, Tex., and Wilbur Walker, 
Wilbur E. Walker Company, Wich- 
ita, Kan. Their subject was “How 
I Keep Repair Business Rolling 
In.” The addresses of both these 


men are presented in full on later 
pages. 

W. J. Garrison, Marietta Office 
Supply Company, Marietta, Ohio, 
reported briefly as chairman of 
the Ethics and Standards Com- 
mittee. He said that the commit- 
tee is in the process of completing 


a written set of standards which 
will soon be ready for distribution. 
The material is being prepared 
from the standpoint of making 
the association of genuine benefit 
to all members of the industry. 
The next speaker on the pro- 
gram was a man who had been 
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- Seated: Add Atkins, agiane Office Equipment Co., Texarkana. 
Texas; Mrs. Williamson; O. B. Williamson, }: B. Williamson & Son, 
Fort Smith, Ark. Standing: J. R. Blethen, Office Machines Co., 
Little Rock, Ark.; Alfred Honour, Honour Typewriter Co., Denver, 
Colo.; Cecil Brown, Typewriter Emporium, Denver, Colo. 
. Above: Vito Randazzo, General Typewriter Co., Kansas City. Mo.; 
Joe Galland, Liberty Division, L. C. Smith & Corona Typewriters 
Inc.; L. A. Platz, and Jack McCormick L. C. Smith & Corona Type- 
writers Inc. Below: Gus Trahan, General Office Supply :.. 
Lafayette, Ind.; Jim Ward, who, loaned by the industry to Uncle 
Sam, at the convention met many old friends; John . Adams, 
Adams Typewriter Co., Peoria, IIl. 
- ©. D. Morrill, Ann Arbor, Mich.; M. Teschion, AAA Typewriter Co., 
Minneapolis, Minn.; A. V. Bloom, General Typewriter Exchange. 
Des Moines. Iowa: L. H. Wittgraf, Typewriter Clearing Assn., Minne- 
apetis. Minn.; Fred Gamrod, All Types Office Equipment, Chicago, 


» & x. a Scarbrough‘s Office Equipment Service, Florence, 
Ala.; Stanley Stemp, Stemp Typewriter Co., Madison, Wis.; H. B. 
Gaar, Louisville Typewriter Co., Louisville, Ky.; Marcus Harwitz, 
aon rypewetier o.: E. LeBlanc, Office Equipment Co., Louis- 
ville, Ky. 
. Mrs. Lee Pingree, Oakland, Calif.; Mrs. Leslie Platz, Kansas City, 
Mo.; Mrs. F. Crowder, Topeka, Kans.; Mrs. Wilbur E. Walker, 
Wichita, Kans. 
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6. 


Leon I. Walling, Dearborn Typewriter Sales, Dearborn, Mich.; Mrs. 
Walling, Mrs. Ketcherside, Floyd Ketcherside, Buckland-Van Wald, 
Detroit, Mich. 


. S. Stein. Quality Office Equipment Corp.; Jim Lafferty, Underwood 


Elliott Fisher Co.; W. P. Kerzner, Pearl Typewriter Co., New York; 
Stanley Moss, Stanley Moss, Advertising, New York. 


. J. C. Good, Tulsa Typewriter Co., Tulsa, Okla.; M. T. Snyder, R. C. 


Allen Business Machines Inc.; R. H. London, Typewriter Service, 
Tulsa, Okla.; Sam M. Steeves, Steeves Typewriter Exchange, 
Kansas City. Mo. 


. Seated: L. H. Cornish, Wholesale Typewriter Co.; John Loser, Noise- 


less Writing Machine Service Co., New York: Tom Stack, Stack Type- 
writer & Supply Co., Chicago. Ill.; W. K. Davis, Davis Typewriter 
Co., Erie, Pa. Standing: Ed. Crowder, Topeka Typewriter Co., 
Topeka, Kansas; Dorr B. Doane, Office Equipment Corp., Portland, 
Oregon; Stanley Stemp, Stemp Typewriter Co., Madison, Wis.; 
Charles Richards, Missouri Typewriter Exchange. Wentzville, Mo. 


. Seated: Mrs. Lamont Wood, Jr.; Mrs. Bob Manchester; Mrs. W. L. 


Talbert, Mrs. John Robinson. Standing: Lamont Wood, Jr., Midwest 
Typewriter Co., Kansas City, Mo.: Bob Manchester, Adding & Book- 
keeping Machine Service Co., Kansas City. Mo.; W. L. Talbert, 
Talbert Typewriter Exchange, Casper. Wyo.; John Robinson, Robin- 
son Adding Machine Co., onces ity. Mo. 
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heard on two other occasions 
during the convention. W. G. Tur- 
quand always speaks interestingly 
but his subject in this instance, 
“Typewriter Procurement,” was of 
special importance to all attend- 
ing the convention. The text of 
Mr. Turquand’s address appears 
elsewhere in this issue. 

Jim Ward, the next speaker, was 
introduced in a novel way by Mr. 
Turquand. Jim was presented as 
a man who fears red tape so little 
that he even eats it. After saying 
this, Mr. Turquand reached over 
to Jim’s mouth and began pulling 
out yards of red tape. When the 
laughter subsided, Jim presented 
a good case in proof of his belief 
that there is no more red tape in 
government than in private busi- 
ness. Then he went into detailed 
explanation of Form 10 in the 
Typewriter Procurement Program 
and the importance of abiding by 
government regulations. He also 
referred to service and repair con- 
tracts on government typewriters, 
which are now available to deal- 
ers. He explained the method of 
securing excise tax exemption cer- 
tificates, referred to poor packag- 
ing of machines, which is causing 
considerable trouble, and then 
opened the meeting for a general 
question-and-answer period on 
the entire procurement program. 
Both Mr. Ward and Mr. Turquand 
were kept busy for the next half 
hour answering questions and in- 
terpreting situations. At the con- 
clusion of the discussion period 
the entire assembly rose to its feet 
with applause as an expression of 
thanks and appreciation. 


New Officers Elected 


At this point the revised report 
of the Nominating Committee was 
presented and unanimously ac- 
cepted. On motion by A. H. Kell- 
stedt, Peoria Typewriter Company, 
Peoria, Ill., seconded by Lamont 
Wood, Sr., Midwest Typewriter 
Company, Kansas City, Mo., the 
nominations were closed and the 
following slate of officers and di- 
rectors elected: 

President—Nicholas H. Fucci, 
Business Machines Service Co., 
New York, N. Y.; first vice-presi- 
dent — Dorr B. Doane, Office 
Equipment Corp., Portland, Oreg.; 
treasurer—Leo M. Adler, Cleve- 
land Calculating Co., Cleveland, 
Ohio; secretary —Harry Turner, 
Topeka, Kans. 

Regional vice-presidents — 
Wayne M. Haines, Seattle, Wash.; 
E. E. Thornton, California Type- 
writer Exchange, Los Angeles, 
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Calif.; O. A. Olson, Typewriter 
Service Shop, Detroit, Mich.; J. L. 
Lemmon, Lemmon & Co., Hous- 
ton, Tex.; A. H. Kellstedt, Peoria 
Typewriter Co., Peoria, Ill.; H. 
Byron Gaar, Louisville Typewriter 
Co., Louisville, Ky.; Thomas E. 
Williams, Williams Typewriter & 
Supply Co., Frederick, Md.; Irvin 
R. Ritchie, International Office 
Appliances, Inc., New York, N. Y.; 
James J. Sheehan, The Office Ap- 
pliance Co., Providence, R. L.; 
Robert Randazzo, General Type- 
writer Co., Kansas City, Mo.; W. 
J. Garrison, Marietta Office Sup- 
ply Co., Marietta, Ohio. 


Members of the board of direc- 
tors — Irwin Vincent, Western 
Typewriter Co., Topeka, Kans., 
Chairman; Lamont H. Wood, Sr., 
Midwest Typewriter Co., Kansas 
City, Mo.; Elmer C. Anderson, An- 
derson Typewriter Co., Pasadena, 
Calif.; C. E. Gleason, American 
Typewriter Co., San Diego, Calif.; 
Ed. J. Toussaint, Central Dupli- 
cating & Typewriting Co., Cam- 
den, N. J.; T. J. Stack, Stack 
Typewriter & Supply Co., Chicago, 
Til.; Lud Pollack, Idaho Type- 
writer Exchange, Pocatello, Idaho; 
C. W. Voss, San Antonio, Tex.; 
Samuel Hutter, Checkwriter Co., 
Inc., New York, N. Y.; John B. 
Sizemore, Reliable Typewriter & 
Supply Co., Kansas City, Mo.; 
Jack Macon, J. L. Macon Office 
Machines Co., Chicago, Ill.; Joseph 
F. Heaton, Pawtucket Typewriter 
Exchange, Pawtucket, R. I.; J. W. 
Densford, Shawnee A. C. Type- 
writer Co., Shawnee, Okla.; W. P. 
Wittelsberger, Adding Machine 
Sales and Service, Baltimore, Md.; 
C. I. Whitmer, Typewriter Ex- 
change, Columbus, Ohio; W. L. 
Talbert, Talbert Typewriter Ex- 
change, Casper, Wyo.; Roy C. 
Malone, Typewriter Service Co., 
Dallas, Tex.; Harry Cooper, Cooper 
Typewriter Co., Memphis, Tenn.; 
W. H. Estment, Contra Costa Office 
Machines Co., Richmond, Calif.; E. 
I. Kocher, Philadelphia, Pa.; H. H. 
Saunders, Boston, Mass.; E. F. 
Mulligan, Palm Beach Typewriter 
Co., West Palm Beach, Fla.; D. F. 
Stanley, Leesburg, La.; I. M. Fi- 
field, Waterloo Typewriter Ex- 
change, Waterloo, Iowa; A. W. 
Peters, A. W. Peters Co., Battle 
Creek, Mich.; J. T. Boyce, S. L. 
Ewing Co., Dallas, Tex.; Cecil E. 
Brown, Typewriter & Adding Ma- 
chine Emporium, Denver, Colo.; 
Clarence E. Bush, General Type- 
writer Co., Washington, D. C.; L. 
M. Deans, L. M. Deans Co., At- 
lanta, Ga.; Robert C. Goldblatt, 
Star Typewriter Co., Chicago, I11.; 
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George N. Hammond, Hammond 
Typewriter Co., Sacramento, 
Calif.; F. Ketcherside, Buckland 
Van Wald Co., Detroit, Mich.; John 
La Hiff, J. E. Albright & Co., New 
York, N. Y.; J. Paul McWilliams, 
Capitol Typewriter Co., Little 
Rock, Ark.; R. H. Preston, Preston 
Typewriter Co., Knoxville, Tenn.; 
Joe Rubin, National Typewriter 
Co., Montreal, Canada; Albert 
Schlecht, Typewriter & Supply 
Co., Cleveland, Ohio; Stanley 
Stemp, Stemp Typewriter Co., 
Madison, Wis.; Dick Walsh, Walsh 
Brothers, Phoenix, Ariz. 

Speaking on the subject, “The 
Typewriter Dealer’s Responsibili- 
ties under Rationing Require- 
ments,” Joe M. Hicks of the Office 
of Price Administration said that 
everybody should be willing to 
face facts because of the war. 
Stoppage of manufacture requires 
that typewriters now in existence 
be preserved with care. In accom- 
plishing the objective it should 
be remembered that it is team 
effort that counts. 


The complete text of Mr. Hicks’ 
address appears elsewhere in this 
issue. 

Tuesday Luncheon 


As chairman of the luncheon 
meeting Irwin Vincent introduced 
representatives of the wholesalers 
and manufacturers who are asso- 
ciate members of the association. 
He also presented the new staff of 
officers, who were received with 
applause. Nicholas Fucci was 
called on for some comments as 
the president-elect. Mr. Fucci re- 
sponded with a promise of “action 
—not words.” He said that he 
accepted the challenge of the 
membership to be president at 
this critical time and in turn 
challenged the members to do 
their work properly. He made 
some specific suggestions as to 
regional boards, a war emergency 
fund, legal counsel and so on. His 
address is given in full elsewhere. 


Tuesday Afternoon 


The first action of the after- 
noon session, under the chair- 
manship of Elmer Anderson, An- 
derson Typewriter Company, Pas- 
adena, Cal., was to raise the an- 
nual dues from $10.00 to $15.00. 

Immediately following, the as- 
sembly reached the unanimous 
decision to change the name of 
the organization from National 
Typewriter & Office Machine 
Dealers Association to National 
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Office Machine Dealers Associa- 
tion. 

The final address of the conven- 
tion by a government man was 
presented at this point by Ellis G. 
Bishop of OPA. Mr. Bishop’s sub- 
ject was, “Perspective on OPA 
Typewriter Price Ceilings.” Mr. 
Bishop opened his remarks by say- 
ing that a perfectly natural ques- 
tion to come out of the typewriter 
industry is, “Why pick on the poor 
typewriter dealer?’ Then he pro- 
ceeded to show that the type- 
writer dealer was not exclusively 
subjected to price ceilings. He re- 
viewed the General Maximum 
Price Regulation, which applies 
to all merchants who are not 
under a special regulation. In 
general, October, 1941, prices are 
the basis of ceiling prices. Be- 
cause of special circumstances ex- 
isting in the office machine field, 
Maximum Price Regulation No. 
162 was issued. It is one of 400 
similar orders controlling products 
in other fields. It establishes dol- 
lars and cents ceilings, which are 
easier to understand, require less 
record work, and are easier to 
enforce. 

Mr. Bishop admitted that Regu- 
lation No. 162 is complex, pointing 
out that it is so basically because 
it must give legal protection. Fur- 
ther, it must be complex in order 
to be fair and cover all involved. 
A revision of the regulation is 
now under consideration and may 
be issued within a month. 

Because the text of Mr. Bishop’s 
address, definitely promised, had 
not been received at the time of 
going to press, it cannot be pre- 
sented until next month. 

The Resolutions Committee, 
chairmanned by James Sheehan, 
The Office Appliance Company, 
Providence, R. I., presented its re- 
port, which included a recommen- 
dation that the By-Laws and Con- 
stitution Committee redraft the 
by-laws and constitution, sub- 
mitting the revised documents to 
the membership for approval by 
mail. Another resolution requested 
that manufacturers standardize 
on ribbon spools, desk attaching- 
screws, and so on. The final reso- 
lution expressed appreciation and 
thanks to all who contributed to 
the success of the convention. All 
of the resolutions were unani- 
mously approved. 

Substituting for Albert Schlecht, 
Cleveland, Ohio, chairman of the 
Auditing Committee, Stanley 
Stemp, Stemp Typewriter Com- 
pany, Madison, Wis., reported that 
the books of the association’s 
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treasurer, Leo Adler, Cleveland 
Calculating Company, Cleveland, 
Ohio, had been examined and 
were found to be correct. 

A. H. Kellstedt, Peoria Type- 
writer Company, Peoria, Ill., spoke 
on the subject, “How to Build 
Good Will Now for Post War Re- 
sults.” He urged doing a good, 
honest job now because such serv- 
ice always builds solidly for the 
future. H suggested paying a serv- 
ice man a higher wage because 
he’ll do a better job for the dealer 
and for himself. Establishing and 
maintaining service contacts will 
help to carry a business along and 
maintain the all-important con- 
tact. He concluded his remarks 
by referring to the possibility of 
pooled delivery service, which 
might prove beneficial both to 
customers and dealers. 

A very pleasant ceremony fol- 
lowed. Clarence Bush was called 
to the platform to receive special 
thanks for the work he and his 
committee have been doing in 
Washington. A plaque is being 
prepared and will be delivered di- 
rectly to Mr. Bush when he ar- 
rives at home. He was also given 
a billfold and a pocket wallet as 
mementos of the high regard of 
his fellow association members. 

Then Lamont Wood, who is a 
dynamic figure despite his con- 
finement to a wheel chair, was 
called to the front with Irwin Vin- 
cent. With appropriate words of 
appreciation, Mr. Wood presented 
a wrist watch to Mr. Vincent. The 
wrist watch is a tangible expres- 
sion of the popularity of Mr. Vin- 
cent and the great work he has 
done during the two years he has 
served as president. 

A panel discussion on, “How 
Wartime Advertising Will Help Us 
Later,” was offered by Mrs. Stan- 
ley Stemp, Stemp Typewriter 
Company, Madison, Wis., and 
M. M. Newmark, Marstand Type- 
writer Company, St. Louis, Mo. 


Mr. Newmark spoke first, con- 
fining his remarks to current war- 
time advertising in general and 
its effect upon business, particu- 
larly the office machine business. 
He pointed out how conditions 
have provided tremendous public- 
ity for typewriter dealers. There 
is a present opportunity to build 
good will for profitable post-war 
relations. 

Mrs. Stemp covered the subject 
of advertising specifically from the 
standpoint of what a dealer can 
do to advertise under war condi- 
tions to maintain customer rela- 
tionship that will carry on to the 
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post-war period. Her remarks are 
printed in full elsewhere. 
The final address of the con- 


ON THE OPPOSITE PAGE—SEEN HERE AND 
THERE AT THE MACHINE DEALERS 
CONVENTION 


1. A. E. Henderson, Allen-Wales Adding 
Machine Co.; John P. Hoffman, McTag- 
gart-Hoffman Co., Port Huron, Mich.; Wil- 
bur E. Walker, Wilbur E. Walker Co., 
Wichita, Kans.; Leo Adler. Cleveland 
Calculating Co., Cleveland, Ohio. 

2. E. G. Bishop. War Production Board; 
Marcus Harwitz, Regal Typewriter Co.; 
F. M. Sargent, Speed-O-Print Corp.; R. R. 
Booser, Kansas City Loose Leaf Co. 

3. Mrs. Stanley Stemp, Stemp Typewriter 

o., Madison, Wis.; M. E. Bailey. Royal 
Typewriter Co., Marjorie Vowell, Central 
Typewriter Exchange, Inc., Chicago, IIl. 

4. William A. Long, Jamestown, New York; 

Miller Huggins, Anderson, Indiana; Ed. 
McClure, Cramer Chair Co. 

5. Irwin Vincent, Topeka, Kans.; Lamont 
Wood, Kansas City, Mo.; Clarence Bush, 
Washington, D. C.; president, chairman 
of directors and Washington representa- 
tive resnectively. 

6. Mrs. Robert Randazzo; Joe Pritchard. 
Wells Office Furniture Co.; Mrs. Vito Ran- 
dazzo. Standing: Harold Johnson, Wells 
Office Furniture Co.; Ken Gilbanks, Mid- 
city Tvoewriter Co., Chicago, II. 

7. A. O.Bloom, Bloom Typewriter Exchange. 
Lincoln, Nebr.; E. Krumbach, White Bear 
Typewriter Exchange, Dubuque, Iowa; 
R. W. Setze, R. W. Setze Co., Miami, Fla.; 
John Sizemore. Reliable Typewriter and 
Supply Co., Kansas City, Mo.; I. M. 
Fifield, Waterloo Typewriter Exchange. 
Waterloo, Iowa; J. A. Lyons, Reliable 
Typewriter and Adding Machine Co. 

8. J. H. Hendricks, Victor Adding Machine 
Co.; Walter P. Smith, Smith’s Office Ma- 
chine Co., Council Bluffs, lowa: Charles 
B. Pierce. All Makes Typewriter Ex- 
change, Omaha, Nebr.; Alvin Bakewell, 
Victor Adding Machine Co.: Jess P. 
nares All le Typewriter Exchange. 

9. Some of the convention ladies. Seated: 
Mrs. Lamont Wood, Jr.; Mrs. Frank Ran- 
dazzo; Miss Rosalie Randazzo; Mrs. John 
Robinson; Mrs. Robert Manchester. Stand- 
ing: Mrs. W. L. Talbert: Mrs. Floyd 
Ketcherside; Mrs. O. A. Olson; Mrs. Jack 
Mitchell; Mrs. Vito Randazzo. 

10. J. J. Sheehan, The Office Appliance Co., 
Providence, R. I.; J. L. McDonough, Royal 
Typewriter Co.; C. E. Gleason, American 
Typewriter Co., San Diego. Calif.; Rich- 
ard Pickering. ‘Allen-Wales Adding Ma- 
chine Co. Standing: Roy Shoup. Royal 
Typewriter Co.; Dick Walsh, Walsh Bros., 
Phoenix, Ariz.; Joe Heaton, Pawtucket 
Typewriter ane: Pawtucket, R. I.; 
Jack Macon, J. L. Macon Office Machines 
Co., Chicago, Ill; Luis de Olazarra. 
~ -Ward Manufacturing Co. 

|; ae McDonough, Royal Typewriter Co.; 
GC. a Whitmer, Typewriter Exchange, 
Columbus, Ohio; L. A. Platz, L. C. Smith 
& Corona Typewriters Inc.; J. A. Lyons, 
Reliable Typewriter & Adding Stechine 


Co. 

12. C. B. Waters, J. M. Hackney, Frank Whit- 
man, and Kenneth Steele, all of Reming- 
ton Rand Inc. 

13. W. K. and J. M. Davis, Davis Typewriter 
Co., Erie. Pa. 

14. J. Graff, Speed-O-Print Corp.; Keith W. 
Gaar, Gaar Bros. Typewriter Co., Des 
Moines, Iowa; A. A. Bratton, A. A. Brat- 
ton Co., Columbus, Ohio. Standing: 
David C. Neuhaus, H. M. Storms Co.; 
.-* =. , Ty pudins Co.; J. Tf. 
Boyce. A. L. Ewing Dallas, Texas. 

15. Mrs. Brewington, Reatten, Texas; R. D. 
Brewington, Brewington Typewriter Co. 

16. Seated: H. E. McArthur, Nebraska Type- 
writer Co., Lincoln, Nebr.; Don Greever, 
Hutchinson Typewriter Co., Hutchinson, 
Kans.; A. W. Barlow, Royal Typewriter 
Co. Standing: Joe Harding. Joe Harding 
Co., Joplin, Mo.; Dal Marvil, Ames Sup- 
ply Co.; Walter L. Calvert, Calvert Type- 
writer Supply Co., St. Joseph, Mo. 

17. Seated: Chet Smith, Codo Manufactur- 
ing Co.; Donna Erickson and T. E. Backer. 
Mittag & Volger. Standing: L. H. Kavich. 
All Makes Typewriter Co., Omaha, Nebr.; 
C.N. Murray, Mittaq & Volger: H. E. Mc- 
Arthur, Nebraska Typewriter Co., Lin- 
coln, Nebr.; W. R. Starkey, Starkey Paper 
and Supply Co. 

18. Seated: Nick Fucci, Business Machines 
Service Co., New York; R. A. Maddox, 
Holly-Beverly Typewriter Co., Hollywood, 
Calif.; C. F. Krause, Walton, Bannister & 
Stitt: Eddie Conklin, Underwood Elliott 
Fisher Co. Standing: Elmer Anderson, 
Anderson Typewriter Co., Pasadena. 
Calif.; O. H. Zaun, J. D. Donovan, both 
of Underwood Elliott Fisher Co.; O. A. 
Olson, Typewriter Service Shop, Detroit, 
Mich.; A. H. Kellstedt, Peoria, IIl. 
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vention was by Charles F. Krause, 
Jr., attorney for the New York 
Office Machine Dealers Associa- 
tion. Mr. Krause’s subject was, 
“The Legal Side of the Typewriter 
Industry.” His interesting outline 
of the “legalities” that have en- 
tered the industry are printed in 
full on another page. 

The convention adjourned with 
the realization on the part of all 
in attendance that they had par- 
ticipated in a successful industry 


event and had learned much that 
would be of value to them in the 
operations of their businesses. 
The number of merchandise ex- 
hibitors at the convention was 
small this year, for obvious rea- 
sons. The following firms had dis- 
plays: Marr Duplicator Company, 
Mittag and Volger, Inc., Reming- 
ton Rand Inc., L. C. Smith & Co- 
rona Typewriters, Inc., Speed-O- 
Print Corporation, and Wells 
Office Furniture Company. 


Ladies’ Entertainment 

Nearly fifty ladies were regis- 
tered. On Monday they had lunch- 
eon in the Trianon Room of the 
Muehlebach Hotel and in the 
afternoon enjoyed a bridge party. 
In the evening they joined the 
men for the banquet, floor show 
and dance. On Tuesday luncheon 
was held in the Terrace Room of 
the Muehlebach and in the after- 
noon the ladies enjoyed a trip to 
the Lighting Institute. 
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EARLY a year has gone by since the Typewriter Procurement 

Campaign was announced to the typewriter industry. Like most 
campaigns, it went through a period of growing pains and today it 
stands as a successful program. 

There have been rumors lately about the possible resumption of 
new typewriter manufacture on a limited scale. 

First, I want to repeat that the typewriter procurement program 
has been a success, thanks primarily to the splendid work of the 
typewriter industry working with the War Production Board and the 
Procurement Division of the Treasury Department. You don't need to 
take a back seat for anyone on the job that you’ve done. Seven 
months ago, we were approximately one hundred thousand type- 
writers behind in our deliveries. Today, we are up-to-date with 
deliveries of eleven-inch typewriters to the Army for the first half 
of 1943. 

More Wide-Carriage Machines Needed 

There's one phase of the typewriter procurement program, however, 
that has caused us some concern. The Armed Forces need a tre- 
mendous number of wide-carriage typewriters. In fact, more are 
needed in some carriage widths than we believe exist of 1935 and 
younger machines in the hands of civilian users. In addition, there 
are large requirements for special communications machines. None 
of these machines, of course, exists in the hands of civilian users. 

I am sure that you men can recognize that this presents a very 
reql problem because the need for these typewriters is just as urgent 
as the need for eleven-inch carriage machines. Consequently, we 
have been making very careful studies of what we can do to fill 
these needs without in any way interfering with, or curtailing by one 
bullet, the output of war weapons from typewriter plants. 

No decision has been reached as yet but one thing is certain. 
If the decision is that new typewriter production on a limited scale 
is unavoidable to supply the specific types not procurable in the 
market, it does not mean that our typewriter program has not been 
successful or that all the needs for claimant agencies have been filled. 

Procurement Program Must Be Continued 

There is one thing we must do. We must prosecute the program 
vigorously so that we can buy for our military needs every type- 
writer that we can. The sooner we can get typewriters into the 
hands of our fighting forces and the fighting forces of our Allies, the 
sooner we have really finished the job that Uncle Sam has asked 
us to do. The battles of tomorrow are planned today. The orders, 
shipping documents, and instructions must be written weeks, and 
even months, ahead and they must all be typed. 

I don’t know how long this will take. I do know this—that per- 
sonally I don’t feel our job is completed until every Army company, 
every Naval shore station, every ship that floats under the American 
flag can say, ‘We have enough typewriters.’ Then, and only then, 
is our job really done. 

Have You Licked Competition Inside Yourself? 

When I was first asked to talk at this meeting, I pondered a long 
time on what I should say to you. I thought for a while that a 
demonstration of the typewriter selling program, and the answers 
to the many questions which come up every day from your prospects 
might be helpful. I thought of asking Oscar Zaun and Jim Hackney 
to help me out because they really know how to do it. But I decided 
against too much of that. You fellows have received our standard 
sales approach. Most of you have attended WPB field office meetings 
at which able and intelligent men have told you about the procure- 
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The Typewriter Procurement Campaign 
By W. G. TURQUAND 


Chief, Special Program Section, 
Used Equipment & Machinery Branch, 


War Production Board, 
Washington, D. C. 


ment program. And then you have demonstrated that you can 
do the job, so why should I try and tell you how. 

I am going to discuss one point, because it is the one thing that 
makes the difference between the man who really buys typewriters 
for the typewriter procurement program and the man who does 
very little. That one thing is, ‘Have you licked the competition 
inside yourself?’’ I wonder how many of you have said to yourself, 
“I don't ask Smith and Company for their machines. I might make 
Mr. Smith mad and then he will buy from somebody else after the 
war.’ Many of you have written, with the best intention in the 
world, that you couldn’t recondition machines for the Government 
within 60 or 90 days because you had to take care of your regular 
customers. 

Let’s look at the typewriter buying contract for what it really is. 
It is a war contract just as much as if you turned over your entire 
shop to making bullets or guns. As a war contract, it demands 
that you give it the best you've got and that you put the job you're 
doing for Uncle Sam ahead of the job you were doing for John Smith. 
I don’t believe there's a typewriter user in the country who is 
not willing and anxious to do his part in the war effort if his part 
is properly and clearly explained to him. There is not one of you 
who would hesitate in going to John Smith and asking him for a 
contribution to the Red Cross or to the U.S.O. or any other organiza- 
tion if you were working on a drive. 

You are working today on a drive to provide a vitally needed tool 
of war for our fighting men. Why should you be afraid of telling 
that to your customer? Why should you be afraid of asking a man 
to do his part? We know we can't win this war without typewriters. 
I don’t think that you need to be afraid to tell your customers how 
they can help our Armed Forces. If Americans know and understand 
the need, they will make any sacrifice which will help us win. 

I don’t believe that you have a customer anywhere in your territory 
who would not be glad to wait an extra day for a typewriter if he 
knew that the reason that he had to wait was because you were 
reconditioning a typewriter to go to one of our Army or Navy units. 

We have all grown accustomed to waiting a little bit now, par- 
ticularly those of us who live in Washington where you wait two 
weeks to get a suit back from the cleaners. Those are the little 
sacrifices of war that all of us are glad to make. Your customers 
will think a great deal more of you if they know that you are 
doing war work. 

So let’s lick that competition inside ourselves and then we can 
lick the hesitation inside the man who should sell. 

Typewriter Industry Can Be Proud of Its Record 

I am mighty proud and mighty happy to be here with you because 
it gives me an opportunity to express to you my thanks for the 
job you've done. In the many meetings which I have attended 
recently in Washington, I have had a real thrill of pride to think 
that I came from the typewriter industry and that in Government 
I have had the privilege of working with it. I feel that the record 
of this industry as a real factor in the war effort will stand up 
alongside any industry. We can be proud of the fighting wecaons 
that the manufacturers have put in the hands of our Armed Forces. 
We can be proud of the fact that we have kept a flow of essential 
war material—typewriters—moving into the hands of the Armed 
Forces when there was no other source of supply in the most critical 
year of our nation’s history. You men have shouldered the load of 
the typewriter manufacturers and enabled them to do the most 
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smportant job that they've ever had. You've bridged the gap and 
you've done it in a way that reflects credit on you as an industry 
and as Americans. 

The typewriter manufacturer, dealer and user have shown the 
Axis that America is willing to sacrifice not only what it can make, 
but even what it actually has in use, if that sacrifice will help to 
win the war. 

Personally, I’m grateful to have had the chance to work on this 
Typewriter Procurement Program. I am thankful for the splendid 
support I have had from everyone connected with the industry. 

Your president, Mr. Vincent, your secretary, Mr. Turner, and all of 
the national officers have been unstinting in their time and effort to 
help all of us with the job we had to do. To many of you, personally, 
I am deeply indebted—-to the manufacturers who made available to 
us the six special men who did such an outstanding job with our 
WPB field offices—to those six men themselves, John Eccles, Jim 
Hackney, Lee Harris, Joe McCarty, Henry Sorenson and Oscar Zaun, 


The Typewriter Dealer's Responsibilities 


Under Rationing Regulations 
By JOE M. HICKS 


Typewriter Rationing Section, 
Office of Price Administration, 


Washington, D. C. 


HE fact that each of you is at this meeting, which has been ap- 

propriately named a War Conference, is evidence that you are 
concerned with the conditions caused by the war which affect your 
individual business. It is also evidence that you have managed to 
survive the restrictions of the past year. This makes my job here 
today much easier, since we have learned that those persons with 
an understanding of the need for rationing restrictions are able to 
adjust their businesses to meet them. I wish it were possible to have 
an individual talk with each one present and all the other typewriter 
dealers not present in order for us to better understand one another's 
problems. However, this is not possible but I do want to discuss with 
you, ‘‘The Typewriter Dealers Responsibilities Under Ration Order 
4A." 

Have a Common Objective 

It is evident that were we not at war there would be no need for 
calling a War Conference. Since we are at war we should be willing 
to face the facts resulting from the war. The short supply of type- 
writers available for essential use makes it imperative that we con- 
serve them with extreme care. We all know that many people feel 
that their first and chief responsibility under any regulation is to 
themselves. This is no doubt true of you men and women, since your 
own business was, in most cases, started on a very small scale and 
was developed and enlarged by your individual initiative. Business 
initiative is a commendable attribute and has contributed in no 
small way to the development of the United States. I am sure you 
will agree that most of the young men gqocing into our Armed Forces 
are equipped with individual initiative and, if permitted to exercise 
their own judgment, would change the operations of each unit to 
express their own views. Fortunately for us this course is not 
pursued, but, as a matter of fact, the reverse is true. When a young 
man enters the service he does not stop thinking for himself, but his 
entire training is directed toward fitting him into a combat “team.” 
It is “team” efforts that count most whether they be displayed on the 
field of sport or on the field of battle. The only way our fighting 
men can accomplish a common objective is to have a common 
objective. 

The same is true in no less degree on the home front. I believe 
you will agree with me when I say that our common objective is to 
furnish the typewriters necessary to perform the paper work of 
essential users. You are doing a worthwhile service on the home 
front by supplying rental and repair service to war contractors and 
essential civilian users. Keep up the good work. 

Typewriter Rentals 

As most of you know, Ration Order 4A became effective Decembor 
28, 1942, and took the place of Revised Rationing Order No. 4, as 
amended. Ration Order 4A, as amended to date, provides that Class 
A machines after July 1, 1943, are available for purchase by the 
Procurement Division of the Treasury only. Class B typewriters may 
be rented on a certificate, OPA Form R-403 Revised, issued by a local 
War Price and Rationing Board for a period not to exceed six months, 
or may be rented without a certificate for a period not to exceed 
three months. In the latter case they are subject to recall within 48 
hours to supply them to certificate holder customers. Class B rental 
agreements may be renewed for the applicable period. Class C 
typewriters may be rented without a certificate for a period not to 
exceed six months and the rental agreement may be renewed for 
successive six months periods. Class D typewriters may be rented 
or sold to users without any rationing authorization. This classifica- 
tion covers all the machines, but there is another group that cuts 
across all four classes. These are special machines. 

We know there has been some confusion in the trade with ref- 
erence to this category of machines. While our regulation may seem 


and to the president and officers of many of your local associations, 
Jim Sheehan, Nick Fucci, Bob Goldblatt, Irving Ritchie and many 
others. And then there is one quiet retiring gentleman of whom I 
think a great deal, the chairman of your Government Co-operation 
Committee, Clarence Bush. Clarence doesn’t say much and I don't 
think many of you realize the wonderful job he has done in Wash- 
ington on your behalf, so I'm going to tell you if he won't. 

Yes, gentlemen, I want to thank each and every one of you for 
the part that you have played in the war effort. You know it is not 
always the spectacular marching armies that win wars. It is the 
people behind those armies, it is the will to win, the will to work, 
the will to be free that really points the way to victory and to 
greatness. 

I think you've done a magnificent job, one that you can be really 
proud of as a contribution to America at war. Let's give the last 
lap the spurt of extra energy and extra effort that will put us across 
the finish line with a real record. 











technical in this respect, let me assure you there is no other way 
in which the classes could be defined except to save for purchase 
by the Treasury Procurement Division those machines they desire, 
and release those which they will not purchase because of the special 
features or attachments. One or two examples of special typewriters 
should help to clarify the picture. Take the case of a Royal KMM- 
2601506, equipped with single case Gothic type. Such a machine is 
not desired for purchase by the Government for use by the Armed 
Forces. While it would be a Class A typewriter judged by the 
serial number it is excluded from Class A under the definition in 
Ration Order 4A and becomes Class B for rental purposes or in the 
special group for sale purposes. Now let us take the case of an 
L. C. Smith Number 8-1515200 which has a main frame that has 
been broken and welded. This machine is specifically rejected for 
purchase by the Procurement Division of the Treasury Department but 
is not equipped with any special features or attachments which 
would exclude it from Class A. While it would be a Class A type- 
writer judged by the serial number it is also included in the special 
group for rental or sale purposes. The portable classes seem to be 
generally understood, but it might be well to emphasize that there 
are no portables in Class B. Of course, you all know that there is no 
rationing restriction imposed upon the sale of machines within the 
trade. 
Stockpile of Machines Inadequate 

On the basis of 3875 returns from a total of 7661 names on our 
mailing list we found in our February 28, 1943, inventory report that 
there were about 150,000 Class B and C typewriters in the hands of 
the trade. Of this number 85,000 are on rental and loan. When you 
realize that a portion of the machines reported are not in rentable 
condition or are held by persons who are working at war jobs and, 
consequently, the machines are not available, it is clear that we are 
working with a stockpile of machines scarcely adequate to supply 
essential users. 

We have in progress a plan to distribute to the Typewriter Ration- 
ing Representatives in the District Offices of the O.P.A. the inventory 
reports you dealers send in after the results have been tabulated by 
our Inventory Unit. This information will enable our field staff to 
know where the available machines are located in order to be of 
assistance to persons desiring to obtain machines. 

Accurate Records Essential 

It is easy for you to say; the typewriter rationing program loads 
me down with so much paper work—lI have to fill out the information 
on the Rental Certificates and send them to the Inventory Unit, I have 
to make out inventory reports, and so on. Why can’t I just operate 
my own business as I did before the war? Let me assure you at this 
point that our office does not intend to require any more record work 
than is absolutely necessary. We must base our regulations on facts 
and there is no way in which we may so do without a minimum of 
information. If this task seems distasteful to you, let me leave this 
thought with you. Mr. Albert E. N. Gray, an executive of the Pru- 
dential Insurance Company, delivered an address in which he defined 


the Common Denominator of Success. He said: ‘The common de- 
nominator of success—the secret of success of every man who has 
ever been successful, lies in the fact that he formed the habit of 


doiag things that failures don’t like to do.” Let’s be successful. Let's 
make out any reports required of us. 
Let’s Have Teamwork 

I would be ungrateful when talking on the subject of the type- 
writer dealers responsibilities under rationing regulations if I did 
not extend a word of appreciation to those individuals and local 
associations who have been so co-operative and helpful in our pro- 
gram. While our location in Washington has prevented us from 
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FURNITURE 
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WOOD & STEEL 








With STEEL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of steel’s old work and does a thorough job on all calls. 


Sook At Business Jwo Ways to 


REMAIN IN PROFITABLE 


NY office furniture dealer can 
stay in business today, de- 
spite a shortage of many lines and 
help, if he will but look at both 
sides of his business instead of 
just at the pre-war aspect of 
strictly selling. The other side 
that needs consideration is man- 
agement and general operations. 
“T have found,” says Frank 
Rumel, head of the Commercial 
Office Furniture Company, Wash- 
ington, D. C., “that many dealers 
stress the selling side of the office 
furniture business 100 per cent, 
having entirely forgotten an im- 
portant aspect that every dealer 
should study carefully during the 
remainder of the war period. And 
that is, business overhead, ex- 
penditures and personnel.” 

It is Mr. Rumel’s belief that if 
these three factors are given spe- 
cial attention for the duration, 
the dealer will find himself more 
strongly situated for the rest of 
the emergency than he has been 
up to now. “If the dealer will 
spend a minimum of 10 per cent 
of his time on management prob- 
lems,” he comments, “he will have 
found a close to perfect propor- 
tion, which will no doubt be re- 
tained by him after the war.” 

Mr. Rumel has found that the 
time he has devoted to the follow- 
ing 10 points has repaid him many 
times over. 
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By PHIL LANCE 
o 


Points on Operations 


(1) Checking through the entire 
store for damaged and worn-out 
equipment which couldn’t be re- 
paired for selling, and clearing it 
out to give the store more room 
for other displays. 

(2) Daily scheduling of all pos- 
sible purchasers of office furni- 
ture. Similar scheduling of de- 
liveries, which saved a maximum 
of time and resulted in the use 
of a minimum of gasoline and 
tires. 

(3) Periodic examination of 
stored merchandise, bringing the 
older pieces to the front and re- 
freshing their appearances by 
dusting, polishing, repainting, and 
so forth. 

(4) Frequent use of a Victory 
window, showing photographs of 
servicemen, here and abroad, 
working in their offices and mak- 
ing out reports on the battle fields 
while under fire. Local OWI and 
other public relations offices 
gladly provide material to be in- 
cluded in such a window layout. 
Newspapers co-operate for the 
small return of a mention that 
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the displayed photographs are 
shown through their courtesy. 

(5) An “employee adjustment” 
program eliminating any regular 
idle periods each week. Labor is 
short nowadays. Stagger working 
hours so that each person has 
sufficient time off, and yet is 
on hand during peak business 
periods. A cleverly planned ad- 
justment program will offer valu- 
able war economies and post-war 
ideas. 

(6) War stamp prizes for all 
employees who turn in suitable 
ideas designed to cut down oper- 
ating expenses—particularly ideas 
concerned with such overhead 
ideas as electric light and power 
conservation. 

(7) Conservation of materials 
and energies in selling and de- 
livering. Cutting down on boxing 
and tying of articles, as well as 
reduction of tagging and marking 
which is often unnecessary. Each 
dealer knows his business and 
should investigate conservation 
ideas personally. 

(8) Preparation of store for 
black-outs. Either black-out 
shades should be installed in order 
to permit keeping store lights on, 
or, if that isn’t feasible, chairs 
should be provided for customers 
until the “all clear” signal. 

(9) Checking and overhauling 

(Turn to page 23, please) 
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BUSINESS BUILDERS 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE ... COURAGE... 
COOPERATION 


HREE-FOLD was the thrill 

these past few days in BUSI- 
NESS BUILDERS’ mail bag. For 
in one single mail we welcomed 
three cheering messages from 
service men, each a former civil- 
ian of the office furniture fratern- 
ity. Let us hasten to let you share 
a part of each communication: 

The first was from a United 
States Navy storekeeper home on 
a few days leave: “You will be 
interested to know that one of the 
first things I did upon my visit to 
my former place of business was 
to delve into the last several 
copies of OFFICE APPLIANCES. I had 
seen but one copy in the many 
months I had been away from the 
office furniture game. In accept- 
ing the repeated invitation in 
your page of BUSINESS BUILD- 
ERS to send in a contribution 
myself, I believe that I can do no 
better than to airmail you an 
article, “Thirty Talks,” weekly 
used by my organization. I do not 
have a record of its author, but I 
do know that it appeared many 
years ago in a small trade paper 
that dealt with office furniture 
subjects. Obviously it is too long 
for you to quote in entirety in any 
one issue of BUSINESS BUILD- 
ERS, but because it has been of 
such dollars and cents value to 
our organization, I suggest you 
quote now in part, and refer to 
it from time to time when its 
subject matter is applicable.” 

And so we will—here is your 
first treat of this pithy, pert, fac- 
tual material: 

“Quick thinking is probably the 
first and most important element 
of salesmanship—and the element 
that separates the poor salesmen 
from the good. 

“One of the country’s foremost 
sales authorities once said that 
salesmanship is a matter of ad- 
justment and readjustment to cir- 
cumstance. This is, of course, 
merely another way of expressing 
the same thought. 

“It is necessary for sales man- 
agers and dealers who have sales- 
men to give careful consideration 
to training their men’s minds in 
the very fine art of quick think- 
ing, clear talking, and rapid ad- 





justability. Successful saleswork 
demands such training. Practi- 
cally every sale is dependent in 
some degree upon the salesman’s 
ability to think clearly and rapidly 
and to tell his story in a sincere, 
straightforward manner. 

“With this in mind, a successful 
salesmanager in a large office 
outfitting establishment has de- 
vised a method which has proven 
successful and which furnished a 
great amount of fun in the weekly 
sales meeting. 

“This man has gathered a list of 
thirty subjects on commonplace 
topics with which every man is or 
should be familiar. He has written 
these thirty subjects on small 
cards, and has written the names 
of his salesmen on cards of an- 
other color. 

“At each meeting the two sets of 
cards are put into a hat and one 
of the members at the meeting 
draws out one name and one sub- 
ject. The man thus chosen is as- 
signed the topic picked from the 
hat and given one minute to ar- 
range his thoughts. Then he must 
get on his feet and speak on his 
subject for three minutes. Here 
are the thirty subjects: 

Loyalty . .. Enthusiasm 
Confidence ... Health and Energy 

. . Determination .. . Cheerful- 
ness ... Courtesy ... Tact... 
Optimism ... Initiative... Cour- 
age ... Reason and Judgment... 
Honesty ... Memory and Imagina- 
tion ... Forcefulness . . . Industry 
... Clearness .. . Resourcefulness 
... Thoroughness .. . Earnestness 

Personal Appearance and 
Neatness ... Concentration... 
Perseverance ... Self-control ... 
Sympathy and Friendship 
Alertness ... Efficiency .. . Firm- 
ness ... Order and System. 

“These little tests for quickness 
of mind will make better salesmen 
and better business men. It is 
certainly worthy of thought and 
action on the part of sales man- 
agers. And besides, it makes in- 
teresting sales meetings.” 

THERE YOU HAVE IT; AND TO 
LEAVE YOU WITH A COMPLETE 
THOUGHT ON THIS SUBJECT 
WE WILL TAKE THE IMPOR- 
TANT TIME TO GIVE YOU A 
SUGGESTED OUTLINE FOR A 
GOOD SALES MEETING PRO- 
GRAM. It most certainly ties in 
and should be viewed simultane- 
ously: 

(1) Sales Report. (Salesmanager 
reads amount of business pro- 
cured by each man and gives 
credit for especially meritorious 
work.) f 
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(2) General Business. 

a. Prospects. (Each man reads 
his and finds any assistance 
other men can render.) 

b. Complaints (Merchandise, 
Service, etc.). 

c. Lost Orders. “Why Lost” 
discussion will usually prove 
helpful to men in other similar 
cases.) 

d. Suggestions. 

e. Shipping Department prob- 
lems. 

f. Stock Clerk’s Problems. 

g. New Goods and Prices. 
(Buyer should discuss new mer- 
chandise and prices.) 

(3) Questionnaire. Each week 
the leader should discuss some 
piece of merchandise and give the 
men a questionnaire to answer 
upon it. Answers should be dis- 
cussed and mistakes corrected. 

+ + a 

BUY U. S. WAR BONDS AND STAMPS 
NOW! 
* + * 

Next month we will do justice to 
the other two letters from the well 
appreciated triad of presentations 
from former office outfitters, now 
in our Armed Services, who so 
thoughtfully wrote us. And we 
will include other communications 
from our many other friends as 
well. Remember our address now 
is Care of Shaw & Borden Com- 
pany, Box 2153, Spokane 2, Wash- 
ington ...and remember always 
to regularly buy all the U. S. War 
Bonds and Stamps you possibly 
can. We know you will! 

Enthusiastically, 
Ralph B. Ortel 


oi tt oct ot 


LOOK AT BUSINESS TWO WAYS 
TO REMAIN IN PROFITABLE 
FUNCTION 
(Continued from page 22) 
appliances needed for operation 
of the business. They are impor- 
tant tools and should be kept in 

shape. 

(10) Analysis of business organ- 
ization periodically from the 
standpoint of safety. Do not per- 
mit fire hazards or accident haz- 
ards to exist. Keep absenteeism 
at a minimum by keeping your- 
self and your employees free from 
accidents and injuries. 

Thoughtful attentions to the 
ten points enumerated will re- 
quire at least 10 per cent of a 
proprietor’s business time. That 
leaves 90 per cent of the total 
time available to go to town on 
selling. 
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EDITORIAL 


Government Business Through Established 

Distributors 
@&@ UNDER the heading above, a news article 
was presented in the June issue of OFFICE APPLI- 
ANCES On page 167 and 171. The article was con- 
cerned with a resolution asking that all Federal 
Government agencies make “more complete use 
of the facilities of wholesalers and jobbers in 
the placing of business.” The resolution was 
adopted by the New Orleans Association of Com- 
merce in April and copies were sent to various 
Government officials having to do with pur- 
chasers. 

M. E. Hansell II, of F. F. Hansell & Bro., Ltd., 
New Orleans, forwarded a copy to OFFICE APPLI- 
ANCES with a request that it be publicized in the 
industry. On inquiry, Mr. Hansell said, ‘While 
the resolution refers to wholesalers and jobbers, 
it was the intention that it should include all 
established distributors, including the commer- 
cial stationer, who is classified as a retail deal- 
er.”” On that premise the resolution was printed 
in June. 

Omission from the resolution of specific refer- 
ence to the retailer was unfortunate, but further 
than that, the resolution recommends a practice 
that would eliminate the retailer as a factor in 
the distribution scheme. This is called to our 
attention by Fred P. Seymour, vice-president 
and secretary of Horder’s, Inc., Chicago, who 
says: 

“It looks to me like a definite attempt to by- 
pass the retailer, to which class of trade con- 
sumption business belongs, whether it is Gov- 
ernment consumption or private. 

“Retailing is one of the biggest trade factors 
in the United States in (1) people employed, 
(2) capital invested, (3) taxes paid, (4) distrib- 
utive importance. Wholesalers and jobbers, in 
my opinion, fit into the picture between the 
manufacturers and the retailers in this enor- 
mous distributive system of ours. 

“Manufacturers, in many cases, extend func- 


tional prices or discounts: to wholesalers or 
jobbers for the functions which they perform, 
and not to place them in a position of obtaining 
large business for ultimate consumption from 
the Government or any other consuming ele- 
ment. That is what I mean when I refer to by- 
passing the retailer. 

“Tt is as much in the interest of our Govern- 
ment to keep retailers alive and prosperous for 
the post-war period as it is for the retailers to 
undertake to be kept in business. Literally mil- 
lions of our boys in the Government service to- 
day, when they return after the war is won, will 
expect to return to their former employment, 
which will be very extensively retail businesses.”’ 

Government agencies have found it difficult 
to define the classification into which retail 
office equipment and supply dealers fit. Because 
business establishments buy for use in conduct- 
ing their businesses, Government men have said 
that they are not retailers. Neither are they 
wholesalers. Therefore a new term was evolved 
—industrial suppliers. Within the trade, how- 
ever, there is no confusion. Nor should there be 
any misunderstanding as to what constitutes a 
wholesale or a retail transaction. A whole- 
saler or jobber sells to another firm or in- 
dividual for resale purposes. A retailer, regard- 
less of the size of the order or the volume dis- 
count involved, sells to a consumer who buys 
for use and not for resale. It is the function of 
the seller and the purpose for which the mer- 
chandise is bought, not the size of the order, that 
determine the character of the transaction. 


If the Government is being asked not to buy 
direct from manufacturers in industries equip- 
ped with wholesalers, jobbers and retailers, a 
further step should be taken and the request 
be made that buying be done only from retail- 
ers. Such a move would take into consideration 
the entire distribution scheme, not just a part 
of it, and would eventuate in advantage to all— 
manufacturer, jobber, wholesaler and retailer. 


HERE AND THERE 


FT. SMITH CITIZENS REWARD 
SOLDIERS FOR FLOOD WORK 
A citizens’ committee, headed by 
Louis Cohen, president of the Fort 
Smith Office Supply House, Fort 
Smith, Ark., have shown the soldiers 
stationed at Camp Chaffee that 
they appreciate the valiant job the 


of the city. 
During 
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men in uniform did during the recent 
flood, the most severe in the history 


the height of the flood 
the soldiers built a 
main, assuring the city an adequate 
supply of water for drinking and 
other purposes. As an expression of 


its gratitude, the city, through the 
medium of the citizens’ committee 
headed by Mr. Cohen, set out to 
raise $2,000 for gifts for the men 
of the 14th Armored Division, the 
125th Army Engineers, and the 
Service Command. Among the pro- 
posed gifts were radios for the day 


temporary water 
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rooms and a motion picture machine 
for the engineers. 

Early returns in the campaign in- 
dicated that the goal would not only 
be met, but well oversubscribed. 





RCAF FLIER MEETS FAMILIAR 
PRODUCT IN MADRAS, INDIA 


The Carter's Ink Company re 
ceived a_ highly-interesting letter 
recently from an old employee of 
the Montreal factory, now Flight 
Sergeant Grani Bishop of the RCAF. 
He related how, during his wander- 
ings through a Madras department 
store, he came across several bottles 
of Carter's mucilage. The sight 
made him so homesick he had to 
move on quickly. 

Sergeant Bishop, incidentally, ha: 
seen plenty of action, too. In a fight 
with five Jap ''Zeros,'’ he had part 


of his propeller and some of his con- ° 


trols shot away. But he got back. He 
also helped strafe enemy troops at 
Hellfire Pass. 

Carter's service roll now includes 
65 in the various armed forces, in- 
cluding one WAAC and _ nine 
WAVES. 


HERE'S A DICTAPHONE 
TALE FOR RIPLEY! 

Early last month a munitions de 
partment steno in Ottawa, Ontario, 
got an eerie thrill by hearing voice 
emanating from her recordless dic 
taphone. Even music—the latest 
song hits—wafted blithely from the 
instrument. The department heads 
couldn't analyze the mystery .. . 
neither could the service man they 
called. Finally an army signal corps 
technician was called in. He discov- 
ered that the motor speed was all 
wrong, the governor haywire, and 
the speaker device mercury switch 
assuming the role of a rectifier, in 
much the same manner as a crystal 
in a low-priced radio set. 

The entertainment picked up was 
being broadcast from CKCH, 
across the Ottawa River at Hull 


Quebec. 


IT'S "BACK TO THE FARM" 
FOR BARKLEY 

Peyton Henry Barkley, of C. L. 
Barkley & Company, Chicago, has 
just purchased a magnificent country 
estate near Lemont, Ill. 

He expects to retire there soon 
to raise prize show horses, Angus 
cattle and Hampshire hogs, not to 
mention game cocks. 

This bit of Nature's paradise is an 
agricultural achievement and lend 
itself to beautiful bull barbecues and 
piglet picnics. 

E. A. Buten, vice-president of Im 
perial Methods Company, Forest 
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Park, Ill., is anxiously awaiting his in- 
vitation to the rural rendezvous. So 
are we. 


POP IN STATIONERY — SON IN 
AIRY STATION 


Mr. and Mrs. Arthur E. Bergstrom 
of Sioux City, la., had every reason 
to be proud when they attended 
graduation exercises at Williams 
Fiela, Phoenix, Ariz., on May 20. 
But the biggest of the reasons was 
the commissioning of Robert L. 
Frakes, son of Mrs. Bergstrom, as a 
lieutenant in the Army Air Forces. 








LT. FRAKES AND HIS DAD, ARTHUR 

E. BERGSTROM.—The jovial Sioux 

City stationer (right) dons the garri- 
son cap of step-son Bob. 


Art is, of course, the well-known 
manager of Perkins Brothers Sta- 
tionery Store in Sioux City. 

After the graduation exercises, 
Lt. Frakes returned with his parents 
to Sioux City for a short furlough, 
following which he left for active 
duty as a P-38 fighter pilot in Cali- 
fornia. 

Mr. Bergstrom, in addition to 
being a prominent stationer, is a 
very active member of the American 
Legion. He is doubly attached to 
Bob, for it was through him that Art 
met the present Mrs. Bergstrom. 





HIGGINS EMPLOYEE CAPTURED 
BY NAZIS IN TUNISIA 


Special waivers had to be signed 
so that Robert Rankin, who worked 
in the office of the Higgins Ink Co., 
Inc., could become a second lieu- 
tenant. He lacked one inch of the 
required height. 

Lt. Rankin was a graduate of the 
New York Military Academy at 
Cornwall-on-the-Hudson, New York, 
where he attended on a scholarship 
received because of his musical 
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ability. He was once a trumpet 
player in Goldman's Band and in 
1939 trained with the Reserve Offi- 
cer's Training Corps at Plattsburg, 
New York. 

Rankin was one of the 1500 Amer- 
ican troops who fell into the hands 
of the Germans during a counter-at- 
tack at Faid Pass in February. He 
has since been reported transferred 
to a German prison camp. 

Late in May, the company re- 
ceived a post card, dated April |, 
reading as follows: 

Dear Mr. Higgins: Unfortunate- 
ly was captured almost two months 
ago while behind enemy lines in 
Tunisia. Am now in camp in Ger- 
many but am doing well. Passing 
the time studying German and 
teaching French. Would appreciate 
hearing from all of you. Am only 
allowed to write two letters and 
four post cards per month so | hope 
you will excuse so brief a note. 
Sincerely, Bob." 





SUBSCRIBER SENDS NEWS OF 
FIGHTING FRENCH IN AFRICA 

Recently, OFFICE APPLIANCES 
received several numbers of 
France,'' a monthly publication re- 
viewing the activities of Fighting 
France in South Africa and on the 
other fronts. The magazines were 
presented by Arthur Tunley, long- 
time subscriber, and importer and 
dealer in addressing machines and 
equipment at Johannesburg, South 
Africa. 

Published at Pretoria in Trans- 
vaal, South Africa, the periodicals 
give a vivid and colorful treatment 
of how the followers of De Gaulle 
have joined with the other members 
of the United Nations in combating 
the forces of Axis aggression. The 
magazines are printed in three lan- 
guages—English, French and Dutch. 





WIELANDY ON DIRECTORATE 
OF ST. LOUIS OPERA 

Paul J. Wielandy, one of the 
nation's best-known fiqures in the 
stationery field and former head 
of the Wholesale Stationers Asso- 
ciation, is rounding out another sea- 
son as a member of the directorate 
of the St. Louis Municipal Opera. 

Wholesale stationers will well re- 
member the 1939 annual convention 
of the WSA at the Hotel Chase, St. 
Louis, June 5, 6, and 7, for it was in 
honor of Mr. Wielandy's 75th birth- 
day that the date and site of the 
conclave were selected. Conven- 
tioneers will also recall that one of 
the highlights of the meeting was a 
night at the St. Louis Municipal 
Opera, where ‘Rose Marie’ was 
presented. 
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NSA Eastern War Conference at Philadelphia 


Exceptional Dealer Attendance Marks Convention 

—Post-War Merchandising Problems Considered— 

Penn-Mar-Va Travelers Stage Big Show—Tom 

Stagg Re-elected Governor —Bill Vogel Heads 
Travelers 


HOSE who attended the Eastern War Conference beginning our government had no comprehension of 





will be unanimous in proclaiming Philadelphia the 
“swelterweight champion” of American cities. Not that 
a little heat could deter commercial stationery dealers 
from attending—and it didn’t—for there were nearly 
twice as many dealers present as at any previous 
meeting. At the banquet Friday night there were 257. 
The place was the Warwick Hotel in Philadelphia; the 
dates, June 4 and 5. Districts Nos. 1, 2, 3, 4 and 13 
participated. 

The first morning found Governor Thomas Stagg, 
(Hoskins Company), Philly’s “famous philosopher” and 
governor and vice-president of N.S.A., rapping for 
attention to General Manager Garvin who accom- 
panied at the piano while the assembly sang our 
national anthem. Ed Eisenstein, Shanahan and Com- 
pany, Philadelphia, gave the welcoming address on 
behalf of the Philadelphia Stationers Association. 

After the celebrities had been introduced, Governor 
Tom reminded the conference that in reviewing some 
of our present difficulties our lot was easy compared 
with that of the kids on our far-flung battle fields. 
One of our main difficulties today, he said, is man- 
power. He suggested that women could be employed 
in main street stores and, with a little patience, can 
do a respectable job. But for the stationer on the 
side street and upstairs the problem of replacing 
outside men, their sole dependence for business, pre- 
sents quite a different and more difficult manpower 
picture. It really wasn’t until this present emer- 
gency that we discovered what an important factor 
the shipping clerk actually was, said Mr. Stagg. The 
problem of deliveries is a real headache. He sug- 
gested that high school boys, working after hours, 
can be a partial answer. 

“We have merchandising problems, too,” continued 
Mr. Stagg. The speaker cautioned his listeners not to 
spend too much time worrying about merchandise that 
can’t be bought, but concentrate on that which is 
available. 

“Uncle Tom” prefaced his remarks on “post-war 
business” by the observation that no one is going to 
jive in the future as he has in the past, thus intimat- 
ing that flexibility is required of a dealer to meet any 
new conditions which may develop. Many of the prob- 
lems of post-war adjustment can be handled only by 
Government. He suggested that such stocks of our 
goods as the Government had be turned over to Lend- 
Lease for distribution outside of this country instead 
of being dumped on the market here. 

In his closing remarks Mr. Stagg paid tribute to 
manufacturers’ salesmen, whom he characterized as 
of the highest type. He reminded dealers that sta- 
tioners are not born into the business but must learn 
it by mingling with men who know the industry. By 
affiliating with every association, particularly the 
National Stationers Association, a dealer can and does 
learn, and, at the same time, becomes an integral part 
of a united action, the only sure formula for success. 

John A. Gilbert, president of OrricE APPLIANCES, re- 
peated his talk on “Is the Stationery Business Essen- 
tial,” and L. S. Crowl, president of Blade Printing & 
Paper Company, Toledo, Ohio, again delivered his 
address on “Maintaining a Sales Organization in War 
Time.” 

After luncheon, George C. Holt, sales manager of W.A 
Sheaffer Pen Company, in speaking on “The Future of 
the Fountain Pen Industry” told of their experiences 
with war work. He offered the opinion that in the 
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the production ability of American business. As a con- 
sequence requirements were overestimated. However, 
he said, he believed that Washington is now getting 
control of the situation. As a consequence Mr. Holt 
feels that the picture is better than it has been in 
some time insofar as it relates to civilian use. Mr. 
Holt closed his remarks by reciting several instances 
in which their experience in war work will be val- 
uable in future civilian practice. 

Charles P. Garvin dipped into his store of knowledge 
by a short discourse on “What a Man Thinks About 
and Puts in His Diary in War Time.” He reported on 
his country-wide travels, his observations indicating 
that the country -at large is very cognizant of the 
fact that there is a war going on. It is the indomit- 
able spirit of the people in our business that keeps 
them going. He doubts whether we, as individuals, 
have complete comprehension of the astounding job 
we have already done. Nevertheless, he emphasized, 
we must continue to carry on what our ancestors 
started to preserve our heritage and build soundly 
for the future. 

Colonel J. E. Conlon. vice-president. Rockwell-Barnes 
Company, then led the “NSA Institute of Industrial 
Opinion.” 

Walter D. Fuller, president of Curtis Publishing 
Company, chairman of Third Federal Reserve District 
Committee on Economic Development, spoke about the 
plans industry is now formulating for the post-war 


ON THE OPPOSITE PAGE—NSA THIRD DISTRICTERS AT 
PHILADELPHIA, JUNE 4 and 5S. 


1. Some of the Penn-Mar-Va actors who performed entertainly on 
the evening of the annual banquet. Standing: J. Kip Edwards, 
manufacturers’ representative; H. Chase, Joseph Dixon Crucible 
Co.; Norman Grass, Eagle Pencil Co.; E. J]. Moore, Dennison Mig. 


Co.; Walter Nyce, Columbia Ribbon & Carbon Co.; George 
Harscheid, National Blank Book Co.; E. H. Prentzel, manufac- 
turers’ representative: Herbert C. Hooks, Moore Push-Pin Co.; 
Ernest H. Eilers, Boorum & Pease Co.; F. B. Brewster, Boorum & 
Pease Co.; Lin Warwick, Eberhard Faber Pencil Co. Kneeling: 
- — Stationers Guild, and J. J. Kerns, Stationers Loose 
eaf Co. 

2. More actors, dressed for their parts. W. F. Vogel, Sengbusch 
Self-Closing Inkstand Co.; Ralph Henriques, Bates Mfg. Co.; M. 


H. Jackson, Joseph Dixon Crucible Co.; Jerry Savage. Carter's 


Ink Co.; Ray Williams, Acco Products, Inc.; Quartus Graves, Ever- 
ag a Inc.; Stanley M. Woodruff, Weis Mig. Co. 
3. D. E. Price. Eagle Pencil Co.; Capt. Jack Emhardt, U. S. Army 


Ordnance Department; A. E. Petersen, Oxford Filing Supply Co.:; 
Max Witz. Zephyr American Corp.; William Greenleaf, Bainbridge, 
- ton & Haupt: R. P. Jonas, Oxford Filing Supply Co. 

"F. Vogel. Sengbusch Self-Closing Inkstand president-elect 
- the Penn-Mar-Va Travelers Club; Mrs. Vog 
W. E. Smith, Ace Fastener Corp.; Joe Pritchard. Wells Office Fur- 


niture Co.; Harry Tehan, Higgins Ink Co. 
. J. F. Kennedy. Trussell Mfg. Co.; Mrs. Kennedy. and daughter. 
- Back: J. J. Dunn, Wm. Murphy's Sons, Philadelphia, Pa.; 
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J. Kip Edwards. manufacturers’ representative: W. H. Patterson, 
Johnstown Office Supply Co., Johnstown, Pa.; John A. Griffith, 
Art Metal Construction Co. Front: Joseph Snitzer, Automatic 
Printing Co., Philadelphia, Pa. Max Wirtz, Zephyr American Corp. 

8. Charles P. Garvin, general manager. National Stationers Asso- 
ciation; Tom Stagg. Hoskins Co., Philadelphia, Pa. 

9. R. N. Wood, Esterbrook Pen Co.; George D. Leonard, Koh-I-Noor 
Pencil Co.; E. A. Keeling. Art Metal Construction Co.; J. G. Kolb. 
C. Howard Hunt Pen Co.; W. T. Ridgeway, Esterbrook Pen Co.; 
Saree. Koh-I-Noor Pencil Co.; H Hooks, Moore Push- 
in ‘ 

10. Charles W. Lipman, George B. Graff Co.; Mrs. Lipman; J. J. Dunn, 
Wm. F. Murphy's Sons. Bhiladelphic. Pa.; Mrs. Von Frank: Her- 
man Von Frank, Oakville " 

ll. George C. Holt, W. A. Sheatier Pen Co.; H. B. Van Dorn, Joseph 
Dixon Crucible Co.; A. G. Frost, Esterbrook Pen Co. 

12. A. W. Gill, A. W. Gill Co., Trenton, N. J.; A. C. Ashle aanhey 
& McCormick, Bridgeton, N. J.; Lou Obstfeld, Markwell Mig. Co.; 
M. Casaron, Ashley & McCormick. Bridgeton, N. J. 

13. John A. Gilbert, Office Appliances; Frank R. Curtiss, F. R. Curtiss 
Co.; W. P. Reinhardt. A. Pomerantz & Co., Philadelphia, Pa.; 
Howard Sanders. Stationers & Publishers Board of Trade; S. Ford 
_———- Bradley & Scoville Co., New Haven, Conn. 

14. B. Herr, . Herr Co., Lancaster, Pa.; Arch Gibbons, Arch 
Gibbons Co., Newark, N. ja W. H. Patterson, Johnstown Office 
Supply Co., Johnstown, Pa.; George H. Deardorff, George's Sta- 
tionery Store, York, Pa.; Stan Woodruff, Weis Mfg. Co. 
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period. The only way to employ all the people now 
working is by making and selling things. Therefore, 
the post-war problem is essentially a production and 
merchandising problem. We in industry, he said, will 
do this job for ourselves or government will do it 
for us. Preferring to do the job themselves, industry 
all over the country is deep in the consideration of 
ways and means whereby we can sell 50 per cent 
more goods two years from the end of the war.than 
was sold in 1941. It is up to industry to provide 
opportunity and security. Thus our job is to keep 
the war won by winning the economic battle after 
the war. 

R. A. Jonas, Jr., sales manager, Oxford Filing Supply 
Company, gave 2 comprehensive preview on post-war 
filing systems. He suggested that future record keep- 
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ing will probably embrace: 1. Open shelf filing; 
2. voice record filing; 3. wheel rotary filing; 4. micro- 
film or photographic record filing; 5. vertical visible 
filing; 6. sliding tray filing; 7. hanging file filing, 
of which the Pendaflex is a popular example. In 
conclusion, Mr. Jonas asserted that all filing systems 
of the future will be devised to save the time of the 
operator and will be sold and bought on that basis. 

Paul Buckwalter, National Blank Book Company, 
asked the dealers present a series of questions, the 
answers to which proved that manufacturers were 
doing a splendid job of providing merchandise for 
dealers. He related some of history of restrictions 
imposed by government which were now reduced 
somewhat. He spoke of a program having been sub- 
mitted to WPB which, if adopted, will provide mer- 





chandise for both governmental and civilian needs. 
In discussing the manufacturing outlook he called the 
raw material situation somewhat easier but the man- 
power problem actually worse. He expressed his per- 
sonal pride in the way dealers had co-operated gen- 
erally in this trying period. 

Friday night was the “large” night beginning with a 
“Hospitality Hour” with the Penn-Mar-Va Travelers 
as hosts. Dinner in the ballroom was delayed some- 
what while harried hotel attendants set up additional 
tables to accommodate unexpected guests. It was the 
largest crowd ever to attend a banquet in this terri- 
tory. After dinner, the Penn-Mar-Va boys took over, 
presenting a stage show which was an interesting 
display of natural and unnatural talent. The un- 
natural refers to the dancing girls whose bodily forms 
were hardly a reminder of the fair sex they thought 
to imitate. They sure caused plenty of amusement. 
The song troupe was really hot. The stage impresario 
was John J. Kerns, Stationers Loose Leaf Company. 

After the show, dancing was in order but the heat 
actually was the victor. 

Saturday morning found the perspiring convention- 
ites assembled for a resumption of the NSA Institute 
which was interrupted by Joe Wilson of the Revenue 
Department, whose lively tongue and keen wit made 
a very enjoyable and instructive hour out of an ex- 
planation of the new Pay-As-You-Go plan of income 
tax collection. Mr. Wilson proved a very popular 
speaker. 


The Wood Pencil Situation 


H. B. VanDorn, Joseph Dixon Crucible Company, 
continued the Institute with a resumé of the wood- 
cased pencil situation. He stated that pencils had, in 
effect, been rationed at the source by limitation pro- 
duction orders. Some 7,300,000 gross of wood-cased 
pencils were made in 1942, and it is anticipated the 
output this year will be about the same. The fact 
that no shortage of wood cased pencils existed, or was 
anticipated, was emphasized. 

J. E. Conlon, Rockwell-Barnes Company, gave a brief 
view of the paper situation. The pulp situation he 
described as “in bad shape.” Paper mills are now defi- 
nitely concerned with the “end use” and dealers are 
urged to assist the mills to obtain this information. 
Another point urged by the speaker was to permit the 
supplier of merchandise some leeway in selection of 
routes and means of shipping. 

D. E. Price, Eagle Pencil Company, told how he, as 
a salesman, had often wondered just what manage- 
ment did with all the information they requested. 
When he arrived on the management side of the fence 
‘he discovered that such information was very closely 
examined and analyzed, and formed the basis for 
manufacturers’ relations with the customer. He urged 
dealers to take manufacturers representatives into 
their confidence so that their problems might be com- 
municated to the manufacturer. 

E. Russell Ashley, Ashley-McCormick, Bridgeton, 
N. J., representing a small stationery business, told 
some of the things they had done to meet the prob- 
lems in war time. He admitted their position had been 
aided by the influx of some war business but they lost 
one-third of their business at one stroke when office 
machines were tied up. They also lost one-third of 
their manpower. Rather than be resigned to the loss, 
they renovated their store and introduced many new 
lines. Above all, he said, they insisted upon perfect 
store courtesy. 

E. A. Keeling, Art Metal Construction Company, dis- 
cussed “Steel Furniture Postwar” in which he made 
some interesting observations. 

Nelson Bushnell, Alvah Bushnell Company, speak- 
ing on “The Way It Looks to Me,” observed that out- 
looks differ according to individual experiences. To 
those who have sons, daughters, husbands and sweet- 
hearts directly engaged in the war, there can be only 
one predominating thought that being to get the war 
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won. When the war is over the future will be largely 
determined by governmental attitude. Discussing at- 
titudes, he drew attention to the remarkable change 
of attitude on life which had occurred during the 
last year. For all our pessimism of a year ago, the 
speaker said he knew of no dealer in our business who 
had been forced to liquidate. He charged his listeners to 
have faith in our government and its ability to carry 
on the war and prosecute the peace. Speaking of 
post-war conditions, he believed the transition from 
war to peace would be slow and thoroughly cushioned. 

The report of the nominating committee recom- 
mended the re-election of Governor Stagg, and was 
received with hearty and unanimous applause. In 
closing the meeting, the general manager paid sin- 
cere tribute to all who had labored to make this 
meeting successful. In doing so he especially com- 
mended the efforts of the Penn-Mar-Va Travelers 
Club. 

a a a a 
BILL VOGEL HEADS PENN-MAR-VA TRAVELERS 


The annual meeting and election of officers of the 
Penn-Mar-Va club was held June 3 at the Warwick 
Hotel, Philadelphia, preceding by one day the annual 
gathering of the third district NSA held at the same 
place. Dave Price of Eagle Pencil Company presided. 
Before getting down to business routine he introduced 
Charley Garvin who told some of his observations at 
meetings throughout the country, touched upon devel- 
opments at Washington and commented on the good 
work the travelers are doing. 

The committee reports followed. Bob Gemmill, Bin- 
ney & Smith. reyorted on the Christmas party for 
United Merchant Marine Seamen. Ben Wachtel, Parker 
Pen Company, spoke on publicity. The weekly lunch- 
eons in Philadelphia were reported to be well attended. 
Ray Williams was in charge. Jack Kern, Stationers 
Loose Leaf Company, announced that a proposed edu- 
cational program was postponed because of rapid turn- 
over of sales persons due to abnormal conditions. 
Quartus Graves, Eversharp, Incorporated, spoke on 
gifts for service men and told of the presentation of 
a plaque to Mr. and Mrs. Kammerer whose son, Chris, 
was lost in the service a few months ago. 

Tom Stagg, governor of the district, spoke briefly, 
stating that he believes the manufacturer’s salesman 
today is the best he has known in all his stationery 
history. He recommended that salesmen be not misled 
by the ease in selling large orders. 

Present was a former member of the club, Captain 
Jack Emhardt, formerly of Columbia Steel Equipment 
Company. The Army life, he said, had been of real 
benefit to him. He counted it a real treat to meet with 
the club again. 

Bill Vogel of Sengbusch Self-Closing Ink Stand Com- 
pany was elected president for the ensuing year. Other 
officers are Kip Edwards, manufacturers representa- 
tive, first vice-president; Quartus Graves, second vice- 
president; Charles B. Garvin, treasurer, and Al Wil- 
liams, Stationers Guild, secretary. The business session 
closed with a rising vote of thanks to Dave Price and 
Bill Cravens for their excellent work in handling the 


club’s affairs. 
a 


DITTO ADOPTS GROUP INSURANCE FOR WORKERS 


Ditto, Incorporated, 2243 West Harrison Street, Chi- 
cago, Ill., manufacturers of office equipment, has 
adopted a group program of life insurance for its 
employees, according to an announcement made by 
T. W. Robinson, president of the concern. 

The plan is being underwritten by the Metropolitan 
Life Insurance Company on a co-operative basis, 
whereby the employees contribute fixed amounts and 
the employer the balance of the net cost. 

Individual life insurance benefits range from $1,000 
to $5,000. In addition, the plan includes visiting nurse 
care and the distribution of pamphlets on health con- 
servation and disease prevention. 
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Rented Class A Typewriters Ordered Returned to 
Dealers—L-13-A Supplementary Order Interpreted 
—Surplus War Property Committee Recommended 


OPA ORDERS UNPURCHASED CLASS A TYPE- 
WRITERS RETURNED TO DEALERS 

By order of the Office of Price Administration, effec- 
tive July 1, all Class A typewriters owned by members 
of the trade have been withdrawn entirely from civil- 
ian rental. Class A’s are generally standard machines 
made since 1934. 

The order was issued to put Class A machines not 
desired for purchase by their present users back into 
dealers’ hands where they will be readily available for 
Government purchase. Large numbers of typewriters 
of this kind already have been bought by the Govern- 
ment for the various war agencies, chiefly the Army 
and Navy. 

In a companion move, OPA ordered ended before 
July 1 any Class B typewriter rental contracts that 
were entered into before the present rationing regula- 
tions went into effect last December. Previously there 
was no time set for the termination of such contracts. 
Class B typewriters are generally standard sized mod- 
els made after the close of 1927 and before 1935. Recall 
of these machines from “left-over” contracts was de- 
cided upon in order to bring all Class B’s into the 
supply available for limited-period rentals in con- 
formance with the present regulations. 

The new regulations forbid the rental or sale of 
Class A typewriters to anyone except the Treasury 
Procurement Division (which buys for the Army and 
Navy), other typewriter dealers, or authorized export- 
ers, but valid rental contracts in effect at the time 
of the change-over are allowed to stand. Rental con- 
tracts for Class A machines owned by persons who 
were not members of the typewriter trade were not 
affected. 

The new regulation, termed Amendment No. 3 to 
Ration Order No. 4A, also limited to 30 days the valid 
life of certificates issued by OPA authorizing purchase 
of special typewriters with unusual type characters 
or otherwise suited only to special use. 


oa) 
WPB ISSUES INTERPRETATION OF SUPPLE- 
MENTARY ORDER NO. L-13-A 
Early in June the War Production Board issued a 
formal interpretation of Supplementary Order No. 
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L-13-A concerning the production and sale of metal 
office furniture and equipment. Under the new inter- 
pretation emphasis was placed on the filling of specific 
orders for metal office furniture and equipment to be 
used on steel seagoing or combat vessels. Production 
of such items in advance of anticipated orders was 
specifically forbidden. 

The conflict between metal office furniture and 
equipment, and metal doors and door frames was elim- 
inated by another change. Interior metal doors in 
vaults were made subject to No. L-13-A, while metal 
doors of the vault proper came under the classification 
of No. L-142. 


o 

NO MRO RATINGS FOR PENS AND PENCILS 

According to Amendment No. 2 to Priorities Regula- 
tion No. 3, the following were added to List B and 
therefore preference ratings assigned to the delivery 
of maintenance, repair and operating supplies may not 
be used to obtain them: Fountain pens, mechanical 
pencils, steel pen nibs, and pen holders. 


© 


LATEST TRENDS IN THE REALM OF PAPER 

Paper mills have received during the first four 
months of this year an amount of woodpulp 22 per 
cent below the quantity they got during the same 
period last year. Known factors indicate a 25 per 
cent decrease for the year as a whole. 

Latest crisis in paper revolves around the acute 
shortage of an essential ingredient—starch. It prom- 
ises to be a difficult problem to solve for the ceiling 
on corn has been established at $1.08 a bushel, but 
the farmer can realize $1.40 a bushel by feeding it 
to hogs. 

© 


SURPLUS WAR PROPERTIES 

The creation of a joint congressional Surplus War 
Property Committee is called for in a bill by Repre- 
sentative James A. O’Leary, Chairman of the House 
Committee on Expenditures in Executive Departments. 
The bill (H.R. 2795) was reported to the House Com- 
mittee on Expenditures on June 3. 

The bill prohibits post-war disposition of war mate- 

(Turn to page 113, please) 
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@& NEW EQUIPMENT, 


DEVICES AND SUPPLIES [§: 





CRAMER ANNOUNCES NEW HI-MODEL CHAIR 

A new office chair that combines the advantages 
of three chairs into one has been placed on- the 
market by the Cramer Posture Chair Company. 

The new item has a number of outstanding fea- 
tures, one of the most important of which is an adjust- 





CRAMER HI-MODEL CHAIR 


ment range of from 23 to 32 inches. The ‘“Rock-A- 
Back” rest, which is tension controlled, lends balance 
to the back rest and aids in giving the user correct, 
yet comfortable, posture. A specially-constructed spin- 
dle and swivel assembly, embodied in all Cramer wood 
chairs, prevents wobble due to expansion or contrac- 
tion of the wood, and at the same time permits free 
swivel action. The new model is also fitted with an 
adjustable foot rest which permits comfortable posture 
regardless of height. 

Full construction details may be obtained by writing 
Cramer Posture Chair Company, 1210-18 Campbell 
Street, Kansas City, Mo. 

o— 3 


NEW ENGLAND OFFERS BLUE PRINT CABINETS 


Now available for the storing and filing of plans, 
sketches, blueprints and maps necessitated by the 
nation’s war production effort are three specially de- 
signed blueprint cabinets, styled according to New 
England’s craftsmanship standards. The new units 
are made in five-drawer sizes only, and are built for 
positive and easy stacking. The drawers, two inches 





NEW ENGLAND BLUE PRINT CABINET 


Each drawer is 


high, move readily on maple slides. 
the rear and a 


equipped with a holding strip in 
hinged holder in front. 
The cabinets are made in three sizes, to accommo- 
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date sheets as follows: 36 x 24 inches, 42 x 30 inches, 
and 48 x 36 inches. Choice of olive green or walnut 
finishes is provided. 

Further details on the construction of the new 
cabinets may be obtained from the maker, New Eng- 
land Wood Working Company, 512 East 137th Street, 
New York, N. Y. 


_—_- 
NEW WARTIME STAPLER APPEARS ON MARKET 

A stapler that meets WPB restrictions and conforms 
with latest specifications, without loss of practicality 
and sturdiness, is offered in the Speed Products Com- 
pany’s new Swingline War Model 3-C. The new model 
has all-metal working parts, and features a wide-open, 
fast-loading staple channel. The base can be swung 
back and the device used as a tacker. 

The wartime model is chiefly identified by its wooden 
base, plastic cap and crackled-finish body. Silencers 
mounted on the base protect desks against scratching 





MODEL 3C SWINGLINE STAPLER 


The Model 3-C takes Speed’s No. 3 staples or other 
standard staples of that size. 

Additional information on the new model may be 
obtained by writing the manufacturer, Speed Products 
Company, 37-20 Northern Boulevard, Long Island City, 
New York. 

—-— = 
NEW “PAY-AS-YOU-GO” PAYROLL FORMS NOW 

AVAILABLE AT HORDER’S AND ASSOCIATED 

A number of convenient new payroll forms, designed 
to facilitate the handling of the new Withholding Tax, 
have been prepared by the World Wide Press Division 
of Horder’s, Inc., and are expected to be ready for 
distribution by the publishers early in July. 

Included in the list are several forms with six de- 
duction columns, an employee payroll record, two with 
“pay-as-you-go provisions, an individual record card, 
and a combination application and individual record 
card form. Some types are designed for ring binder 
filing, others for post binders. All are designed to fit 
standard sized binders. 

Also available in a new 5 x 8-inch form, designed 
to replace the Internal Revenue Department’s W4 
form, which cannot be retained in any standard sized 
file. Printed on good stock, the form duplicates and 
supplements personal status information required by 
the Government, while on the reverse side space is 
provided for an employment record. Another timely 
item is a 24-page vest pocket size booklet, in which 
the wage earner can keep a complete record of pay- 
roll deductions, War Bond purchases, miscellaneous 
tax deductions, and so on. 

Available for Horder customers without charge is 
an official Wage Bracket Withholding Chart printed 
on good stock to withstand handling. Full informa- 
tion on any of the new forms may be obtained by 
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communicating with Horder’s, Inc., or Associated Sta- 


tioners Supply Company, Jefferson and Quincy streets, 


Chicago, Ill. 


— 


PERMA-BILT ANNOUNCES CONVERTIBLE 
LETTER-LEGAL FILE 


The Perma-Bilt Equipment Company, Hanna Build- 
ing, Cleveland, Ohio, recently placed on the market the 
Convertible Letter-Legal File, which may be com- 
bined with any of the standard size record card units. 
All units are made 3714 inches wide by 241% inches 
deep and will interlock. 

The Letter-Legal File Unit, which has suspension 








PERMA-BILT LETTER-LEGAL FILE 


operation, can be quickly converted to legal size by 
removing insert without the use of tools. Two of these 
units with base and top make a four-drawer desk unit 
30% inches high. 

Perma-Bilt files are made of selected hardwood and 
Masonite in sizes for time cards, tabulating cards and 
fingerprinting cards in 3x5, 4x6, 5x8 and 6x9-inch sizes. 
Complete descriptive literature on the Perma-Bilt line 
may be obtained by addressing the manufacturer at 
Cleveland, Ohio. 

— - 
NEW COPYHOLDER OF NON-ESSENTIAL 
MATERIALS SAVES TIME AND VISION 

Franklin Black & Company, of Los Angeles, Calif., 
is offering a new copyholder built entirely of non- 
strategic war materials, but which speeds up steno- 














graphic output by holding copy at the correct angle 
and distance best adapted to the individual operator’s 
vision. 

The panels of the new device are of binders board 
and binders cloth; the copy ledge is constructed of 
wood. The line indicator of Black’s TYP-AID Copy- 
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holder is of celluloid; the color is in satin black finish 
throughout. The TYP-AID is lettered in gold and 
silver. Three widths are available: 91% inches, 12% 
inches and 181% inches. All models fold compactly to 
fit into a drawer or lie on back of the desk when not 
in use. The TYP-AID weighs but 22 ounces. Retail 
prices range upward from $2.95 for the 91-inch size. 

Full particulars may be obtained by addressing 
Franklin Black & Company, 8900 Beverly Boulevard, 


Los Angeles, Calif. 
ee ne eS 


VICTORY CHAIR CO. ANNOUNCES NEW MODEL 


A full-swivel, fully upholstered chair with a lower 
adjustment and an adjustable, upholstered back brace 
has just been announced by the Victory Chair Com- 
pany of Los Angeles, Calif. The back post of the new 
model can be adjusted toward or away from the seat 
as desired. The new addition to the Victory family 
sells at about the price of ordinary wood chairs and is 
available for immediate delivery from stock on hand. 
No priority is required on initial order. 

Full particulars may be obtained by writing the 
manufacturer at 311 East Fourth Street, Los Angeles, 
Calif. 

a ee 


LONG-FELT NEED FILLED BY LOCKEROBE 


A compact locker with the advantages of locked 
storage compartments, with room for full-length gar- 
ments, but which occupies a minimum of floor space, 
is provided by the new Bee-Line Lockerobe, a product 
of Biow Associates, Washington, D. C. The Lockerobe 
is built of heavy plywood panels and seasoned hard- 








BEE-LINE LOCKEROBE 


woods, is strongly braced, and is finished inside and 
out in olive green enamel. 

The single front style affords locker space for 10 
persons, the double front type twice this number. The 
single front type is 54 inches wide, 18 inches deep, 
and 75% inches high; the double front has a depth 
of 36 inches. Both models are available with or with- 
out locks. 

Complete details of the Lockerobe may be obtained 
from the manufacturer, Biow Associates, 1217 H. Street 
N.W., Washington, D. C. 


en = ———__— 


BOYCO STACK AND LOCK CARD FILES PROVE 
LOGICAL ANSWER TO EXPANDING SYSTEM 


Boynton & Company, Chicago, Ill., backed by 60 
years’ experience in the manufacture of wood products, 
have recently announced a new line of index card 
files and tabulating card files in one-, two- and four- 
drawer units. The new Boyco files are capable of being 
assembled to any desired height; drawer lengths are 
available in two sizes, 12- or 24-inch. 

The files are made to stack quickly and easily to 
considerable heights without danger of tipping or of 
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SECRETARY OF WAR? 


" 
N. uniform adds glamor to her job. There’s 


no publicity, no medal. . . she’s just in there 
slugging. Of course you say of her, comfort- 
ably, ‘‘I1 don’t know what I’d do without her’’ 
... but man, don’t be silly! Without her you’d 
be sunk! 

Those endless accurate pages of estimates, 
specifications, contracts, production schedules 
...those neat conference digests...that blizzard 
of forms...the appointment lists...the end-of- 
the-day dictation...think how she handles it all, 


and comes in smiling next morning for more. 


Of course we'd like to urge you to give her 


a brand new L C Smith, to help make ner typ- 
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ing job easier. But that’s out for the duration, 
as you know. One thing you can do is see that 
her typewriter is properly serviced...and here 
our branch office or dealer can help. 

But most of all we want to pay just a word of 
tribute because we know it 1s richly deserved. 
Here’s to a girl doing one grand job... your 


own private ““secretary of war.’ 


SMITH-CORONA 


ry ° y . 
Typewriter Service 
LC SMITH & CORONA TYPEWRITERS INC SYRACUSE NEW YORK 


akg War production entrusted to us is precision work call- 
ing for craftsmanship of the highest order. . . skill won 
through years of making America’s finest office and port: 
able typewriters. 
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drawers binding or sagging. Combination units can 
be designed to fit under counters, in cupboards, vaults 
or as pedestals on employees’ desks. 

The tabulating card files are designed to take 314x 
73g-inch cards, the index card files for 3x5, 4x6 or 5x8- 
inch cards. The files are finished in olive green lacquer 
on the cabinets and metallic gold on drawer pulls and 
card holders. 

Full details of the Boyco files may be obtained by 
communicating with Boynton & Company, 1725-45 
North Bosworth Avenue, Chicago, Ill. 


- >< 


NEW WHITE PENCIL TRACING CLOTH 
IS MOISTURE RESISTANT 

The Frederick Post Company of Chicago has just re- 
cently developed a new greatly improved white pencil 
tracing cloth—Whitex. 

One of the new outstanding features of Whitex is 
that it is moisture-resistant on both sides, a feature 
which helps guard against spots from perspiration or 
moist hands. This improvement is also an important 
factor in offsetting unfavorable climatic conditions. 
The fine-tooth surface and high transparency of the 
cloth give blueprints a rich, uniform background and 
good detail. 

Samples of the new white pencil tracing cloth and 
full information can be secured by writing The Fred- 
erick Post Company, Box 803, Chicago, Ill. 


——— 


DEALER FROZE OWN TYPEWRITERS BEFORE THE 
GOVERNMENT FREEZE 

There has been a lot of squawking about the govern- 
ment freezing typewriters and most likely there is 
some basis for some of the kicking. But be that as 
it may, one dealer beat the government to it and 
froze his own stock of typewriters before the govern- 
ment ever stepped in and did the freezing act. The 
why and the wherefor of this rather unusual act 
makes an interesting business story. 

The man who froze his typewriters is Finos Phillips, 
owner of the Phillips Typewriter and Adding Machine 
Company, Little Rock, Ark. In the early fall of 1941, 
Mr. Phillips thought that he sensed the situation in 
the typewriter field. He believed that it wouldn’t be 
long before there would be a great demand for ma- 
chines and that the government would most likely do 
something about it. He didn’t know exactly what 
would be done but he had a hunch that it would be 
some sort of prohibitory measure to make available 
for war purposes sufficient stock of writing machines. 
Accordingly, he took the typewriter bull by the horns, 
froze his entire stock of used machines and announced 
that none were for sale at any price or under any 
conditions. He would rent them, to be sure, but he 
absolutely refused to sell any of them. 

The result was that when the government stepped 
in and froze typewriters in order to make them avail- 
able for necessary war purposes, Mr. Phillips had a 
goodly stock on hand ready for that same war work. 

But a man like Mr. Phillips would be expected to do 
more than just take care of war demands on regular 
government stipulated terms. And he has lived up to 
expectations. Not only has he rented to defense and 
war contractors in his area but he has rented to them 
on the basis that they could take the rented machines 
anywhere in the United States that their work took 
them, providing that they would be absolutely respon- 
sible for them while the machines were in their 
custody, would make any necessary repairs while they 
were in possession of them and when finished with 
them would return them prepaid to Little Rock, Ark. 
As a result of this all-out effort to aid the war and 
defense work, Mr. Phillips has rented machines out 
all over these United States from the extreme North 
to the far South. So far, his losses have been abso- 
lutely nil. Just how much this unique policy has 
aided the war effort is something that no one knows, 
but it is sizable, to say the least—RRV 
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The Guest Book 


J. E. Grady of Detroit was a visitor at the office of 
this journal May 27. Having entered the office equip- 
ment industry forty years ago he displayed a keen 
judgment and a vigor of action which quickly estab- 
lished his reputation in the trade. Those character- 


istics stand out as strong as ever. After serving as 
sales manager for Rockwell-Rupel Company, now 
Rockwell-Barnes Company, salesman for Oliver Type- 
writer Company, and president of Rebuilt Typewriter 
Company, he wandered into other fields but again is 
active in the sale of modern office utilities, being in- 
terested particularly in photographic reproduction 
equipment. A visit with J. E., affording an opportunity 
to rub off some of his enthusiasm, is an inspiration. 


E. R. Kochheiser of the Charles Ritter Company, 
Mansfield, Ohio, and his friend O. H. Matthews, a 
building contractor of the same city, signed the Guest 
Book on June 7. Mr. Kochheiser, who has been active 
in association affairs nationally as well as in his own 
district, had come to Chicago on a business mission. 
Earlier in the month he had participated in an en- 
thusiastic meeting of stationers of the fifth district 
at Detroit. He has the happy faculties of clear think- 
ing and convincing expression. 


Carey G. Gregory of the Gregory Fount-O-Ink Com- 
pany, Los Angeles, and Mrs. Gregory, the inventor’s 
wife, signed the Guest Book June 19. Mr. and Mrs. 
Gregory had gone to Washington on important busi- 
ness and took time to make calls in New York, Chicago, 
and elsewhere on the return trip. Both expect to re- 
turn to Chicago in October to participate in the sta- 
tioners’ convention where the Fount-O-Ink will be on 
display. 

Sidney Butterfield of Smith & Butterfield Company, 
Evansville, Ind., visited with a member of the staff of 
this journal briefly June 24. Mr. Butterfield was in 
Chicago on a hurry-up business trip, without time 
enough for all the calls he had hoped to make. Busi- 
ness in Evansville, he reported, was proceeding satis- 


factorily. 
—__——_»— 


STATIONERS ON THE “V-SHIFT” 


Doing a “trick” on a swing or “graveyard” shift, or 
handling special short-shift defense work in various 
war plants, stationers are “doubling in brass,” as the 
saying goes, to help win the war in different sections 
of the country. To long lines of salesmen and printers 
on the West Coast stationers too add their efforts to 
help win the war in their “off hours” that yield high 
return from such contributions in various “shifts” 
around the clock. 

All over the country to relieve the manpower short- 
age stationers are taking over extracurricular duties 
after closing their stores—some in the manner of 
Stephenson Mason of Woonsocket, R. I. Mr. Mason, 
who operates a stationery store by day, is personnel 
manager of the Taft-Pierce Manufacturing Company 
in the evening and hires more “short shifters” himself 
for aiding him, the industrial plant, and the nation 
in the war effort. 

Many a stationer and stationery store employee, 
working during the day at white collar tasks, has 
found better health and strength in supplementing 
his sedentary activities at the stationery store by 
more manual work in direct war production. 

Results from working part-time in aircraft factories 
or other war plants have been most gratifying. This 
extra “time,” even on shorter, more convenient shifts, 
has paid handsomely, with the extra money, all 
“velvet.” In some places merchants have knocked 
off in the afternoon, leaving their stores in the hands 
of others while they donned overalls or other work 
garments, welding hoods, and gauntlets or other 
regalia, to tackle the more technical tasks that will 
help vitally in winning the war.—CML 
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RACINE STATIONER HOLDS HIGH RANK IN 
WISCONSIN STATE GUARD 

Henry Thompson, who, with his partner, Ossie 
Bruno, operates the prosperous and highly-successful 
Office Supply Company of Racine, Wis., is equally 
successful as an officer in the Wisconsin State Guard. 
In addition to his noteworthy administrative success 
as a lieutenant colonel in the state military organiza- 
tion, he is one of the outstanding members of the 





LT. COL. HENRY A. THOMPSON AND STAFF.—Left to 
right, Lt. Col. Henry A. Thompson, Racine, Third Infantry 
Battalion commander; Major V. W. Dittman, Kenosha, plans 
and training officer; Captain Frank Harvell, commanding 
officer of Company D, Kenosha; and Captain Kenneth 
Sarles, commanding officer of Company A, Racine. 
(Reprint from Milwaukee Sentinel) 


Wisconsin American Legion, having held almost every 
state office in that body. 

Recently, Thompson’s battalion, comprised of the 
Racine and Kenosha companies of the State Guard, 
was named the finest and most efficient in the entire 
state. Serving with Thompson as officers of the Third 
Infantry Battalion are Major V. W. Dittman, Kenosha, 
plans and training cfficer for the battalion; Captain 
Frank Harvell, commanding officer of Co. D, Kenosha; 
and Captain Kenneth Sarles, commanding officer of 
Co. A, Racine. 

eI 
DICTAPHONE INSTITUTES TRAINING PROGRAM 
TO BOLSTER TRAINED WORKER SUPPLY 

The Dictaphone Corporation, 420 Lexington Avenue, 
NewYork, N. Y., has instituted a Wartime Scholarship 
Program, in which local boards of education and busi- 
ness teachers are co-operating in the training of addi- 
tional office workers. The present-day shortage of 
trained office workers, particularly office machine op- 
erators, is widely regarded as one of the most serious 
war-time problems facing business today. 

Under the new training program, senior high school 
students graduating in June are sent to Dictaphone 
schools by their instructors for educational and inter- 
view tests. Those who successfully pass these tests are 
awarded Dictaphone Wartime Scholarships and are 
given thorough training in Dictaphone transcription. 
Minimum transcription requirements, for which Cer- 
tificates of Proficiency are awarded, have been set at 
125 lines per hour. 

While the new training program cannot satisfy all 
present-day demands, it is expected to alleviate greatly 
the present trained office worker shortage. 

oe ee 
CRAMER AWARDED MINUTE MAN “T” FLAG 

The Cramer Posture Chair Company, 1210-18 Camp- 
bell Street, Kansas City, Mo., was recently honored by 
the award of a Minute Man “T” Flag. This symbol was 
bestowed on the employees of the organization for 
their subscription:for War Bonds in excess of 10 per 
cent of their gross earnings. Cramer has every right 
to be proud and happy to receive this honor, and hopes 
to do an even bigger and better bond-buying job in 
the future. 


a6 


EAGLE MOVES TO NEW FIVE-STORY HOME 

The Eagle Office Equipment Company, Inc., has 
moved from 33 South Division Street, Buffalo, N. Y., to 
a five-story building at 265-67 Main Street, where it 
is now:doing business behind locked front doors. 

Stock in the main floor sales room is now piled high 
on metal shelving down the sides of the long room, 
but after the war it is planned to use display equip- 
ment with only samples in sight. The remodeled 
second, fourth and fifth floors are being used at pres- 
ent to store stocks of office furniture and equipment 
and paper. The printing department, where the com- 
pany’s photo-offset work is done, occupies the third 
floor. 

Fluorescent lighting has been installed in the store, 
while private offices occupy the mezzanine. The floor 
covering at both front and rear entrances is decorated 
with spread eagles, symbols of the company name. 

According to Vice-President Koen, the company will 
operate for the present on a strict commercial basis, 
with commercial customers using the Washington 
Street entrance. War industries will best be aided, he 
feels, if retail trade is not encouraged until peace 


comes.—GET. ee 


BROWN PAPER CO. NAMES NEW DISTRIBUTORS 

The L. L. Brown Paper Company, Adams, Mass., has 
announced the appointment of the following distribu- 
tors: J. Francis Hock & Company, Baltimore. Md., will 
distribute Escort Bond, a new 50 per cent white rag 
paper in that area; the Standard Paper Company of 
Milwaukee, Wis., has been appointed distributor in 
that area of Greylock Ledger and Escort Ledger and 
Machine Posting papers; and the West Coast Paper 
Company of Seattle, Wash., has been named distribu- 
tor in that area of Escort Ledger and Machine Post- 
ing, a 50 per cent new rag paper designed to serve not 
only as ledger paper, but for machine posting purposes 


as well. pe 


BATES COMPLETES 25 YEARS WITH CARTER’S 

Last month H. C. Bates celebrated his silver anniver- 
sary with the Carter’s Ink Company. During all this 
time he was assistant branch manager at Chicago, the 
inside man always on the job handling office details 
and expediting customer service. His fellow workers 
and dealer friends in the Chicago territory rejoice with 
him in his achievement. 





Oo~—tee  — 








F. W. ROBERTS VICTORY GARDEN WINDOW.—One of 
the most outstanding windows in Cleveland, the display 
consisted entirely of items taken from stock. The model 
was constructed from paper cups and plates, raffia, eras- 
ers, adding machine rolls, balls of twine, binder clips, 
lumber crayons, cheesecloth, and wrapping paper. Mail- 
ing tubes, gummed tape and a transfer case drawer com- 
prised the wheelbarrow assembly. A yard stick and 
stamp rack made up the hoe, a yard stick and Auto-Dex 
the rake. The floor was covered with earth-covered crepe, 
with numerous office supply items laid out in rows to 
symbolize a garden. The display resulted in both interest 
and increased sales. 
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WAR BOND WALLETS 


EXPANDS 


TO HOLD UP TO 50 BONDS 


A convenient wallet for safe-keeping War 
Bonds. Opens like a billfold, has two pockets 
and expanding cloth reenforced back. Will 
hold up to 50 bonds. Made of Leather 
Grained brown cover stock. Fits conven- 
iently in desk drawer or safety deposit box. 
Printed war bond record card furnished with 
each wallet. 


Box contains 25 holders with space on label 
for price. Set on your counter, it will bring 
quick cash sales. 
Stock No. WB-94-O 
List price per 100 wallets....... $ 25.00 
per 1,000 wallets....... 235.00 


Boxed 25 in a box—boxes not broken. 




































>>» WILSON JONES CO. <¢<¢ 


ELIZABETH CHICAGO ‘NEW YORK 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blud., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
4 St. Bride Street, London, E. C. } 


London, May 31, 1943 


ROM May 13 the sale of typewriters is restricted in 

this country under Statutory Rules and Orders, 
1943, No. 676, dated May 7, which decrees, ‘““No person 
shall supply or acquire any typewriter unless either 
the supplier or the acquirer is authorized by license 
granted by the Board of Trade to supply or acquire 
that machine, as the case may be, and any condition 
attaching to that license is complied with.” This 
means that typewriters line up with other types of 
office machines the sale of which has been restricted 
for two years. 

Any previous control on sales of typewriters has 
been chiefly one of restriction of imports and by the 
firms handling them applying the rule of essentiality, 
“What degree of priority had the customer?” Degrees 
‘of priority are being very carefully graded by the in- 
dustry. 

In 1939 large stocks of typewriters were available in 
this country and for a considerable period there has 
been a price control, but no sales control prior to May 
13, 1943. As this form of license control has only been 
imposed where there was a definite shortage in supply, 
it is assumed that that condition now exists. In rela- 
tion to other types of office machines this sales restric- 
tion has worked very well and has insured that avail- 
able machines will reach the right quarters. 

The British Standards Institution is issuing a series 
of booklets on “Office Aids to the Factory.” The B.S.I. 
is a non-profit-making organization and its functions 
are to provide industry with the machinery for deal- 
ing with all national problems relating to standardiza- 
tion and specifications. The principal object is to co- 
ordinate the efforts of producers and users in the 
preparation of terms and definitions, symbols, speci- 
fications, and standards of quality and dimensions. 
This results in simplifying production and distribution, 
and eliminating the waste of time and material in- 
volved in the production of an unnecessary variety of 
patterns and sizes of articles for one and the same 
purpose. In all aspects of its work it maintains the 
community interest of producer and user. Work is 
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undertaken at the request of a government depart- 
ment, or of an industry or trade after a consensus of 
opinion has been obtained. The work of producing 
these booklets has been undertaken with the approval 
of the Minister of Production. 

No. 1 Booklet, just released, on the “PRINCIPLES 
OF PRODUCTION CONTROL,” covers the general 
principles of production control in engineering con- 
cerns. The proper division of the responsibilities be- 
tween the various departments of a factory is em- 
phasized and the functions of these departments is 
defined. It is a very informative booklet and advises 
that production control generally comprises the fol- 
lowing five functions: 

(a) Scheduling. The means by which the produc- 
tion plan is presented to all concerned to pro- 
vide for the commencement and completion of 
work in all stages of manufacture. 

Machine and Labor Utilization. The means by 
which the maximum use of machines and labor 
is co-ordinated in the production plan. 

(c) Stock Control. The means by which the correct 
quantity and quality of material and com- 
ponents are made available according to the 
production plan, and excessive stocks thus 
avoided. 

(d) Manufacturing Order Control. The means by 
which authority is given to all concerned to pro- 
duce according to plan. 

(e) Progressing. The means by which the execution 
of the production plan is co-ordinated so as to 
reveal and as far as possible to eliminate or 
correct, any variations from the plan. 

The aim of these booklets is “MAXIMUM PRODUC- 
TION.” Some of the pamphlets being mainly designed 
to meet the needs of the small firms. 

ia . * 

The businesses of Remington Typewriter Co. Ltd., 
Smith Premier Typewriter Co. Ltd., and Library Bu- 
reau (Kardex) Ltd., have been recently amalgamated 
in this country under the name of Remington Rand 
Ltd. The managing director is Mr. S. D. Parker.—S.S.E. 
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ODEL J-30 STAPLING PLIER $3.85 

Model! J-30 is light in weight, yet rugged. Requires but little 
space and can be put into desk drawer or pocket when not 
Indispensable for vertical filing or for attaching ma- 
permanent card. Uses DJ340 NEVA-CLOG Staples 
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AlGHT 
NOW— 


Neva-Clog Stapling Pliers and 


Staples are in such demand by war indus- 





tries—Aircraft and Tank Manufacturers, 
for uniforms and many, many more uses — 


we cannot make usual delivery. 


We are sorry —but get a great deal of 
satisfaction from the fact that Neva-Clog 
Stapling Pliers have truly proven to be the 


"machine of a thousand uses.’ 


Also that we have contributed to the 
war effort in providing such a durable tool 
to speed up hundreds of different opera- 


tions. 


“Fasten Things Together” 
with Neva-Clog Stapling Pliers 


* 


NEVACLOG PRODUCTS, Ixc. 


BRIDGEPORT. CONN. 
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MEETINGS—CONVENTIONS— DINNERS 





OFFICE EQUIPMENT GROUP HOLDS JUNE 
MEETING 


A pleasant and informative meeting of the Office 
Equipment Dinner Club was held at the President 
Grill, 370 Lexington Avenue, New York City, on June 
2. A general discussion of ceiling prices occurred. 
Moe Turman of Metwood Office Equipment Company 
and Seymour Nathan of Charles S. Nathan & Com- 
pany, both of New York City, reported on a trip to 
Washington and on conversations with officials of the 
OPA. 

A number of suggestions were given for the general 
benefit of the office furniture dealers in New York 
City. Attention was called to the fact that dealers are 
endeavoring to get Washington officials to segregate 
office furniture and household furniture dealers in 
their deliberations. 

a ee 


CHICAGO STATIONERS ENJOY INITIAL PARTY 


With an attendance of about forty, the Chicago 
Stationers Group staged its first get-together for a 
social good time on Tuesday evening, June 15, in the 
Rose Room of the Chicagoan Hotel. Functioning as 
master of ceremonies, Ollie Stevens of Stevens-Ma- 
loney & Company, kept the ball of humor and good 
fellowship rolling. Liquid refreshments served before, 
during and after the delicious chicken dinner added 
to the spontaneity of the occasion. 

As one of the foundation purposes of the organiza- 
tion is to get better acquainted, each one present was 
asked to introduce himself and give his company con- 
nection. Remembering forty names and affiliations 
announced in immediate sequence is an achievement 
beyong the powers of most people, but regular use 
of the self introduction scheme at all meetings where 
the number present is not too large eventuates in 
widening of acquaintances and increase of good will. 

At the conclusion of the dinner, Mr. Stevens made a 
stirring address on the values of co-operative effort, 
pointing to the many advantages of associated en- 
deavor. He ended his remarks with the story of the 
minister who gave his son a world map torn into 
many pieces, thinking that putting the map together 
would keep him occupied for an hour or more. When 
the boy returned with the job completed in a few min- 
utes, he explained that there was a man on the other 
side of the sheet, and when he got the man right, the 
world just had to be right. He offered the story and 
its significance as a challenge to stationers in Chicago 
to make themselves right, because then the industry 
and everybody in it would benefit. 

Dave Bell, of the Graver-Dearborn Corporation, and 
general chairman of the Chicago Stationers Group, 
outlined the history and purposes of the organization, 
stating that the objectives were simply to get better 
acquainted, co-operate on a basis of friendship, lay 
problems before each other at business meetings, ex- 
change ideas and information, and generally con- 
tribute to the welfare of each other. He referred to 


the experimental meetings started about five months 





40 


ago and how they have growWn in attendance and are 
now being held at noon on the first and third Tues- 
days of each month. He pointed out that the group 
is organized on a committee basis, with several chair- 
men and committees active in assigned areas of service. 

Before concluding, he introduced Al Schiller of 
Schiller & Schmidt as the one responsible for the party 
arrangements, and Lou Kriloff of Kril-Office Products 
as the man whose publicity work contributed substan- 
tially to the success of the evening. 

Following the formal program, the gathering split 
into smaller groups for playing cards and other games 
of skill for the remainder of the evening. 


————-— 2 —____ 
PENNMARVA TRAVELERS CLUB HOLDS 
PRE-CONVENTION MEETING 

The pre-convention annual meeting of the Penn- 
marva Travelers Club was held on Thursday evening, 
June 3, at the Warwick Hotel, Philadelphia. 

Sixty-four Pennmarva members were present. 
Honored guests included Charles P. Garvin, general 
manager of the National Stationers Association and 
treasurer of the Pennmarva Travelers Club; Tom 
Stagg, governor of the Third Regional District, and 
Rose Cushman, Mr. Garvin’s “right hand” and genial 
correspondent of the Travelers. 

President David Price called the meeting to order 
at 6:30 P. M. After all parliamentary business was 
over, the following officers were elected: President, 
William (Bill) Vogel; first vice-president, J. Kipp 
Edwards; second vice-president, Quartus Graves; sec- 
retary, Al Williams. The election of Mr. Williams as 
secretary marked the first change in this office in 
many years, Bill Cravens having long served in this 
post. Acceptance speeches by the newly-elected offi- 
cers were followed by a fine address by Governor Stagg 
lauding the activities of the Pennmarva Travelers 
Club as the most outstanding in his 35 years’ con- 
nection with the stationery business. 

A fine dinner was served after the meeting, which 
was adjourned ahout 10 o’clock. All members who 
were to participate in the show to be held during the 
banquet the following night immediately continued 
their rehearsals. 

The banquet on Friday night was preceded by 
Pennmarva’s Hospitality Party, which proved to be 
a huge success. 

———— 
CHICAGO TYPEWRITER MEN NOMINATE 
NATIONAL DIRECTORS 

At the regular monthly meeting of the Chicago 
Typewriter Dealers Association held in the Sherman 
Hotel Monday, June 14, the following three men were 
nominated as directors of the National Typewriter & 
Office Machine Dealers Association: T. J. Stack, of 
Stack Typewriter & Supply Company; Jack Macon, of 
Macon Office Machine Company; and R. C. Goldblatt, 
president of the Chicago group. Each local association 
is allowed one NTOMDA director for each twenty-five 
members. As Chicago has an eighty-five member 


CHICAGO STATIONERS GROUP PARTY, JUNE 15. 
AT THE CHICAGOAN HOTEL. 
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Roytype Carbon Paper is selling 
so fast they’re taking on extra dealers! 


~ 














- split 
zames 


Penn- 
ening, 


esent. 
oneral 
1 and 

Tom 
, and 
genial 


order 
Ss was 
ident, 
Kipp 
; sec- 
ms as 
ice in 
n this 
1 offi- 
Stagg 
velers 
’ con- 


which 
; who 
ig the 
tinued 


ed by 
to be 


E 


hicago 
erman 
1 were 
‘iter & 
ck, of 
‘on, of 
dblatt, 
tiation 
ty-five 
ember 


INE 15, 


*Trade-mark Registered U.S, Pat. Off. 
Copyright 1943, Royal Typewriter Company, Inc. 
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T’S NO FLANNEL, Butch: it’s right 
I off the sheep. This swing to Roytype 
Carbon Papers is really solid! We’re 
signing up new dealers all the time! 


Have you been reading Roytype’s 
ads... packed with human interest... 
three weeks out of every four...in Life, 
Collier's, and The Post? They are 
read by so many carbon paper buyers 
. that they’re whittling 
sales resistance down to 0 for Roytype 
dealers. 


and users. . 


This steady, large-space advertising 
makes Roytype the best-promoted 
carbon paper of them all! And it 
makes NOW the right time for you to 
take on this complete, fast-moving, 
high-quality line of carbon papers... 


and finest-quality typewriter ribbons. 


Complete line of Carbon Papers 
The Roytype line is so complete that 
it includes a carbon paper to suit every 
typing requirement . . . and one that 
meets every competitive price range. 
And ... each Roytype carbon paper is 
“tops” in its price class because it has 
to live up to the name and fame of 
Royal, the ““World’s No. 1 Typewriter.” 
Roytype Carbon Papers are manufac- 
tured by the Royal Typewriter Com- 
pany. 

Would you like to find out how to 
become a Roytype* dealer? There are 
dealer openings available in many im- 
portant centers. Write us today for 
full information. 
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organization, it is permitted to nominate three, who 
were regularly elected at the Kansas City convention 
later in the month. Another member of the Chicago 
association, W. F. Clausing, International Typewriter 
Exchange, is also on the NTOMDA directorate by 
virtue of having been president of the national asso- 
ciation. 

President Goldblatt reported that the Chicago Board 
of Education had arranged to release 400 machines 
for the Typewriter Procurement Campaign. These 
machines are to be sold back to the manufacturers of 
the various makes. 

The meeting adjourned following announcement 
that the next regular gathering would be held the sec- 
ond Monday evening of next October. 

eo 
N. Y¥. STATIONERS HOLD FOURTH TOURNAMENT 

The fourth tournament of the New York Stationers’ 
Golf Association was staged at the Wykagyl Country 
Club, New Rochelle, N. Y., on Thursday, June 3. H. J. 
MacNeill was host for the get-together. 

Participating were 29 members and four guests. The 
Class A competition for the day was won by R. Sain- 
berg, with a net of 71; Class B honors went to H. Yager 
with a net of 76. The two winners also scored low 
gross in the competition. The present standing in 
points gives Kahn the lead in Class A competition with 
a 13-point total, and Yager the top spot in Class B 
competition with a cumulative total of 10 points. 

The fifth tournament will be played at Westchester 
Country Club, Rye, N. Y., late in June. E. T. MacIntyre 
will act as official host for the affair. 

eae 
JACK EDWARDS HONORED GUEST AT FAREWELL 
PARTY 

Last May more than fifty members of the trade in 
Toronto gathered for a farewell party in honor of Jack 
Edwards of T. J. Parsons Ltd. Jack, who has been with 
the Parsons organization for fourteen years, is now in 
active service with the Canadian Army. He was pre- 
sented with a suede jacket, a pipe and a book auto- 
graphed by each one present at the party. 

— oo —___- 





STATIONERS’ GUILD LUNCHEON FOLLOWS NSA 
CONVENTION IN PHILADELPHIA 

Immediately after the adjournment of the National 
Stationers Convention, District No. 3, at the Warwick 
Hotel in Philadelphia on June 5, the Stationers’ Guild 
entertained 35 of its members at a luncheon in the 
Blue Room of the hotel. 

Officers of the Guild present at the meeting were 
R. D. Pomerantz of Philadelphia, treasurer; A. W. Gill 
of Trenton, N. J., secretary; and W. H. Patterson of 





STATIONERS GUILD LUNCHEON, JUNE 5, AT THE WARWICK 
HOTEL, PHILADELPHIA 


Johnstown, Pa., W. P. Kelly of Louisville, Ky., and E. 
Russell Ashley of Bridgeton, N. J., directors. Special 
guests present included Joseph Wilson, Chief of the 
U. S. Internal Revenue Tax Division, who had ad- 
dressed the convention in the morning, and Tom 
Stagg, Third Regional Governor, chairman of the con- 
vention. 

Al Williams, general manager, was chairman of the 
meeting which followed the luncheon. Post-war pos- 
sibilities were discussed and considerable time was 
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devoted to the consideration of new merchandise. The 
discussion led to the adoption of several new lines. 
Representatives from Virginia, New Jersey, Maryland 
and all sections of Pennsylvania expressed their appre- 
ciation of the opportunity the Guild afforded them of 
planning for the post-war period. 





VETERANS OF THE CESCO ORGANIZATION 
1. 43-year group, who have been with the company since its 
organization. Left to right: Fred J. Sheppard; Miss Ella 
Shear; C. E. Sheppard. 
2. 30-year group, front row: Albert Peyton; William Kloper; 


John Kornahrens. Back row: Gustave Rasmusson; A. A. 
Goldstein, vice-president. 

3. 25-year group, recipients of gold watches. Left to right, 
Jules Frick; Mrs. Margaret Wilson of the Philadelphia office; 
Nick Lorubio. 

4. 20-year group, front row: Nick Lorubio; Miss Isabelle 
Cooney; Jules Frick; Mrs. Linna B. Hammontree; Mrs. Mar- 
garet Wilson. Back row: Fred Braithwaite; Henry Briggs: 
Thomas Lundberg. 

5. 10-year group, left to right: Charles Cowles; Michael Derin; 
Carlos Pegnado; Nat Horowitz; Cesar Rodriquez; Walter 
Shoda; A. A. Engler; Lillian Stone; Harry S. Stone; Jane 
Tyburczy; John W. Sheppard. 


SHEPPARD MARKS 43RD YEAR WITH OPEN HOUSE 

The C. E. Sheppard Company, Long Island City, 
N. Y., makers of the Cesco line of loose leaf equipment, 
celebrated its 43rd anniversary on May 21 with an 
open house at the Long Island City plant. The com- 
pany provided music and refreshments. The date also 
marked the 68th birthday of C. E. Sheppard, founder 
of the company, who is still active in the management. 

Special recognition was accorded the old employees 
listed on the company service roll. Five groups were 
so honored: Those with 40 or more years service; 30 
years or more; 20 years or more; 10 years or more; 
and 5 years or more. Recognition took the form of a 
cash bonus, the amount of which was determined by 
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AS MANY ASK FOR 


Skrup / 


Yes, actually more than twice as many people ask for 
Skrip as for any other writing fluid! And more people 
ask for Skrip than for all other brands of writing fluid 












combined! Sell your customers Skrip in the metal-sav- 
ing, money-saving DOUBLE (4-oz.) size! Better unit of 
sale for you .. . better value for your customers—twice 


as much Skrip for only ten cents more! 


.... THE READY-MADE 
DEMAND FOR SKRIP WILL BE 
FURTHER STIMULATED BY 
SHEAFFER’S HARD HITTING 
ADVERTISING BARRAGE! 





RADIO 


Upton Close, historian- 
commentator, who broad- 
casts on Sheaffer's World 
News Parade each Sun- 
day at 3:15 P.M. (E.W.T.) 
over the entire N.B.C. 
Network. 






its ee —— 
lla Ste Ss 
er; 
A. 
ht, 
ce; 
lle i, 
ar- 
js; 
in; 
ter 
ne 
sE 
y; : 
t Skrip prevents pen-clogging 
’ sludge—keeps pens clean by 
in not allowing them to get 
= dirty—makes all pens write 
better, last longer, require 
$0 less servicing. Sell Sheaffer's 
or MAGAZINES, V-Black for V...— Mail! 
t NEWSPAPERS 
25 Typical of the full 
‘ page advertisements 
“e in full color published cd 
0 on regular schedules 
in leading weekly and 
ys monthly magazines. 
a 
y W. A. SHEAFFER PEN COMPANY, FORT MADISON, IOWA 
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In Wartime America the 6-F am 
Guide with Magnified Indexing is the Pace Maker 


SpaceMaker Vertical Guides and Folders in four 
tab sizes and three colors . . . amber, salmon and 
green... make easier and faster record finding and 


filing . .. increase filing space... relieve eyestrain. 


Various tab arrangements and colors meet all 
filing requirements and identify subject matter. 
The tabs which are 2” and 3” long, magnify the 


section or topic for easy reading. 


SpaceMaker Vertical Guides and Folders are made 
of twenty-five point gray pressboard in letter and 
cap sizes. Guides have either eyelet projection or 
roll bearing bottoms. The folders are linen hinged 
with one inch expansion. 114" or 2” expansion can 
be supplied if desired. Alphpbetical, chronological, 


geographical and blank inserts are available. 
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The Super-System with paceMaher Guides Brings 


Alphabetical Indexing to the Peak of Perfection... 


The GF Super-System with SpaceMaker 
Guides is scientifically correct . . . its sub- 
divisions provide for practical distribution 
of contents. The tab insert is magnified with 
the full size of the tab usable . . . colors are 
soft and clear . . . reading angle is natural 
. contours are streamlined to speed hand- 


ling with ease and safety. 


(Jan. -June ) 


The SpaceMaker Super Card Index has all 
the advantages for card indexing that Super- 
System possesses for other types of filing, plus 
a saving of space over other types of tabs. 
Main subdivisions of the index are in the 
first three left-hand positions to provide 
distribution of contents with full visibility 


with or without the use of auxiliary guides. 
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length of service. This year the company also in- 
augurated the plan of presenting gold watches to those 
who had just completed 25 years of service. 

John W. Sheppard, son of the president and founder, 


acted as toastmaster for the event. 
Be 


RIPPS OF OPA ADDRESSES NEW YORK GROUP 


At the final pre-convention meeting of the Office 
Machine Dealers Association of New York, Inc., held 
on June 8 at the Hotel New Yorker, Peter Ripps of the 
Service Branch of the OPA gave an instructive talk on 
many of the regulations issued by that office. Sub- 
ject to special discussion was Regulation 165, cover- 
ing servicing, overhauling and repairing of machines. 
The speaker cited several interesting facts pertain- 
ing to these, as well as to Amendment 17. Much was 
gained from the question and answer period which 
followed Mr. Ripp’s talk. 

It was apparent from the opinions of those present, 
as well as other dealers, that there is considerable 
dissatisfaction with present restrictions on the sale 
of Class “C” machines. As one dealer expressed it, 
“IT can see no earthly reason for these machines to be 
frozen because they were too old to be of any value 
to the Government. Since the Government will not 
use them, why not give us permission to sell them 
to industries who will?” 

President Fucci suggested that dealers might in- 
crease the revenue obtained from rentals by renting 
from month to month, rather than on a three-month 
basis. 

It was Ladies Night at the meeting, the final one 
before the summer recess. The large attendance of 
ladies at the meeting was very gratifying in that it 
afforded them a chance to meet and lay plans for 
attendance at the convention. 

Loscnileaih badliicctpsbeioce a2, 
GREAT LAKES TRAVELERS STAGE GOLF 
OUTING AT ROLLING GREEN C. C. 


More than a hundred members and guests attended 
the first Great Lakes Travelers golf tournament of the 
season at the Rolling Green Country Club on Wednes- 
day, June 23. Fifty-one participated in the tourna- 
ment play, which followed the Peoria system of handi- 
capping, while more than twice that number remained 
to partake of a delicious steak (yes, real steak) dinner 
in the evening. 

After much shuffling of tables to provide accommo- 
dations for an unusually large attendance, all were 
served a tasty dinner (most of the golfers could have 
eaten anything and in any quantity by 7 o’clock). 
Hy Linden, president of the Great Lakes Travelers 
Club, then welcomed members, dealers, manufacturers 
and office managers to the outing. Everyone present 
then introduced himself and made known his company 
affiliation. 

Winner of the cup for the low gross score was Fred 
Pitt, Wilson Jones Company, who shot an 81. 

Low net scorers in order, each of whom received a 
prize, were as follows: Hy Linden, Ace Fastener Corp.; 
L. Rose, National Blank Book Company; W. L. Snelling, 
Horder’s, Inc.; H. Balch, Quality Park Envelope Com- 
pany; W. Sunderland, Universal Paper Products Com- 
pany; H. F. Allen, Eaton Paper Corporation; E. Con- 
lon, Rockwell-Barnes Company; Fred Jones, Horder’s, 
Inc.; C. Consodine, former president Great Lakes 
Travelers’ Club; A. Olson, Cless Burrass Stationery 
Company; R. Gingland, Esterbrook Pen Company; 
R. Achtner, Office Stationery Company; and E. W. 
Steinbeck, Earl Steinbeck and Company. 

Other prizes included 10 rounds of golf at Rolling 
Green, won by A. Baugher of Carter’s Ink Company; 
a special prize donated by Earl Steinbeck & Company 
and won by L. Rose, National Blank Book Company; 
a box of soap golf balls, won by O. Stevens of Stevens 
Maloney & Company; and a set of “Lawson Little” 
woods, won by H. Pancoast, Columbia Ribbon and 
Carbon Manufacturing Company. 

The assembly disbanded about 9 p.m., with every- 
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one concurring in the opinion that the day had been 
a complete success. 

(Pictures of the tournament, which could not be fin- 
ished in time for this number, will be published in the 
August issue of OrFrICE APPLIANCES.) 

Eto an ee 
MARKWELL DISTRIBUTES HELPFUL PREFERENCE 
RATING SHEETS TO DEALERS 

The Markwell Manufacturing Cumpany, Inc., 200 
Hudson Street, New York 13, N. Y., has published a 
priority rating schedule, in accordance with CMP 
Regulation 5, for free distribution to their dealers as 
an aid in determining priority ratings of customers. 

In accordance with the new regulations, everyone 
producing a product or conducting a business can now 
automatically assign an AA-1, AA-2 or AA-5 preference 
rating to their orders for materials and supplies. This 
order covers staples and stapling machines as well as 
other office supplies. Thus, high preference ratings 
when received by dealers can be passed on with their 
orders to manufacturers. 

nieces ilataiiiiintinis 

NATIONAL FIBERSTOK ENTERS NEW HOME 

The National Fiberstok Envelope Company, formerly 
located at 429 Moyer Street in Philadelphia, has 
moved its factory to a new location, Allegheny Avenue 





NEW NATIONAL FIBERSTOK BUILDING 


and Second Street, in the same city. The new home 
of the company has about twice the area of the old 
factory, and is modernized. 

i a 


LOGAN NAMED NEW VICE-PRESIDENT OF VISIBLE 
‘ INDEX CORPORATION 


The Visible Index Corporation announces the elec- 
tion of John Hardman Logan to the office of vice- 
president at the third meeting of the board of direc- 
tors of the corporation, held at the executive offices, 
535 Fifth Avenue, May 18. 

Mr. Logan, who joined the organization three years 
ago, was formerly vice-president of Bondex, Inc., 
financial consultants. He was elected secretary-treas- 
urer of Visible Index Corporation in January, 1941, 
and of VISIrecord Printing Corporation and VISIrecord 
Sales Corporation in the fall of 1942. 

Mr. Logan will retain the title and continue in the 
duties of the office of treasurer, in addition to assum- 
ing the duties of his new office. 

aS 
BOSTON PENCIL SHARPENER CUTTERS TO BE 
AVAILABLE 

The C. Howard Hunt Pen Company, Camden, N. J., 
announces that permission has been granted to manu- 
facture a limited number of pencil sharpener cutters. 
This means cutters only—no other parts or complete 
machines can be manufactured. 

The manufacture of pencil sharpeners and parts was 
suspended by Amended Order L-73, on December 26, 
1942; the release now makes it possible for dealers to 
assist their customers by supplying the essential cut- 
ters to keep sharpeners in operation during the 
emergency. 


OFFICE APPLIANCES, July, 1943 
































































yeon re 
.. HIGH PEACETIME STANDARDS REMAIN IN 
the ey 
THESE GLOBE-WERNICKE WOOD FILES © 
NCE pha. 3 
: MEET WARTIME NEEDS OF YOUR CUSTOMERS 
da - 
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» aS 
rs. Users of Globe-Wernicke wood files know how 
nae well these sturdily constructed cabinets meet the 
nce myriad problems of present day filing. Fashioned 
‘his ’ nie 
a from carefully selected and scientifically sea- 
ngs soned hardwoods with traditional Globe-Wernicke 
craftsmanship these files are designed and des- 
tined to give long and faithful service. 
vied Upon request we will gladly send you a copy of 
s 
sue our catalog covering the most complete line of 
wood office furniture and equipment available. 
(At left): ‘‘Recruit’’ style wood ke 
filing cabinets are equipped 
with panel ends. Drawer sides 
and back are dovetailed. This 
construction feature adds 
strength and durability. Made 
in standard height (4-drawer), 
letter and legal sizes. Fur- 
nished in an attractive shade ted 
of medium dark green. ie 
Ae 
me * 
old 
LE (At right): “Defender” style... . 
furnished in 2, 3 and 4-drawer 
»C- letter and legal sizes . . . also 
e- with insert drawers for various 
val filing combinations. Available in 
) beautiful imitation walnut .. . or 
i's dark green finishes. 
xs 
iS- 
41, The Globe-Wernicke Company produced the first vertical 
ra wood letter file. Today Globe-Wernicke is the world's 
he largest manufacturer of dependable wood office and filing 
n- equipment. You cannot afford to ignore this recognized 
“know-how” in recommending wartime purchases of prod- 
ucts universally constructed of wood. 
os 
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i sie ane Globe= Wer icke 
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i a: WAR BONDS MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
t- ag Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Specia! Steel 
1e * and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 


Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving 
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BRATTON CORPORATION ACQUIRES DICTATING 
MACHINE STOCK OF NEW YORK CONCERN 
The entire stock of Dictaphones, Ediphones and all 
dictating machine parts and supplies of the Dictating 
Machine and Record Corporation, 155 East Forty- 
fourth Street, New York, N. Y., has been sold to The 
Bratton Corporation, 247 East Broad Street, Columbus, 








A. A. BRATTON 


Ohio. The New York concern was for many years a 
prominent dealer in dictating machines, and a manu- 
facturer of records. 

The Bratton Corporation, established 36 years ago, 
is well known in the dictating machine field. Early 
last year they equipped a modern plant for the re- 
manufacturing of improved dictating machines to 
serve war-time needs. This equipment, which com- 
pares favorably with new machines made before the 
war, is marketed under the name “Victory Model.” 

More than 1,000 of the “Victory” dictating machines 
are now located in business offices engaged in war 
production, and the company is maintaining approxi- 
mately 5,700 machines through conservation and sys- 
tem service contracts. The New York purchase is 
expected to aid in the process of catching up with a 
backlog of orders now accumulated at the Bratton 
plant. 


seeiciaaseaabliiiailaiaaicalne 
HARDMAN AND NOE NEW ROYTYPE SUPERVISORS 

J. Ray Hardman and John G. Noe, well-known Roy- 
type wholesale representatives in the East and on the 
West Coast, respectively, have been advanced to the 
posts of supervisors in the same areas. 

Hardman, who will cover an important eastern ter- 
ritory, has been with Royal since 1928. He started as 
an office boy, was advanced to clerk in the foreign 
department a year later, and successively held posts 
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in foreign advertising and sales promotion, sales 
assistant in the metropolitan department, and whole- 
sale representative. In the latter position, where he 
has been since 1940, he displayed keen talent for 
ribbon and carbon sales and became one of Roytype’s 
finest merchandisers. His work gives him a skilled 
and proven background for guiding salesmen and 
dealers. 

Noe, who will handle the states of California, Arizona 
and Nevada, has been with the Roytype organization 
three years, first as a salesman at Louisville, then as 
salesman and later wholesale representative at Los 
Angeles. His highly-successful record as a carbon and 
ribbon merchandiser ideally qualifies him to aid sales- 


men and dealers. 
on : 


TRENHOLM NAMED NEW CHIEF BY TORONTO 
ADVERTISING & SALES CLUB 

Lee Trenholm, director of public relations for Under- 
wood Elliott Fisher Limited, was elected president of 
the Advertising & Sales Club of Toronto at the annual 
meeting of the organization late in May at the Royal 
York Hotel. He succeeds Glen R. Bannerman, presi- 
dent of the Canadian Association of Broadcasters. 

Other officers chosen were as follows: Vice-president, 
Harry A. Kayes, sales promotion manager, Canadian 
Johns-Manville Limited; secretary, R. A. Barford, di- 


| 

















LEE TRENHOLM 


rector, J. J. Gibbons Limited; treasurer (re-elected), 
G. Alec Phare, radio director, R. C. Smith & Sons 
Limited. 

Directors named at the meeting included: George S. 
Bertram, advertising manager, Swift Canadian Com- 
pany Limited; Errol A. Fraser, representative, E. L. 
Ruddy Company Limited; Pratt Kuhn, advertising 
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nonstick 


CARBON PAPERS 


WILL NOT STICK OR SMEAR 
REGARDLESS OF CLIMATE 


SHARP, 
PENCIL-WRITTEN 
COPIES, 

SINGLE OR 
MULTIPLE, OF 
DETAILS, 
DIAGRAMS, 
SKETCHES, ETC. 
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of pencil-written forms, orders or instructions, that should 


be proof against sticking and smearing. 


In war time and all the time you can depend on Stick is an unbeatable combination of tough, 
Columbia NonStick Carbon Paper for quan- long-wearing paper and moisture-proof ink film 
tities of bright, colorful, clean, easy-to-read —a product which you can sell in volume to 
copies that won't curl in factory heat or under hundreds of customers NOW! Write us for 
difficult working conditions. Columbia Non- samples and prices. 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., Inc. 
Main Office & Factory — Glen Cove, L. I., N. Y. 


New York Sales and Export: 58-64 West 40th St. 


Kansas City, Mo.: Dwight Bldg. 
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director, Winnipeg Newspaper Union; N. Roy Perry, 
business manager, Maclean’s and Chatelaine; Arthur 
A. Porter, managing director, Canadian Institute of 
Public Opinion; Robert H. Rough, sales manager, Can- 
adian Street Car Advertising Company Limited; Ken 
G. Tucky, sales manager, Bomac Engravers & Electro- 
typers; and R. Frank Wilson, assistant Canadian man- 
ager, Federated Hardware Mutuals. 
a ee 


F. H. JONES, JR., NAMED ADVERTISING AND 

SALES PROMOTION HEAD OF HORDER’S, INC. 

F. H. Jones, Jr., has been appointed advertising and 
sales promotion manager of Horder’s, Incorporated, 
Chicago office supply distributors, and subsidiaries, 
according to an announcement issued in June by 
F. P. Seymour, vice-president and general manager. 

Mr. Jones has been with Horder’s for more than 
eight years, a part of which he has spent in charge of 
local advertising and mail order sales. He relinquishes 
the latter responsibility to George Dean, formerly 
Chicago sales manager, who concurrently becomes 
sales manager of Horder’s, Incorporated, in charge of 
nine Chicago stores, local salesmen and mail order. 
Both men were formerly with Montgomery Ward and 
Company. 

The changes, according to Mr. Seymour, are designed 
to further strengthen executive and promotional func- 
tions, and to aid in the preparation of post-war 
planning. 

0 
IBM OPENS NEW PLANT AT SAN JOSE 

International Business Machines Corporation on 
June 2 announced the purchase of a factory building 
at San Jose, Calif., in which it will establish a card- 
manufacturing plant to produce electric accounting 
machine cards for the Pacific Coast territory. The 
company, in addition to being the world’s largest 
maker of electric accounting machines and other 
office devices, is a large producer of munitions. Other 
IBM plants are located at Endicott, Rochester and 
Poughkeepsie, N. Y., Washington, D. C., Toronto, Can- 
ada, and in other countries. 

Operation of the plant, which is expected to meet 
all requirements of IBM customers as far east as Den- 
ver, will be started at the earliest possible moment. 
Machinery and equipment, together with the key per- 
sonnel necessary to put the plant in operation, will 
be transferred from the main Endicott plant. Work is 
already under way on the factory building, a rein- 
forced concrete structure, to provide necessary facili- 
ties before the machinery can be installed. 

—<—-—- 


EARL K. DUKE TAKES OVER JOHNSTON PRESS 

Earl K. Duke, formerly vice-president of the Western 
Lithograph Company, Wichita, Kan., has purchased 
the Johnston Press of that city and will continue its 
operation as the Duke Printing and Office Supply, In- 
corporated, 132-34 North Topeka, Wichita, Kan. 

Mr. Duke has disposed of his interest in the Western 
Lithograph Company, with which he had been associa- 
ted for 27 years, and will devote his full time to the 
operation of the new enterprise. The Johnston Press, 
established 33 years ago, was well known throughout 
the Southwest. 

Pee Co ee 
TEC PENCIL COMPANY WILL CARRY ON 

The heirs of “Charlie” R. Fargo have announced 
their decision to continue in operation the drafting 
equipment company established and built up by the 
late inventor-executive. 

Charles R. Fargo, known for years to the stationery 
trade as salesman and later as executive of the Wilson 
Jones Company, first entered the real estate an archi- 
tecture profession in 1921 when he moved to Cali- 
fornia. His hearty dislike for the orthodox drafting 
pencils which became short and unbalanced after a 
few pointings led to his development of the “Tec,” a 
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mechanical pencil well known for its balance and firm 
lead grip. The successful marketing of the new pencil 
was followed by the “Tec” eraser and a line of high- 
grade drawing leads. A motor-driver pointer, which 
was rapidly gaining favor in the drafting field when 
war curtailed the use of electric motors, was about to 
be replaced by a Fargo-designed substitute at the time 
of the inventor’s death. 

And so mother and daughter, Mrs. Ann Fargo and 
Dorothy M. Fargo, both of whom played prominent 
roles in helping build the business, will continue to 
manufacture equipment for the nation’s drafting 
rooms, at the new address of the Tec Pencil Company, 
414 South Robertson Boulevard, Los Angeles 36, Cali- 
fornia. 

0 te 
DIEBOLD HOLDS ANNUAL ELECTION OF OFFICERS 

On Monday, June 7, the following members of the 
board of directors and officers of the Diebold Safe 
and Lock Company, Canton, Ohio, were re-elected at 
the annual shareholders’ meeting: 

Ralph K. Rex, chairman of the board of directors; 
A. J. Roos, H. C. Weible, G. H. Bockius, L. V. Bockius, 
Lloyd O. Birchard, L. E. Souers, Stanley E. Boyd, 
directors; A. J. Roose, president and general manager; 
H. C. Weible, secretary-treasurer; G. H. Bockius, vice- 
president and assistant general manager; W. C. Miller, 
vice-president; and H. A. Noble, vice-president in 
charge of sales. 

At present the company is heavily engaged in pro- 
duction for the Armed Forces. Three plants are work- 
ing around the clock producing armor plate for air- 
craft and combat cars. 

en 


PARKER “QUINK” JUNE PROMOTION UTILIZES 

BOTH RADIO AND NATIONAL PUBLICATIONS 

The 1943 million-dollar advertising program behind 
Parker “Quink” reached its half-way mark in June, 
officials of The Parker Pen Company have announced. 
The campaign is one of the largest promotions ever 
put behind any writing fluid. 

Parker officials attribute the remarkable growth of 
“Quink” to an ingredient called ‘“solv-x,’”’ which pre- 
vents gumming, clogging, corrosion and rubber rot. 
Thus the writing fluid has been given a protective 
feature—an important factor now that pens and re- 
pair parts are harder to get and that people are 
writing more letters than ever before. 

Full color advertising telling the story of “solv-x” is 
being featured in such publications as The Saturday 
Evening Post and The American Weekly. A radio pro- 
gram, “Ned Calmer and the News,” is being broadcast 
twice each week over a coast-to-coast hookup of the 
Columbia Broadcasting System—on Saturday and Sun- 
day evenings at 6:55 P.M., Eastern War Time. 

The success of the campaign where “Quink” has 
been given full display is truly remarkable; dealers 
have reported an average increase of 900 per cent 
under such conditions. 

—- 


ED CONLON REPEATS AS CHAIRMAN OF NSA 
CHICAGO CONVENTION COMMITTEE 

Word from Washington headquarters of the National 
Stationers Association reveals the appointment of J. E. 
Conlon of the Rockwell-Barnes Company as chairman 
of the NSA Chicago Convention Committee. Ed served 
in that capacity last year and did an outstanding job 
His reappointment assures a skillful, working group in 
Chicago to prepare for and assist in the actual conduct 
of another successful NSA convention next fall. 

willl anisitcsamis 


CHICO BOOK TAKES OVER ALEXANDERS 
The Chico Book and Stationery Company, Chico, 
Calif., has announced the purchase of Alexanders, of 
Marysville, Calif., well-known West Coast stationers 
for more than 28 years. The new owners will com- 
pletely remodel the store and will reopen for business 
early in July. 
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TODAYS JUG and 
py See Kesponsibility 


OOKING AHEAD has simplified today’s job for 


Leopold Desks . . . and enhanced tomorrow’s promise. 
























Anticipating war-time restrictions, The Leopold Com- 
pany simplified its line concentrated on items which 
conserve critical materials . . . effected important savings 
Consequently, while war needs come first, a portion of 
our production still is available for your customers in war- 


essential industries 


[hat is how today’s job is being done. But what about 
tomorrow's? Once the war is won . . . the’ gigantic 
peacetime conversion task gets under way . . . the demand 
for administrative efficiency will be, not slackened, but 
augmented. Right now, Leopold is preparing to meet that 
need with desks and office furniture . . . equipment 
Leopold-designed to meet tomorrow s needs with the beauty, 
utility, convenience and endurance which have built the 


Leopold reputation for distinguished craftsmanship. ‘ 


THE LEOPOLD CUMPAR? 


BURLINGTON, IOWA 





LPOG FE PREG OES BA OL we 


7 a? a — Ge City Hall, Kansas City, Missouri 


ks 3 





[ eopold equipped. 
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NOMDA 
CONVENTION ADDRESSES 


(Continued from page 21) 


direct contact with most of you, I should like to mention a few indi- 
vidual examples of assistance on the part of; (1) Your president, Mr. 
Irwin Vincent, and your secretary, Mr. Harry Turner, (2) the New 
England Association, and its president, Mr. James J. Sheehan, (3) the 
New York Association, its president, Mr. Nicholas Fucci, and Mr. 
Irving Ritchie, and Mr. Charles Krause, (4) the Washington Associa- 
tion, and specifically Mr. Clarence Bush and the members of his 
Government Cooperation Committee, Mr. Clarence Bills, Mr. W. H. 
Wolowitz and Mr. Don Macdonald, (5) the Chicago Association and its 
aggressive president, Mr. Robert Goldblatt, (6) all the typewriter manu- 
facturers. This list is certainly not complete enough to cover all in 
the industry who have helped us. However, let us remember that 
we are all on the same “‘team.”’ The football linemen and the base- 
ball catcher do not receive the same press notice and acclaim as the 
ball carrier and the pitcher, but the individual would not be able 
to do very much without his supporting teammates. 

Each one of you can be a good “team” typewriter dealer and 
discharge his responsibilities under the Ration Order by cooperation 
with your fellow dealers. When an essential user attempts to rent 
typewriters that you are unable to furnish him, tell him you will 
check with other dealers and with your association to get him some 
machines. You should see to it that the essential users secure the 
best machines available. Wherever possible or necessary you should 
purchase machines for rental to those persons not eligible to obtain 
a certificate from the local board. You should contact your District 
O.P.A. Office and your local War Price and Ration Board and offer 
those engaged in the typewriter rationing program the benefit of 
your industry experience. Remember, the district and local board 
employees are not experts in the typewriter field, but you are. 
Finally, you should supply any inventory reports or other information 
requested by this office. Only then will we have the kind of “team” 
we all want. We must each do everything we can to assist in any 
way possible to speed an early conclusion of our military effort. 

In closing I want to impress upon you that it is the responsibility 
of the typewriter industry to facilitate the bringing together of those 
persons having a need for machines and those suppliers who have 
them. Our agency is the “coach” supplying you with the “plays.” 
You men and women are the ‘players’ and upon your efforts will 
depend the success of our “‘team.”’ Let’s all be good “team players.” 


*—-¢ 


PRESIDENT-ELECT’S ACCEPTANCE 
ADDRESS 
By NICHOLAS H. FUCCI 


Business Machines Service Company, 
New York, N. Y. 


AM deeply grateful and honored to have been elected president 

of this association. I feel that the most appreciative way for me 
to merit your fullest confidence is to ACT, and not to talk. At least, 
not to talk too much. 

These are trying times for us. As citizens of a nation at war and 
as businessmen, we are faced with many problems. These problems 
involve our immediate present, and post-war future. Words alone 
cannot solve them. Resolutions alone cannot solve them. Fear and 
animosity among ourselves and toward others cannot solve them. 


There is just one way to work out fair and equitable solutions to 
our problems. That is by intelligent, united action. We HAVE the 
intelligence. We MUST have the unity. We WILL translate both into 
wise action. As president of this association during the next year, 
I promise action, not words. It will be action based on the needs 
of all of us. Action based on the needs of a country at war. 


Individually, or as isolated groups, we cannot hope to do very 
much good. Collectively, we can. You have presented me with a 
challenge, as well as an honor. You are challenging me to be pres- 
ident at a very critical moment in our business lives. I accept 
that challenge. But, I am challenging you, too. Give me your 
wholehearted support. Let us be frank and honest with each other. 
Co-operate with me and the association, so that we may help you. 
Will you accept that challenge? 

All of you are my friends, so I won't be hypercritical. I won't say 
that I am so overwhelmed with emotion that I haven't anything else 
to say at this time. I wouldn't be telling the truth if I said that. 


I have other things to say—many other things. But I said that 
action is going to be our password, not talk. So, mention will be 
made very briefly of three or four things that occur to me now. 

It will be extremely helpful to the members of the association, and 
to the industry as a whole, to have regional boards established in 
various parts of the country for the purpose of executing decisions 
quickly, assembling important information, sounding out individual 
members on their problems and needs, assisting and supervising the 
building up of local associations, and so on. 


The regional governors would work hand-in-hand with the national 
office, thereby insuring better, quicker action at all times 


The typewriter dealers industry advisory committee, as duly 
appointed by the Price Administrator, will be the sole body repre- 
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No. 110-CA No. 140-CA 
STURGIS ARM STURGIS SWIVEL 
SWIVEL CHAIR CHAIR 


* * 


No. 222-FR HIGH BASE SWIVEL CHAIR 





F) 
No. 125-GL No. 175-GL 
SIDE ARM CHAIR SIDE CHAIR 
These new STURGIS Wood Chairs are different, smart, 


modern. 
They harmonize well with installations of Steel Office 


Furniture and are available in a wide range of color 
combinations, including oak or walnut stain. 
All the chairs are equipped with deep, saddle, comfort 
able seats and form fitting backs. Upholstery is in 
either Genuine Leather or duPont Cavalon. 


Sold exclusively through Office Equipment Dealers 
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STURGIS POSTURE CHAIR CO. 


STtTvuR Gere ‘ MICHIGAN 
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New Roller Full Progressive Cradle Suspension 


WOOD FILE 


A File to give the maximum of usable filing 


capacity, ease of operation and durability. 
SS 


Made of selected hardwood and plywood. 
Reinforced construction and so designed 
that drawers operate freely and without 


binding. 


Tt) 


S 


All Michigan files equipped with follower 


block. guide red and drawer stops. 


tT 


S$ 


Interior finished and all wood working 
parts sanded smoothly giving the file an ex- 


cellent appearance. 





No. F7 List Price 


s 74 0° F7 Letter size. List Price ..........._.--..-.-... $53.00 
* 
F8 Legal size. List Price................_......... 63.00 
F.0.B. Factory : = _ 
With Locks, List Additional... _._______. 6.00 


Investigate Michigan's Complete Line. 


Dealers are welcome to our catalog. Write to us. 


MICHIGAN DEsh CUMPANY 


GRAND RAPIDS, MICHIGAN 
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FEW DEALERS of MICHIGAN PRODUCTS 


are aware that we not only control our lumber source but 
we also own a modern plywood plant, thus assuring us a 
continuous source of material with which to complete our 


line of desks, tables, files, and general office equipment. 





F5 List Price 
Letter Size $45.00 


F6 List Price 
Legal Size.. 50.00 


With Locks, List 
Additional... 6.00 





CARD CABINETS 





No. F5 List Price 


540° 


¥.0.B. Factory 





Double or single. A size for every record 


Substantially made to stand abuse. Ask for Catalog 


MICHIGAN DESh COMPANY 


GRAND RAPIDS, MICHIGAN 








OFFICE APPLIANCES, July, 1943 55 








STEPS TAKEN TO ELIM- 
INATE PD-1A CONFUSION 


Many of you have had consider- 
able difficulty because of the re- 
fusal of your local WPB Field 
Office to accept PD-1A (new 
number WPB-541 when re-issued ) 
Applications for office furniture. 
Complaints have come in from all 
sections of the Country, and WPB 
has taken steps to correct the 
situation. The Furniture Section 
of the War Production Board, 
through the Field Supervisor, has 
now sent out another memoran- 
dum explaining this PD-1A pro- 
cedure to each of the 126 Field 
Offices and the 12 Regional 
Offices, so there is now no reason 
for any misunderstanding on their 
part. 


Washington is continuing to rate 
all PD-1A Applications in excess 
of $500.00, but the 12 Regional 
Offices in Boston, New York City, 
Philadelphia, Atlanta, Cleveland, 
Chicago, Kansas City, Dallas, 
Denver, San Francistdh Detroit, 
and , Minneapolis are authorized 
to rate your smaller applications. 
However, the other Field Offices 
should accept, review, and trans- 
mit these applications to the 
proper office for the issuance of 
the rating. 


The Furniture Section suggests 
that only office furniture be listed 
on these PD-1A Applications and 
that a separate application be 
made for any other miscellaneous 
items. This will insure the most 
prompt treatment for all items. 
If you or your customers have 
any difficulty in this, or in any 
other matters, please advise us of 
the facts and we shall be glad to 
try to work out the solution for 
you. 


CARTONS NOW 
SXTREMELY CRITICAL 


The decreased production of 
paper and paper board and the 
increased demand for containers 
of all kinds has resulted in an 
extreme shortage of corrugated 
cartons for shipping office furni- 
ture. Some members have reason- 
able stocks on hand, but others 
have exhausted their inventory 
and are having great difficulty in 
getting cartons to ship even the 
most urgent orders. 


In spite of prohibitive costs, sub- 
stitute packing materials are not 
available. No new burlap has 
been obtainable for more than a 
year, because the Armed Forces 
need all this material for camou- 
flage nets and other uses. Crat- 
ing lumber, too, is extremely 
critical, and aside from greatly 
increasing packing costs. this 
would add unnecessary bulk and 
weight to the already overbur- 
dened freight traffic. 


The Institute is now working on 
plans to provide an adequate sup- 
ply of packing materials and we 
hope to arrive at a reasonable 
solution before the present situa- 
tion seriously interferes with the 
production and shipment of this 
furniture which is so vitally 
needed for the Armed Services 
and the War Plants. 





MRO RATINGS CANCELLED 


Interpretation 2 of Priorities 
Regulation 3 states that effective 
June 4th, any outstanding prefer- 
ence ratings assigned for mainte- 
nance, repair, and operating sup- 
plies, which have been applied on 


unfilled orders for items on List 
B (“Furniture for use in offices, 
factories or industrial establish- 


ments”) must be cancelled. We 
hope that our efforts and instruc- 
tions on this Regulation and CMP 
Regulation 5 during the past few 
months have made this _ point 
clear to you, in which case we 
assume that you have no such 
outstanding MRO preference rat- 
ings which have had to be can- 
celled. 





FURTHER REDUCTIONS 
IN NUMBER OF DESIGNS 


The searcity of materials, man- 
power, transportation, ete., is 
continually increasing and we are 
studying additional conservations 
measures through further Sim- 
plification and reduction of the 
number of patterns or designs. In 
spite of these drastic cuts which 
we are making to further the 
War Effort, we feel certain that 
our members will be able to meet 
your requirements and those of 
your customers. You undoubtedly 
will not have the same wide va- 
riety from which to make your 
selection, but you will still be able 
to supply Government Agencies 
and the War Plants with office 
furniture which is the best our 
members can produce with the 
materials and labor available. 


Secretary 
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senting this association in all matters pertaining to OPA regulations. 

We should establish a war emergency fund by allocating a portion 
of each member's annual dues to such a fund. 

We should make it easier for members to co-operate in regular 
business affairs with other members in other cities. 

It is vitally important that we retain legal counsel to interpret 
government laws and regulations as they affect us, and to repre- 
sent us on appropriate occasions. 

And now I will call a halt to words. From now on it’s action. 
United action. Intelligent action. Action designed to help our gov- 
ernment win this war. Action designed to maintain our businesses. 
Action designed to build our association. Action designed to make 
bright the future for our industry and ourselves. 


——_— 9 


REPORT OF THE GOVERNMENT 
CO-OPERATION COMMITTEE 


By CLARENCE E. BUSH 
General Typewriter Company, 
Washington, D. C. 


AM here to report on the G-C-C. What does that mean? If you 

ask me, it means, "Go call Clarence.”’ I have been on call for a 
year. I have had a regular government job. There are a small army 
of us. There are salesmen looking for contracts, there are manufac- 
turer's agents trying to get material, there are politicians serving 
different pressure groups, and there are association representatives, 
like myself. We are the ‘“‘gimme boys’ who work on the government, 
and not always for the government. 


The Brush-Off 

My experience has been very pleasant. The government men that 
I have had to work with have always treated me squarely, have 
been very friendly, without the slightest personal friction. I have 
never been treated with the so-called “polite brush-off."" Do you 
know what that is? 

You call on a man, and his secretary will tell you he is in con- 
ference. You call again, and he is at a meeting, or he is too busy, 
or he is engaged in making a report. If you finally get an audience, 
he will listen politely, and then tell you that he will take the matter 
under consideration. But he never gives you an answer. It has not 
yet been decided. If you return too often, you are liable to be turned 
over to some other party, and you have to start all over again. 

One of our Washington newspapers has been poking fun at this 
situation, by listing certain definitions. ‘Matter is under considera- 
tion’’ means—Never heard of it. “In the hands of our legal depart- 
ment’’—the same as eternity. “‘Conference” is a group of persons who 
can do nothing as individuals, and as a group they decide that 
nothing can be done. ‘‘Government expert’’—a person who specializes 
in a narrow field, so that every day he gets to know more and more 
about less and less, until he finally knows everything about nothing. 


Purpose of Committee 

Our committee was appointed with full power and authority to 
represent the association in governmental matters in Washington. 
We have had three purposes in mind-—to co-operate with the govern- 
ment in the war effort, to represent your interests, and to furnish 
information to you. 

I am certain that our co-operation has been helpful to the govern- 
ment officials. With the exception of my friend Jim Ward, none of 
these men were ever typewriter dealers. Consequently their viewpoint 
has been somewhat different than ours. We have been able to fur- 
nish them with information, with opinions, and with facts that they 
did not know. 

What We Have Advocated 

Maybe you think that we have not been fighting for you. I want 
to tell you that we have. It has been a constant battle, in a friendly 
way. We have not been pleased or satisfied with all that has been 
done. We are still not satisfied. 

Some of the things that we have advocated have come from your 
officers, and some have originated with us. Many vital problems 
have arisen, possibly the most important in the industry. The rental 
freeze is one instance. We fought that with everything we had. You 
are familiar with our survey. It cost the association a lot of money, 
but the release of these machines was worth a hundred times what 
we spent. All the arguments and persuasion that could be brought 
to bear had no effect. Their figures showed that there might not be 
enough machines to fill the needs of defense industry. We had to 
show them otherwise. 

We asked for the release of stripped portables. When that was 
granted, we suggested that Remington Envoys and Royal Companions, 
and machines of that class also be released. Jim Hackney of Reming- 
ton Rand deserves our thanks for his assistance in accomplishing this. 

The rental rate question has been a headache. We started work 
on this a year ago. You may remember the survey sent to you mem- 
bers asking for your rates. Then the New York association submitted 
a petition in proper legal form. Still no action has been announced. 
We have also asked for new price ceilings on used portables, and 
look forward to these soon. We did receive higher ceilings on wide- 
carriage typewriters. The raising of the wholesale ceilings was our 
idea. Wording of Order 4A came from our suggestion of giving 
dealers a summary of all ration laws. 

We fought from the first against the unfair prices paid by WPB 
for our Class A machines. We also asked for higher prices on wide- 
carriage and noiseless machines. We favored the release of new 
portable adding machines. A year ago, when manufacturers did not 
know if they would be allowed materials with which to make parts, 
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She has Replaced a Man at an 


IMPERIAL UESh 


Another man can be given to more active 


duty. 


These women are learning about the effi- 
ciency of Imperial desks; because we through 
our dealers have supplied and are supplying 
thousands of them to the U. S. Government. 


She’ll become an Imperial booster; be- 
cause these desks make friends in wartime 


as well as peacetime. 


Some Imperial desks are still available for 
civilian use; but, if you fail to get all you 
want when you want them, just remember 
that we all have pledged to lick the Axis first. 





EMPERIAL 


DESK COMPANY 
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ERNIE PAYS US 
A COMPLIMENT 











ERNIE: I don’t have much time to pin roses on people, but 
I have to admit that your new platens are doing a swell 
job on my customers’ machines. Sure, I was skeptical at 
first, but when my customers say they’re satisfied— 
that’s good enough for me. Maybe it'll be like in the 
last war; some of the substitutes proved better than 


the old article. 


US: Thanks, Ernie. We're glad you and your customers 
like our new platens. Right now we have another piece 
of merchandise that we’re pretty sure they’ll like too. 
We have designed a new typewriter stand in wood. Not 


only does it replace the metal stand, but it is a mighty 
fine piece of office equipment that will give many years 
of top service. Let your customers try these new stands 
for their typewriters or other office machines and see 
if they don’t like them a lot. 














The new AWMS 
Catalog is the 
only complete 
Catalog of Type- 
writer parts! 
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WRITING MACHINE STORES 
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we suggested the formation of a policy to make this possible. You 
know the answers to these problems. 

It was our idea that the Procurement Division allow dealers to 
obtain repair work on government machines. In former years those 
machines were repaired under exclusive contracts with manufacturers. 
We have been down to the War Manpower Commission. You may 
remember the letter from them defining the status of our workers as 
essential to the war effort. I have also contacted the Internal Revenue 
Bureau, and will be glad to tell you about that later. 


Information Furnished 

It has been our duty to obtain all official releases, and to forward 
them by wire, telephone or airmail to your officers, according to their 
importance. It is the policy of all government departments to with- 
hold information until it is made public generally. If you should 
think that I have access to advance information, you are wrong. 

I do try to interpret the rules and regulations so that you can 
understand them clearly. If I do not know the answers, I obtain 
official explanations. 

This committee is composed of C. D. Bills, 
William Wolowitz. All of these men have worked hard 
publicly to thank them for their untiring efforts. 


Don MacDonald, and 
and I want 


I want to thank all the dealers who have helped me. It has been 
a pleasure to hear from so many of you. I have enjoyed the visits to 
Washington that many of you have made. It has been an honor to 


serve you. 
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USED EQUIPMENT GOES TO WAR 
By W. G. TURQUAND 


Chief, Special Program Section, 
Used Equipment & Machinery Branch, 
War Production Board, 
Washington, D. C. 


HEN I accepted the invitation of your Committee to talk at one 
of the luncheon sessions, I did so with some trepidation. 

I know you will all want to go to sleep after this kind of meal and 
I really don’t know whether Mr. Vincent asked me to talk in the 
hopes that I would keep you awake, or in the sure knowledge that 
I would put you to sleep. At any rate, we have been discussing 
typewriters and we are going to talk a lot more on typewriters at 
this convention. I don’t think that luncheon is any particular place 
for shop so typewriters are going to be a very incidental part of 
what I am going to tell you 

I am going to talk about used equipment generally, and the im- 
portant part that it has played and is playing in the war effort. 
The used equipment dealer has become so important in the war effort 
that he has even had price controls put on him. This is probably the 
first time in history that anyone really knew the price of a used 
article, because I am quite sure that the ceiling price has become 
the selling price in every case. 

Do you know I have never lived down with some people a story 
told on me when I was still with OPA? When we work for the 
Government, we have to try to pitch in to do anything that needs to 
be done, so for a couple of weeks I found myself working with the 
funeral industry. I even held a meeting with some funeral directors 
and casket manufacturers. I thought I'd done fairly well, until some 
friend of mine told some of my typewriter friends that the first thing 
I did was to ask the casket manufacturers for their trade-in allowance 
schedule on used caskets 

Harvey Mansfield, if he were here, could tell you more about that 
industry, as well as typewriters, because it comes under his juris- 
diction. And I don’t want anybody making a crack that both busi- 
nesses are dead. I must say, though, that both Mr. Mansfield and 
Mr. Walmesley of OPA, who heads up this industry, have been the 
butt of a number of jokes, including the rather horrible gag of what 
the midget said to the funeral director, ‘Make mine a short bier.” 

Well, I started out to tell you something of the part used equip- 
ment plays in the war effort. The Used Equipment and Machinery 


Branch of the War Production Board is part of the Redistribution 
Division. It has a unique position because it has a peculiar, yet 
important, function. This branch was established on the premise 


that through the use of idle and surplus used equipment of all kinds 
we could save essential war materials, manpower, and machine-hours 
urgently needed for the production of fighting equipment. In addition, 
the use of used equipment eliminates delays in putting plants into 
operating condition. You don’t have to wait for the new machinery 
to be made 

While our branch of the War 
girl, we feel that we have made an 
war effort. 

I am going to tell you a few of the specific things that we have 
done, as I think they will be of interest in pointing out to you that 
typewriters are not the only used equipment that is being used in 
fighting the war. In the production of synthetic rubber and high 
octane gasoline, one of the most important factors is controlled tem- 
perature and humidity. When Jim Ward first heard about this he 
said, ‘Well, that’s not so much different than choosing a wife, where 
the factors are controlled temper and humility.’” He refused to com- 
mit himself on the temperature angle. In the production of equipment 
with very fine tolerances, particularly airplane engine parts, the 
same condition arises. The tolerances are so fine that if an engine 
block is made in Kansas City and the pistons are made in Hartford, 
and the two are brought together for assembling, the engine block 
may contract and the pistons expand, so that they will not fit unless 


Production Board isn't any glamour 
important contribution to the 
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Save le go OLD TOWN 
... Gl We fel 


Dupli-forms 


SAVE PRINTING—TIME— MONEY! 
WHAT DUPLI-FORMS ARE Dupliforms are printed 


master units. Just have any multiple copy form set up on an 
Old Town DUPLI-FORM. Your typist fills in the DUPLI- 
FORM ... then runs off 2s many copies as you require on 
your direct or fluid process duplicator. 


NO MORE LARGE PRINTING BILLS! 
NO MORE SPECIAL MACHINES! 
NO MORE FEAR OF ERRORS! 
NO MORE WEAK COPIES! 
NO MORE COLLATING! 
NO MORE SLIPPING! 
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both of them are produced under exactly similar temperature and 
humidity conditions. 

Therefore, one of our big problems has been to find air conditioning 
equipment for synthetic rubber, high octane gasoline and airplane 
engine plants. This heavy air conditioning equipment uses a tre- 
mendous amount of critical material and man-hours. So we enlisted 
used equipment from many of the department stores, hotels, and other 
large users throughout the country. So far, we have moved over 
thirty-thousand tons of this quipment. If your favorite department 
store seems a little warm this summer, don’t complain. Its air condi- 
tioning is doing a more important job elsewhere. 

That is just one phase of our activity. Since last July, about 
3,000 used steam boilers have been put to work in war plants, Army 
bases and hospitals. There is a very interesting story in connection 
with boilers. In the oil fields of Oklahoma, Texas and California 
there were hundreds of old steam locomotive-type boilers rusting on 
the ground. They had been replaced with Diesel engines to power 
the drilling operations. Today, every one of these boilers is working 
someplace, making steam to help boil the Axis. 


Sources of Products Cut Off 


When the Japs took the East Indies they cut off our source of many 
important products. I have already told you how the Used Equip- 
ment Branch is helping the synthetic rubber industry. One other 
industry has been helped immeasurably. The East Indies was the 
source of hemp for making rope. We had to create a new industry 


overnight to replace the lost hemp mills of the East Indies. In these | 
same oil fields where we found the boilers, we found many twin | 


cylinder oil field drilling engines, also replaced by Diesel engines, 
and now sitting around rusting. By reconditioning these engines and 
adding two additional parts they could be used to power the hemp 
mills of America. An entirely new industry has been created in this 
country and it is powered 100 per cent with used engines and boilers 
that a year ago were considered absolutely worthless. 

Another successfully completed job and a very important one was 
where a boom crane, handling castings for airplane engines, broke. 
The entire plant was tied up. We found a used ship dock crane with 
a fifty foot boom, in town seven hundred miles away, and had it on 
the job within forty-eight hours. We found ten thousand valves for 
shower baths, for the men training in the desert in California, when 
it looked like they would just have to keep on sweating. 

Those of us who live in the East can really thank the Used Equip 
ment and Machinery Branch, because if it hadn't been for the used 
pipe which we found, the pipe line carrying oil from Texas to the 
East, could not have been completed in time to get oil through last 
winter. 

One day we got a call for a tank for a cooling tower. That tank 
had to be 148 feet long, 50 feet wide and four feet high, and made 
of 14 inch iron, This was furnished in less than a week out of used 
equipment. We even furnished a complete chemical plant, a com- 
plete glass plant, and the entire sewerage disposal system, including 
nine miles of pipe for a new base hospital. 

A year ago, we had listed in our available inventory over 500,000 
pieces of equipment from small air compressors up to locomotives, 
smoke stacks and hydraulic presses weighing 60 to 70 tons. Since 
that time, we have arranged the transfer of 378,000 different pieces of 
equipment in addition to all of the equipment that has been reported 
in the meantime—at least 300,000 additional pieces. If each of these 
pieces weighed 200 pounds, which is pretty conservative, enough 
critical material has been saved to build between six and seven 
thousand 10-ton tanks. I think you will all agree that’s quite a job. 

Of course, we feel that this is only the beginning. Throughout our 
regional offices, we maintain a staff devoted entirely to the redistri- 
bution of surplus used equipment and we move millions of dollars 
worth of used equipment every month. For example, we have now 
moved a considerable number of the 15,000 sewing machines formerly 
used by the WPA and put them to work making uniforms, tents and 
parachutes. We even exnvect to put all of the WPA shovels to work. 
We've already shipped 300 used wheelbarrows to one of the South 
American countries to help in the construction of military highways. 
It is almost unbelievable the different types of used equipment that 
are idle or surplus today. 


Moving Government Surplus 


All of the surplus government equipment moves with the help of 
this division of the War Production Board and it is really amazing 
some of the stuff that turns up. Everything from used construction 





































































Not actually, of course, but for 
their specific purpose, Champion 
Clasp Envelopes are as “tough as 


a tank!” Seams and flaps are 
extra well gummed; wide seams 
will not break open; clasps with 
rounded edges protect fingers; 
heavy Kraft stock gives added 
protection to catalogs, samples, 
booklets, etc. You can get im- 
mediate delivery on... 





machinery to used mouse traps. Well, if it is going to take some | 


mouse traps to catch a lot of rats, I’m all for it. You can help us 
with the job because every day you visit offices and plants in which 
there is surplus and idle equipment of all kinds. If you will mention 
once a day to one of your customers that he should report any 
surplus or idle equipment of any kind to his nearest WPB field 
office, you will help us to put this idle equipment to work. 

The second-hand dealers has really come into his own as a result 
of this war. Personally, I believe that this redistribution of used 
equipment has a far greater significance than its immediate use in 
the war effort, important though this immediate use is. It means that 
we are chewing up all of our surplus equipment of every kind and 
description. This means that when the war is over, there will not 
be the vast surpluses of equipment thrown on the market—the in- 
evitable result of which would be lower prices, curtailment of manu- 
factures, hard times and depression. Instead of that, all available 
equipment is being used up. At the end of the war, it must be 
replaced and it can only be replaced through manufacture. Manu- 
facture means prosperity; it means trade-ins coming into the market 
rapidly in the post-war period and coming into a market where there 
is an active demand and a limited supply. 

For those reasons, I believe that this use of used equipment to 
help fight the war not only conserves critical material and man- 
hours now that we need them so urgently, but it also assures us of 
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prosperity for the future. The used equipment dealer is making a 
greater contribution to the war effort and to the future of our country 


| than anyone realizes. In fact, when we say that time marches on, 
EEL KLERADESK don't let’s forget that one of the most important things about a good 
ST watch is its second-hand. 

Of course, all of us have been mostly concerned with the part used 
typewriters have been playing in the war. But all used equipment, 
from screwdrivers up, has a definite place—somewhere it can fit. It 
can be reconditioned and shined up to do its share. And talking of 
shining up things, did you read about the Chinese character actor 
wh. played the part of the Japanese ambassador in ‘Mission to 
Moscow.” He felt pretty low; he didn’t like his part. So the director 
thought he'd mollify him by complimenting him on the immaculate- 
ness of his clothes. Finally he asked him, ‘And how do you manage 
to keep all those Japanese medals so bright and shiny all the time?” 
To which the Chinese replied, “I take them off every half hour and 
spit on them.” 

Now I'm going to recapitulate a little. By substituting used ma- 
chinery for new we save critical materials, manpower and machine- 
hours, urgently needed for war production. We speed up delivery 
and installation of vitally needed equipment. We shrink the pile of 
surplus equipment so that we can have prosperity in the post war 
period. You can help—everyone can help—if you just mention once 
a day (more often if you will), ‘‘Report your idle or surplus equip- 
ment of any kind to the Redistribution Division of the nearest War 
Production Board field office.” 

Used Equipment is the sleeping giant of American industry. Let's 
wake him up! 


WHAT WE SHOULD KNOW ABOUT 
THE EXCISE TAX 
By CLARENCE E. BUSH 


The “ d old days’ 
e 2 fete oO ays General Typewriter Company, 
e Washington, D. C. 
ofa -Mil-la-Malelitmaleh ys 
LTHOUGH the Federal excise tax as applied to office machines, 
and particularly typewriters, is not new, having been on the 


Tela busch de | books since October 1, 1941, it is new to most of us, because the 
@ | = a Internal Revenue Bureau has not been active in applying it. Prac- 
Ze | tically our only experience has been where the manufacturer of 
portable typewriters has passed it on to us, and we in turn have 
passed it on to our customers. 
But now, it seems, the government intends to enforce it. Already 
a few dealers have had collectors assess a tax against them. Some 
have paid it, plus a fine and interest. Our friends in Dallas, Texas, 
Here are established Sengbusch items — that you’ve depended ave had a lot of trouble. 
: * I did not want to undertake this talk, because I know so little 
on for years — available today in standard Sengbusch quality. gpout the subject. As a typewriter dealer, I can hardly be classed as 
True, steel for the famous Kleradesk (proc- a tax expert. So I tried to get a representative of the Internal Reve- 
essed prior to Order M-126) is now gone. nue Bureau to come out here. My invitation was declined, because 
B th sand-lookia saually efficient it is contrary to an established policy. Therefore, you will under- 
ut e a= t & ¢q rs y stand that I have no authority for what I say, and I am expressing 
Steeless Kleradesk has been universally ac- | only my own opinion. 
cepted in its place—by wholesaler, retailer, Who Is Liable? 
and consumer. The glass Handi-pen set is After several consuitations with members of the Internal Revenue 
going strong. And we now have a supply Bureau, I wrote them a letter last year in an effort to get a clear 


of tin popular Ideal Moistener, both Senior interpretation of the law. I will read the answer that I received: 
> 

nd Junior models. Stock these profitable a 

and Junior mo E 806 F Street, N.W. 


Glass Handi-pen Set Sengbusch items. Order today. Sengbusch Washington, D. C. 

ai the weshteonion of Self-Closing Inkstand Co., 307 Sengbusch Gentlemen: 

Handi-pen writing. Bldg., Milwaukee, Wisconsin. Reference is made to your letter of November 16, in 
which advice is requested concerning the taxability of 
rebuilt typewriters under various circumstances. 

Your questions and appropriate answers thereto fol- 
low: 

l. The Office of Price Administration defines a recon- 
ditioned or rebuilt typewriter according to its condi- 
tion and not according to what has been done to it. 
Is the tax law the reverse? 

Under various circumstances a person may be re- 
garded as a manufacturer or producer within the 
meaning of Chapter 29 of the Internal Revenue Code 
and accordingly liable for tax in connection with 
sales of articles which have been rebuilt, repaired 
or otherwise restored to usefulness. 

In general it may be stated that any person who 
acquired ownership of unserviceable, junk, scrap or 
salvage materials and dismantles such materials or 
units into their component parts, discarding the un- 
serviceable parts and assembling the serviceable 
parts with or without the addition of new parts into 
serviceable units or articles which he places in stock 
for future sale or exchange, is a manufacturer or 
producer within the meaning of Chapter 29 of the 
Internal Revenue Code, as amended and is liable for 
tax on his sale of such articles. 

However liability for tax under Chapter 29 of the 


Code is not incurred in any case where articles sub- 
ject to the manufacturer’s excise taxes are merely 
cleaned, painted, adjusted or repaired by replacing 


minor worn or broken parts. Likewise no liability 
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Art Metal desks 


flew over Berlin last night 


sca Art Metal desks you wish you had on We tell you this, so that you will realize that 
your floor today... took part in a raid over we at Art Metal are doing everything in our 
the Reich last night! power to hasten the day when we can once 


For almost everything we're turning out these again supply you with America’s leading line 


days is going into Army bombers and fighting of steel office equipment. Art Metal Construction 


planes—and ships of ihe United States Navy. Company, Jamestown, N. Y. 


Art Neral 


«- Art Natal ~ 
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DEALERS: 
PLEASE NOTE— 


PROMPT SHIPMENTS 


Increased production enables us 
to ship promptly. 


A REAL POSTURE CHAIR 


Completely Adjustable and 
easily fitted to user. 


STURDY CONSTRUCTION 


Sound engineering and good 
construction mean long life. 


PRICED RIGHT 


You can give your customers 
good value and still make a 
nice profit. 


WRITE DEPT. “OP” 


Today for information. 














































































































CoO 


ARTILITY METAL PRODUCTS, Inc, 
ELKHART, INDIANA 
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for tax is incurred in connection with any work done 
for a customer which is in the nature of an immedi- 
ate repair job. 

2. Does the intended use of the machine or the reason 
for its being rebuilt such as repairs, rentals or sales 
make it taxable or not? 

The above factors are of no particular significance 
in determining whether a reconditioned article is 
subject to tax. 

3. In reconditioning a typewriter it is customary to 
clean it by a liquid process or by dismantling it and 
cleaning by hand. The original parts are then re- 
placed and adjusted with the exception of the addi- 
tion of some minor parts. Is such machine taxable? 

It is the opinion of this office that the dismantling 
of a typewriter, cleaning of the parts by hand, sub- 
stituting of new parts for minor ones and the re- 
placing and adjusting of the parts does not constitute 
manufacture within the meaning of Chapter 29 of the 
Internal Revenue Code. Therefore, the person per- 
forming this operation would incur no liability to tax 
in connection with his sale of the particular type- 
writer. 

However it is suggested in any case where a 
manufacturer is in doubt as to whether the operation 
performed by him in restoring a machine to useful- 
ness constitutes manufacture, that such manufacturer 
submit a step-by-step description of the recondition- 
ing operation performed by him to this office in order 
that a ruling in that regard may be formulated. 


- 


4. Does repainting or renickeling make it taxable? 
Repainting or renickeling does not constitute manu 
facture. 


5. Does the amount of new or used parts installed dur- 
ing a rebuilding job determine its taxability? 

The percentage of new or used parts installed in a 
machine being reconditioned or repaired although of 
itself not determinative of the question of taxability 
is nevertheless a circumstance to be considered. 

6. In some shops each man completes the machine he 
starts. In other shops several men may work on one 
machine. Does the manner in which work is done 
affect its taxability? 

The fact that a particular reconditioning operation 
may be performed by one person or by several does 
not alter the taxability of the resultant article. 

7. Who pays the tax, the owner, or the person doing 
the rebuilding? 

It is to be noted that the tax imposed on type- 
writers is applicable only to the sale, lease or use 
of such typewriters by the manufacturer, producer, 
or importer thereof. Therefore, if a machine is re- 
conditioned for its owner, no tax would attach to the 
charge made by the ‘’Reconditioner’’ for parts and 
:abor involved in the reconditioning operation. If 
the owner referred to above is a dealer, and the 
operation performed on the machine constitutes manu- 
facture, such dealer, will, for the tax purposes, be 
considered the manufacturer and liable for tax in 
connection with his sale of such machine. 

Respectfully, 
Signed: D. S. BLISS, Deputy Commissioner. 

You will note that this letter, which is of course official, is plain on 
some points. But on others, it was not clear to me, so I made addi- 
tional calls on them, during which I received more information. I 
will give it to you in my own words. 

I am told that if the owner of a typewriter remanufactures it, or 
has some other person remanufacture it for him, and then rents it, 
or sells it, he is liable for the tax. Let us analyze this statement: 

1. Only the owner is liable. So repair work on machines owned 
by your customers is not taxable. 

2. It has to be remanufactured. I will take that up in a minute. 

3. If you do not do the work yourself, but have some other person, 
a mechanic, a dealer, or a wholesaler, remanufacture it for you, it is 
just the same as if you did the work yourself, and the liability 
attaches. 

4. The machine has to be rented or sold. If you leave it on your 
shelves, in stock, no liability attaches. 

What Is Remanufacture 

I am told that the government will assume a machine to be tax- 
able as remanufactured, if it falls within the following classifications: 

1. Where, in the process of rebuilding, the typewriter is dismantled 
and reassembled with new parts. This probably means all or a 
majority of new parts. 

2. Where, in the process of rebuilding, the typewriter is dis- 
mantled and reassembled with used parts drawn from stock, or from 
other typewriters. There have been several cases where used parts 
were separated into lots, placed in bins or other containers, and then 
drawn upon as needed. In these cases the identity of the original 
parts was lost. The dealer was unable to prove that the original 
parts, or a majority of them, were replaced in the machine 

3. Where major parts are used in the process of rebuilding. A 
new main frame is a major part. A carriage frame is not. What 
other parts, or combination of parts, would be considered major parts 
I do not know. 

4. Where a person has advertised his typewriter as being remanu- 
factured. If a dealer is in a position to dispute his own claims or not, 
I do not know. Also, if this covers an advertisement of factory 
rebuilts or not, I do not know. 

Taxable Basis 

The taxable basis is the rental fee, or the selling price. If the 

machine has a regularly established wholesale price, then that is the 
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~~ RUGGED 
AS A COMMANDO! 


“GRAND 
PRIZE" 


TYPEWRITER RIBBONS and 
CARBON PAPER 


“TL UGGED" is the Army word for 

the ability to take punishment 

and come through smiling! And 

“Rugged” is the standard of serv- 

ice and quality that you get from 

“GRAND PRIZE” Ribbons and Car- 

bon Paper. That’s one reason why 

over 50% of “GRAND PRIZE” 

production now goes to speed 

the paper-work of the Govern- 

ment, armed services and war 
industries! 





BUY MORE 
WAR BONDS NOW! 














PACIFIC CARBON and 
RIBBON MFG. Company 
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Head Office and Factory: 
1451 Harrison Street, San Francisco 
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REX-O-giaph 
.. for FAST Paper Work! 


Like many products that proved their superiority in 
peacetime office work, REX-O-Graph Fluid Type Dupli- 
cators today are vital factors in speeding up “paper 
work" wherever multiple copies must reach many hands 


FAST. 


The REX-O-Graph's reputation for Instant Action, ac- 
curate, brilliant copies—within 5 seconds—is helping 
war plants to smoother production, often on less man- 
power. And it's going farther that Systems Work in 
Industrial offices . . . Army and Navy units, in training 
quarters, on the high seas, and in battle zones are 
making ready use of hundreds of specially designed 
REX-O-Graphs for orders-of-the-day, field instructions, 
maps, and all the other vital paper work so important 
to battle. 


This record of performance at home and abroad will 
mean much to Office Appliance Dealers, both in to- 
day's and tomorrow's market. REX-O-Graph's com- 
plete line of Fluid Type Duplicators and Supplies, 
capable of serving every kind of use, is therefore 
your potential business-builder. 


Office Managers! Write for bulletins on the 


REX-O-Graph modern aid to faster paper work 
and systems applications. 


I> Ome LA LI? 


3727 NORTH PALMER STREET 
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basis. Or if the machine is remanufactured by a dealer who has no 
regular wholesale price, the taxable basis would be the wholesale 
price of a similar machine in the same condition. If there is no such 
figure, then the retail selling price would be the basis. 

The amount of the tax is 10 per cent. On a rental, the tax is pay- 
able as long as it is rented. The machine may deteriorate and be- 
come what we call a rough machine, and yet the tax applies. 
Finally, if the machine is sold, another tax has to be paid, just as if 
nothing had been paid previously. The objection of double taxation 
seems to have no weight. 

On a sale, the tax is payable when title has passed. If the ma- 
chine is sold on deferred payments, the tax is payable upon receipt 
of each payment. If a machine is traded-in, it is considered the 
same as cash paid, and is taxable for the amount credited. 

The tax is payable during the month following receipt of the pay- 
ment. Internal Revenue Bureau Form No. 728 is to be used. 

All of these taxes can be passed on to your customers. 


Suggested Action 


If, in the rebuilding of a typewriter, the dealer is careful to segre- 
gate the parts taken from each machine, and replaces the same parts, 
or a majority of them, into the finished article, then we have elimi- 
nated a great deal of the tax question. Further than that, it seems 
to me to boil down to the question of how many additional parts, 
new or used, that are placed in the machine during the rebuilding 
job, would make it a remanufactured article. That information can 
be obtained. 

I suggest that this association take the matter up with the Internal 
Revenue Bureau, and present a case in detail, so that we can obtain 
an official decision on the question. I am told that it will not be nec- 
essary to go to court, but that they will be glad to co-operate with us. 





HOW WE CHANGED OUR SERVICE 
TO MEET COMMUNITY NEEDS 
By PAUL McWILLIAMS 


Capitol Typewriter Company, 
Little Rock, Ark. 


MMEDIATELY after March 6, 1942, our paid service revenue doubled 

what it had been prior to that date. By the end of six months it 
was four times as great as it had been prior to March 6. 

By paid service revenue I mean servicing and overhauling of cus- 
tomer-owned machines. I am not including office machines rebuilt 
for sale to the public, nor our own stock of machines rebuilt for 
delivery to the government. 

It was our duty to render this service promptly and efficiently to 
the customers of our community, whose need for the service had 
increased by 400 per cent. 

Each night I read ads of firms in various lines of business offering 
reasons why they could not take care of their customers as efficiently 
as they had in the past. Some of the ads outlined reasons that were 
true, others, reasons which I felt were not logical, but were just 
plain excuses. 

We were determined that we were not going to be among the 
firms who offered reasons or excuses to meet the changes in our 
community needs. Rather, we planned to render more prompt service 
and better service than we had in the past, doing it in such a manner 
that our customers would not be inconvenienced in any way. 

A short time later we lost one of our best mechanics to the armed 
forces. As no other mechanics were available, we hired three 16- 
year-old colored boys in his place. Their combined salary was ap- 
proximately that of the mechanic we had lost. 

To one colored boy we taught the art of dismantling office ma- 
chines of all makes and kinds. To another we taught the art of 
cleaning and painting machines. The third we taught how td oil 
and assemble them. That left but little time necessary for the expe- 
rienced mechanics to put in on the machines. It was operating more 
or less like an assembly line in a factory turning out war materials 
at an almost unbelievable rate. 

We had many monthly inspection contracts in effect. To the busi 
ness firms who had been having this type of service, we offered to 
overhaul their machines once each year for a flat rate, and render 
any further service necessary on specific calls only. 

Whenever a call for service came in on which there was a charge 
to be made, whether a minor adjustment or not, a loan machine was 
in the customer's office within 15 to 45 minutes, and the machine to 
be repaired was brought in to the shop. This was further to conserve 
our mechanics’ time. 

Each mechanic was given a bonus at the end of each month on all 
volume he turned out over a certain quota. However, after a repair 
job was delivered, if there were any ‘no charge” service calls 
required, the mechanic who did the work in the beginning in our 
shop, was sent to the office to make the adjustment. While this might 
seem a waste of the mechanic's precious time, it took his time away 
from producing his quota, and, as a result, he made certain in the 
future that the machine was right when it was sent out. It was 
necessary to set up a system where a penalty might be exacted in 
order to spur the mechanics to turn out a volume of work efficiently. 

We feel that we have met the changed needs of our community 
efficiently, with more prompt service than ever before, and with no 
inconvenience to customers through our changes in methods. Our 
customers had their own problems to meet, and it was our job to 
keep ‘em typing and keep ‘em adding in their offices, without their 
taking their employees’ time to help us render the service. 
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SAVE 


The Greatest Job of Production in History 
Is Taking Place Before Your Eyes 





HORT of help—equipment scarce — 
S material hard to obtain—transpor- 
tation slower—all these difficulties are 
being overcome every day by the in- 
genuity and perseverance of American 
men and women. And, every day Acme 
Visible Records Systems are justifying 
their reputation in helping War Plants, 
Factories, Ordnance Plants, the Armed 
Services, Government departments and 
many others to accomplish more with 
less effort. 


The tremendous pressure on industry 
today calls for better planning and con- 
trol methods. The men responsible for 
getting things done must have facts 
available at all times, instantly and ac- 
curately. Through their wide experi- 
ence with record installations in War 
Industries, Military establishments and 
Government departments, Acme repre- 
sentatives are singularly equipped to 
recommend record systems that increase 
speed and promote efficiency. 


TIME 


Every day more and more key men in Govern- 
ment and Industry are turning to Acme Visible 





booklet No. 440... 


War Records.” 


Descriptive literature is available: PURCHASE 
AND PERPETUAL INVENTORY RECORDS—ask for 
Acme booklet No. 387 . . . PRODUCTION CON- 
TROL RECORDS—ask for Acme booklet No. 417 
. . . CMP ALLOTMENT RECORDS—ask for Acme 
MANNING TABLES AND 
REPLACEMENT VISUALIZATION—ask for bulle- 
tin No. 1398 ... WAR RECORDS (various kinds) 
—ask for “Manual of ‘304’ use Tested Acme 


Systems to solve problems of record control 





ACME VISIBLE RECORDS, INC. 


122 SOUTH MICHIGAN AVENUE e CHICAGO, ILLINOIS 
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Today, more than ever before, “quality” is first in the minds of 
the consumer ... for today’s equipment MUST LAST! Naturally - 
wood does not have the durability of most metals, construction seh 
being equal. But wood equipment, well constructed, with an eye 

towards durability and strength, will last as long, if not longer. sp 
than haphazardly constructed metal equipment. Bee-Line stands by 
for QUALITY CONSTRUCTION ... . construction that lasts . . . 19 
construction that creates demand . . . construction that creates a 


profits. : 


BEE-LINE POSTURE “ 
CHAIR . . . the tilting, e 
swiveling chair that’s com- 

pletely adjustable to every BEE-LINE WOOD DESK 
user. Hardwoods, leather- 
ette upholstery, adjusts with. ~ oe 
out tools. Walnut, green or fronts of finely matched gen- 
oak. uine walnut. 60” x 34” x 


. top, panels and drawer- 


114” top. Full depth drawers 
of dovetailed construction. 
With or without locks. Also 


in green finish, 


ARM SWIVEL CHAIR 
; seat width 20”. Seat , 
depth, 18”. Height of back. 
18”. Seat height adjustable ho 
16% to 19”, Walnut, green ; : 
or oak, iz 



















BEE-LINE FILE CABINET 
Hardwoods throughout. Full 
suspension slides operating 
on rollers. Sturdy follower 


block. 4 drawer-cabinet. 52” 


high. 28” deep. 5 drawer, 
61144” high, 28” deep. Fin- 
ished in walnut or green. 
With and without unit lock- 


ing device. 





Sample orders gladly filled. Write today for informa- 
tion on the Bee-Line Industrial Furniture and Equip- 
ment. Illustrated catalogue available showing Bee-Line 
lockers, cabinets, cases and other industrial pieces. 





DEALERS—WRITE TODAY TO 


Biow Associates 


1217 H Street N.W. Washington, D. C. 
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HOW | KEEP TYPEWRITERS 
ROLLING INTO THE SHOP FOR THE 


Rye ance DURATION 
Dallas, Tex. 


IT HAS been well said that there is not much new under the sun, OFFICE MACHINES 


and I know it is difficult for me to bring new ideas to you today. 
: Sometimes, though, when we hear the same things in a different way 
mes it will make an impression. I am hoping that I may put a few ideas NOW IN SE RVICE 
together in my way and thus get across to you something that will be 


worthwhile and, together, with an open discussion that is to follow, 


make plans that will be for pleasure and profit as well as good 
service to our clientele. MUST RE KEPT AT 


For the background, we must think of a good location, and not “a 
hole in the wall.” Our shop equipment must be up-to-date and we 


must have a comfortable place for ovr men to work. To do the job, 
we will take for granted that you have skilled mechanics who take 
an interest in their jobs. 


As all of you know, the typewriter man has been way down in the 


scale of occupations for a long time. The industry in general is re- 
sponsible for that situation. Too often there was a “dog eat dog” 
fight. ‘‘Get what you can while the getting is good’’ was accompanied 
by failure to lift the standards of service and merchandise in order 
to become worthy of a place in the sun. I claim that the March 6, 
1942, and subsequent orders from OPA have given the typewriter + 
industry the chance of a lifetime to get out of the woods and upon 
a plane a high estimation in the public mind, a position that will 
place it with all the better professions and occupations. 

Gentlemen, what are we going to do about it? We have all had DEPEND ON 
the opportunity to serve more different people and firms than we have 
ever had, and you should remember that those same people will be 


in the market when this war is over. Are you making each small 
contact in a manner that will cause this person to remember you 
especially when there will be typewriters on every corner that may 


be purchased? We are servicing a lot of typwriters where there is 
only one machine in use, but we should not forget that such a cus- 


tomer is a potential large user as well as a good will advertisement 

rte FOR 
r F To keep typewriters rolling into the shop I would place as Item 

No. 1, quality work and value received by the customer. We do our 

best on each repair job and make good our guarantee. We do not PLATE NS 

believe in getting jobs by price alone. We have found by experience 


that we lose money and the customer as well. It is better to be 
behind with work in this manpower shortage, explaining your situa- 
tion, than it is to turn out shoddy work and blame it on the war and 

your inability to get parts and equipment. The best advertisement GENUINE 
that you can get is first class jobs that bring them back as well as 
cause others to be referred to you. 


Old customers are the big bet for you because you already have 
the contact, which saves a lot of time and effort. Contact all of them TYPEWRITER PARTS 
that you can with the idea of letting them know that you are still 
in business in the same way and would be glad to serve them. 





Personal calls are always good. They should be made by the 
owner or manager of the business, the salesmen, if you have them, 
and by your servicemen. The part of the good salesman is to know 


how often to call and how long to stay. TOOLS SUPPLIES 
, 


Newspaper ads, both display and in the classified section, are 
always worth while. It is a good idea to set up a program and to 
run the ads regularly. The size and kind depend upon your volume 
of business, the price of space, and the population. In this connection, AND 

; we should mention telephone book advertising, upon which you will 
hi find a great deal of difference of opinion. Personally, we do not like 
to see the fights in some cities about who can run the largest ads 
in the book. We doubt that the typewriter industry gets as much ACCESSORIES 
benefit as is generally anticipated. The newspaper ads tend to help 
establish the responsibility of the dealer and to break down the 
first resistance. We have found that a useful novelty is a paying 
proposition because it gives the outside men a further contact as well TO 
as having your name and phone stay with the client 


Build your business for a definite stability and a measure of re 


sponsibility in the community. Make good your guarantee without 5 
quibbling and never be niggardly over a few pennies. Make yourself 
a worthwhile citizen in the community by taking part in the civic 


affairs that go for the upbuilding of the social life in general. Take 
an active part in your church, lodge, service club, parent-teachers 
organization and other similar services. Be sure that you are doing 
some good and that you are dependable, and then wait for those ® 
contacts to send the business to you unsolicited. Above all, make a 
place for yourself with the feeling that your trade and business are as 
a important in the community as the bank, the school, the utility com 


pany or any other trade or profession. Ames Supply Company 


The idea of contract work or complete maintenance should be 
handled to your advantage as well as to the customer’s. To yourself 
by placing the work at your lightest load and spacing the work . 
over the year, thus using it as a fill-in. To customers—-by giving them 564 WwW. Randolph St., Chicago 
a better price on this basis, they will be able definitely to budget 




















their repair costs, will save lots of purchase orders and small pay 37 Murray St., 583 Market St., 
ments. Do not overlook this manner of service New York AGENCIES San Francisco 
Telephone solicitation may be used to advantage as follow-up for 1905 Commerce St. PRINCIPAL CITIES 11 Pryor St., 
business that should be coming into the shop for overhaul. This is Dallas Atlanta 
to be used only where you know the people and know their equip- 
a § ment. Proper use in this manner will bring in jobs in these man 
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Uttice Workers 
to Enjoy new 


Seating Comfort 


with BOLEN S Post-war 


ORTHOPEDIC 
CHAIR ACTION 


Your office chair of the future will be built 
around a new idea in ORTHOPEDIC Chair 
Action now being developed in the Bolens 
Laboratory. 


While the large Bolens factory is busy turning 
out quantities of precision-made war equip- 
ment, laboratory and research engineers, work- 
ing in cooperation with a well-known Ortho- 
pedic Surgeon, are redesigning Bolens Chair 
Irons. . . . Testing them against carefully 
developed principles of scientific body support 
and comfort. 


Office workers, Chair Manufacturers and Deal- 
ers will welcome this great new improvement 
in Office Chairs. It will provide a powerful 
sales feature in increased working efficiency. 
Look for it on new Chairs to be announced 
after “V-Day.” 


“"ORTHOPEDICALLY CORRECT'' 














BOLENS iT 


FYNGRDR 


CHAIR ACTION 
BOLENS PRODUCTS CO. 


PORT WASHINGTON « WISCONSIN 
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power shortage days. Also, the telephone may be used in getting the 
overhaul job sold. Be sure that the salesman selling the job under- 
stands what it is all about. 

Summing up the whole, I would say: 

Get a good location, get good equipment, skilled mechanics and be 
ready for business. ' 

Get your psychology correct, keeping in mind that your business 
rates with all the best and that you are, and can be, as useful a 
citizen as anyone. 

Set your goal to do quality work with a fair and square price, 
forgetting all about price-cutting and getting jobs on price alone. 
Keep in touch with old customers and let them know that you do 
appreciate their business and that your guarantee is good. Set your- 
self an advertising program in keeping with your volume. Finally, 
my keynote, ‘Dealers, take advantage of the opportunity presented 
to you and accept the responsibility that goes with it.’’ 


—>-.———- 


HOW | KEEP REPAIR BUSINESS 


ROLLING IN 


By WILBUR E. WALKER 


Wilbur E. Walker Company, 
Wichita, Kans. 


AM glad to have an opportunity of saying a few words on ‘‘How 

I Keep Repair Business Rolling In."’ Some of us say, “I have all 
of the repair business I want. I cannot get mechanics, parts are 
hard to get, I cannot make any money on repairs—all of the repair 
business comes to me that I can handle. Why should I make any 
effort to get more repairs?” 

Well, fellows, the alert typewriter dealer has his best opportunity 
to prove his worth to both old and new customers today. This is 
your opportunity to lay a foundation for many years of profitable 
business through service work. Never in our history have so many 
people needed your service. The doors are open to many firms with 
whom you have tried to do business for years. 

The first thing to do to keep repair business rolling in is to give 
value received. My entire repair department is built around giving 
value received. I start by keeping the best mechanics circumstances 
will permit. I treat my mechanics the same as a customer. I give 
them value received. I pay them in accordance with the amount of 
paid work they do during the week. For each ten dollars in the 
shop’s volume their pay increases. This encourages them to look for 
business and to get out work as fast as possible. Our quality of 
work is protected because of our guarantee. The mechanics know 
that if work isn’t done right they will lose time carrying out the 
guarantee. They, therefore, make every effort to do the work right 
the first time. They must be paid well, and they must be given the 
tools and parts to do the job. 

The customer must be given value received. We must treat him 
fairly and squarely from every angle. It isn’t right to sell a $10.00 
job when he needs a $15.00 or $20.00 job, anymore than it is right 
to charge him $15.00 or $20.00 for a $10.00 job. He must be given 
the parts for which he is charged. The work must be done as 
promptly as possible. I think the best advertisement you can have 
is that the machine works 100 per cent when you return it to the 
customer. 

Last, but not least, by any means 
received. You are entitled to make a fair profit—the customer expects 
you to. He knows that to remain in business, and to guard your 
reputation for good work, you must make a profit. 

Therefore, my first step in keeping repair business rolling in began 
years ago, in seeing that all concerned—my mechanics, my cus- 
tomers, and myself—were given value received! 

My next step—on obtaining repair business--depends upon keeping 
simple shop records. I have here a machine work card. It shows 
the make, model, serial number, owner, operator, and so on. On the 
reverse side, we list the work done on the machine, parts used, 
and the date. We, therefore, have a history of the service readily 
at hand. The customer has a tendency to forget how long ago his 
machine was worked on, and he usually enlarges on the expenditure. 
Our record enables us more nearly to sell the customer the type of 
job he should have. Also, if we have a slack period, our shop 
foreman goes to the card file, selects a few cards, calls the customers, 
giving them the history of the machine in question and invariably 
secures immediate service work. 

Of course, personal calls, whether made by service men on duty 
or by a salesman, bring in a great deal of work. I cannot emphasize 
too strongly the value of having a good outside service man—a man 
who can distinguish an overhaul job from a $1.50 service call, and 
do you, himself, and the customer a favor. 

Next comes direct advertising—newspaper display and classified 
advertising. I do very little display advertising on service work, but 
use classified advertising continuously. This catches quite a lot of 
out-of-town customers. The telephone directory is a good medium of 
advertising. I keep some kind of an advertisement in every issue 
Repair work is quite often advertised in our windows. I am a crank 
about our “decal” being placed on every repair job (unless the cus- 
tomer objects). Also, we give a new cover with our name on it. The 
more times people see our name, the more times they will think of 
us when they need service 

In closing, I would say that to keep repair business rolling in you 
must keep it rolling out. To do this you will find that there is no 
substitute for good, hard, conscientious work. 


you must give yourself value 
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Dealers Make Multiples of Remaining Men 





@ Speeds work of salesmen 
@ Simplifies ordering for busy buyers 


bid Features time-savers and space-savers 


¢ these days of gas rationing and manpower 


shortages, Shaw-Walker dealers everywhere 
welcomed the mew OFFICE GUIDE. 

The streamlined War Edition, just off the 
press, pictures, describes and prices War Files 
and the numerous other time-savers and space- 


. “Built Like a 
& Skyscraper” 











savers for the office, which are available in the 
enormous “‘Built-Like-a-Skyscraper”’ franchise. 

The attractive illustrations accompanied by 
prices make it easy for today’s busy buyers to 
quickly decide what they want and place their 
orders by phone and mail. 

This War Edition also enables sales people 
to answer questions faster. 

You too can make multiples of your remain- 
ing men through use of the OFFICE GUIDE 
if you are in one of the cities where we 
are interested in improving our represen- 
tation. A letter will bring you details. 


GHAW-WALKE 


FACTORY AND HOME OFFICE, MUSKEGON, MICH. 
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ON EVERY “BUSINESS HIGHWAY” 


@ rom Coast to Coast... 
on every “business highway”... in war 
industries, in army and navy offices . 

you ll find TILT and SWIVEL CHAIRS 
doing their job well. Sensational as was 
their meteoric rise to popularity, TILT 
and SWIVEL CHAIRS have made them- 
selves indispensable to every part of the 


business office. 


For those leaders who must spend endless 
hours at their desks, there’s No. 3608 
Executive—Tilt and Swivel-Arm Chair in 
Oak or Walnut finish. For other office 
workers, there are posture chairs with the 
same Tilt and Swivel features . . . three 


are pictured on the right hand page. 





Write for New 16 Page Catalog No. 444 Executive Swivel Arm 
; No. 3608 


Chair 


Upholstered seat and back with $60.00 List Price 


SELL WELLS... SELL WISELY 323328 
\ y| J | d d A eee \ d 1 | \ d i aun aid Blue ; } ; Oak or Walnut Finish 


MANUFACTURERS e CHAIRS e DESKS e FILES e TABLES 








OFFICE 410-12 SOUTH 
DAR Funarrune If Weetist 
COMPANY CHICAGO 
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Adjustatle in Tension of Back 
Tension can be adjusted by means of wing nuts 
under seat. 


Adjustatle in Height of Back 


Adjustable 134” in height. 


Adjustatle in Height of Seat 


Four easy adjustments for height from 1614” to 
194”. 


] 
i 


Those who sit . . . also serve so give them the best in 
CORRECT POSTURE SEATING. Show the outstanding 
ADJUSTABLE features of Tilt and Swivel Chairs and 
watch them sell. Wells Office Furniture Co. “delivers the goods”... 
join the vast army of dealers who now sell WELLS OFFICE FURNI- 
TURE from coast to coast. 
STOCK ON HAND FOR IMMEDIATE DELIVERY 













POSTURE CHAIRS 


Outstanding Tilt and Swivel 
Features— 
Back adjustment ........1% in. 
Seat adjustment.............. 
16% to 19% in. 
Width of seat........... 16% in. 
Depth of seat............14% in. 
Shipping weight (KD) 46 lbs. 
Packed 2 to Carton ONLY 








= No. 3605 


$26.70 


List Price 
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Packed 2 


to Carton 


No. 3606 






No. 3605 
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WELLS 
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$21.80 


No. 3602 > 


$22.40 
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With every typewriter getting older and 
noisier, there’s a big demand for KIL-KLATTER, the 


scientific pad that really deadens sound, really 


cushions against typing finger shock. That's why 
you're sure to pick up needed volume when you dis- 
play KIL-KLATTER, feature it constantly, suggest 
it to every office buyer. KIL-KLATTER outsells all 
other typewriter pads . .. and since it’s made of non- 
critical materials, you can replenish stocks as fast 
as you sell! 

KIL-KLATTER is made of famous OZITE 
ALL-HAIR Felt with treated top to keep machine legs 
from digging in. NON-SKID BOTTOM PREVENTS 
SLIPPING . . . REDUCES DANGER OF TYPE- 
WRITER FALLING OFF DESK! Size 11 x 13 fits all 
typewriters and many 
other office machines. 


AA fITT¢IR 


SMARTLY PACKAGED 
FOR COUNTER DISPLAY 


PROMPT REPLACEMENTS FITS ALL 
FOR YOUR STOCKS TYPEWRITERS 


RETAILS AT 
FREE DISPLAY CARDS: 


With orders for a dozen or more 
pads we'll send you FREE a color- 
ful display card and a quantity of 
2-color mail enclosures imprinted 


with your name. 


DEALERS: PIN THIS TO YOUR LETTERHEAD FOR FREE SAMPLE 












AMERICAN HAIR & FELT COMPANY, 
Dept. D-7, Merchandise Mart, Chicago 
Send FREE sample of KIL-KLATTER Typewriter Pad and full in- 


formation about prices and discounts. 

FIRM NAME 

ADDRESS 

CITY STATE 

















HOW WARTIME ADVERTISING 


WILL HELP US LATER 
By M. M. NEWMARK 


Marstand Typewriter Company, 
St. Louis, Mo. 


EVER in the history of the typewriter industry has it enjoyed so 

much favorable publicity. Prior to the war a typewriter was 
taken for granted. A typewriter was used, and when it could no 
longer be used, another one was purchased; but I doubt whether any 
great thought was given to its importance in our economoy. It was just 
another thing in the lives of the American people that seemed to be 
nut there by an act of God, as so many time-saving devices have 
been in the past. 

Now comes a war. The War Department has found typewriters to 
be so all important as to curtail their sales so that plenty of them 
will be available for use for our Armed Forces. Probably there is a 
greater demand for typewriters today than ever. It may be because 
they cannot be procured as readily as in the past. So it is my feeling 
that when we get back to the tranquillity of peace times, the pub- 
licity that has been given the typewriter by our government as an 
important weapon in war will put our business on a loftier plane in 
the post-war period. 

You have read or heard the slogan, ‘He stands on his record,” 
when a politician runs for office. So I might say here that we 
will stand on our record after the war. The record that we make 
now in prosecuting this war with every means at our command will 
be the record that we will stand on. To date the typewriter industry 
has piled up an enviable record. 

A year ago the Procurement Division called for thousands and 
thousands of typewriters. Every dealer went out and did his best; 
every dealer impressed upon the people throughout the land that the 
typewriter was an instrument of war; every dealer told about the 
number of typewriters needed for each battleship, destroyer, sub- 
marine and Flying Fortress. Many thousands of patriotic American 
citizens responded to the calls of dealers. Yes, that will be part of 
our record. 

It is heartening to every American when he sees all around him 
American industry going ‘all out” for the war effort. For example in 
St. Louis the Cardinal Baseball Club gives away free tickets to blood 
donors. We can well understand that this kind of advertising won't 
do them any harm when the war is over. The theatres are ‘‘all out” 
for the Office of War Information in their showing of propaganda 
films and in their selling in one month one billion dollars in war 
bonds. This certainly will be a good advertisement for them when 
the war is over. 

I have spoken about what is good advertising. Let me say a few 
words about what is bad advertising, something we must avoid. 
Prices have been definitely on the increase in many instances and 
when prices get unreasonably high they are bound to carry with 
them a threat of inflation, if not inflation itself. Every company that 
encourages prices out of reason during this national crisis is defi- 
nitely aiding the enemy. 

We must strive to keep our prices as close to pre-war levels as can 
be expected reasonably at this time. It is quite understandable that 
some parts have increased in price, that labor cost has increased to 
some extent. When you go to your customer to service his machine 
or sell him equipment, he is generally expecting to pay more. If you 
can amaze him by giving the same price as in the past, you will 
not only be rendering a service to your country, but you will be 
doing the best kind of advertising. 

When this war is over and done with, you will have a record of 
your customers who have old machines. You will then be able to go 
to them and sell them new machines or later models, and the record 
that you build during war-time will be the open door to your sales 
during peace-time 

a ee ee 


HOW WARTIME ADVERTISING 
WILL HELP US LATER 


By MRS. STANLEY STEMP 


Stemp Typewriter Company, 
Madison, Wis. 


S A concern, we have always felt very strongly about the value 

of advertising and the benefits derived from it. Heretofore we 
have conducted carefully worked out advertising campaigns, but now 
that we are a more or less “frozen” business, we have cut our 
advertising materially. Just how far to cut and what advertising to 
do is the problem that confronts all of us. 

We have only to check back to the last World War to find what 
may occur if it is cut too sharply. I cite the case of the Gold Dust 
Company. They cut their advertising to the bone as did many other 
large concerns. They never regained their No. 1 position in business. 

I will try to state briefly what we are doing in our city. Naturally 
the picture is not the same for all of us and we do not all have the 
same opportunities of advertising. 

Our business is located in a capital city and university town. It 
is also a trade-area city, although rationing has made the area 
smaller. However, our local papers have a large out-of-town circu- 
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QUINK SALES SKYROCKET 
when you display it well 


and tell the solv-x story! 








EALERS right across the 

country are finding that 
Quink with solv-x has made 
their writing fluid business 
BIG BUSINESS. They are 
finding that mass displays of 
Quink, tying in with Parker’s 
sensational Million Dollar ad- 
vertising campaign, have 
brought unusual profits. 

For Quink with solv-x fills a 
vital wartime need. Now— 
when pen production is cur- 
tailed... when repair parts 
are getting scarce —Quink 


Bring him closer to home 


Typical mass display of Quink that creates volume profits. 
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gives pens wartime protection 
in a form no other ink can 
offer. Solv-x flushes away gum 
and sediment left by inferior 
inks... prevents corrosion 
and deterioration of rubber 
caused by highly acid inks. 
Cleans pens as it writes! 
Stock Parker Quink... 
stock enough to build mass 
displays. That’s the key to 
volume profits. Free display 
material. The Parker Pen 
Company, Janesville, Wiscon- 
sin, and Toronto, Canada. 


PARKER Quinek 


THE ONLY INK CONTAINING PEN-PROTECTING SOLV-X 
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HERE’S REAL PROOF! 


“Your extensive national 
advertising of Quink has 
skyrocketed our sales 400% 
over previous sales record. 
To display Quink promi- 
nently is to sell it.” 

Bartell Drug Company, 

Seattle, Washington 
“In eight days time we sold 
223 bottles of Quink with 
soly-x over the counter.” 

Milwaukee Department 
Store 





FOR V.--—MAIL “Micro-film Black” 


New Parker Quink in “Micro-film Black” 
photographs perfectly. Quink comes in 7 per- 
manent colors: Micro-film Black, Blue-Black, 
Royal Blue, Green, Violet, Brown, Red. 2 
washable colors: Black, Blue. 15¢, 25¢ and up. 


{lso available in quarts and pints. 
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Their Job Has 


Been MAGNIFIED Too 


IN PEACE TIME, paper clips, pins 
and staples did well the job for which 
they were designed. Perhaps we 
have been prone to accept their func- 


tion too casually. 


MODERN WAR, accompanied by 
vast amounts of paper work, imposes 
still greater responsibilities on paper 
fastening devices—in the armed serv- 
ices, government bureaus and war 
With 


ment restrictions reducing permitted 


industries. current govern- 
consumption of steel, our diminished 
output must be devoted solely to 
these vital war needs. Under these 


circumstances, consideration can 
only be given to orders supported by 


the highest priority ratings. 


VATIL 
MANUFACTURING 


COMPANY 


900 E. 95th St. 
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jation and we still do a nice advertising business. Also, we have 
a new Army camp of about 20,000 soldiers, a Naval school of 1,200 
and about 500 Waves. This means a great influx of new residents 
and transients. Many of these will become permanent residents and 
we do not want to lose the opportunity of reaching them through 
advertising so that they will recognize us as a reputable and going 
concern when we are able to sell again. 

Further, we want to do enough to keep our name before the public 
in general, so that they will know that we are still in business and 
keep remembering it until that happy day when we are able to 
resume our selling of typewriters. In the larger cities the necessity 
for this is even greater. We have formulated our wartime advertising 
program in the following way: 

Classified Newspaper Advertising 

We have a yearly contract with both our local papers to run a 
classified advertisement every day of the year. We have done this 
for many years, in fact, we were the only business concern in the 
town to do such advertising for many years. Gradually others fol- 
lowed and since the war most concerns advertise off and on. We 
have found, over a period of years, that this is the cheapest and 
most effective method that can be used. At present when new 
articles in most any line cannot be bought, we discovered that 
people are turning to the classified ads for articles that they need. 
It is human nature to read and see what is offered and is available, 
so that we are now really capitalizing on this form of advertising. 
Periodically we make a check on the number of readers we actually 
have by featuring a special item at a most attractive price. It is 
amazing and gratifying to check the results. We DO. know that it 


pays. Never run the same ad for more than three days. We feature 
only one thing at a time. On occasion we have used ‘Wanted to 
Buy” ads, and in two weeks we purchased over two dozen Class 


B, C, and D machines. 
Business Review—Display Advertising 

In the Saturday edition our newspapers carry a Business Review 
page. We contract for space yearly and each Saturday a display ad 
is run. In addition to this, about every two or three months the adver- 
tisers are given a write-up, including pictures. Since the freeze, we 
have devoted all of this space to the giving of information to the 
public on the typewriter situation. The articles are written in a 
personal vein, so that people feel that they are receiving news 
which they are eager to get, not from a newspaper man but from a 
man who knows his business and has a keen interest in the subject. 
The subjects we have covered have been 
Typwriter Freeze of March 5, 1942 
Government Purchasing Program 
Class D Machine Sales 
Release of New Portables for Sale 
Government Purchasing Program 

Window Advertising 

This is one of the cheapest and most valuable means of adver- 
tising, especially in smaller cities where the foot traffic is heavy. 
An attractive window not only halts the pedestrian who stops to look 
but it extends an invitation to come in. Just the other day a friend 
asked me if one of our competitors had gone out of business. To 
which I answered, ‘‘No, why do you ask?” The friend then said, 
“I have gone past his store several times lately and the window 
looked bare.’’ So even if you have to trim it with crepe paper and 
a few supplies or empty ribbon boxes, at least fill up your window 
so that your customers will know that you are still doing business. 

When new portables were released for sale last Christmas, we 
ran a display ad and also tied it up with a big window display 
and large round signs pasted on the window. It really brought the 
people into the store and weeks later folks were still making inquiries. 

Telephone Advertisng 

We have found over a period of 10 years that this type of adver- 
tising pays big dividends. We have always had a large ad on the 
inside cover in addition to ads under each classification, with a 
good sized one under the typewriter listing. Having an established 
business, we cancelled the inside cover ad a month after the freeze 
and changed our typewriter ad to make it catchy. We emphasized 
the things that we wanted to stress, such as rentals and repairs. 
In the period which has elapsed, we have found that our telephone 
business has not decreased at all. 

Bulletin Board Advertising 

This may seem like something new, so I will explain what we 
mean. We have 1,200 sailors and 500 Waves stationed in four dor- 
mitories at Wisconsin University. All of these are taking radio and 
code training and must know how to type. We were asked by the 
officers to rent typewriters for practice. A notice was posted on all 
four bulletin boards. As a result, for over a year we have had over 
a 100 rentals out constantly. At times the figure has been up to 200. 

Truck Advertising 

As I just mentioned, rentals to the sailors were due to bulletin board 
advertising but many were also due to the advertising value of our 
delivery truck. Many times the boys would call on the phone and 
ask if we were the concern with the red and white truck. They 
learned to look for it and we rented many machines at this school 
because of the truck. If you have a truck attractively colored, with 
advertisements painted on it, do not let it stay hidden in your 
garage just because you have cut down on the number of deliveries. 
Let it stand on the street, as it is as valuable an instrument of 
advertising as you could have. 

Word of Mouth Advertising 

We all know that the more people that we serve satisfactorily the 
more customers we will have as a result of their spreading the good 
word. So we treat each little sale of supplies or each rental cus- 
tomer with the same friendly interest that we showed to the customer 
to whom we used to sell a new machine. Don't crab, don't tell any 
of the discouraging things about the business or the policies govern- 
ing it. Be pleasant and cheerful, and your reward will be the 
spreading of this attitude to others. You will continue to do business 
now and reap big rewards in the happy days we hope are ahead 
of us in the not too distant future. 


eoanra 


July, 1943 
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No. 92 DO idncdstor CASH BOX 


For petty cash and general office requirements. Sturdily built fo! The 
lasting service. Equipped with Asco lock and key. Neatly finished with 


in Woodmaster green. Packed six to a carton. > hold 
INSIDE DIMENSIONS APPROX. _LIST PRICy 

_ — Ww. i: SHIP. WT. F.0.B.Nyn NS 

92 Cash Box lo," 4%," 7" 2'/2 Ibs. $3.00 | 12’ 
— 


No. 30 | a OFFICE BOX 


t 
A strong, well made box suitable for all office needs. Equipped wih i 
five-compartment removable tray. Equipped with Asco lock ané : ‘ 
key and finished in Woodmaster green. Packed six to a carton. i 
ip 

INSIDE DIMENSIONS APPROX. _LIST PRICi 
_ _ W. H. Dz SHIP. WT. —-F.0.8. NIE NC 
30 Office Box lov," 4%," 7" 3 Ibs. $4.00 TD 

/ 
No. 3 Wevimuiles BOND BOX 

Extre 
A necessity in every office. Designed to provide storage for secur _ 
ar 

ities, policies and other valuable papers. Equipped with sturdy Ase 
man 

lock and key. Finished in Woodmaster green. Packed six to a carton 
INSIDE DIMENSIONS APPROX. _—LisT Pri. © NO 

— — wW. H. Dz SHIP. WT. _-F.0..8. N 
mn nt 129 

3 Bond Box lA" = 3 5 2 Ibs. $3.00 
a 
W. 

No. 10 UL A any OFFICE BOX No. 


Constructed for use as petty cash box, and to hold such office need A m 
as postage stamps, keys, binder posts, etc. Equipped with five built 
compartment, removable tray, as illustrated. Equipped with Ase’ semb 


lock and key and finished in Woodmaster green. Packed six to# \i4), 
carton. 
" INSIDE DIMENSIONS APPROX List price “NO 
NO ivaae WwW H D SHIP. WT. _F.O.B. N 
1215 
10 Office Box 10Y."" 2A" 7" 3 Ibs. $4.00 


ALL SPECIFICATI@WITHOU 


ART STEEL SALES CORPORATION | 


1.9 
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no. 122 Uodmaster PERSONAL FILE 


built fo! The ideal portable, short depth file. Contains automatic index 
"finished, with compartments. Equipped with modernly designed plastic card- 
| holder and pul. Finished in Woodmaster green. Individually packed. 


LIST PRICK INSIDE DIMENSIONS APPROX. _LIST PRICE 
F.0.8. nip NO — wW. H. =D SHIP. WT. _—F.O.B. N.Y 
$3.00 122. Personal File 1iY2" 13%." 12" 11 Ibs. $6.50 
( 

a or oe TIDY DESK 
7 

d wil A tried and true office aid makes its appearance in new form. The 
ed wi 
, "Tidy Desk'’ five-compartment work organizer. Equipped with steel 
ock an¢! 
' locking rods and plastic knobs. Finished in Woodmaster green. 
on. 

Shipped knocked down—easily assembled. Individually packed. 

LIST PRICi 
F.O.B. NIP NO ITEM DESCRIPTION “so * Sera 


$4.00 TD Tidy Desk (KD) 5 Compartment 31/5 Ibs. $3.50 


No. 129 Whodmaster LETTER TRAY 


Extremely durable lock corner construction will stand up under long, 
rf secur ; : 
A hard usage. Equipped with felt bumpers. Available in Woodmaster 
scr 
. mahogany or utility color. Packed 12 to a carton. 


cartor 
IST PRIC NO ITEM DESCRIPTION oun ae mi hn 
F.O.B. N , onto 
129 Letter Tray Letter Size | Ib. $8.40 Dz. 
$3.00 A 
ea. = 
—; 


4 
No. 1215 Wodmaster WASTE PAPER BASKET 


e need A modern waste paper basket which will fill all requirements. Sturdily 
th five built of laminated plywood. Shipped “knocked down''—easily as- 


th Asc sembled. Available in Woodmaster green and school brown. Indi- 


six tos vidually packed. 
— NO ITEM eiiaae (det ei Fr one ser rigeons 
0.8. NI 
1215 Waste Paper 5 Ibs. 
$4.00 Basket k.d. 12!" 122" 14%" kd. $3.50 


“I FICATIOWITHOUT NOTICE 




























IFFICE UTILITIES © 


300 EAST 145th ST., NEW YORK, U.S.A. 
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SINGLE DRAWER RM tab sss SHPPING UIST PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 
No. 335 WOODMASTER , eS 67/6" 5/5" 16" ; 1%, 7 $3.90 
No. 346 WOODMASTER 4" x6 The 67/6" 16" 91/2 45 
No. 358 WOODMASTER 5" x 8 Wie TH" 16" i 5.50 
No. 369 WOODMASTER | 6" x 9 107s" B76 16" 13 a 6.50 
No. 3352 WOODMASTER ; fie ae 12%" 5%6 16" 13 $7.00 
No. 3462 WOODMASTER 4" x6 14%" 67/6 16" 15'/> 8.00 
No. 3582 WOODMASTER 5" x 8 18% TH 16" 20 9.25 4 
No. 3692 WOODMASTER 6" x 9 203,' B76" 16" 22 10.50 . 
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THE LEGAL SIDE OF THE 
TYPEWRITER BUSINESS 
By CHARLES F. KRAUSE, JR. 


Attorney for the 
New York Office Machine Dealers 
Association 


BOUT six or seven years ago at a meeting of the New York 

dealers, Lamont Wood was giving a very fiery talk to about 
200 dealers. Fair Trade contracts had been executed between deaiers 
and manufacturers of portables and Lamont was cursing the chiselers 
and violators—-everyone was in a real fighting mood. That was my 
first real contact with dealers. What a fertile field for a lawyer! 
Since then it has been my privilege to work with and for your 
industry, weekly, if not daily—-sometimes including Sundays. 

You are to be congratulated on your splendid organization, for 
there is not another trade association in existence that arranges such 
fine conventions and among whom there exists more real fellowship. 
I talk with experience and not flattery, for I have roomed, and dined 
and wined with dealers on many occasions. 

Mention is made of the Fair Trade days because they mark the 
initial regulation by law of your industry. And it has been so regu- 
lated ever since, and is more so now. In Fair Trade days sales prices 
of certain models of portables were regulated—a minimum price was 
fixed by the manufacturer. Now both our pricing and sales are 
regulated by law with a maximum price fixed by regulations issued 
by the OPA. In addition, OPA, pursuant to orders with the fancy 
name of directives, issued by WPB, has rationed typewriters, further 
regulating your industry by law. As a result, you undoubtedly 
realize that the legal side of the typewriter industry is fast becoming 
equal to the business side. 

If I were not a lawyer, I might say at these times the legal side 
may be even more important. At times the meetings we now attend 
of the dealers in Boston, New York and in Washington, sound more 
and more like lawyers’ conventions. I almost said Bar Association! 
Everyone is giving his interpretation of Subsection 1 of Subdivision 
a) Paragraph Z of Section 1398.447652. A dealer makes a simple sale. 
He sells a typewriter (a class D, of course) to a user through his 
friend dealer, and cuts in his friend dealer on the profits for getting 
the buyer (sale from first dealer to user) and the retail ceiling has 
been charged. Everyone gets into a huddle with P. R. 162, Rationing 
Order 4A, Price Regulation 165 and a bottle of aspirin. Finally, after 
much deliberation, a letter is composed and sent to Ellis Bishop, if it 
is realized that OPA should be consulted. Many times Jim Ward 
gets them. 

Five or six days after the next succeeding Christmas, after the Legal 
Department has debated the intricate problem, a reply is received 
referring the bewildered dealer to Subdivision (b) of Paragraph F, 
Sction 1402.77653, which has since been amended 17 times. In New 
York the matter is then referred to counsel and immediately Nick 
Fucci, et al, get an upper berth on the 3:10 a.m. train for Washington, 
arriving there at 8:00 in the morning. At about 9:00 we go on the 
merry-go-round, and spend the rest of the day spinning around. That 
is a bit of the legal side of your industry in the East, anyway. 


Consider the Rationing Order 


To be serious for a change, however, let us now consider our 
rationing order. Tires, automobiles and typewriters were among the 
first commodities upon which the impact of war was felt. Rationing 
of typewriters began on March 13, 1942, and is now regulated by 
Ration Order No. 4A (as amended). Under the general rationing ar- 
rangement, WPB determines the quantity of scarce commodities that 
are to be made available for civilian consumption or use. If the 
supply for civilian use is so limited that it cannot be fairly distributed 
through the usual trade channels, and if the item is considered essen- 
tial to civilian welfare, OPA is directed by WPB to ration it. Applying 
these principles to our particular industry the government determined 
the quantity of used typewriters that were to be made available for 
civilian use, and, so they say, the supply of used typewriters is so 
limited that these machines cannot be fairly distributed through 
our usual trade channels. 

Order 4A has taken the very important and vital place of our usual 
trade channels and practices. Let us take a look at it. 

The order, as it now exists, is ambiguous, inconsistent, and of no 
beneficial effect to the civilian welfare, including work essential to 
the prosecution of the war. 

At the time Order 4A was issued, December 22, 1942, OPA stated, 
and I quote: ‘Members of the trade have in stock about 255,000 non- 
portable typewriters made between 1915 and 1934 inclusive (Band C’s) 
fully one-third of them made prior to 1928.’" That means that in 
OPA’s mind there were, then only 157,000 B’s and 78,000 C’s in 
dealers’ stocks throughout the entire nation. I respectfully challenge 
those figures. Among 4,000 dealers that would average only 59 B’s 
and C’s to a dealer, 39 B machines and 20 C machines. There are 
from 4,500 to 5,000 real dealers in the nation. 

Let us consider some figures: Take the figure of 300,000 machines 
manufactured per year by the ‘Big Four’’ only—-which is a fairly 
accurate figure. From 1915 to 1928 (C machines) is 14 years. Multiply 
14 by 300,000 and you get 4,200,000 C machines manufactured during 
those years. Allow 1,200,000 for export and we have three million left. 
Take a half million for junking (mortality) and we have two and a 
half million which were sold in this country in those 14 years. You 
know the percentage of them that come back on trade-ins and regard- 
less of how you work it, you arrive at least two or three times 


OFFICE APPLIANCES, July, 1943 























You're proud of your name, we know. Over 
the years you've made it stand for something 
in your business community. That’s the way it 
is with the name ‘Dennison’, too. Since 1844, 
Dennison has stood for honest values and 
highest quality. 

For your benefit—and ours—we are remind- 
ing millions of people, regularly, about that 
name. The school teacher, the busy purchas- 
ing agent, the family down the street, your 
neighboring retailers . . . all of them are being 
regularly reminded that the name Dennison is 
their guide to satisfaction. These people are 
your customers. It’s sound policy to remind 
them that you are a Dennison Dealer, too. For 
the association of your name with ours helps 
both of us. You share the consumer accept- 
ance of a nationally known manufacturer of 
stationery sundries. We share the reputation 
which you have built as a supplier of quality 
merchandise. 

Because Dennison Goods are so widely adver- 
tised, enjoy such ready acceptance and still are 
so generally available, stationers all over the 
country find it wise to identify themselves as 
Dennison Dealers. What's in a name? The 
answer is obvious. 
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NATIONAL 
DESKS 








Series No. 44 


Built for utility and designed for the 
general needs of modern corporations. 
NATIONAL Series No. 44 is charac- 
terized by square pedestals without 
sharp corners or edges... plus 
NATIONAL’S famed flush construc- 


tion and recessed center legs. 


Quartered white oak, combination wal- 
nut or mahogany finish. Five ply tops 
with edges and corners well rounded. 
Hardwood interiors stained to match 


finish. 


Series No. 44 like all NATIONAL 
Desks are authoritatively styled to con- 
form to needs and practices of modern 
business and professional efficiency. ... 


Built on Quality, Sold on Merit. 


NATIONAL DESK CO.,, Inc. 


HERKIMER NEW YORK 
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235,000 machines, and I have only considered in those figures C 
machines 

In addition, 2,800,000 B’s were manufactured from 1935 to 1938 
inclusive, and 2,000,000 from 1939 to 1942 inclusive, making a total of 
over 11,000,000 machines from 1915 to 1942. One manufacturer's 
representat.ve present here is, I know, surprised. 

Why, in the name of good common sense and fairness were you 
men not asked down to Washington when these very vital figures 
were being assembled? Your industry, to which you have all given 
the better part of your lives was fast becoming what is generally 
referred to in Washington as a ‘war casualty” for no actual reason 
except some theoretical views and unsound information which changes 
an industry of plenty to one of scarcity. You are the ones who have 
those machines on your shelves. 

Has any dealer here had trouble gettitng B or C machines because 
of this, so-called, scarcity? I have heard of none and I have inquired 
extensively. True, you cannot always get B’s or perhaps C’s because 
the wholesalers and dealers won't part with them for the ridiculous 
price of one-third off under P. R. 162, but not because they are scarce 
in number. Does Order 4A ration typewriters as rationing is under- 
stood in its ordinary meaning? Does that order ‘distribute equally 
or fairly’’ this so-called scarce commodity? I've read it over and 
over and all I can get from it ¢s simple limitation of rentals of Class 
A, B’s and C’s, a prohibition of all sales of A, B and C’s and a pro 
vision which in effect gives a priority to a person who holds a rental 
ration certificate. And try to get one at your local rationing board. 
Why, in New York the local board recently issued a ration certificate 
permitting persons to buy Class A machines!! And this Order 4A has 
taken the vital place of our usual trade channels and practices. If 
we must rent subject to recall, we could, with the same effectiveness 
and for the same reasons sell subject to recall, and thereby give our 
industry its much needed life-blood in the shape of hard cash. 

Diminished Stock Pile 

The OPA theorists and economists will, undoubtedly, counter with 
the statement that to permit sales of these B’s and C’s will diminish 
the stock pile to a dangerous low. Such an argument would be with 
out foundation of fact. We all know that dealers can keep the 
present machines, those owned by industry generally, and these 
235,000 stock piled machines, running top speed, for ten years, or 
more. Given an adequate supply of parts, we can recondition, and 
rebuild them or service them properly and keep them going for many 
years after the Victory we are all hoping for. Therefore, no danger 
would or could result to the civilian welfare or the prosecution ot fhe 
war. We could sell with certificates and without certificates; subject 
to recall, if a machine is purchased by a non-certificate holder, in 
favor of a rentee or purchaser holding a certificate. But if that were 
the law, there would be no need to recall, any more than there is at 
present under rentals. Why? Because there are many more than 
235,000 machines on our shelves and in circulation in our industry 
No scarcity exists in used machines. 

My honest opinion is, that Ration Order 4A is not truly a rationing 
order as permitted under the directives issued by the WPB. Undoubt 
edly, I am alone in this opinion. Let us assume that OPA’s figure of 
150,000 normal rentees is also accurate; that latter figure has not, as 
they ‘‘prophesied’’ in Order 4A, ‘substantially increased.’’ There are 
dealers begging for outlets for their rentals. Why then is it logical 
or sensible to freeze such machines as: 

1. Right hand L. C. Smiths 

2. “'R’ Model Remingtons 

3. Upshift L. C. Smiths 

4. No 4 Underwoods 

5. 2 Panel Royals 
and other machines of like character known to you men? These ma 
chines are not vital to any business prosecuting the war or otherwise. 
Why are they not released for sale so that we can at least have an 
occasional warm spot in this frozen industry? 

The Basis of Rental Rates 

The rental rates, as you undoubtedly know, are most unfair and 
unjust to a great number of dealers. To make rental rates uniform 
throughvut the entire nation is definitely changing our methods of 
business. You as a national association never would attempt that 
and I know it was discussed at several conventions and at many 
New York dealers meetings. As one of our leading New England 
dealers said, “It is the same as though the government forced all 
hotels to charge the same rates!’’ Imagine this fine hotel having to 
charge the same rates as a flop house in New York, because an in- 
vestigation was made by OPA and it was found that some so-called 
hotels throughout the nation charged 50c for a room with a bed and 
other hotels charged $5.00 or $10.00, so an average was taken and 
fixed at a uniform rate 

I have the exact figures in my bag showing how OPA arrived at 


the rental rates. It is, I admit, a very sound computation of figures 
but it produces no more of a real picture of the rental situation of 
this industry than calculating the exact area of a lake would produce 


good fishing! Dealers, especially in the New York area and perhaps 
the East generally, ask continually, ‘‘Why pull us to a lower rental 
level than that which existed in our businesses for upwards of ten 
years? One of the New England group wrote to OPA about it. He 
received a letter containing the mathematical picture which I referred 
to before. My firm, on behalf of the New York group, filed formal 
petitions, in accordance with the appropriate provisions of P. R. 162 
and Procedural Regulations. Many meetings of the board of directors 
of that local were held to discuss this matter thoroughly. The EPCA 
provides in express terms that within 30 days such a petition shall 
be granted or denied or a hearing set by the Administrator. That 
petition was duly filed with the secretary of the OPA on December 16 
1942. Nothing has been done with it despite many requests for 
action, which the law, incidentally, makes mandatory. A letter was 
received, giving it a formal Docket Number, and about four months 
after the filing, in response to a plea for action I received a letter 
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LETTER SIZE No. E210 
$2.25 


Carton Price 


While America’s mammoth industrial might 
concentrates on war production, steel is a 
vital material. Keeping records is vital, too. 
So, we Americans are using every substitute 
material we can. This is why so many dealers 
are selling PRONTOS in such large numbers 
and thus solve the vital record keeping prob 
lems of their customers. 








When PRONTOS are used all records are 
always at finger tips for drawers glide 
smoothly in and out of the case. Made of 
275 lb. test corrugated board reinforced by 
steel, PRONTOS will stand the abuse all 
storage files receive. PRONTOS can be 
interlocked into solid batteries as high and 
as wide as needed. Every drawer in the 
stack is easy to reach and drawer contents 
instantly available. No shelving is needed. 
Finished in olive green. 

s 


PRONTOS will save your customers much 
time and trouble. Take a tip from other 
dealers and concentrate some real sales effort 


on PRONTOS. Why not begin today? 
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PRONTO 


ECONOMY FIBRE BOARD FILES 











CHECK SIZE No. E94 
$1.50 


Carton Price 






40¢ 
ADDITIONAL 
MADE FOR 
ANY SIZE 

FILE 








Save Steel to Throw at the dus 


LEGAL SIZE 





$2.75 


Carton 








SANITARY BASES 
for all size files Price 


$2.25 | en 


A Size for Every Record 





FREIGHT BILLS SALESCHECKS CLAIMS 
CHARGE SLIPS 5 x 8 CARDS RECEIPTS 
JOB TICKETS 4 x 6 CARDS METER STUBS 


Manufactured under one or more of the following patents 2061485, 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


Prices in Denver and West of the Rockies 20% Higher 


PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK, N. Y. 
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“Make More Sales 


: and keep 
| Customers Coming! 





















Book and Price Information 


rctive July, 1942 Subject to chenge without sotice 





+ of each item shown Im thie hustrated Price List cancels all earlier issues. 


Prices are no higher than those charged in March, 1942. _ 





Here is a gold mine of customer 





opportunities. The Browne- Morse 


Browne-Morse catalog of filing supplies is crammed 


Filing Supplies 
with thousands of ,weeded items, to 





help your sales volume. Get your 


atcined herein cover stock line merchandise, aad any changes other than 


lees 
od seaiepih grees tart one sieen-aqdles pen aguflcntes ee copy today. Choose a well rounded 


stock of top-flight merchandise. You 





can make sales now and keep up the 





buying habit of your best customers. 


Morse Company, Muskegon, Michigan 
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SIMPLEX INDEX SERVICE MANILA PRESSBOARD CARDS AND VERTICAL 
Alphabetical guides INDEX FOLDERS FOLDERS CARD GUIDES GUIDES 

of heavy grey press- No limit to expan- 38 styles and sizes, 1” and 2” expansion : , i Tough, wear resist- 
board. Miscellane- sion features or each in a wide folders and all ae coon ant guides made of 
ous folders, heavy y classification. Per- choice of weights, standard sizes and WEST. ried ; pressboard or 
blue manila. Name mits maximum provide the right cuts are included in Color of filing card; manila. A size and 
folders come in speed in both filing answer to any fil- this extra-heavy proper guides for type to choose for 
three weights. and finding. ing problem. duty line of folders. any classification. every filing need. 


Browne-Morse Company 


_ 36 Years of Leadership in Filing Supplies” : : 
Muskegon Michigan 
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containing the same mathematical picture as the New England dealer 
received. That is some more of the legal side of your industry. 

I cannot close before mentioning briefly the existence of so-called 
black markets, at least in the East, for those of us from New York 
know of them. Warehouses, hock shops, captains in the Army, are 
now ultra salesmen of typewriters, frozen typewriters at anywhere 
from maximum prices up! Your New York local reported 40 to 50, 
by name, of persons selling frozen machines, above maximum prices. 
They were reported in writing to the proper official of OPA over one 
year ago. Results—the same as our petition—nothing. But—legiti- 
mate dealers, making ordinary business mistakes, but technically 
violating, not wilfully, have been hauled up before enforcement 
attorneys, threatened with being put out of business for a while or 
with treble damages amounting to thousands of dollars. Our mayor 
in New York, speaking to a group of food dealers, said, ‘If the gov- 
ernment of the United States has not the intelligence and power to 
break a black market then there isn’t much hope for our country. 
Give me the power the OPA has and |! will show you something in 
the Eastern district of the country.” 

New York’s mayor was talking about a black market in food 
products. It is no secret that throughout the East there has been 
another black market in the purchase and sale of used standard type- 
writers. At the same time thousands of these used standard type- 
writers are accumulating dust on dealer's shelves. Ration Order 4A 
and P. R. 162 have failed to take the place of the usual channels of 
business in buying and selling second-hand typewriters. There has 
been no skyrocketing of prices and if the OPA and its orders were 
wiped out tomorrow, there would, in any opinion, be no marked 
increase in the sales price of used typewriters. 

In criticizing the OPA as I have done in the course of these re- 
marks, I do not have in mind those men in the WPB and OPA who 
have spent days and nights in considering the dealers’ problems. | 
have particularly in mind patriotic Americans who are doing their 
best under disheartening conditions—-Jim Ward, Bill Turquand, Joe 
Hicks and Ellis Bishop. I believe that it is their superiors who are 
responsible for the terribly involved and unhappy situation now 
existing in your business. We have been most patient in waiting the 
action by the “higher-ups’’ on our carefully drawn petition for relief 
and the recommendations of the Industry Advisory Committee. I leave 
it with you as to how much longer we should wait before patience 
will cease to be a virtue. If some satisfactory word is not shortly 
forthcoming out of the welter of confusion that now rules the OPA 
in Washington, I believe that we should look elsewhere for relief. 
In the meantime, however, may I urge you to obey to the fullest 
degree the government orders and regulations as long as they are 
in full force and effect. If you have any complaints or cases of undue 
hardship, please take them up with your Industry Advisory Com 
mittee which will do its best to help you out. 


NTOMOA 
Convention Registration 


A Burnin, Jack K., S. M. Levin Co., 


Acox, C. B., Victor Adding Ma- Boston, Mass. 
chine Co., Chicago, Il. 

Adams, lTohn Adams Type- 
writer Co., Peoria, Ill. 

Adler, Leo, Cleveland Calculator, 
Cleveland, Ohio. 

Amey, Frank W., Ream'’s, Lan- 
caster, Penna. 

Andetson, Donald H., Anderson 
Typewriter Co., Pasadena, Calif. 

Anderson, Elmer C., Anderson 
Typewriter Co., Pasadena, Calif. 

Anderson, H. M., Anderson Type- 
writer Co., St. Joseph, Mo. 

Atkins, Add., Ragland Office 
Equip. Co., Texarkana, Texas. 


B 

Bangs, James C., James C. Bangs 
Stationers, Pocatello, Idaho. 

Barnett, A., Checkwriter Co., New 
York City, N. Y. 

Beck, A. J., A. J. Beck Co., Sioux 
Falls, S. D. 

Benassi, Arthur C., St. Louis 
Typewriter Co., St. Louis, Mo. 

Berlin, J. E., Typewriter Empor- 
ium. Denver, Colo. 

Bier, F. X., Allen Calculator Co., 
Grand Rapids, Mich. 

Bishop, Ellis G., Business Ma- 
chines Consumers Durable Goods 
Branch of O P A, Washington, 
D.C 


Blethen, J. R., Office Machine Co., 
Little Rock, Ark. 

Bloom, A. O., Bloom Typewriter 
Exchange, Lincoln, Nebr. 

Bloom, A. V., General Typewriter 
Co., Des Moines, Iowa. 

Boyce, J. T., S. L. Ewing Co., 


A. A.. Bratton Corp., 
Columbus, Ohio. 

Brewington, R. D., Brewington 
Typewriter Co., Houston, Texas 

Brown, A. L., L. C. Smith & 
Corona Co., Fort Smith, Ark 

Brown, A. L. Jr., L. C. Smith 
Typewriter Co., Ft. Smith, Ark 

Brown, Cecil E., Adding Machine 
Emporium Co., Denver, Colo. 
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Bush, Clarence, General Type- 
writer Co., Washington, D. C. 


S 
Calvert, Walter L., Calvert Type- 
writer Co., St. Joseph. Mo. 
Carter, Alvin W., Rien Wales 
Addin Machine Co., Kansas 
City, oO. 

Chaffee, J. Earl., All Makes Type- 
writer Co., Kansas City, Mo. 
Coffe, H. D., The Office Supply 

Co., Russellville, Ark. 
Conklin, Fdward D., Underwood 
Elliott Fisher Co., Kansas City, 


Mo. 
Connolly, A. B., Reliable Office 
Equip. Co., Evansville, Ind. 
Cooper, Harry. Cooper Typewriter 
Co., Memphis, Tenn. 

Cornish, L. H., Wholesale Type- 
writer Co., New York City, 
N. Y 


Crowder, Ed., Topeka Typewriter 

Co., Topeka, Kans 
D 

Davis, J. M., Davis Typewriter 
Co., Erie, Pa 

Davis, Keith W., W. K. Davis 
Co., San Bernardino, Calif. 

Davis, W. K., Davis Typewriter 
Co., Erie, Pa. 

Densford, J. W., Shawnee A. C. 
Typewriter Co., Shawnee, Okla. 

De Olazarra, J.uis, Shipman Ward 
Mfg. Co., Chicago, III 

Diltz, W. J., Victor Adding Ma- 
chine Co., Chicago, II. 

Divelbiss, L. B., L. B. Divelbiss 
Co., Columbus, Miss. 

Doane, Dorr B., Office Equipment 
Corp., Portland, Ore. 

Donovan, J. D., Underwood Elliott 
Fisher Co., New York City, 
N. Y 


Dopke, A. L., Peerless Key Im- 
perial Mfg. Co., Chicago, II. 
Dovle, J. G., Doyle Office Equip 
Co., Kansas City, Mo 

Duerr, L. K., Lorenz Duerr & 
Co., St. Louis, Mo 

Dunlap, O. G., Dunlap Typewriter 
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Recapture old markets—tap new 
live markets —with Red Feather 
Stencils and Duplicator Inks. 

There are more uses for Stencils 
today than ever in the past. Red 
Feather Stencils and Duplicator 
Inks are filling that tremendous de- 
mand—filling it to complete satis- 
faction by all users. 

The Dealer that takes advantage 
of this demand for a superior Sten- 
cil that will stand the long runs 
necessary today and take the punish- 
ment it must take, from the many 
old typewriters now in use, is the 
Stencil that will bring Dealer profits. 

Red Feather Stencils can and are 
doing superior work under difficult 
war conditions. Repeat orders due 
to complete satisfaction mean more 
profits. Red Feather Stencil users 
today are the Red Feather Stencil 
users of tomorrow. 

It costs less in the long run to 
handle a Red Feather Stencil. Once 
a Dealer sells Red Feather, his sales 
efforts are over for that user. “Your 
samples of Red Feather Stencils and 
Inks are most satisfactory, here’s an 
initial order”. That’s what happens 
continuously to the Red Feather 
Dealer. Try it once. Get that same 
thrill that comes to all who handle 
Red Feather Brands—a sample—an 
order—repeat orders. The first or- 
der is the start of a new customer 
who will stay with you. 

Red Feather Correction Fluid- 
Type Cleaner and Hecto Fluid 
measure up to the same high stand- 
ard of quality of all Red Feather 
Products. 


RED FEATHER 
PRODUCTS, LID. 


Manufacturers 
431 BUSH STREET 
SAN FRANCISCO, CALIFORNIA 
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The Warpath 


to Freedom 


Exposure to some of nature's more secluded 
grandeur is wonderful as a cure for human aches 
and ills. The breath of the pine, the invigorating 
snap of the air, the song of the mountain river, 
all bring peace and contentment to frazzled 
nerves in a tired body. 


These remedies, great as we know them to be, 
are effective only if we have the freedom to 
enjoy them. 


Which introduces our case for war. We have no 
plan for racial propagation nor design of new 
empire. We want the right to go our own way, 
the right to ride mountain trails with sportsmen’s 
guns in search of game, not men. 


Freedom never was cheap. It is mighty precious 
now. We are ready to pay our all to preserve 
our American freedom. Nothing shall cause us 
:-to falter. Our plants are diverted from industry 
goods to war production. What we do not pay 
in cash and goods we make up in sacrifice. 


No one questions the worth of this program. 
When the battle for freedom is won we shall 
lose no time in developing a new measure of 
service in supplying you with "Andy units of 
steel," 











INC. 
GENEVA 
ILLINOIS 


coe 





Quincy, Ill 
baa S. E., Reliable Typewriter 
Co., Chicago, Ill. 


E 
International Type- 


Engel, B. A., 
York City, 


writer Co., New 
N.Y 


Estment, W. H., Contra Costa 
Office Machines Co., Richmond, 
Calif. 


Fiddler, C. F., Kansas Typewriter 
Co., Kansas City, Kans 

Fifield, I. M Waterloo Type- 
writer Exchange, Waterloo, Ia. 

Fogg, F. Joplin Typewriter 
Co., Joplin, Mo. 

Fogg, John W., Boulder Type- 
writer Exchange, Boulder, Colo 
rosy, ia 2. d 2. Pon Co, 
Council Bluffs, Ia 
Frazer, J. C., Crane & Co., To- 
peka, Kans. 

Fucci, Nicholas H., 
chines Service Co., 


Business Ma- 
New York, 


Gaar, H. B., Louisville Typewriter 
Co., Louisville, Ky 

Gaar, . .. Gaar Bros. Type- 
writer Co., Des Moines, Ia. 

Galland, J. W., L. C. Smith & 
Corona Typewriter Co., New 
York a - 
Gamrod, Fred, All Types Office 
Equipment Co., Chicago, III. 
Garrigan, Al., Typewriter & Equip. 
Ca, Springfield, Ohio 
Garrison, W. J., Marietta Office 
Supply Co., Marietta, Ohio 
Gerber, Allan, Wells Office Fur- 
niture Co., Kansas City, Mo 
Gilbanks, Kenneth, Mid-City Tvpe 
writer Exchange, Chicago, III. 
Gilbert, John, Office Appliances 
Chicago, III 

Gleason, C. E., American Type- 
writer Co., San Diego, Calif 

Goldblatt, Robert C., Star Type- 
writer Co., Chicago, II 

Good, J. C., Tulsa Typewriter Co., 
Tulsa, Okla. 

Graff, S. J., Speed-O-Print Corp., 
Chicago, Ill 
Greenley, J. E., 
Machine Co., 
Greever, Don, 
writer Co.. 
Gross, Paul I., 
Equipment Co., New 

N 


Hall Co., 


Standard Adding 
Detroit, Mich. 

Hutchinson Type- 
Hutchinson, Kans. 
Mailers Service & 
York, 


* 2 
Grunden, L. H., E. W 


Seattle, Wash 
John Wm., John’s Type- 
writer Service, Ontario, Calif. 
| 


Hackney, James M., Remington 
Rand, Inc., Buffalo. N. Y 
Hansen, William A., United age 
writer Co., New York, N 
Harding, Joe, Joe Harding Go.. 
Joplin, Mo 
Harwitz, Marcus, Regal Type- 
writer Co., New York, N. Y 
Heaton, Joseph F., Pawtucket 
Typewriter Exch., Pawtucket, 
R. I 


Allen Wales 
Corp., New 


Henderson, A. E., 
Adding Machine 
York, we. 4 

Herbert, E. C., Victor Adding Ma- 
chine Co., Chicago, III. 

Hicks, Joe M., Typewriter Ra- 
tioning Section of O P A, Wash- 
ington, D. 

Hicks, Verner, Hicks 
Service, Olney, Ill. 
Hindman, Sam, American Writing 
Machine Stores, Kansas City, 


Typewriter 


Mo. 

Hofacker, H. J., National Service 
Co., Billings, Mont 

Hoffman, John P., MacTaggart- 
Hoffman Co., Port Huron, Mich 

Honour, Alfred, Honour Typewriter 
Co., Denver, Colo 

Honour, Harry, Honour Type- 
writer Co., Denver, Colo 

Horal, Leo C., Denver Typewriter 
Co., Denver, Colo 

Huggins, Miller J., Miller J. Hug- 
gins Co., Anderson, Ind 

Hutter, Samuel. Checkwriter Co., 
New York City, N. Y 


Jackson, Liston, Typewriter Supply 
Co., Fort Worth, Texas 

Johnson, Harold, Wells Office Fur- 
niture Co., Chicago, IIl 

Jones, C. L., Woodstock Type- 
writer Co., Woodstock, III 


K 
Kartous, A. W., Ames Sur 
Dallas, Tex 
Kavich, L. A., All Makes 
writer Co., Omaha, Nebr 
Kehl, C. F., Kehl’s Office Supply 
Store, Mexico, Mo. 
Kellstedt, A H., Peoria 


ply Co., 


Type- 


Type 
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writer Co., Peoria, Ill. 

Kerzner, William B., Pearl Type- 
writer Corp., New York City, 
N. Y. 

Ketcherside, F., 
Wald Co., Detroit, 

Krause, Chas. F. Jr., 


“ 
Krumbach, Ed., White Bear Type- 
writer Co., Dubugqe, Ia. 


Buckland Van 
Mich. 
New York, 


Underwood 


L 
James T., 
New York, 


Fisher Co., 


Lafferty, 

ch 
ni 
Latif, F hang A, sie aia & 
ew York, N. 

aM, Edward J., Office Equip- 
ment Co., Louisville, Ky. 

Lennartson, Walter S.. Office Ap- 
pliances, Chicago, IIl. 

London, .. Typewriter Serv- 
ice Co., Tulsa, Okla. 

Long, George A., Long Type- 
writer Co., Muskegon, Mich. 

Long, William A., William A. 
Long Co., Jamestown, ee E 

Loser, John, Noiseless Writing 
Machine Typewriter Service Co., 
New York City, N. Y. 

Lyons, Arthur J., Reliable Type- 
writer & Adding Machine Co., 
Chicago, IIl. 


Mac 
H. E., Nebraska Type- 
Lincoln, Nebr. 
Mc 
McCarty, J. J.. L. C. Smith & 
Corona Typewriters Inc., Syra- 
cuse, — 2 
McCormick, J. J., L. C. Smith & 
Corona Typewriters Inc., Syra- 
cuse, N. Y. 
McDonough, J. L., Royal 
writer Co., Chicago, Il. 
McWilliams, Paul, Capitol a 
writer Co., Little Rock, Ark 
M 


Macon Co., 


MacArthur, 
writer Co., 


Type- 


Macon, J. L., J. L. 
Chicago, III. 
Maddox, Ralph A., 
Typewriter Co., 
Calif. 
Malone, 


Holly-Beverly 
Hollywood, 


Roy C., Typewriter Serv- 
ice Co., Dallas, Tex. 
Manchester, R. F., Adding & 
Bookkeeping Service Co., Kansas 
City, Mo. 
Marshall, L., War Produc- 
tion Board, Kansas City, Mo. 
Martin, D. J., Marr Duplicator 
Co., Chicago, Ill. 

Marvil, J. D., Ames Supply Co., 
Chicago, IIl. 

Merveaux, Bob, Merveaux Type- 
writer Co., Cedar Rapids, Ia. 

Meyers, Chas. S., Meyers Type- 
writer Co., Miami, Fla. 
Mitchell, J. C., Mitchell's, 
Mich. 

Mord, ©. D.. 0. BD. 
Ann Arbor, Mich. 

Moss, Stanley, Stanley Moss Ad- 
vertising Agency, New York, 
N. 


Pontiac, 


Morrill, 


Palm Beach 


. 
Mulligan, E. F., 
West Palm 


Typewriter Co., 
Beach, Fla. 
Murray, C. N., Mittag & Volger 
Inc., Kansas City, Mo. 
N. 
Neuhause, David C., 
Co., Brooklyn, N. 
Newmark, M. M., Marstand Type- 
writer Co., St. Louis, Mo. 
Norton, P. R., C. H. Rollins & 
Co., Keokuk, Ia. 
Oo 


H. M. Storms 
Z. 


Olson, Service 


Shop, 


O. A., Typewriter 
Detroit, Mich. 
P 


Perry, Arthur J., Typewriter Guy 
Co.. San Francisco, Calif. 
Peters, A. W., A. W. Peters Co., 
Battle Creek, Mich. 
Phillips, Jess C., All Makes Type- 
writer Co., Omaha, Nebr. 
Pickering, Richard, Allen Wales 
Machine Corp., New 


; t.. All Makes of 
a, Omaha, Nebr. 
, R. H., Pierce Book Store, 
Winfield, Kans. 
Pingree, Lee, Lee Typewriter Co., 
Oakland, Calif. 
Pas, 1L..2., & ¢. Geih & 
Corona Typewriters, Inc., Kan- 
sas City, Mo. 
Pollak, Lud, Idaho Typewriter Ex- 
change, Pocatello, Idaho. 
Pritchard, Jos. W.. Wells Office 
Furniture Co., Chicago, Il. 


R 
Robert, General Tvype- 
Kansas City, Mo. 
Vito, General Type- 
writer Co., Kansas City, Mo. 
Raskin, Sam, Sedalia Typewriter 
Co., Sedalia, Mo. 


Randazzo, 
writer Co. 
Randazzo, 
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WHEN JOHNNY COMES MARCHING 





















Bench Legs 





PRODUCTION EQUIPMENT 
HELPS ’EM GET MORE DONE! 


Tool Stand Materials Handling Containers 





Engineered in Wood for the Duration 


@ Results in war plants throughout America 
prove that Lyon Production Equipment and Lyon 
Storage Equipment can contribute a lot in the 
battle of production. 

They help get more man-hours out of present 





floor space, workers and machines by speeding ee 
: 5, roprobe 
up handling of tools and parts... by providing ad Cota tress ie aainoarecoe 
Pat. Applied For! 
the protection and efficient working conditions 










the workers need for top efficiency .. . by reduc- 
ing accident hazards, loss of and damage to vital 
products and tools. 

LYON METAL PRODUCTS, INCORPORATED 


General Offices: 2807 Madison Avenue, Aurora, Illinois 











Branches and Distributors in All Principal Cities 


YO \ Write on business atid Se 
letterhead for lat- 
est Lyon Catalogs. 

a METAL PRODUCTS, INCORPORATED 
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Richards, Chas., Missouri Type- 
writer Exchange, Wentzville, Mo. 

Ritchie, I. R., International Office 
Appliances, Inc., New York, 
a. = 


Robinson, pe F., pectaone & 
ae * achine Service, Kansas 
City, 0. 

Rowley, L. B., Rowley’s Office 
Equip. Co., La Crosse, Wisc. 


Rubenstein, J. R., Addressing Ma- 
chine & quipment Co., New 
York, N ; 

S 

Sargent, F. M., Speed-O-Print 
Corp., Chicago, Ill. 

Satterlee, W. B., War Production 
Board, Kansas City, Mo. 

Scarbough, Scarbough 


Office & Equip. Service, Law- 
rence, Ala. : 
Schafer, Teddy, United Typewriter 
Co., New York City, N. Y. 
Schulhof, William, “The Office,”’ 

New York, N. Y. 
Schweiss, Ben F., Fletcher Type- 
writer Co., St. Louis, Mo. 
Secor, Les, Guaranty Typewriter 
Co., San Francisco, Calif. 
Setze, R. W., Underwood Type- 
writer Agency, Miami, Fla. 
Shane, Edward H., Shane Book 
gl —_ Kans. 
Shedd, rank M.., hedd Type- 
writer Agency, Ft. Collins, Colo. 
Sheehan, James J., The Office Ap- 
pliance Co., Providence, R. I. 
Shoup, Roy. Royal Typewriter Co., 
New York City, N. Y. 

Sizemore, J. B., Reliable Type- 
writer & Supply Co., Kansas 
City, Mo. 

Smith, Chet, Codo Manufacturing 
Corp., Chicago, IIl. 

Smith, Walter P., Smith's Office 
Machine Co., Council Bluffs, Ia. 

Smythe, John . “Geyer’s Top- 
ics,’ New York, N. Y. 

Snyder, M. T., Allen Calculators 
Inc., Grand Rapids, Mich. 

Soreson, H. J., Woodstock Type- 
writer Co., Woodstock, III. 

Staats, E. W., Ames Supply Co., 
New York, N. Y. 

Stack, T. J., Stack Typewriter & 
Supply Co., Chicago, Il. 

Steele, Kenneth, Business Machine 
Service Co., Wichita, Kans. 

Steever, Sam, Steever Typewriter 
Exchange, Kansas City, Kans. 

Stein, Samuel, Quality Office 
om Corp., New York, 
N 


Stemp, Stanley P., Stemp Type- 
writer Co., Madison, Wisc. 

Stephens, B. W., Paxton Type- 
writer Co., Bloomington. III. 

Stifter, John, Allen Adding Ma- 
chine Co., Detroit, Mich. 


ar 
Taft, Harold W., War Production 
Board, Kansas City, Mo. 


Talbert, W. L., Talbert Type- 
writer Exchange, Casper, Wyo. 

Tarpley, A. J., Maryville Type- 
writer Exchange, Maryville, Mo. 

Taylor, G. E., Pantagraph Print- 
ing & Stationery Co., Blooming- 
ton, . 

Temple, Charley, Salt City Type- 
writer Co., Hutchinson, Kans. 

Teschior, M., A.A.A., Typewriter 
Co., St. Paul, Minn. 

Tiernan, R. A., R. A. Tiernan 
Typewriter Co., Santa Ana, 
Calif. 

Toussaint, E. J., Central Dupli- 
aang Typewriting Co., Cam- 
den,  F 

Trahan, Gus, General Office Sup- 
ply Co., LaFayette, La. 

Traylor, O. S., Ozark Typewriter 
Co., Springfield, Mo. 

Turner, Harry, Topeka, Kans. 

Turquand, W. G., Used Equipment 
& Machinery Branch, War Pro- 
duction Board, Washington, 
D.. ©. 


Vv 
Van Antwerp, K. E., International 
Business Machines Corp., Kansas 
City, Mo. 
Vincent, Irwin, Western Type- 
writer Co., Topeka, Kans. 


Walker, Wilbur E., Wilbur E, 
Walker Co., Wichita, Kans. 
Walling, Leon I., Dearborn Type- 
writer Sales & Service, Dear- 

born, Mich. 

Walsh, Dick, Walsh Bros., Phoe- 
nix, Ariz. 

Ward, James P., Typewriter Pro- 
curement Committee of O P A, 
Washington, D. C. 

Ward, L. A., Underwood Elliott 
Fisher Co., New York, N. Y. 
Waters, C. B., Remington Rand, 

Inc., Buffalo, N. Y. 

Webb, A. T., A. T. Webb & 
Sons, McAllister, Okla. 

Whitman, W. F., Remington Rand, 
Inc., Kansas City, Oo. 

Whitmer, C. L., oe Ex- 
change, Columbus, Ohio. 

Whitney, Dwight W., Marchant 
Calculators, Topeka, Kans. 

Williamson, O. B., O. B. William- 
son & Son, Fort Smith, Ark. 

Wittgraf, L. H., Typewriter Clear- 
ing Association, Minneapolis, 
Minn. 

Wolowitz, W. H., United Type- 
writer & Adding Machine Co., 
Inc., Washington, D. C. 

Wood, L. H., Midwest Typewriter 
Co., Kansas City, Mo. 

Wood, Lamont H., Midwest Type- 
writer Co., Kansas City, Mo. 
Wood, Louis, Midwest Typewriter 
Co., Kansas City, Mo. 

Z 


Zaun, Oscar H., Underwood El- 
liott Fisher Co., New York, 
. Ss 


Ladies Registration 


A 
Adams, Mrs. John Q., Peoria, II. 
Anderson, Mrs. C. E., Pasadena, 
Calif 


B 
Bogdanffy, Anna O., 
Long Island, N. Y. 
Brewington, Jean, Houston, Tex. 
Brewington, Mrs. R. D., Houston, 
ex 


C 
Chaffee, Mrs. J. Earl, Kansas City, 


0. 


Baldwin, 


D 
Duerr, Mrs. L. K., St. Louis, Mo. 
Ellison, Constance, Houston, Tex. 


Fiddler, Mrs. C. F., Kansas City, 
Kans. 

Fifield, Mrs. I. M., Waterloo, Ia. 

Fogg, Mrs. F. H., Joplin, Mo. 


Garrison, Mrs. W. J., 
Ohio. 

Goldblatt, Mrs. Robert C., Chi- 
cago, Il. 


Marietta, 


K 
Ketcherside, Mrs F., 
Mich 


Detroit, 


Mc 
McDonough, Mrs. Dorothy, Chi- 
cago, Ill. 
McWilliams. Mrs. J. Paul, Little 
Rock, Ark. 


M 
Manchester, Mrs. R. F., Kansas 
City, Mo. 
Marvil, Mrs. J. D., Chicago, III. 
Mitchell, Mrs. J. C., Pontiac, 
Mich. 


N 
Nestor, Clara, Detroit, Mich. 


Olson, Mrs. O. A., Detroit, Mich 
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Peters, Mrs. A. W., Battle Creek, 
ich. 

Pingree, Mrs. Lee, Oakland, Calif. 

Platz, Mrs. L. A., Kansas City, 


Mo. 
Pollak, Mrs. Lud, Pocatello, Idaho. 


R 
Randazzo, Mrs. Frances, Kansas 
City, Mo. 
Randazzo, Mrs. Robert, Kansas 
City, Mo. 
Rutherford, Vera Mae, Houston, 
Tex. 
S 
Schafer, Mrs. Teddy, New York 
City, i we 
Schweiss, Viola C., St. Louis, Mo. 
ws Mrs. J. B., Kansas City, 


o. 
Stack, Mrs. T de Chicago, III. 
Stemp, Mrs : M., Madison, 
Wisc. 
x 
Talbert, Mrs. W. L., Casper, Wyo. 
Taylor, Mrs. Jessie, New York 
ity, N. Y. 
Temple, Mrs. Charley, Hutchinson, 
Kans. 
Turner, Mrs. Harry, Topeka, Kans. 
Tytell, Mrs. Pearl, New York, 
ie 


V 
Vincent, Mrs Irwin, Topeka, 
Kans. 
Vowell, Marjorie L., Chicago, III. 
Ww 
Walker, Mrs. Wilbur E., Wichita, 
Kans 
Walling. Mrs. Leon I., Dearborn, 
Mich. 
Whitney, Mrs. Dwight W., Wich- 
ita, Kans 
woe. Mrs. L. H., Kansas City, 
Oo. 
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KEEP PENDING 
DATA 









AT YOUR 
FINGER TIPS 













BARKLEY 2Z:iZ< TAB 
DESK SETS! 


Many of your customers need these 
desk sets to speed their daily work. Quo- 
tations, cost, discounts, vital information, 
taxes and any other filed data can be 
kept at their fingertips. 


The Barkley Tab Desk Set is perfect in 
more ways than one—easily seen, since 
each tab is magnified in size and makes 
finding easier; relieves eyestrain; full 45 
range visibility; smooth edges, no torn 
papers or cut fingers. 


The folders are Redropo of 18 pt. red 
rope stock that withstands long and hard 
wear. Furnished with 75 special printed 
and plain inserts for personal selection. 


Write for complete details of 
this newest of filing tab de 


velopments today. 











C. L. BARKLEY & CO. 


17 


mufacture? 


CHICAGO, ILL 


517 S. JEFFERSON STREET 
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The True Value of 
WOOD 


. in adaptability, in strength and in versatility . . . 
was never better demonstrated than in the present emer- 
gency. WOOD has made many new friends and its 
performance will keep them loyal. 

In Sikes Business Chairs, WOOD has been used by our 
wood-experts to provide a swivel-action of exceptional 
merit and durability . . . adding prestige to a line of 
wood chairs which has always been known for its leader- 
ship in the field. All of this forecasts a favorable future 
for Sikes dealers. 

A new folder illustrating the complete line of Sikes 
"Velveturn" All-Wood Business Chairs is now ready for 
distribution. 





No. 901 is one of the newer Sikes All-Wood Chairs. Its 
rugged wood swivel construction contains TWO plastic 


bearings . . . double assurance of smooth action. 


BUFFALO 
mY. 






THE 
SIKES COMPANY 





ALL-WOOD BUSINESS CHAIRS 
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PASSED AWAY 





COLONEL WILLIAM NELSON PELOUZE 


Colonel William Nelson Pelouze, head of the Pelouze 
Manufacturing Company, and for many years promi- 
nent in political and military circles, died at his home 
in Lake Geneva, Wis., June 20. He was 77 years old. 

Colonel Pelouze was born in Washington, D. C., in 
1865. He was the son of General Louis H. Pelouze, a 
graduate of the famous West Point class of 1853. He 
was educated at Michigan Military Academy and 
shortly after graduation came to Chicago, where ho 
organized the Pelouze Scale Company in 1894. Th> 


— ———_——4 





THE LATE W. N. PELOUZE 


company, which manufactures a wide variety of small 
spring and balance scales, including postal scales, was 
later merged with the Pelouze Heater Company into 
the present organization. 

Colonel Pelouze’s military career began with his 
commissioning as a captain of the Second Regiment, 
Illinois National Guard, in 1883. He saw service in the 
Spanish-American War. He was commissioned colonel 
in the First Infantry, Illinois Reserve Militia, in 1918 
by the late Frank O. Lowden, then governor of the 
State. 

He was a past president of the Illinois Manufac- 
turers Association and a member of the Illinois Cen- 
tennial Commission. Colonel Pelouze was also a prom- 
inent member of the Chicago Club and the Chicago 
Athletic Club. 

He is survived by his widow, Helen Thompson Pe- 
louze: a daughter, Mrs. Bruce P. Adams of Wilmette; 
and a brother, Frederick, of Arizona. 


tr + 


HALE CROSBY 
Hale Crosby, of the Crosby-Mook Typewriter Ex- 
change, Warren, Ohio, died on March 23, 1943. He had 
been with The Royal Typewriter Company 32 years, 





THE LATE HALE CROSBY 


Starting as a salesman in the Cleveland branch. He 
joined the company in 1911 and actively represented 
Royal in the same location until the beginning of his 
July, 1943 
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Just as one rol-label follows 
another out of the handy 
Oxford 


will the final year of war 


rol-label box, so 


usher in the welcome year 
of victory and peace. 


Oxford rol-labels in the dis- 
pensing box, along with Ox- 
ford fiberboard files and 
Oxford Pendaflex, were 
Oxford originations in fil- | 
ing supplies. ' \ 
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340 MORGAN AVE., 
125 S. 8TH ST., 
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When post-war advances in 
filing are made, dealers may 
look with confidence to 
Oxford for further new fil- 
ing developments, designed 
to improve the science of 
filing, and to provide the 
stationer with additional 


sources of revenue. 


Past Performance is Our 
Pledge for the Future 


BROOKLYN, 6, N. Y. 
ST. LOUIS, 2, MO. 
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AN INSIDE STORY OF 


Announcing a 


“You Can't Tell a Book By its Cover’—So 
Here is a Peek into the Making of a 


CRAMER POSTURE CHAIR 


U. S. Patents Registered 





"Rock-A-Back'' Rest:—Here you can clearly 
see the action of a new design made famous 
by Cramers. A tension control principle that 
is fool proof and cannot cause trouble. It lends 
balance to the back rest and aids in giving the 
user correct, yet comfortable posture. 


Spindle and Swivel Assembly:—The draw- 
ing shows the new principles of construction 
recently announced by Cramers and which are 
embodied on all Cramer wood chairs. You 
will note the top part of the spindle rests in a 
twin cone arrangement, thus preventing 
wobble or tightness due to expansion or con- 
traction of the wood, and at the same time 
this principle permits free swivel action. 


The action of the three-point wedge lock is 
clearly shown at work. This wedge lock when 
tightened serves a two-fold purpose. First, it 
holds the spindle firmly in place, thus prevent- 
ring all wobble. Then too, it acts as a height 
adjustment. Here again the principle allows 
for any possible expansion or contraction of 
the wood due to climatic conditions. 





CRAMER POSTURE 


1205-09 CHARLOTTE STREET 
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CRAMER POSTURE CHAIRS 


New Hl-MODEL 


THREE CHAIRS IN ONE 


Adjustment Range 23''to 32’. 





—Others Pending. 


One chair covering a full 
range of necessary adjust- 
ments, combined with Cramer's 
famous adjustable foot rest 
which promotes comfortable 


posture regardless of height. 


All other standard Cramer 
adjustments including the 
three-point wedge lock, twin- 
taper spindle and twin-cone 


spider. 
Available Without Priority 


CHAIR COMPANY 


KANSAS CITY, MO. 
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coce TAX cece 








The new Withholding Tax has revived 
the demand for Pay Roll Records. We 
now have available a new series of forms 
which will put the dealer in a position 
to secure this very desirable business. 
Among the forms is a uniquely designed 
period Pay Roll Record, having the five 
government charts on the reverse side 
and with columns for fixed deductions— 
no need to refer elsewhere. Other forms 
in the series include an Individual Earn- 
ing Record, Personnel and History Rec- 
ord, Application Blank, Receipt Form, 


Exemption Certificate, etc. 


SEND FOR. LITERATURE 


and sample sheets. Here is an opportun- 
ity of developing some real worthwhile 
business for your loose leaf department. 


SOME PRE-WAR 
BINDERS STILL AVAILABLE 


We still have a moderate inventory of 
Compression Back Ledgers, Chain Post 
Binders, Metal Hinge Post Binders, Cata- 
log Covers, Ring Books, etc., made up 
prior to government restrictions. Not all 
sizes in all styles but a good general 
assortment. Inquiries invited. 




















The C-€- SHEPPARD CO. 


** 4407 21st Street.» LONG ISLAND CITY, N.Y-< 


— 
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last illness. Mr. Crosby was a director of the leading 
bank in his city. 

Speaking of Mr. Crosby, Mr. Hull, Royal’s Cleveland 
manager, said, ‘‘He was one of the finest men ever to 
grace the typewriter business.” ., 

His many friends throughout the office equipment 
industry extend their deepest sympathy to his family. 


+ + + 
HENRY KAY SMITH 

Henry Kay Smith, chairman of the board of direc- 
tors of the Art Metal Construction Company, James- 
town, N. Y., died suddenly of a heart attack on June 
11. He was 67 years old. 

Mr. Smith was born at Burnley, Lancashire, Eng- 
land, September 30, 1875. Son of the late Thomas 
Henry and Ellen Kay Smith, he came with the family 
to Jamestown at the age of five. He was educated in 
the Jamestown public schools and Jamestown Business 
College. 

Until 1918 he was associated with his father in the 
textile industry. He served as president of Art Metal 
from 1917 to 1938 when he became chairman of the 
board of directors, which position he held until his 
death. Previously he was president of the Gurney Ball 
Bearing Company from 1912 to 1924 and also was head 
of its successor, the Marlin-Rockwell Company, from 
1924 to 1937. Mr. Smith was also president of the First 
National Bank of Jamestown and of the Adams Ex- 
press Company of New York City. 

Typical of his standing in the community was the 
editorial comment of the Jamestown Post-Journal, 
“Henry K. Smith was the type of man a city could ill 
afford to lose. ...A notable builder he proved him- 


self to be.” 
+ - + 
ELIZABETH HOFFMAN 
Mrs. Elizabeth Hoffman, wife of Superintendent 


Harold J. Hoffman of the Smead Manufacturing Com- 
pany, 309-11 Second Street, Hastings, Minn., died in 
St. John’s Hospital, St. Paul, May 3, following a serious 
illness. The former Elizabeth Kasel, Mrs. Hoffman was 
born May 7, 1910, in Marshan township, where she re- 
sided until her marriage. Since that time, the Hoff- 
mans had been living at their own home a short dis- 
tance west of Hastings. 

Funeral services were conducted May 6 at a 9 A.M. 
Requiem High Mass in St. Boniface church. Interment 
was in the church cemetery. Pallbearers were Frank 
Mueller, Kenneth Eddy, Orvin Moen and Joseph Pod- 
ner of Hastings, E. J. Mitchell of St. Louis, and A. J. 
Nordstrom of Minneapolis. 

Surviving Mrs. Hoffman are her husband and par- 
ents, Mr. and Mrs. Mike Kasel of Marshan; five sisters, 
Misses Agnes and Hildegarde Kasel, Mrs. John Huberty, 
Mrs. R. V. Rother and Mrs. C. W. Rother; and five 
brothers, Arnold, John, M. J., Theodore and Leo Kasel. 


- + + 


WINFIELD S. MIX 

Winfield S. (Tom) Mix, a member of the Chicago 
sales staff of the General Fireproofing Company for 
a number of years, died suddenly on Monday, May 17. 
He was taken ill on Sunday and passed away the next 
day at noon. 

In addition to his connection with the General Fire- 
proofing Company Mr. Mix was associated with Acme 
Visible Records, Inc., for about five years. He is sur- 
vived by his widow and a son, Lt. Dean W. Mix. 


tr it 


CHARLES M. McLEOD 

Charles M. McLeod, for nearly 45 years manager of 
the stationery department of J. & F. B. Garrett Com- 
pany, Syracuse, N. Y., died June 7 at the Crouse- 
Irving Hospital in Syracuse. He was 62 years old. 

“Mac”, as he was familiarly known by all the factory 
representatives, had a host of friends throughout the 
trade. He was a familiar figure in baseball and boxing 
circles and was a member of the Dewitt Fish and 
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ny = BOYCO STACK AND LOCK UNITS offer a rare opportunity 
- 1 for Dealers to increase sales and care for the greatly increased 
2c- i filing equipment demand today. Practically every customer is 
eS- Pn al a prospect. 
ine 
[ ] IN WOOD PRODUCTS the name BOYNTON is a mark of 
lig- . - . e 
i —a merit upholding a quality tradition. 
ily [os nice glee aan dics: louie 
in a=. BOYCO STACK AND LOCK UNITS are made of selected, 
PSS kiln-dried hard wood, and can be sold with full confidence in 
- [os their quality, construction, appearance and durability. They 
tal are backed by over sixty years of broad experience in the 
he CJ manufacture of wood products of inherent excellence. 
ris eee 
“- ee BUYING FROM BOYNTON is a sure way to establish a de- 
— > ; ; - 
va — pendable source of supply for products essential in every 
st J dealer's stock, and in demand today as never before. 
” THE BOYNTON LINE has not previously been open to dealers 
e Pa . " p 
al. ee direct. For years we have 
ill been producers for other 
n- ro manufacturers. In actual 
— use our products have es- 
tablished themselves, and 
nt have proven acceptable to 
“i BOYCO 20 DRAWER TABULATING the most exacting  pur- 
- CARD FILE chasers of office equipment BOYCO DESK TRAYS. 
BOYCO STACK AND LOCK in the country. Letter and Legal Size 
>. TABULATING CARD FILES Made in four finishes. Plain oak—olive 
s- Assembled to any height, with one. : . ~ Ce re Rose pare ORS 
two or four-drawer section and a ” \ ] p | ] Rt Sts 
M. base. Intermembered vertically. Under ui | (VW () Ivy — 
nt Fitted with holes for bolting to ad- e 
jacent cabinets to make complete ° ° : ‘ 
ik alee. we are now accepting direct dealer busi- 
4 ; ness, and you are invited to write us — 
' if you are interested in keeping up ~_ 
r- with Wartime and Civilian demand for ‘| 
'S, filing equipment products that serve a 
y, and satisfy. 
ye RI 
>]. \ wk 
BOYCO STACK AND LOCK INDEX at 
ia CARD FILES zt 
or Made for 3x5—4x6—5x8 cards. Build cI 
i BOYCO DRAWER FOLLOWER them up as high and wide as you need, 
BLOCK with one. two or four drawer sections. et 
™ ' ae gee are made of hard No tipping, binding or sagging. Flat aa 
wood with positive position con- eer eee ae ad GRR 17 - 
1e mel acid are enelly chaweed and ve- sanitary bases can be provided for indi “i 
x moved if desired. vidual stacks. - 
| Co 
»f 
ES 725-45 N, BOSW OR’ r H AV E. Cc HIC AGO. IL L. Boyeo 16 Drawer Index 
Card File 
» WRITE TO-DAY FOR FULL INFORMATION 
“ YOU WILL FIND IT PROFITABLE TO GET ACQUAINTED W ITH OUR LINE 
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Impressive 
Performance 








When a magician pulls a rabbit out of 
his hat or does one of those astounding 
card and egg feats, it leaves the audience 
speechless. That's an impressive perfrom- 
ance. 





Jasper Desk Co. also gives an impressive 
performance but we might add—"'it's the 
hard way’ We use no tricks nor magic. 
Manufacturing Jasper Desks necessitates 
just so many steps .. . we dare not hurry 
production nor omit one process. . . . And 
even under the stress of wartime necessity 
—we've taken no short cuts—you can al- 
ways bank on Jasper Desk quality. 


We're mighty proud of the job we're doing, 
and we're confident that our dealers share 
the satisfaction that comes from a job well 
done. 








Office Furniture Warehouse 
Company H. A. Clemetsen (Eastern) 
573 Broadway, New York, N. Y 
William H. Brown (Chicago- 
Midwest) 6708 Gienwood 
Chicago, Ilinows 

€. F. Umphred (Western) 

30S Euclid Ave., Oakland, Calif 
R. W. Young & Son (Michigan) 
613 Free Press Bidg., Detroit, 

' n 


E. W. Thomas (Southwest) 
Box 3493 Peninsu ta_ Station 
Daytona Beach, Florida 


Pedestal Typewriter Desk with 
Patented Wood Mechanism 





: © The dasper Desk Company 


JAS PER INDIAN A 
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Game Club and the Fayetteville and Manlius Rod and | 


Gun Club. He was also a popular member of Syracuse 
Lodge 31, B.P.O.E., and of Central City Lodge 305, A.F. 
& A.M. and of Kedar Khan Grotto. 

He is survived by his wife, Mrs. Jane Summerfield 
McLeod; a son, Donald E. of New York City; and a 
granddaughter, Miss Ann Cregg McLeod. 


+ + + 
CHARLES W. MARTIN 


Charles W. Martin, president of Martin and Com- 
pany, 227 West Madison Street, Chicago, Ill., makers 
of rubber stamps, died in Mercy Hospital, Chicago, 
June 7, at the age of 86. 

Mr. Martin was born at Paris, Ohio, where he succes- 
sively worked as a blacksmith’s helper, farm hand, 
brakeman, fish and oyster salesman, restaurant owner, 
and rubber stamp salesman. He established the firm 
that bears his name in 1882. 

A Rotarian a:.i Shriner, he made his home at the 
Illinois Athletic Club, or at his farm near Antioch. 
Unmarried, he was survived only by a brother, Alvin, 
and a sister, Mrs. Iola Salmon of Los Angeles. 


+ + + 
C. HERBERT BELLEDEU 

C. Herbert Belledeu, president of Belledeu and Com- 
pany, Inc., commercial stationers and printers, died 
suddenly at his home, 112 Ramshead Road, Medford, 
Mass., on May 31 from a heart attack. He was 44 years 
old. 

Mr. Belledeu was born in Everett, Mass., and started 
in the stationery business in 1923. The present firm 
was organized four years later. He was the present 
president of the Boston Stationers’ Association, having 
been vice-president in 1941 and 1942. 

He is survived by his widow, Ruth V., and a daugh- 


ter, Doris. 
*- - -f 


MRS. ROBERT KNELL DILLER 


Mrs. Robert Knell Diller, daughter of John Knell, 
president of the All Steel Equipment Company of 
Aurora, Ill., and South Bend, Ind., died Sunday, May 
16, 1943. Funeral services were held Tuesday, May 18, 
from the home of her parents, 1137 Downer Place, 
Aurora. 

—___ 0-0 


“OLD TOWN” ENTERS NEW CHICAGO OFFICES 


The Old Town Ribbon & Carbon Company, Incorpo- 
rated, Brooklyn, New York, has announced the removal 
of their Chicago offices to larger quarters at 225 North 
Wabash Avenue. 

The move will make possible the carrying of more 
substantial stocks of “Old Town” ribbons and carbons, 
including the recent development in the field of spirit 
process duplicating—Hi-test black master units and 
supplies. Cutting, boxing and packaging facilities have 
also been improved, assuring customers and dealers 
in the midwestern area of more rapid delivery and 
service on merchandise. 

ee 

CONRAD HONORED BY CONNECTICUT GROUP 

Frederick U. Conrad, vice-president of Underwood 
Elliott Fisher Company, was elected president of the 
Manufacturer’s Association of Hartford County, Conn., 
at the 39th annual meeting of the organization, June 
11, at Hartford. He succeeds Dexter D. Coffin, of 
C. H. Dexter & Sons, Inc., paper manufacturers. 
Conrad also was named to the association’s board of 
managers, as was Charles B. Cook of Royal Typewriter 
Company.—BJ 

—- 


LYNN PAPER ANNOUNCES REMOVAL 


The Lynn Paper Products Company, 2000 Howard 
Street, Detroit, Mich., manufacturers of adding ma- 
chine rolls, has announced the removal of their office 
to their new and larger plant at 6407 South Wentworth 
Avenue, Chicago, Il. 
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TODAY 
FOR 
TOMORROW 


Up and down the land American workers are 


showing the true meaning of teamwork— 
putting aside their own interests—they work 


together. 


Side by side manufacturer, dealer and con- 
sumer work today, facing the rigors of a world 
at war as they build for a greater, better world 


of tomorrow. 


As Steel-Age dealers share with Corry-James- 
town the problems of today, so in turn shall 
they share the glory of the Victory job done: 
Share also the benefits of a wealth of experi- 
ence, reflected in new and better Steel-Age 
equipment for use in the new world of to- 


morrow. 























A CONVERTIBLE 


LETTER-LEGAL FILE UNIT , 
pid te TO THE 


DERMA-BILT 


PERMA-BILT have 
line of Filing Equipment for tabulating cards, time cards, 
finger-print cards, 5x3, 6x4, 8x5, and 9x6 cards. The Con- 
vertible Letter-Legal Filing Unit is made of selected hard- 
wood and Masonite, the same standard size as all PERMA- 
BILT record card units and can be combined with any 
desired combination of record card units, see illustration. 


made an important addition to their 


The drawer is suspension operation and can be converted 
to legal size by removing insert—easily converted without 
the use of tools. A 4-drawer desk unit with standard base 
and top is 30!/," high. 


The PERMA-BILT is an excellent line to carry. Write for 
illustrated literature and our dealer proposition. 


WRITE FOR DETAILS AND PRICES 


PERMA-BILT EQUIPMENT CO. 


HANNA BUILDING 7 


ERMA-BILT 


CLEVELAND, OHIO 
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For Our Country 
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Industry Members Now Serving With the 
Armed Forces of the United States. 


Horace J. Manning, formerly plant maintenance and 
construction engineer at the Royal Typewriter factory, 
has been commissioned a lieutenant in the Navy. Lt. 
Manning graduated in 1921 from Yale’s Sheffield 
Scientific School. He worked his way up through all 
phases of building construction and maintenance to 
the important post he held when he joined the Navy. 
The number of men and women from the Royal 





LT. H. J. MANNING 


Typewriter Company in the armed forces now number 


913. Gold stars on the Honor Roll pay tribute to 
three Royal employees, all former salesmen, who have 
died in the service of their country: R. R. Helbling, 
Pittsburgh; G. M. Duvall, Columbus, and A. J. Heidrick, 
Cincinnati. Oscar Graves, formerly employed at the 
Royal factory, has been reported as missing. 

Corp. H. U. Bittman, while training in the Infantry 
Officers’ School at Fort Benning, Ga., suffered a frac- 
tured ankle and has been confined to the station hos- 
pital for more than three months. Corp. Bittman, who 
was sales and advertising manager of A. W. Faber, 
Inc., Newark, N. J., prior to enlisting for active service 
last Fall, has written his associates that the cast has 
finally been removed and that he is now “learning to 
walk all over again.” 

A host of friends in the stationery business are 
happy that Corp. Bittman is on the mend and wish 
him Godspeed, whether he continues in the Army or 
is returned to civilian life. 

Len Rose of the Chicago sales staff of the National 
Blank Book Company has answered the call of the 
country and was inducted into the Navy as an ensign 
last month. He expects to go into special training at 
Harvard University before entering active service. 

Lt. James Harding recently spent a 15-day furlough 
in Los Angeles with his parents, Mr. and Mrs. Milo 
Harding. He is in the Ordnance Department of the 
Army and has been stationed in Alaska for the past 
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EVER SINC E ivi first feeble “‘wireless” 


flashed across the Atlantic 





EVER SINCE the first International Peace Tribunal met at The Hague 


Reochwdl-Bames produc have 
failhfully sewed the Hationers of “meucal 


It’s a good, wholesome thing, we believe, for any 
organization to take a careful, critical look at its 
own business standing, when it reaches one of 
these “milestones”... such as this Fortieth Anni- 
versary of ours. 

Makes you realize that a great, big share of what- 
ever progress any firm achieves comes, not from 
its own efforts, but from the good-will of business 
friends. If you earn that good-will, you grow and 
prosper—if you don’t earn it, you’re pretty likely 
tojointhelong, long list of “outfits-that-used-to-be.”’ 





35 East Wacker Drive ¢ 
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The papers and paper specialties which bear the 
R-B shield are produced with this very thought in 
mind, Their primary purpose is to build your busi- 
ness. If they do that, forty years of serving you has 
taught us, we will grow and prosper with you. 
And that’s the way we want it to be. 

Last month (remember?) we pictured our new 
office home, the 31st floor of the Pure Oil Build- 
ing, 35 East Wacker Drive, and invited you to 
drop in when you are in Chicago. 

That invitation is permanent. 






CHICAGO 
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The War Effort 


Accomplishment of Business 


No. 100 quartered oak. No. 104 
birch, walnut or mahogany fin- 





No. 200 stenographer 
chair. Plain oak or birch 
in walnut or mahogany 
finish. Also in quartered 
oak. 


ish. No. 104T with turned posts. 


Deserving of highest praise for speed 
and effectiveness in organizing for War 
Production, and cooperating, with the 
armed services, American Business is now 
continuing a fine record of success due 
to its resource, intelligence, and energy 
and awareness of its advantage in equip- 
ping and furnishing itself with the choicest 


offering of the great American market. 


In the business office, Jasper Chair Com- 
pany products since the beginning, over 
twenty years ago, have given outstanding 
value. Evidence of the fine quality is found 
in the large number of chairs produced 
(during a recent year, we handled orders 
for 150,000 units) and the fact that most 
of the chairs made in those years are still 


giving regular, everyday service. 


Like many other American products, all- 
wood office chairs have the benefit of 
well grounded craftsmanship and experi- 
ence give best service. In our factory, 
men have specialized in this trade through- 
out their working days. Although many 
have left us to enter the armed services, 
we still possess an effective force of chair 
building brains and hands. War time 
restriction of metals made it advisable to 
develop our V number wood swivel It 
is made sturdy and dependable, long wear- 


ing, and quiet in action. 


To our friends in the trade, go our 
thanks and appreciation for kind considera- 
tion, patience and loyalty in these difficult 
times. And we repeat to our often ex- 
oressed request—-Please be sure to indicate 


priority in your orders. 























—_ 
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Extra Height Unit 


—Now supplied with every pedestal chair, at 
tached to the spider plate. If user prefers a 
higher than standard 18-inch seat height, he 
removes the set screw on the side of the base 
hub and lifts the chair off the base. He then 
detaches the height unit and places it in the 


bottom of the hub socket. Next he replaces the 
chair on the base and secures it by putting the 
set screw back in position. If a lesser adjust- 
ment is desired, the unit is easily cut down to 
correct height. 
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No. 88 stenographer pos- 
ture chair. Solid walnut, 
quartered oak, birch in 
walnut or mahogany fin- 
ish. 






JASPER CHAIR CQ. 


JASPER 


INDIANA 





REPRESENTATIVES: 


E. W. Thomas (Southwest) 
Box 3493 Peninsula Station 


Daytona Beach, Florida Cleveland, Ohio 


James S. Fowls, (Southern) W. H. Brown, (Chicago-Midwest) 
3414 Euclid Heights Blvd. 


Geo. A. Litchfield, Sales Mgr. 


6708 Glenwood Ave., Chicago 
(Phone ROGers Park 3644) 


S. H. MacDonald, (West) 
405 Orpheum Bldg. 
Seattle, Wash. 


R. J. Freeman, (Eastern) 
383 Madison Ave. 
New York, N. Y. 
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year. He received his preliminary military training at 
U.C.L.A. where he graduated several years ago. 

Before entering the service, Lt. Harding was asso- 
ciated in business with his father, who is head of the 
Milo Harding Company, manufacturers of Tempo 
duplicating supplies. Lt. Harding expects to be trans- 
ferred to service in another area shortly. 

Pvt. Fred Deutsch, who has represented C. L. Bark- 
ley & Company of Chicago in the state of Texas for 
the last three years, wants to let his old friends know 
that he is getting along fine in the Army. He finds 
it difficult to find time for correspondence, but would 





PVT. FRED DEUTSCH 


be glad to hear from any of them. Fred enlisted in 
the Army in 1942, after the Stationers’ Convention. 
He was stationed in Colorado until recently when his 
group was transferred to England. 

His address—Pvt. Fred Deutsch, 84th Service Squad- 
ron, 79th Service Group, A.P.O. 637, c/o Postmaster, 
New York, N. Y. 

EE & 


James I. Cramer, associated with the Cramer Posture 
Chair Company of Kansas City prior to his induction 
into the service, has been reported killed in active 
service. His name will appear in gold on the Honor 
Roll of the company. 

The end of May saw the thirty-second member of 
the Cramer organization joining the armed forces of 
the United States; two more will report for duty during 
the week of June 14. Cramers are justly proud of these 
people and promise them that those left behind will 
do everything possible on the home front to aid in the 
prosecution of the war. 


HARMONIZERS ENTERTAIN GREAT LAKES 
TRAVELERS 


At the regular luncheon meeting held in the Sher- 
man Hotel Friday, June 18, members of the Great 
Lakes Travelers Club were well entertained by the 
“Four Harmonizers” of Chicago, one of the contestants 
for top honors in the national contest for barber shop 
quartets. The men were present through the influence 
of Ben Allen of the Eagle Pencil Company who is also 
a member of the Society for the Preservation of Bar- 
ber Shop Quartet Singing in America, Inc. That name 
may not be quite right but the quartet certainly was 
“on the beam.” 

—_?— © 


LITTLE ROCK FIRM BUYS TWO BUILDINGS 

The Parkin Printing and Stationery Company of 
Little Rock, Ark., has announced the purchase of two 
buildings adjoining their present quarters. One of 
these is occupied by their own business and the other 
is rented. One of the most profitable phases of the 
firm’s work is their overnight printing service, which 
is of material aid in helping them get jobs from 
defense plants needing quick work frequently —RRV 

ee 


HICKMAN TAKES GOVERNMENT JOB ON COAST 


H. T. Hickman, manager of the Ragland Office 
Equipment Company, has taken a Government posi- 
tion at Long Beach, Calif. He has been replaced by 
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Desh Pads 


AND ACCESSORIES 








ORDER YOUR 
REQUIREMENTS NOW 
FOR FALL SELLING 


At this time, forehanded stationery and office equipment 
dealers are looking through their AICO DESK PAD CAT- 
ALOG and selecting their stock for early fall delivery. With 
transportation and material shortages becoming more and 
more acute, early buying is a necessity, and smart dealers 


are placing orders for their requirements. 


The AICO Desk Pad and Accessory Line offers a wide 
variety of styles from the large, luxurious genuine leather 
paneled desk pads for the executive's desk to smaller pads 
suitable for office and home, at a wide price range. There 


is a constant demand for AICO Desk Pads, and they offer 


excellent profit opportunities. 





YOUR AICO DESK PAD CATALOG GIVES COMPLETE 
DESCRIPTION AND PRICES 


AICO-GRIP TABBING 


Tus LOOSE LEAF INDEXES 
OESK PADS and 
ACCESSORIES 


SHOP TICKET HOLDERS 


4 
LY, Yybht 
503 S. JEFFERSON ST.. CHICAGO, LL. 


WORLD'S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 
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To make better Carton Conies, 
We suggest te Typists our... 


we 


Patented 


“CARBON GRIPPER” 
(a flexible backing sheet) 





THREE important features: 

Save wear on Old and New Platens. 
Produce sharper, cleaner copies. 
Accurate and quick insertion of forms in 
typewriter. 


w~oweo— 


“To msure clean, strong copies . . . USE THIS 


Mat ASS NS 


ro There is a 
mene - Carbon Gripper 
aoeserge : backing sheet in 
~ each box of 
== : our NEW 


Seana | SUPER-TREATED 


ra cis f Typewriter Carbon 





: 
; 
L 
i 
| 


i 


GS . } 
Purchase a box of our SUPER-TREATED 


carbon paper and be convinced. Send that 
order today. Samples of Carbon Grippers 
may be had on request. 


Cobd,—- QUALITY QUALIFIES 


There is also a Codo “Carbon-Gripper”’ backing sheet 
in each box of Super-Kote and Keen-Rite carbon 


paper. 
Additional Carbon Grippers may be bought 








( ( MANUFACTURING CORP. 


529 South Franklin St., 270 Lafayette St., 
Chicago New York 


Factory: Coraopolis, Pa. 
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Add Atkins, who has been with the company for some 
time. Jack R. Means, typewriter service man, is with 
the Army somewhere in Hawaii. Floyd Gibson, another 
typewriter service man, is in the Navy, while James 
Culver, still another repair man, is in the Army, at 
Homestead, Fla. None of these men have been re- 
placed, nor has Cecil Moses, former outside and inside 
salesman, now a lieutenant in the Army at Camp 
Bowie, Brownswood, Tex.—RRV 


*—- © 


FIVE MEMBERS OF ROYAL FAMILY AMASS TOTAL 
OF 125 YEARS OF SERVICE 
The Royal Typewriter Company can well be proud 
of the loyalty of its workers if the service periods of 
five of its old-timers is typical. For these five together 
can boast of a total of 125 years of Royal service. 
Will Hedden, New Albany, Ind., distributor, Atha 
Baugh, Louisville district manager, and Howard Happy, 





JOHN APPEL W. R. ARDIS 


Mayfield, Ky., Standard dealer, have served a com- 
bined three-quarters of a century. 

The other Royal employees, John Appel, service 
foreman at the St. Louis office, and W. R. Ardis, dis- 
trict auditor, have each completed 25 years’ service 
with the organization. Both men were awarded hand- 
some gold watches in recognition of these service 
anniversaries recently and were warmly congratulated 
by their friends throughout the Royal family. 

*—- © 


NORTHWEST TRAVELERS CLUB NOTES 
By H. J. Stephens, Correspondent 


Roy M. Hopko, proprietor of the Badger Office Sup- 
plies, Madison, Wisc., is in the Seabee’s. Mrs. Hopko 
is carrying on, conducting the business while Roy is 
away. Roy may be reached by addressing mail to Roy 
M. Hopko, SK3C, Platoon 2420, Area D9, N. C. T. C., 
Camp Perry, Va.... Mr. Arthur Kenworthy of Storey- 
Kenworthy Co., Des Moines, Ia., is back on the job 
after having an operation performed at the Mayo 
Clinic, Rochester, Minn. ... Mr. and Mrs. Arthur 
Bergstrom have returned from a trip to Arizona to 
see Mrs. Bergstrom’s son receive his wings. Art is 
Manager of Perkins Bros. Co., Sioux City, Ia... . Art 
Strand, formerly of Bertelson Bros., Minneapolis, 
Minn., has been home on a furlough after a trip to 
Africa. Art is serving in the Merchant Marine. 
Jack Goldman, formerly of Thomas & Grayston Co., 
Minneapolis, Minn., has been home for a week from 
Camp Crowder, where he is stationed. ... Arthur 
Bertelson, of Bertelson Bros., Minneapolis, Minn., has 
two sons serving our country in the Air Force. : 
George P. Thomas of Minneapolis, Minnesota, is back 
on the job after several weeks of illness. ... Kenneth 
Bertelson, of Bertelson Brothers, Minneapolis, Minne- 
sota, has a Victory Garden this year, and in addition, 
has planted a variety of new flower plants in his yard. 
Rumor has it that his neighbors are pulling radishes 
from his flower beds, and admiring the daisies in his 
Victory Garden... . Several of us are wondering who 
it is among the travelers that is better known in Iowa 
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TO ALL VICTOR DEALERS: 


Victor and Victor dealers were going places in 1941, with a 
revolutionary line of products backed by modern merchandis— 
ing and the soundest dealer franchise program in the 
industry. 

Then came Pearl Harbor—and Victor went to war. Our assign- 
ment for the Government has been one of the most difficult. 
It has called for a type and volume of production which we 
ourselves might have considered impossible only a short 


while ago. 


Throughout thes 


e trying months since Pearl Harbor, we have 
left nothing undone to help cushio 


n the blow of curtailment 


n- orders to Victor dealers. We carefully and fairly rationed 
what unrestricted models we had among our retail outlets. 

ne We offered every possible assistance to our dealers in the 

a. sale and clearance of priority approvals on restricted 

d- machines. 

ce Were we at liberty to tell you all about our wartime assign- 

ed ment, we believe you would share our confidence in the 


future. But we can tell you that plant facilities have been 
quadrupled; that hundreds of thousands of dollars have been 
invested in ultra-modern, precision machine tools; that 
personnel has been doubled and trained in a type of pre- 
cision workmanship that far surpasses anything our industry 
has known in the past. 


p- 
We can also tell you that Victor is planning products and 




























































































ko 
Fos policies which will keep our plant and our workmen busy in 
é., the postwar years. This means that your progress and profits 
. as Victor dealers will be accelerated to a point far beyond 
= your most enthusiastic prewar estimates. 
ur 
to sf Very truly yours, 
rt Sats rg 
is, . rg 
to by a 
‘f ; :, 
“ General Sales Manager ts 
“a ; VICTOR ADDING MACHINE Co. 
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It is an old story now but the fact is that more business 
records are required today than ever—and probably 
even more will be required tomorrow. Steel filing cab- 


inets are not available. What will your customers do? 


Will you let your customers revert back to the old 
bundle and store room method? They will as a last 


resort. 


But you won't! You will sell them TRANSFILE Fibre 
Board FILES —a tried and successful method of filing 
and storing which many concerns have been using for 
years. Not a makeshift substitute of doubtful service- 


ability but a real filing unit of proven merit. 


TRANSFILE FILES are economical too, both in original 


low cost and upkeep. 


So sell TRANSFILE Fibre Board FILES to your customers. 


Now is the time. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET, NEW YORK, N. Y. 





TRADEMARK 


TRANSFILE 


FIBRE BOARD FILES 





There have been times recently 
when it has been very difficult 
to keep our dealers’ stocks 
sufficient to meet normal de- 
mand. BUT, in most cases we 
have been able to do it... 
GUSSCO filing supplies are 
sold only through dealers. The 
entire facilities of our organi- 
zation are always at their dis- 
posal. Our dealer service is no 
idle boast but a definite real- 
ity which you, as a GUSSCO 
dealer, can turn into good old 
coin of the realm. You owe it 
to you to investigate this line. 
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as “Jack-O-Lantern” ... Your wandering correspond- 
ent, who at the moment is approaching Atlanta, 
Georgia, while making a trip through the Southeast 
for his company, gratefully acknowledges his indebted- 
ness to Elgin Burke, of the Wilson-Jones Company, 
who is our recently elected vice-president of the 
Northwest Travelers Club, for his contribution of the 
foregoing news items of persons and firms in the 7th 
N.S. A. District. ... Wartime problems of the Stationer 
in the Southeast are exactly the same of those of the 
Stationer in the Northwest, and the wartime business 
he is doing takes on the same complexion, and pre- 
sents the same procurement problems. It has been 
very interesting to talk with a number of the station- 
ers down here, who have been successfully using Form 


PD-1X to secure ratings with which to get critical | 


shelf goods! Others say that the ratings given them on 
this form have not been high enough to get the goods 
needed. And so it goes! However, they are all serving 
wartime business and industry to the best of their 
ability, and from where I am, it looks like they are all 
coing a grand job! 

- a + — 


NEWS NOTES FROM DISTRICT NO. 8 
By Gene Mitchell, Correspondent 

Memorial services were held June 11 at the First 
Central Congregational Church in Omaha, Neb., for 
Lt. James Wood Milliken, son of Mr. and Mrs. Harvey 
Milliken, 126 South Fifty-fourth Street, Omaha. Lt. 
Milliken, a bombardier, 24, was reported lost at sea 
in April in a forced landing while on over-water 
coastal patrol from Langley Field, Va. Harvey Milliken 
is well known in Omaha as president of the Omaha 
Printing Company. 


* * * 


Mr. and Mrs. George A. Wilkerson of Springfield, | 


Mo., announced the arrival of a son, George Steven, on 


May 23. The father is the popular stationery and office | 


equipment operator formerly connected with Elkins- 
Swyers Company, and now representing several man- 
ufacturers in Missouri, Oklahoma, Kansas and Texas. 


* * * 


The Midwest Travelers and dealers of the 8th Re- 
gion extend their sincere sympathies to Harold Hoff- 
man, superintendent of the Smead Manufacturing 
Company, Hastings, Minn., in the loss of his wife, 
Elizabeth, who passed away on May 3 at St. John’s 
Hospital in St. Paul. 

H. C. Roerick of Frank Mashek & Company, Chicago, 
also has the sympathies of these two groups. Mrs. 
Roerick passed away on Easter Sunday in New Orleans 
where she and Mr. Roerick had been visiting for sev- 
eral weeks. She had been in ill health for several 
weeks. 

Jack Kennedy, vice-president of Trussell Manufac- 
turing Company, Poughkeepsie, N. Y., visited the 
Trussell accounts in Kansas City and St. Louis recent- 
ly. This was Jack’s first trip to these two cities in 
many years, although he is well acquainted with the 
trade of this area. Seen around Omaha in June were 
Dan MacDougall of Stationers Loose Leaf Company, 
Al Nordstrom of Smead Manufacturing Company, Bill 
Bohart of E. Faber Pencil Company, Matt Dillon of 
Associated Stationers Supply Company, A. F. (Heine) 
Sengbusch of Sengbusch Self-Closing Inkstand Com- 
pany, Frank Miller of Wallace Pencil Company, Carl 
Kaufman of Speed Fastener Company, and Gene 
Mitchell, manufacturers’ representative. 


7 * - 


Floods in the Joplin, Mo., area, while doing little 
damage to the plant and steck of the Joplin Printing 
Company, did enter both the front and back doors of 
the establishment. 


* 


Dan MacDougall and the writer called on the Iowa, 
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you'll never have 
trouble with the 


SWIVEL 
MECHANISM 






In designing the metal-sav- 
ing Whirlaway mechanism, 
took 
pains to assure a smooth, 


Gunlocke particular 
free swivel motion—an easy 
action that will last not for 
a few weeks or months but 
throughout the life of the chair. To avoid all possibility 
of trouble, Whirlaway is a ball-bearing swivel—and it is 
permanently lubricated. Those features, combined with 
Gunlocke’s careful choice of woods and masterly crafts- 
manship, mean wartime swivel chairs that you can 
trust implicitly! 

The Whirlaway swivel comes on Gunlocke’s fast-moving 
line of “posture” chairs, in the popular woods, leathers 
and finishes. To make sure of earliest delivery we suggest 
that you order now. There’s profit and repeat orders in 


Whirlaway—the trouble-free mechanism. 


GobeNWy H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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FOR 
OUR BOYS 
AND YOURS 


The manufacture and sale of steel file 
fasteners is still prohibited* by the 
War Production Board regardless of 


priority. 


We assure you that when steel can 
again be legitimately used for the 
manufacture of steel file fasteners 
(and we mean legitimately) ACCO 
will be proud to supply you. 


Yours for Victory 


ae © © 


PRODUCTS, Inc. 


39TH AVENUE & 24TH STREET 
LONG ISLAND CITY, N. Y. 





*Except wherein special legitimate provisions have been 
granted by the W.P.B 
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South Dakota and Nebraska dealers in June, traveling 

some 2,500 miles by car. While en route they took time 

off to join Harold Hoffman in visiting Art Pfister, who 

is in training at the flying school at Rochester, Minn. 
- + “ 

The Stationers’ Association of Greater St. Louis held 
their annual party for members and their families on 
June 21, at the Edgewater Club in St. Louis. Dinner, 
dancing and games constituted the evening’s enter- 
tainment. 

* « ” 

Don Miner, formerly of Peterson Lithographing and 
Printing Company and more recently of Orchard- 
Wilhelm Company, Omaha, was recently commissioned 
a lieutenant in the Army. 

Art Reed, formerly city salesman for Latsch Broth- 
ers, Lincoln, Neb., is now Captain Art at Camp Rucker, 
Ala. 

* * ~ 

Mr. and Mrs. Sid Anderson, Latsch Brothers, Lincoln, 
Neb., spent their vacation during June in Detroit and 
Chicago. Sid, a former president of the Nebraska 
Junior Chamber of Commerce and now head of the 
Lincoln chapter, attended the national convention of 
the organization while in Chicago. 

* * ~ 

Rudy (Bet A Million) Johnson, Omaha Stationery 
Company, laid his dough that the flood stage at 
Omaha would not reach 2914 feet—it came to 29 feet, 
534 inches, so he won again. 

* of * 

John Ford, Jr., Peterson Lithograph and Printing 
Company, is again looking and feeling fine, after his 
serious illness of last winter. He has returned to the 
job full time to greet the Travelers with his old smile 
and cheerfulness. 

* * ~ 

Mr. and Mrs. Paul Baird and George E. Baird and 
son, Kansas City, Mo., spent several days in June visit- 
ing and fishing in Wisconsin and Minnesota. George 
reported for induction at Fort Leavenworth, Kan., 
June 21. 

* * * 

Congratulations and best wishes from the Travelers 
and dealers of the 8th Region go to Owen Teague, 
vice-president of Schooley Printing and Stationery 
Company, of Kansas City. He was married on June 17 
to Miss Esther Kassen, a teacher in the Kansas City 
schools. Mrs. Teague is known to many of the trade, 
having attended several of our regional banquets with 
Mr. Teague. The bride and groom left immediately 
after the wedding for a honeymon in New York City 
and on Long Island. 

~ + * 

John Wachter, Omaha Printing Company, Omaha, 
Neb., has been doing a fine job pinch-hitting for 
Harry Moore, former manager of the office furniture 
department, who recently received his occupational 
discharge from the Army and is now employed in de- 
fense work in Kansas City, Mo. 

7 * ca 

Joe Duddy of the office furniture department of 
Buxton and Skinner Printing and Stationery Com- 
pany, St. Louis, Mo., was recently inducted at Jeffer- 
son Barracks, Mo. 

- a * 

Junction City, Kan., was represented in Kansas City, 
Mo., in June by Lang and Gfeller of the Junction City 
\ffice Supply Company, who were there to meet with 
several members of the industry on business matters. 

« * * 

The trade will regret to hear of the illness of Charlie 
Demaree, Demaree Stationery Company, and Charlie 
Curtis, of Charles Liepsner and Company, both of 
Kansas City, Mo. Mr. Demaree had been confined to 
his home for several weeks, while Mr. Curtis has been 
getting to his desk as his health permits. 


* * * 


Miss Bettie Lee Mitchell, your correspondent’s 15- 
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his The millions of plans, sketches, blueprints and maps 
the necessitated by our huge production effort must be 
mile stored and filed. These three new cabinets, made 
according to New England's craftsmanship stand- 
—_ ards, are now available for this purpose. Made in 
isit- sectional 5 drawer units for easy and positive stack- 
orge ing. Drawers 2” high glide on maple slides. Each 
an., drawer is equipped with a holding strip in the rear 
and a hinged holder in front. In olive green and 
walnut finishes. 
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e Vow send Improved 


INDUSTRIAL 
O,iginal Construction 


Made of selected hardwood, finished 
natural. Twin staggered doweling used 
throughout. Legs have rounded cor- 
ners. Backs are bentwood. Seats 14" 
diameter. Double brace as illustrated 
used on 26", 28", 30" stools only. 





WITH BACKS WITHOUT BACKS 
No. Size Price No. Size Price 
B718—18” $5.20 718—18” $3.70 
B720—20” 5.30 720—20” 3.80 
B722—-22” 5.40 722—22” 3.90 
B7 24—-24”’ 5.50 724—24"” 4.00 
B726—26” 6.10 726—26" 4.60 
B728—28”’ 6.20 728—28"’ 4.70 
B730—30” 6.30 730—30” 4.80 


FOOT RESTS, $1.00 














FILING 
STOOL 


Every Office 
can use one. 


Made of hardwood, finished natural. 
Seats 14 by 14 inches. 


Can be had with round seat at same 


p 


A Stool of Many Sizes 


Can be adjusted to fit your need. 
Easy to operate. 


lower price. Raises six inches in one- 
inch steps. 


LESS DEALERS’ DISCOUNT 


rice or round seat with no back at 


EXCELLENT DELIVERIES 








No. Size Price 
71A—18 to 24” $7.60 
72A—24 to 30” 8.00 
73 —30 to 36” 8.95 











Equipped with two- 
inch easy rolling $5 50 
casters. 

Height 141,” LIST PRICE 





1615-25 MELON STREET 
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METALSTAND 


LESS DEALERS’ DISCOUNT 


OFFICE 





STOOL 
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COMPANY 


PHILADELPHIA, PA. 
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year-old daughter, is making her annual trek to Camp 
Lake Hubert, Minn., for an eight weeks’ stay. This will 
be her fourth year at that camp. 

* a ” 

Mrs. Claude Myers, Jr., wife of the genial vice-presi- 
dent of Myers Office Furniture Company, Kansas City, 
Mo., was ready to leave recently with her children for 
a visit with Milwaukee relatives when she was sud- 
denly stricken with mumps. She has been forced to 


delay the trip for several weeks. 
ei 


HIGGINS 


Cternal / Slack 





HIGGINS COUNTER CARD USED IN 
V-MAIL PROMOTIONAL CAMPAIGN 
++ _ 


MOON TYPEWRITER CO. CHANGES HANDS 


Fred Moon, owner of the Moon Typewriter Company, 
2254 Telegraph Avenue, Berkeley, Calif., has sold his 
business to W. H. Estment, owner of the Contra Costa 
Office Machine Company, 1021 MacDonald Avenue, 
Richmond, Calif. Mr. Estment assumed control on 
June 1. 

Mr. Moon is one of the pioneers of the typewriter 
business, having spent a number of years during his 
earlier life as foreman of the L. C. Smith Company 
shop in Chicago. He later lived in Seattle for a time, 
before settling permanently in Berkeley. 


.—-? 





ANDERSON ELECTED PRESIDENT OF SALES EXECUTIVES. 


—Harry C. Anderson, general sales manager of the Globe- 
Wernicke Co., Cincinnati, Ohio, was elected president of the 
National Federation of Sales Executives at the organization's 
conference held June 19 at the Palmer House, Chicago, Ill. 
The National Federation of Sales Executives has 55 clubs 
throughout the U. S. A., Canada and Mexico. 
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‘THE VICTOR’ 


Scores Again 





New Desk High 


2 Drawer Wood "Victor’’ 
Green or Walnut Finish 


This new, small brother of THE VICTOR Wood 
File has been royally welcomed by Victor 
dealers from coast to coast—welcomed with 
orders, letters, phone calls, enthusiastic com- 
ment. Thank you, gentlemen, we know the new 


numbers will increase your file sales. 


The new 2 Drawer VICTOR is available in letter 
and legal sizes—301/% inches high, 2934 inches 
outside depth; 265 clear filing inches in each 
drawer. Same quiet, easy rolling, 
8-roller progressive wood suspen- 
sion... strong, rigid construction 
. attractive, durable finish and 


hardware as the famous 4-Drawer 


VICTOR. 





Prompt shipments on 


4-drawer letter and legal VICTORS. 











THE VICTOR SAFE & EQUIPMENT CO., INC. 











NORTH TONAWANDA, N. Y. 


CONSUMER APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 


BUY BONDS — SPEED VICTORY 
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CARDS 
GUIDES 
FULDUERS 







* * * * * 


WRITE FOR 
CATALOG 


mperial 


MNctheds 
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WANTED 
INVENTIONS 


Will pay $$$$ for them 


The manufacturing resources of PRESTO Products 
have gone to war, but PRESTO will be back, better 


than ever, for post war stationery store markets. 


We are planning new products to increase Station- 
ery and Office Supply store sales and help to extend 
further the popularity of the famous PRESTO Stapler 
and other PRESTO products. 


We prefer products that can be made of metal or 
plastic. Products must have universal consumer ap- 
peal and sell under $10.00. If YOU have an idea for 
such a new product, or an improved feature for 
an old product, write us describing the service it 
is designed to give. 


METAL SPECIALTIES MFG. CO. 


3200-08 CARROLL AVE. CHICAGO, ILL. 
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WAR PLATENS 
Vs. 
TYPEWRITER RIBBON WEAR 


By E. W. STAATS 
Assistant Manager, 
New York Office, 

Ames Supply Company. 


ss 





ROM time to time, we are called into discussions 

on the relative ribbon wearing qualities of current 
types of platen as compared to the conventional crude 
rubber platen in use so many years in our industry. 
These discussions have brought to light many inter- 
esting facts of such value that we believe they should 
be called to the attention of dealers. 

In the first place, we must bear in mind that these 
are “war times” and many types of raw materials 
which were heretofore indispensable are severely cur- 
tailed or entirely denied us. Crude rubber, conceded 
to be one of the most critical of raw materials, and 
the base of all types of office machine rollers, was one 
of the first to be taken away entirely. Reclaimed 
rubber was available for a short time, but this, too, 
soon went on the restricted list. This drastic and radi- 
cal change was indeed a serious problem to our ex- 
perimental laboratory, but hard work and perseverance 
had its reward, and after countless experiments, a 
new platen compound was perfected. 

While it is strictly a war product, the new platen’s 
many sterling qualities have won for it a definite place 
in the scheme of things and, for many uses, it is here 
to stay. Fine writing, excellent manifolding with but 
a single density, non-hardening qualities, perfect paper 
feed and resistance to oils are a few outstanding char- 
acteristics of this fine platen. Continuous laboratory 
tests have proved beyond a doubt that the wearing 
qualities are so close to those of the crude rubber 
platen that the difference is almost unnoticeable. The 
same is true of its ribbon wearing qualities. Although 
it is true that ribbons show slightly more wear on the 
new platen, the difference is negligible. 

A persistent dealer complaint is that ribbons cut up 
and wear out in an incredibly short time; and it is 
all blamed on the new platen. But let us take a closer 
look at the picture to discover if there are any con- 
tributing factors outside of the platen. We _ find, 
to begin with, that competent ribbon cloth authorities 
tell us that fabrics going into the manufacture of 
typewriter ribbons today have from 15 per cent up to 
as high as 40 per cent less wearing strength than the 
same fabrics had two years ago. Likewise, the dyes, 
oils and colors used in the manufacture of ribbon inks 
are less efficient than they have been in the past. 
The combination of these two important items can 
only add up to decidedly less wear from present-day 
ribbons. 

Many concerns have patriotically heeded the appeal 
of our Government and have turned over to the armed 
forces a certain percentage of their typewriters. This 
throws an added burden on their remaining ma- 
chines. In addition, with the stepped-up tempo of 
business today, all of us are calling for greater and 
still greater production from all our machinery—and 
surely typewriters are no exception! Many plants, in 
the past operating with only one shift, now run two, 
and, in some cases, three shifts, which doubles or 
triples the wear and tear on their typewriters and 
other office machines 

So, before too much blame is placed on the platen, 
determine what other contributing factors are in- 
volved. 
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Designed and Built for 
WAR and WEAR 


a No. 88491, BA e These attractive Taylor typewriter chairs have been 
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of war-time service. 


not required for this type of service have been eliminated 





and the correct posture seat and back have been joined 
into one substantial unit by means of strong wood braces 
at the sides. 

The upholstered chair, No. 884914BA, has a sturdy 
up subseat of wood which with the substantial arm braces 
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provides unusual sturdiness. The tilting back rest gives 
added comfort by supporting the small of the back in 
every position—-sitting erect or leaning back. Available 
in green or brown covers. 

Both chairs are equipped with the self-lubricating, 
easy adjustable Taylor Wood Screw Swivel which is not 
only long-wearing but extremely smooth operating. The 


- seat can be easily raised or lowered to any desired height 
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: with ease and precision. 
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Supremely comfortable and smartly styled, these 
Taylor typewriter chairs fill a real need where unusual 


strength and super-service are desired. 





No. 984514 BA 


The‘Taylor Chair Company 


BEDFORD, OHIO, U. S. A. . + FOUNDED 1816 
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BIRTHPLACE OF VICTORY IDEAS! 


Countless ideas—originating on America’s war desks—will mold the pattern 
for VICTORY. Every letter, drawing, blueprint, memo, and telegram that passes 
across a desk makes its own contribution towards the speedy and successful 
conclusion of the war. . . . We like to feel that Jackson Desks provide desk 
workers with an extra amount of satisfaction and efficiency in the performance 
of their important tasks. Jackson Desks are making a significant contribution 
to the nation’s desk needs ... . a privilege widely shared by its dealers. 


JASPER OFFICE FURNITURE CO. 


JASPER, INDIANA 















S. R. Evans, 421 Hampton Court, Athens, Ga 
Howard Maley, 115 Tarbell Ave., Bedford, Ohio 

L. H. McDaniel, 2718 Cockrell Ave., Ft. Worth, Tex 
Bedford. Ohio 










REPRESENTATIVES 
James H. Davison, Hotel Figueroa, Los Angeies, Cal 
Marion V. Follin, 220 Fairbanks Road, Riverside. t'! 
George 8. Wray. 130 W. 42nd St... Room 819 New York 






Charies L. Pettibone 
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(Continued from page 29) 


rials except as may be provided by subsequent legisla- 
tion. The proposed Surplus War Property Committee 
is directed to report within six months on the nature 
and quantities of surplus war materials and other 
tangible war property, both real and personal, ex- 
pected to be on hand at the end of the war. The 
Committee is further directed to make recommenda- 
tions with respect to necessary additional legislation 
and administrative action to insure the orderly dis- 
position of such property, generally estimated as likely 
to exceed fifty billion dollars in value. 

The measure also contains comprehensive provisions 
for current and post-war disposition of non-war sur- 
pluses, other than land and buildings, through the 
Treasury Department Procurement Division. Require- 
ments are also included for current inventories of 
Government-owned properties, and a consolidated 
annual report to Congress under the administration 
of the Director of the Budget. 


o 


GOVERNMENT AGENCIES’ OFFICE PURCHASES 
REDUCED BY BUREAU OF THE BUDGET 

On May 25 the Bureau of the Budget banned the 
purchase of 28 items of office equipment and supplies 
by government agencies for the duration. 

Included on the list of prohibited articles were ash 
trays, cuspidors, carafes, cushions, picture frames, 
mirrors, book ends, brief cases, shears, metal letter 
openers, smoking stands, metal memo pads and foun- 
tain pen or desk sets retailing at more than two 
dollars. 

Steel office furniture, such as desks, chairs and 
filing cabinets and leather upholstered furniture, such 
as chairs and davenports, were also placed on the 
taboo list. 

Back of the order, according to the Bureau of the 
Budget, was the need for conserving metals and other 
materials needed for the war effort. 


oS 


STITCHING WIRE LIMITATION ORDER REVOKED 


Limitation Order L-291, controlling steel stitching 
wire as used in binding printed and blank paper, was 
revoked June 18, pending the issuance of a new order 
by the War Production Board. 

Lir.itations as to the use of binding wire, number of 
stitches or staples permitted, thickness of matter 
bound, and so on, were found impractical and in- 
operative by a number of magazine publishers, it was 
explained by H. M. Bitner, Director of the WPB Print- 
ing and Publishing Division. This was largely due to 
the inflexibility of present binding and stapling ma- 
chinery and the unavailability of new equipment. In 
certain instances, a single stitch would not hold a 
large bulky magazine together, and consequently it 
was felt that pages would be lost and paper wasted. 

A new order designed to conserve stitching wire and 
yet make it possible for publishers to bind their 
products satisfactorily is now being drafted by the 
Printing and Publishing Division. 
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Shipments are made 
promptly on all orders 
- for Clear Print Wood 
S/, Stamp Pads. Made in 
Rites 4 popular sizes. Prac- 
tically indestruc- 
Rush tible, they last 
twice as long as 
SAA OFF 1 average pad. 
Nig. Don’t warp or sag. 
Easy to re-ink. 







SAMPLES SENT FREE 
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Again we say: 


“Light is essential—vital to war 
industry.” 


Intense individual fluorescent 
light furnished by VAN DYKE 
increases the efficiency of every 
war job. 


> 


All orders placed for VAN DYKE 
Fluorescent regardless of style 
must carry priority ratings. 


America’s Outstanding Manufacturer of Fluorescent Lights. 
Wire or Write for Catalog. 








VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 
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2EUEWS 
RUBBER 
ROLLERS 


Cant-Slip is in demand today to keep aging type- 
writer rollers in good working order. It stops 
paper skidding. Cant-Slip offers you a good profit 
and guarantees satisfaction. Order Cant-Slip to- 
day and display it. Write for free advertising aids. 


CANT SLI 





ULAR TIPE 


INSTANTLY 


Dealers everywhere are reporting increased sales 
of Clarotype. It creates repeat sales and increases 
profits for you. The handy dauber prevents spat- 
tering. Feature this national leader. Write today 
for liberal discounts and free advertising aids. 


BOTH PRODUCTS ARE NON-INFLAMMABLE 


THE CLAROTYPE CO., INC. 


16-H HUDSON STREET NEW YORK 13, N. Y. 




















No Priorities Required 


Immediate Delivery 







Arm Rotary 
Side Rotary 
POSTURE CHAIRS 


Fully 
upholstered, 
Walnut 

or Oak 


Finish. 





No. 12 
List Price $25.00 
F.O.B. Los Angeles 


Victory Chair Company 


311 East 4th St. Los Angeles, Calif. 
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CONSERVE OFFICE SUPPLIES! 

This month the Office of War Information will put 
nto distvibution a new poster (reproduced below) 
making an appeal for conservation of office supplies. 
The items mentioned are only a few_of the total used 
in an office, but they are primary in importance. All 
office supplies, of course, should be subjected to the 
economy measures urged in the poster. 

Dealers and salesmen in this field can make many 
suggestions on conservation to customers. Following 
are some ideas that have proved sound in practice: 

1. Reduce the size of letterheads. Most business 
letters do not require a full 8% x 11 sheet. By the 
use of letterheads only one-half or two-thirds the 
normal length, total paper requirements will be sub- 
stantially reduced without negatively affecting cor- 
respondence. 

2. Have carbon copies of responses put on backs of 
letters being answered. A dual economy is achieved 


AMMUNITION 


Typewriters, pencils, pens 
paper clips, rubber bands, 
adding machines, staplers, 
paper, carbon paper, etc. 


DONT WASTE IT! 





OWI CONSERVATION POSTER 

because not only is there a reduction in the use of 
carbon copy sheets, but the filing space needed to hold 
correspondence is reduced 25 to 30 per cent. OFFICE 
APPLIANCES began advocating this practice over 25 
years ago. The manifest advantages of paper and 
space saving, as well as assurance that the answer 
cannot help being with the letter, have caused wide- 
spread adoption of the method. There are still many 
firms, however, who could benefit from advice on this 
subject. 

3. Salvage pins and clips from old correspondence 
or other papers about to be discarded. Searching 
through old papers for usuable pins and clips is cer- 
tainly a profitable procedure under current restric- 
tions in manufacture of those items. A change from 
the old careless habit of merely “dumping” obsolete 
papers is distinctly worth while. 

A number of other office supply conservation ideas 
will occur to readers. The point is to pass them along 
to customers 


APPLIANCES, July, 1943 


OFFICE 














y 


/ 








TO Cur STENCILS 





IRST, after exhaustive testing and ex- 

perimentation, we produced the 
finest possible duplicating stencil from 
the highest quality materials obtainable. 
Then, we enlarged our modern factory 
so that this superior stencil could be 
produced in large quantities, 


Now we have it! Today’s POLY- 
CHROME STENCIL is available to every 
user of stencils at no advance in price, 
Dealers everywhere can_ sell POLY- 
CHROME STENCILS and make a sub- 
stantial profit, while being assured that 
they are selling a product which will 
satisfy the most exacting customer. 


Be you user or dealer, let your own 


best judgment guide you to _ choose 
POLYCHROME STENCILS for all stencil 


duplicating requirements. 


WHY, OUR PRESENT 





each COST MORE THAW 


ORDINARY STENCILS! 
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COMPLETE INFORMATION 


NOW EVERY GIRL IN 


THE OFFICE LIKES 
OF COURSE THEYR If 
Po.ycwRomes/ 
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THE POLYCHROME CORP. 99 university piace, NEW YORK, WN. Y. 
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STORAGE AND WARDROBE 
CABINETS 


Steel-like storage and wardrobe 





cabinets made of pressed wood. No. 3618C 


Combination Storage 


Sturdily constructed. Finished in as ar 


. Equipped with 4 shelves 
olive green enamel. The doors serene. 18"D 
$56.75 


« 





are thoroughly reinforced and are 






















equipped with a locking device 
controlled by a paracentric lock 


in the right hand handle. 





No. 3618S Storage Cabinet 


Equipped with 4 adjustable shelves ALL WOOD ITEMS ON THIS 


36°W x 72°H x 18°D PAGE REQUIRE A PRIORITY No. 3618R 
$55.00 RATING OF AA3 OR BETTER ect ae 


and 1 coat rod 
36”W x 72”H x 18”D 


$50.00 





\ combination letter file 
with safety personal com- 
partment. Offers a means of 
keeping papers private. Can 
be moved from place to 
place. Both upper and lower 
compartments are fitted with 
lock and keys. 

Made of high quality pressed 
wood Olive green finish. 
Brushed brass handles at 
each end. Guide rod operates 
in a depressed groove de- 


signed for eyeletted opera- 


No. 4028W 
$78.00 Including base. 


Without base deduct $10.00 





tion 


No. 458W 
$29.00 


A five drawer Blue-Print Cabinet designed for the 


safe keeping of drawings, maps, tracings and blue- Upper compartment 
prints to sizes 24°,” x 39”. Made of seasoned plywood. 12%” x 10%” x 24” 
Drawers ide asi Materi ile yi i? 

ers glide smoothly and easily. Material filed will Lower compartment 
be free from curling, creasing or tearing. A hood in 12%” x 11” x 24” 


the rear and a lift compressor in the front of each é ‘ 
Height 30’ 


drawer keeps prints in perfect order. Cabinets can 
be bolted into solid batteries. 337%” high including 








base. 


COLE STEEL EQUIPMENT COMPANY 


349 BROADWAY NEW YORK 
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SAN ANTONIO NEWS NOTES 





By B. C. Reber, Correspondent 





With the first half of 1943 completed, San Antonio 
stationers, typewriter and business equipment dealers 
can look back on some good business, and a predic- 
tion that sales during the second half will depend 
largely upon the ability to get merchandise and sup- 
plies, on government regulations and on the labor 
question. Comments from various dealers reflect their 
opinions 

G. S. Thorn, manager, Paul Anderson Company: 

“Our business during the first half of the present 
year has been built largely around the Army con- 


struction program, and we have been co-operating | 


with the Army in carrying out this work. We have 


furnished engineering equipment and blueprints for | 


this construction work in addition to supplying sta- 
tionery, business equipment and office supplies. This 
has brought our sales volume a little ahead of last 
year. 

“We expect retail sales to show a little increase dur- 
ing the latter half of the year, but enginering sup- 
plies and the production of blueprints will probably 
be off. The Army is now ready to fight, and there will 
not be the demand for supplies that was required in 
the preparedness program.” 

Mr. R. P. Grieve, vice-president and general man- 
ager for Maverick-Clarke, had this to say: 

“Our cash and charge sales thus far have been 
ahead of those for last year, but there are indications 
of a leveling off during the next six months. It is im- 
possible, under present conditions, what with new 
rules, regulations and rationing coming through every 


day, to predict with any degree of certainty what will | 
happen during the next six months. But so far as we | 
can determine, we expect business to be good, though | 


with not the same intensity of sales that has been 
evident during the first half.” 

Mr. William C. Clegg, official of The Clegg Company, 
and past president of the NSA: 

“Our sales for the first six months of this year have 
been about the same as those for the same period in 
1942. We have enjoyed a good business. I believe, how- 
ever, that sales during the last six months of the year, 
and, in fact, until the war is over, will be governed to 
a great extent by our ability to get merchandise and 
supplies.” 

J. Andrew Smith, J. Andrew Smith Company, busi- 
ness furniture and equipment: 

“Our sales at the present time are approximately 
20 per cent ahead of those for the corresponding 
period last year. We have had a good business, both 
through military channels and through local business 
houses. I believe there will be a leveling off in sales 
during the next six months, but that the year will be 
closed with an increase over the volume for 1942.” 


* * cd 


A survey among local stationers, typewriter dealers 
and business equipment firms shows that the drafting 
of married men will not seriously affect the personnel 
of these organizations. With the letting out of the 
public schools for the summer vacation, many young 
men and women have joined the service and sales 
organizations of local firms, which has helped to re- 
lieve the employment problem for the time being. 
Staffs of stationers are, in the majority, made up of 
men with families who will not be subject to the draft 
for some time, if ever. These men, together with 
feminine help which has been added since single 
men entered the service, are expected to take care of 
this problem. 

* * ca 

Miss Alene Dancaster of the sales staff of Paul 
Anderson Company, has returned from a vacation 
spent with her parents in Kansas City. ... Mrs. Paul 
Walter, secretary to Al Eisemann of Maverick-Clarke, 
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30 E. Congress St., Chicago, Ill. 
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Try a BUCKEYE Supreme 
TYPEWRITER RIBBON 


®@ For over fifty years we have built into this 
product everything that first quality materials and 
painstaking workmanship could produce. We 
offer it to you now with the assurance that you 
will find it to be equal to your most exacting 










requirements. 


The Buckeye Ribbon & Carbon Co., 
Cleveland, Ohio 


Pe es 
No. 380 R. C. No. 380 A. C. 


Two New Chairs 


BRIGHT Craftsmen have produced these two numbers to comply 
with present war-time restrictions of the use of strategic metals 
The new swivel used on the revolving chairs is smooth, easy and 
positive in action and adjustable for height. 


Customed in full accord with the BRIGHT tradition fur fine crafts- 
manship, which enhances the natural beauty of fine woods and 
beautiful, long-lasting leathers of your own choice. Made in 
mahogany, walnut or oak. 

These BRIGHT numbers are receiving ready acceptance every 
where. Order samples for your floor today. 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
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has resigned her position to reside with her husband, 
Lt. Walter of the Medical Corps, Fort Stockton... . 
Lex A. Harp, of the local branch of Burroughs Adding 
Machine Company, is at the factory taking a cours? 
in mechanic’s training, and W. H. Abshire has joined 
the organization as a student in the service depart- 
ment. ...B.L. Eckhart, formerly associated with the 
San Francisco branch of Remington Rand, is now with 
the local branch of this company; and Mrs. Ruth 
Kuse, office manager at this branch, has returned 
from a vacation spent in Austin. Mrs. Barbara 
Chambers has joined the staff of Royal Typewrit2r 
Company, being connected with the Roytype Division. 
; M. R. Allen, Central Typewriter Company, has 
purchased a ranch approximately 100 miles from San 
Antonio. The ranch has 1523 acres of which 450 are 
under cultivation, planted with crops of peanuts, corn, 
black-eyed peas, and other vegetables. The remainder 
is range land. 

Southern Sales and Service, W. P. and P. F. South- 
ern, have started a remodeling program which will 
include new fixtures, remodeling of the store interior, 
new floor covering, installation of new equipment, and 
fluorescent lighting. This firm will give its employees 
a bonus in addition to their regular vacation periods 
this summer. 

The shortage of typewriters has brought out many 
old models that were familiar when grandma was a 
girlk Among those uncovered is one on display at 
Central Typewriter Company, which is a Remington 
Standard, Model No. 0. 

Mr. William Crawford has joined the Zimmerman 
Typewriter Company as a service mechanic, and Miss 
Louise King has been added as secretary to Mr. Zim- 
merman. This firm has completed arrangements with 
one of the largest manufacturers of typewriter rib- 
bons and carbon paper for the production of lines to 
be merchandised under the Zimmerman trade mark. 
This, in addition to the type cleaner which this com- 
pany has been sponsoring for some months, is ex- 
pected to hold business volume lost through lack of 
typewriter sales. 

This firm has also 
through the distribution 
typewriter platens, featuring the 
versal Platen Cover.” 

G. C. Zimmerman 


enjoyed some good business 
of a folder dealing with 
“True-Mark Uni- 


is owner of the business.—B.C.R. 


*—-> 


RETAILERS, MOVIE EMPLOYEES AND NEWSBOYS 
COMBINE EFFORTS IN JULY WAR STAMP DRIVE 
During July, the retailers of America, the employees 

of motion picture theaters and the newspaper boys 
are uniting in a campaign to sell enough War Stamps 
to finance a new “mystery ship’”—an airplane carrier, 
the SHANGRI LA—to bomb Tokyo again and avenge 
the murder of Jimmy Doolitte’s fliers. 

The quota is $131,669,275. That’s a dollar from every 
American—every man, woman and child—one dollar 
in War Stamps during July. 

The program has several advantages which will 
appeal to retailers: It offers the retailer a definite 
opportunity to put his organization on a quota basis, 
thus creating a yardstick by which to measure the 
store’s actual participation in the Bond and Stamp 
effort; it offers the merchant a chance to use the 
Bond and Stamp selling program as a morale building 
agency for his employees; and it provides unlimited 
variety as an advertising copy scheme. 

Back of the whole plan is, of course, a fundamental 
effort to reawaken interest in the sale of War Stamps. 
And War Stamp sales have been shown to be of per- 
manent importance in making possible the purchase 
of Bonds by millions of Americans unable to buy Bonds 
outright, in making possible “impulse” purchases and 
in sending that ‘extra dollar” in our pockets to war. 
July, 1943 
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From left to right—5-drawer Finger Print File, the Letter 
Size Conservator File, the Cap Size Conservator File, Cap 
Size Transfer Case, Letter Size Transfer Case. 


THE “"Y and E” WOOD LINE 
IS GROWING! 


And what’s more, we are going to add still more files in wood. That’s 
good news to dealers who hold the “Y and Ek” Franchise, for it means 
more merchandise to sell—more satisfied customers. 

The “Y and Ek” Conservator file is so popular because it is made in 
our own factory. [It is not purchased outside. Each file is built to 
“Y and E” standards of workmanship, and that, as you know, is tops. 
Reinforced construction assures long life under heavy duty conditions. 
Available in 4-drawer letter and cap sizes and fingerprint file size 
5-drawer). 

“Y and LE” Wood Transfer cases employ exclusive interlock construc- 
tion of corners on front and back frame. That means a rigid case that 
doesn’t weave. Can be stacked evenly and safely. Two sizes—letter 


and cap. 


YAWMAN “4? FRBE MFG.(O. 


1015 JAY STREET, ROCHESTER 3, N. Y. 
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**Yand E” Direct Vision Sorter—in wood— 
is identical with the previous metal sorter. 
In fact, it is difficult to tell them apart. 
Available in all sizes—this sorter is very 
popular with firms with green help. 





FOREMOST FOR MORE 
THAN SIXTY YEARS 
‘Invest in Victory—Buy War Bonds’’ 
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PIUNEERS Un the way 
To Victory Day! 





Business needs foresight and courage to go forward 
TODAY in the face of difficulty. By applying the best 
thought, most practicable methods and best avail- 
able materials, business succeeds-—initiates new techniques—new eras of 
profitable industry. 
This pattern of success is admirably illustrated in our all wood office chair 
line which today presents office furniture dealers with an exceptional 
opportunity in merchandising service. 
Besides being identified with leaders in this field, there is advantage in 
the dependable, good grade; our standards developed through more than 
14 years of manufacturing, are scrupulously applied to all our production 


even in this time of critical materials and manpower shortage. 


The chairs shown here will be available in birch mahogany, birch walnut 
and quartered oak. Seat height is adjustable. Tilting action is provided 
for executive chairs, and bumper strip on edge of seat of secretarial 
chairs. No. 408 posture chair has adjustable height back rest which is 
furnished all wood or will be supplied upholstered if you indicate 
No. 408-L on your order. 

Deliveries are subject to prevailing conditions; we recommend early 


No. 1001 placement of orders 


NEW INDTANA CHAIR CU. 


JASPER, INDIANA 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


Slight Let-Up.—There was a slight let-up during 
the month just past on the overwhelming demand for 
office equipment and supplies by plants engaged in 
defense work, but the let-up was nothing to get ex- 
cited about. It was due only and wholly, some dealers 
said, to the fact that new budgets were being prepared 
for the coming year and these were not quite ready. 

It seemed obvious that the expansion in war equip- 
ment manufacture is going forward without hesita- 
tion. As a consequence, the vital subject after budgets 
are ready will be the same as they have been during 
the year just past—terrific demand, priorities, and 
so on. 

One well known dealer has found it well in his case, 
since he can not supply in extra large quantities to 
resort to the plan of doing his level best for civilian 
firms badly in need of attention. 

Generally speaking, the rental situation seems to 
have improved and there was no observable casualty 
list among “little fellows” during the month. Opti- 
mism was the keynote. While the minds of dealers 
are jumping forward more or less to the after-the- 
war period with constructive thoughts as to what to 
do during the first stages of that period, the grim 
determination to carry on meantime is a very settled 
determination. There are no quitters and no “beefers’”’ 
among dealers in Los Angeles—not on your tintype! 

Barton Jenks in Marines.—There is an old song 
about “Captain Jenks of the Horse Marines who fed 
his horse on corn and beans.’ Now, there’s another 
Jenks in the Marines—Barton Jenks, who has been 
with the Stationery Exchange, 324 South Main Street, 
is now with the Merchant Marine, after two and one- 
half years of active sales work in Los Angeles. In June 
he paid a visit to the old stamping ground and talked 
interestingly of many of his experiences. He has made 
five trips with the Merchant Marine, the last one to 
Alaska. On June 16 he left for New York City for 
further orders. 


* * + 


Doing Good Civilian Business.—So many office appli- 
ance firms have been devoting the major portion of 
their energies to supplying the demands of national 
defense that the Stationery Exchange, 324 South Main 
Street, has been able to build up a very large business 
meeting civilian demands, according to Michael Stein, 
owner and manager. Mr. Stein says that business is 
just simply terrific. He has been in business in the 
same block for fifteen years. 

+ > * 

Son-in-Law in Service.—Bill Atkinson, son-in-law of 
H. E. Sutter of the H. E. Sutter Desk Company at 320 
South Spring Street, left in May to take up work with 
the Western Pipe and Steel Company, a firm which 
manufactures oil tankers for the government. Mr. 
Atkinson is a marine electrician. He had been with 
Mr. Sutter for three years and is still vice-president 
of the firm. He expects to return to his old job when 
the war ends. 

Office Manager Takes New Job.—Dorothy Mack, who 
for the last two years has been office manager for the 
Allen Wales Adding Machine Company at 305 South 
Spring Street, has resigned her position to take a job 
in the general offices of the Douglas Aircraft Corpora- 
tion. 

George Thomas, who was with Allen Wales for three 
years, is now with the Western Typewriter Company. 
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FLAT IRON Sales Are Soaring . . . 


UP...UP...UP! 





CARBON PAPER 


Peet ome Sato 


MABUPACTURSDS BY 


B.S. 


PHRILADESLPRIS 





| FLAT @IRON | 








and no wonder . 
that wears like iron! 


profits! 


Street 


Filbert at Tenth 


e That new curl-proof carbon paper sensation, 
Flat Iron by name, has certainly made a hit... 
. it’s a permanently flat sheet 


e Flat Iron is an item you will take pride in 
selling, Mr. Dealer, and one that will show real 
Just clip this advertisement to your 
letterhead and we will send free samples and 
prices. No obligation, of course. 


U. S. TYPEWRITER RIBBON MFG. CO. 


“A Ribbon For Every Machine—A Carbon For Every Purpose’’ 


Philadelphia, Pa. 











NEW “WOOD” LOCKER UNIT 
ACCOMMODATES 12 IN 5 FT. 


The new hardwood and plywood 


Peterson Industrial Lockers come 
in both single and double (back 
to back) units that accommodate 
either 12 or 24 persons in every 


5 running feet. Double locker 


room capacity and save valuable 
floor space fer productive use. 
Provide each employee with a 


spaced coat hanger, an individual 
ventilated hat shelf ‘ 
and a 12 in. x 12 
in. lock box for 
lunch, microm- 
eters, drawing in- 
struments or per- 
sonal effects. 





“The 






















ABA 
ORE 


PETERSON 
Equipment is 


Wardrobe 
provided 
for factory, shop and 
office—comprises a com- 
plete line of single and 
double faced locker units, 
wardrobe racks and non- 


tipping (6 or 12 place) 


costumers. Keep wraps “in 
press”, dry and sanitary 
—exposed to air and 
light. No crumpled hats 
or soggy lunches in 
stormy weather. Prompt 


delivery. 


Write for Catalog and Dealer Propositions 
VOGEL-PETERSON CO. 
Checkroom People” 


1823 N. Wolcott Ave., Chicago, U. S. A. 
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GET DOWN 10 BUSINESS 














Business for all of us right now means war 


business . . . what else matters if we fail 


in that? 
GRAFFCO products, small as they are, 
play a prominent part in speeding the flow 
of men and supplies from home front to 
fighting line. 

To our customers, most of whom are en 
gaged in this vital work of distribution, 
we pledge a continuation of our efforts to 
make and deliver the best of which we 
are capable. 

GEORGE B. GRAFF COMPANY 
64 Washburn Avenue, Cambridge, Mass. 
Makers of 
Cellugraf Signals Nu-Vise Signals 
Nu-Viz Signals Maptacks 















INVESTIGATE 
THE MERITS OF 


ROBERTS 


The Quality five action, all steel 
and nickel, Numbering Ma- 
chine. 





% Capacity for ten wheels. 


% Priced competitive to ordinary ma- 
chines of four and less actions. 


* UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


The 
ROBERTS NUMBERING MACHINE 60. 


694-710 Jamaica Avenue Brooklyn, New York 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago, Ill. 593 Market St., San Francisco 
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Delmon C. Swindell, formerly with the service de- 
partment of the Bank of America, is now service chief 
for Allen Wales. 

Rodney Allabach, owner of the company, reports 
that rentals are extremely good and that overhauling 
adding machines for the government is now an im- 
portant phase of the business. 

x a * 

Big Rental Business.—The Los Angeles Adding and 
Bookkeeping Machine Company reports a tremendous 
rental business at the present time. R. H. Miller is 


the owner. 


* * * 


Ira Hay Changes Jobs.—Ira Hay, formerly manager 
of the Los Angeles branch of the Burroughs Adding 
Machine Company, is now the distributor of Sound 
Scriber and has his offices near the intersection of 
Wilshire and La Brea Boulevards. 


oo * * 


Volume Holds Up Well.—The Gold Desk and Safe 
Company, 957 South Main Street, is doing a large 
business in new office furniture. Formerly the firm 
depended quite largely upon rebuilt used furniture 
but finds it impossible to get sufficient help to carry 
on as formerly in that department. The manager 
states that temporarily defense buying is dropping 
off, no doubt due to the fact that the buyers in defense 


plants are in the process of setting up new budgets. 
| * * * 


Fischer Takes Vacation.— Francis Fischer, owner 
and manager of the Office Service Company at 961 
South Main Street, has returned from a vacation 
spent at Bakersfield and Fresno. He also took a busi- 
ness trip while absent from Los Angeles. 

Mr. Fischer states that his firm is very busy with 
repair work and constantly becoming more so. Four 
of his old time employees are now in the service, men 
who had served from six to fourteen years. Fred 
Eoff is now a Marine serving in the Solomon Islands; 
Fred Weiss is taking training with the paratroops in 
one of the southern states and will serve with the 
Navy when training is completed; Floyd Eoff is also 
serving with the Marines; and Benito Hernandez, who 
had been with the company more than fourteen years, 
is now in the Army and located near Little Rock, 
Arkansas. 

Mr. Fischer makes the remark that 90 per cent of 
the customers understand the handicaps under which 
a business man operates and are accordingly courteous 
and considerate. 

Small Orders Count Up Big.—A. W. Willis, manager 
of the Atlas Desk and Safe Company, 835 South Spring 
Street, says that he is particularly interested in look- 
ing after the small $200.00 and $300.00 orders because 
he has found out that when you pile a _ sufficient 
number of these orders one on top of the other you 
have a big day’s business. The totals he finds are as 
large as they were when he devoted more time fishing 
for larger orders. Mr. Willis says his stock is keeping 
up well and that business on the whole is extremely 


good. 


# * * 


Recalls Signing Office Appliances Guest Book. 
H. M. King of the Art Metal Crafts Company, 315 West 
Fifth Street, recalls that he signed the guest book at 
the OFFICE APPLIANCES Office in Chicago fifteen years 
ago. 

Mr. King reports that he sold the last metal file 
recently but that customers are accepting wooden 
files with fine spirit. 

Typewriter Veteran Takes Telephone Job.— J. C. 
Abell, who had been a typewriter salesman with 
Underwood Elliott Fisher for twenty years, has left 
the employ of that company to become personnel 
director for the Associated Telephone Company at 
Santa Monica, California. Mr. Abell has never worked 
for any other firm than Underwood Elliott Fisher, 
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OUTSIDE REGULAR OFFICE HOURS that pert little sec- 
retary is a Red Cross worker, an Air Spotter or a 
Nurse's Aide. 


Being close to the war effort, she knows the 
necessity of conservation. That's why her personal 
choice is PEERLESS KEY-IMPERIAL typewriter ribbons 
and carbon sheets. Because they write more beau- 
tiful letters, make clearer copies, wear longer, 
stretch farther. 


Mr. Dealer—despite wartime difficulties, PEERLESS 
KEY-IMPERIAL popularity is growing inexorably. Per- 
haps one reason is the fact that we have not relaxed 
our standards of quality. Perhaps another is that 
with other items and profits getting scarcer, Dealers 
find it profitable to feature PEERLESS KEY-IMPERIAL. 


ls there an important carbon account in your town 
you would like to get? Maybe we can help you. We 
have helped others. Write us all about it today. 
What can you lose? 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 
NEW YORK OFFICE, 321 Broadway 


THE KEY MEN OF AMERICA . 
DETROIT, 37 Linden St., River Rouge, Mich. @ CHICAGO, 179 W. Washington Street @ LOS ANGELES, 528 S. Spring Street 
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. Manufacturers with the dealers’ viewpoint 
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where he began when he was a boy. He was born ——— 
in England but spent his young manhood in Canada. 
He is a hockey and tennis enthusiast, and, in addition 


to his sales work, had for a considerable. time acted 
as hockey coach at the University of Southern Cali- E V E R Y O F F I G E 


fornia. 
ay HAS PROBLEMS 


Gregory Joins Navy.—C. H. Gregory, who has been 
manager of the printing department of the Grimes- 
Stassforth Stationery Company for some time, has 


joined the Navy. He left the first of June for San that can be solved by 
Diego for his basic training. The management reports 
that he had done a fine job for Grimes-Stassforth. 

a 4 the use of 


Jensen in Los Angeles.—Alfred Jensen, manager of 
the accounting machine division of Underwood Elliott 
Fisher with offices in New York City, spent some time B E R K S H I R E 
in Los Angeles while on a tour of all branches of the 
company in the West. He gave a luncheon at the Bilt- 
more Hotel for salesmen and sales agents throughout TYPEWRITER PAPERS 
Southern California. M. W. Coffmann, Pacific District 
manager, was also present at this luncheon. Mr. Jen- 
sen spoke with the customary Jensen enthusiasm and 


brought the sales people up to date regarding WPB ’ 
regulations affecting the industry. There's a correct grade for 
In passing we might say that Mr. Jensen, Mr. Coff- every business need 


man, and their wives attended “Breakfast at Sardi’s.” 
There they heard the popular radio program of which 
Mrs. Jensen is very fond. 

The Jensen trip covered more than ten thousand 
miles and the sales meeting held here was the first 


: TON 
one in several months. fa 
* ~ % @ VPEWRITER,, 
ee oe 
Taking Vacations.—T. L. Sloat, manager of the type- *exsni™ 


writer division for Underwood Elliott Fisher, took his 
vacation in June at Big Bear Lake in the San Ber- Eaton Paper Corp., Pittsfield, Mass. 
nardino Mountains. He spent most of the time fishing. 
Mrs. Sloat, her sister, and brother-in-law accompanied 
him. 

James Johnson, manager of the Los Angeles branch, 
hopes to take his vacation in August and plans to 
have merely a quiet time at home. 

Miss Mathilda Witt spent her vacation in Chicago 
in June where she visited her family. She plans to go 
once each year. 

Mrs. Richard N. Little spent her vacation in New 
York City where her husband, an ensign in the Navy, 
had just been commissioned. This was Mrs. Little’s 
first trip to New York and she enjoyed it immensely. 

Mr. Johnson reports that his son, James, Jr., has 
recently come west from Camp Lee, Virginia, and is 
now at Vancouver Barracks, Washington. He is a 


° $s | 
first lieutenant in the Army and a commanding officer | B i 
in a depot supply company. « 4 
* * «* > Gd 
Seven Relatives in the Service.—D. L. McBride, pop- | Vy) 2 
the eye Can Océ = 


ularly known in the Pasadena area as Mac the Pen- | 
; 


man, reports that he has seven near relatives in the | & 
service—three sons, two sons-in-law and two nephews. 
Mac’s third son only recently received his papers. 

A landslide of “paper work” confronts business men every- 
where. Important facts must be readily available. Cook's File 
Signals on cards or ledger sheets provide this information at 

































| 





The editor of OrFIcE APPLIANCES Will remember that | | 
the most attractive window Mac the Penman ever had | 
in Pasadena was a window in which his 100 per cent 
perfect infant daughter was the central feature. With | 
a nurse in charge she slept in her crib in the window | 
an entire afternoon while hundreds of people stopped 
to window gaze. This magazine carried an article of 


Mac the Penman, still doing a large pen repair 
business, reports that people are taking better care 
of their fountain pens than at any time since he has 
been in business. In order to have a more complete 
shop and have merchandise to sell to any one coming 
in, Mac has added pottery novelties, oil paintings and 


some length with a picture of the baby at that time. a glance. Twelve permanent colors—styles for all files. Show 
That baby is now fourteen years old, still one hundred | your customers how Cook's signals make files “talk”! 
per cent perfect, and now very much interested in 
school and in doing her bit towards helping the COOK’S STEEL FILE SIGNALS 
civilian phase of war work. . 

P The H. C. Cook Co., 14 Beaver St., Ansonia, Conn. 
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June Savor 
FILE 


e Non- priority wood 
construction 


e Two Drawer — Top 
opens completely 


e "Two - Way" Com- 
pressor and Guide Rod 


e Letter and Legal Size; 
Olive Green Finish 


e Desk height 30!/,” 


e Shipment week or ten 
days. 


No. MF500G—Letter 
DN sicscc wesc $27.00 List 


No. MF600G—Legal 
Size _...........$29.00 List 


F.O.B. Rockford, Ill. 


BUSINESS EFFICIENCY AIDS 


P. O. No. 258-J Skokie, III. 














Follow the Fighting with o CRAM Globe! 


TWEY CANT NAVE [T/ 


This NEW (acs Window Display 


Says: 


STOP - LOOK - BUY Headquarters 
is display with eye appeal and buy C R a M 


appeal can be easily and quickly ar- 
ranged in front or side show windows. 
As illustrated above it consists of only 


WORLD 
MAPS 


the showing and make money. an ro | 


15 pieces. Poster in background is printed 
in colors on heavy stock. Cartoon by 
well-known artist. The cards on heavy 
board also in colors. Send for FREE 
Poster and Display Cards today. Make 


The Global War is constantly increas- 
ing the public demand for globes and 
maps. Anticipate your needs for all Cram 
Globes and Maps. Order now from cata- 
log or write for details. 


THE GEORGE F. CRAM COMPANY, INC. 


Maps, Atlases and Globes since 1867 +» 730 East Washington St., Indianapolis, Indiana 


GLOBES 
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other gift items. His business in greeting cards has 
grown to large proportions. 
” - * 

Custer Takes Defense Job.—Robert W. Custer, who 
had been with the Pasadena Stationery and Printing 
Company for seven or eight years, has now taken a 
position with the Vega Aircraft Corporation as head 
storekeeper. He reports himself as very pleased with 
this work. 

The manager of the Pasadena Stationery and Print- 
ing Company reports that business is very good and 
that job printing is especially good. 

* a > 


Service Work Big Feature.—Gus Trefzger, manager 
of the Crown City Typewriter Company, 38 North Ray- 
mond Avenue, Pasadena, announces that his son Bob, 
who just graduated from the Pasadena Junior Col- 
lege, Lower Division, has passed the Army A-12 test 
and will be assigned to some special engineering work 
after entering service in July. 

Mr. Trefzger reports that his firm is exceptionally 
busy reconditioning typewriters and is now shipping 
the entire stock of Class A typewriters to the govern- 
ment. 

Completes Year in New Location.—The Parker Type- 
writer Company, 156 East Colorado Street, Pasadena, 
has celebrated its first anniversary in its new loca- 
tion. The old location was 174 East Colorado Street. 
Harold Parker, the proprietor, owns the building in 
which the firm is located, and he believes his company 
is one of the few, if not the only one, in the Los 
Angeles area which owns its own building. The build- 
ing is a three-story one, the two upper floors being 
leased for hotel purposes. 

Three of a Kind.—There are three Houser brothers 
in the sales book business, all competitors so far. That 
is something to talk about for it probably sets a record. 
The three are A. C. Houser of Los Angeles, manager 
of the Los Angeles set-up of The Columbia Sales Book 
Company at 315 S. Spring Street; Harry Houser, Gil- 
manton Sales Book Company, New York; and F. B. 
Houser of The Nebraska Sales Book Company, Chicago. 

The last named, F. B. Houser, is assistant to the 
president of his company and will come to Los Angeles 
about September 1 to establish and take charge of a 
branch of that company. 

The Columbia Sales Book Company is a unit of the 
Universal Loose Leaf Company. The office is com- 
paratively new in Los Angeles and a complete line 
of both stock and specialty printed sales books is kept 
on hand. 

A. C. Houser has been in this line for ten years and 
sees a fine future for his company in the California 
area. The fact that he has behind him a company 
with 52 years experience in meeting the needs of the 
trade is an assurance to Mr. Houser, he says, that 
service can be given in the best way for the next 
fifty-two years at least. 

Golf and Supper.—The Golden State Travelers’ Club 
had its regular golf play and dinner on Friday, June 
18. The play was at the Southern California Golf 
Course and the supper at the Los Angeles Athletic 
Club. About 40 participated. The boys had an espe- 
cially good time and the attendance was gratifying. 

—_- 


QUACKENBUSH WITH SCHILLER & SCHMIDT 

Ben Quackenbush, who for many years has been 
active in commercial stationery in the south end of 
the Loop district of Chicago has become associated 
with the commercial stationery house of Schiller & 
Schmidt of Chicago. Long associated with the old 
Baldwin Printing & Stationery Company, he went 
with the Commercial Stationery Company after that 
concern absorbed Baldwin, and for six years operated 
his own business. He is well known in Chicago sta- 
tionery circles. 
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~ MODEL 3-C is our 


XO WAR BABY 

















Those glistening streamliners—the famous SPEED “Swingline” 
| STAPLERS — had a lot of the stuff that wars are won with... Our 
fighting men have first claim on those strategic materials now... 
So the “Swinglines” —the staplers that others try to equal — 








cannot be produced for general sale “till the shootin’s over.” 


But our War Baby — Model 3-C — is a lusty and capable substitute 
— even though made with the restricted amount of critical materials 
. . » While it lacks something of the regular “Swingline’s” magni- 
ficence — all working parts are metal — the machine will operate 
smoothly and efficiently for a lifetime. 


cmd 
cleat 


1S THE ORDER OF THE DAY 





REE 


SPEED PRODUCTS COMPANY 


37-18 Northern Boulevard, Long Island City, N. Y. 


TOT Staplers, Speedmatic Tacker, Speedway (War Model) Punch, Speedo Index Tabs and Sheets — available with proper priorities at the time this advertisement 
was prepored. Parr Rubber Typewriter Keys, Finger Tips and Bands, Long-Reach Stapling Machines and some Staples —discontinved for the “duration” 
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Dealers? 


The Defense Plants are not expecting the war to end 
very soon for they are continually buying Tool Trucks 
in greater quantities. 

The “TOLEDO” Tool Truck (see cut below) has 
recently been reconstructed as to size, style and weight 
to meet the requirements of the War Plants. This also 
modifies the price considerably. Ask us about them. 








No. 7160 with 3 trays. 
No. 7160-D with drawer 





THE 
The “HEAVY DUTY” Tool Truck 


T O L E D O As the name implies, the ‘*Heavy 


Duty” Trucks are built for special, 


M E T A L heavy work and rough usage. 


Office Furniture Dealers are doing 


FU RNITU RE a profitable business by selling both 
kinds of trucks. All are made with 

COMPANY 1, 2 or 3 shelves. 
So, get into the factories making 
1770 Hastings St., War material. You will probably get 
an order and they will furnish you 
TOLEDO, OHIO the necessary (AA-5 or better) prior- 

The “TOLEDO” Tool Truck ity certificates. 





Vo. 9460 with 3 trays 
No. 9460-D with drawer 


















An Instant Success— 


STORM SPIRIT 


A NEW SPIRIT 
HECTOGRAPH CARBON 












Here's a new spirit hectograph carbon for general use that 


assures better results at lower cost. Send for samples now. 


Ww 
H. M. STORMS COMPANY 3 561 Grand Avenue, Brooklyn, N. Y. 
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MELIND SPONSORS INSTITUTIONAL CAIAPAIGN 
AIMED AT STATIONERS’ CONSUMER TRADE 

Currently featured in such magazines as Fortune 

and United States News is a series of timely adver- 


tisements designed to point out to the general con- | 


suming public, particularly those in executive and 


| 


governmental positions, the importance of the sta- | 


tioner in keeping the wheels of industry turning. The 
campaign is sponsored by Louis Melind Company, 
362 West Chicago Avenue, Chicago, Ill., manufacturers 
of marking equipment. 

Typical of the campaign is the ad featured for July, 
reminding the office manager of the service the sta- 
tioner offers, including improvement in office routine, 
short cuts to quicker methods, machines for speeding 
up office work and numerous other suggestions and 


equipment for greater economy and increased output. 
oe + 





HOW SHAW-WALKER HELPS RAILROAD EFFICIENCY. 
—Above, split second reference to any one of these 
thousands of cards in the offices of the Chesapeake 
and Ohio Railway Company, Cleveland, is made pos- 
sible through use of a Shaw-Walker Space-Saver Ex- 
pandex. Efficiency is maintained by dividing the cards 
into small, even groups, while additional guides may 
be inserted wherever needed. Below, a close-up of the 
Expandex. The index was sold and installed and the 
“precision cards” designed and furnished by W. A. 
Helms, Inc., exclusive Shaw-Walker representatives in 
Cleveland. 


> - 

ECHOFF HONORED BY EXECUTIVES’ CLUB 
Fred M. Echoff, Chicago branch manager, typewriter 
division, Remingt’ 1 Rand Inc., was elected to the 
board of directors of the Executives’ Club of Chicago 
at the annual meeting held June 12. Mr. Echoff has 
long been active in the affairs of the club and is well 
known in the office machine and equipment industry 

through his connection with Remington Rand. 


Se 
HOCK NAMED DISTRIBUTOR OF ESCORT BOND 
J. Francis Hock & Company of Baltimore, Md., has 

been appointed a distributor in that area of Escort 

Bond, a 50 per cent new, white rag paper manufac- 

tured by the L. L. Brown Paper Company, Adams, 

Mass. 
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St. Johns Tables 


% Tables for Army, Navy, Maritime and in- 
dustrial specifications. 


% Tables manufactured in a modern wood- 
working factory geared to meet delivery 
schedules under wartime conditions. 


% The ST. JOHNS catalog will give you com- 
plete information and details, send for 
it today. 


BUY WAR BONDS 





No. 28 Table Description 






*% Selected Northern Oak in Office 
Golden or School Brown finish 






Plank edge top !'/,” thick with ex 
tra frame underneath to prevent 
warping. Legs are 2%”, 6-foot 
length has 3!/,” legs. Drawers are 
dovetailed front and back with 30 x 48 inches 
framed-in 3-ply bottoms. 5 and 6 32 x 60 inches 
foot sizes have two drawers 34 x 72 inches 


St. Johns Table Company 


Chicago Office: 666 Lake Shore Drive, Chicago 
New York Office: 206 Lexington Ave., N. Y. C. 






Sizes: 




















DARNELL 
CASTERS 








kkk 


A SAVING AT 
EVERY TURN 


KKK 


FREE 


MANUAL 


DARNELL CORP. LTD., 60 WALKER ST.,NEW YORK,N.Y. 
LONG BEACH, CALIFORNIA, 36 N. CLINTON, CHICAGO, ILL. 
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TYPEWRITER RIBBONS 


Made right — Priced right — 
Sold right. Here’s a ribbon 
and carbon proposition you 
can turn into real profit. You 
can always count on our co- 
operation. 


EXCLUSIVELY for 
DEALERS “~ STATIONERS 


Complete detail 
ALLEN & COMPANY 


Sarr. = 
11-18-15 Vandewater St., 
New York, N. Y. 


























Autocopy 
CLEANSING 


6 oz. tubes, 
Yo or | Ib. 





»gA 
‘Eanemnc cRF 


Removes Hectograph, Mimeo 
and other Duplicating Ink 
Stains, oil, grease, etc. 
THE CHOICE OF BUSINESS: Bethlehem Steel Co., Timken, 
R.C.A., Inland Steel, Crane Co., Ryerson, and many other well 
known firms use Autocopy cleansing cream. These large com- 
panies have means and facilities for testing all materials and 
supplies they buy. They put to use only those things which pass 

the test and prove satisfactory. 

AUTOCOPY cleansing cream acts effectively and instantly, 
is pleasantly scented—keeps the skin soft and smooth. ORDER 
12 TUBES TODAY: we'll enclose price list and quantity dis- 
counts, opening a channel of extra profitable business for you. 


AUTOLOPY nconporated 


466 West Superior St. CHICAGO 
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VREELAND REPORTS 100 PER CENT INCREASE 
IN ROYTYPE CARBON SALES 

The Roytype Division of the Royal Typewriter Com- 
pany, under the direction of J. P. Vreeland, sales man- 
ager, has established an enviable record for the year 
ending in May, 1943. Roytype sales volume has more 
than doubled, latest figures showing more than 100 
per cent increase in carbon paper sales for the first 
five months of 1943 over the corresponding period a 
year ago. 

The Roytype distributive organization has been 
strengthened and the number of dealers increased 





MR. VREELAND EXAMINING A MAP SHOWING 
ROYTYPE DEALER DISTRIBUTION 


from several hundred to well over a thousand. New 
brands of carbon and ribbon have been added to the 
Roytype line and the production facilities increased to 
three times their original space to provide the in- 
creased volume. 

An extensive advertising program, instituted a year 
ago, has been running regularly in Life, Collier’s and 
The Saturday Evening Post, while concurrently a sales 
training program for Royal salesmen and merchandis- 
ing assistance for dealers has been given. 

According to Vreeland, the organization is looking 
forward to continued increases in user demand, and 
production is being geared to meet the expected ex- 
pansion of business. 

—><- 


JIM COOK’S SON AND DAUGHTER IN SERVICE 

Jim Cook of James A. Cook & Son Ltd., Toronto, is 
justifiably proud of his son Murray who has recently 
been commissioned an aviation navigator. He is 
equally proud of his daughter Betty who is assistant 
to the Economic Controller of the British Legation in 
Washington and was recently moved to Guatemala, 
Central America. Murray was at the top of his class 
at the training station and won the Skyways Trophy 
because of his record. 

—- 


BRIGGS TO REPRESENT CLAROTYPE IN N. Y. 

The Clarotype Company, New York City, has an- 
nounced that Dwight N. Briggs will handle Clarotype 
products, including Cantslip, in the metropolitan New 
York area. 

Mr. Briggs who is well known to dealers in the New 
York territory was at one time assistant eastern man- 
ager of OFFICE APPLIANCES. Since 1929 he has operated 
as manufacturers’ representative handling several 
lines in this field. 

_—--e 

CHECK PROTECTOR INK SUBSTITUTE FOUND 

Since the manufacture of check protector ink has 
been discontinued because of lack of materials brought 
about by war conditions, a number of dealers have 
experienced unusual success in selling numbering ma- 
chine ink as a substitute, according to a recent state- 
July, 1943 
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It's the 


Only K PRESSURE SUPPORT 


CHAIR BRL 
ANTOMATIC stl LING Exclusive Seen eee Construction 


=”, 
CamveV 


TRADE MARK nEG 


TYPOSTURE, designed upon a principle novel to the posture chair industry, has 
been skilfully engineered to provide a new high standard in seating comfort. 


DY-Yol (-TaMola-Mealoh an laldii-leMnioinic] 4-ImeleiZelae 


tage of our introductory approval offer: 
if 


TYPOSTURE construction has been tested 


and approved by thousands of critical 
We will ship you a sample chair. Try 


users and found so satisfactory that we out fer 10 days. If WeNiine Mot convinced 
>u can sell TYPOSTURE chairs profit 


YU 


have been able to expand our produc- 
ably to your customers, you may return 


aalehi 


ireya) facilites. the sample chair at our expense 


TYPOSTURE SPRINGLESS, FREE-SWIVEL POSTURE CHAIRS ARE 
NOW AVAILABLE IN ALL-WOOD AND UPHOLSTERED STYLES. 
Upholstered: 


All-Wood Finishes: 
RED, BROWN, GREEN LEATHERETTE 


OAK, WALNUT, MAHOGANY, GREEN 


SEND FOR A SAMPLE CHAIR ON APPROVAL TODAY 
TYPOSTUR CHAIR 11 WEST 32np STREET, NEW YORK, Nv. Y. 
CO., INC. * Telephone PEnnsylvania 6-0588 
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Symbols of Success 
SY, the ys for Al Ont Victory / 


In Combat e e 


In the Office e e 
AN EFFICIENT DESK 





{ desk for every 
office need 


INDIANA DES 


JASPER 








@ Modern warfare requires the ultimate in 
efficiency. America’s formidable bombers 
prove their merit on every bombing mission. 

Office desks—such as are made by Indiana 
Desk Co.—also make a real contribution to 
the war effort—here is where Uncle Sam 
“draws” the plans for Victory. 


Catalog will be mailed on request. 


K COMPANY 


INDIANA 
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| 20” long, 10” 
| index page standard 


| space for com- 


| of heavy blue 
| leatherette 


| ables book to lie 
| flat at 


A NEW QUALITY PRODUCT 
Ue, \nak 
Wis ty 

FILE STENCILS 


tex ic 
v 


















Be sure to look in- 

this systematic 
and protective fil- 
ing method ; insures 
safety for 


stencils, at low cost 


2 SIZES 


for 50 and 
100 STENCILS 


wide; 


utmost 


= % 
, Les Ab72 


on both sizes; produc- 
tion record page for 
each stencil allows 


plete informa- 
tion. 


Covers are 
stock; 
pages numbered; 


spiral binding en 


all times 


Send today for 
descriptive folder. 


Technygraph A 


TECHNY, ILLINOIS 
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Many Thanks for YOUR 


PREMIER 


Cutting Board Orders 





Protected by 
U. §S. Patent 
No. 2,256,606 


Two years ago, Premier Cutting Boards were presented to the 
stationery trade. Your favorable reception has been re- 
sponsible for our noteworthy success. To all of our dealers... 
MANY THANKS. We will do everything in our power to con- 
tinue bringing Premier Cutting Boards to our loyal dealers. 


Please Note: Premier Cutters sold on priorities only. 


PHOTO MATERIALS CO. 


1323 S. Michigan Ave. CHICAGO, ILL. 


Representatives 
Fred Deutsch. 3525 Southwestern N. L. & K. W. Zeagier. 1709 W 
Bivd.. Dallas, Texas—Texas and Okla. Eight St.. Los Angeles, Cal. 
Milton Stone, 30 Church St., New R. E. Horter. Ind.. tll.. Mich.. Ohio 
York City, covering New York. 2523 W. 109th Pi.. Chicago, II! 
Harry Henkel, 62 Castie Or., $. Lichtenstein. 1228 Locust Ave 


Oakiand, Cal. Philadelphia, Pa. 


FU 























tw pe ios Guerre! ‘ 


We, like countless other manufac- 
turers, today serve the Common Cause 
by observing the Government’s well 
considered priority stipulations. Be- 
cause of limited supplies, a rating on 
your orders for Dri-Kwik Ink, Stamp 
Pads, Fulton Daters and Semi-Opaque 


Inks will expedite delivery. 














<A lan at 











NUCKAFT Utility Letter Trays 


Functionally Designed For 
Accessibility When Stacked. 
Simplified Stacking—An Exclu- 
sive NUCRAFT FEATURE. 





No. 12—LETTER SIZE—2 X 10 X 12 
No. 14—LEGAL SIZE—2 X 10 X I5 
MADE IN WALNUT—MAHOGANY AND OAK 


Waste 
Baskets 


a Complete Line— 
Exclusive in Design 
covering a complete 


Price range. 





No. 51 


NUCKAFT Furniture Products 


503 Monroe Ave., N.W. Grand Rapids, Mich. 


Qulton SPECIALTY CO. 


200 Fifth Avenue, New York City 





Factory at Elizabeth, N. J. 
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‘‘Let me help you speed 
your mailroom work!’’ 


NPM Sales and Service Representatives can keep your mail- 
room running efficiently by servicing your present NPM equip- 
ment, by supplying new NPM machines and by training your 
operators. Ask for folder on our “Complete Mailroom Serv- 
ice"—NPM Metered Mail System, 
Postal and Parcel Post Scales, 
Letter Openers, Envelope Sealers 
and NPM Multipost Stamp Affix- 
ers—all of which are still avail- 
able. 














NATIONAL POSTAL METER CO., INC. 


Rochester, New York 


BRANCHES AND AGENCIES IN PRINCIPAL CITIES 





133 














We Sure Can “a 
Deliver je 


OFFICE TYPE 
STAPLERS AND 


STAPLE Te O O on Preference 
Rated Orders 









NEW 
AUTOMATIC 
LOAD LEVER 






Especially 
“RE” 
Staple-Master 





MARKWELL MFG. CO., Inc. 


200 Hudson St., New York 13, N. Y. 














GRAPHIC 
GELATINE 
OLLS 





In over thirty years GRAPHIC Duplicator 
rolls have earned an enviable reputation 
for their outstanding quality, recuperative 
powers, uniformity and dependability. 
Made of fine materials they keep their fine 
copying qualities over a long period. For 


all makes of duplicators. 


HECTOGRAPHS AND REFILL 


in attractively lithographed 
Two and four surface Oak 


composition 
containers. 
Frame duplicators in five sizes. 


GRAPHIC DUPLICATOR CO. 


473 BROADWAY NEW YORK, N. Y. 
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The Carter’s Ink Company, Cam- 


ment released by 
bridge, Mass. 

Though it is recognized that the numbering machine 
ink is not as satisfactory as the fluid for which it is 
“pinch hitting,” 
no known reason why 
chines. 


it was emphasized that there was 
it should be harmful to ma- 





VICTOR SALES CONCLAVE AT NORTH TONAWANDA, 

N. Y., MAY 20.—Front row. left to right: C. J. Amann, service 

manager; George K. Desmond, Midwest territory: Ted Hargen, 

New York City: Warren A. Rogers, Illinois-Wisconsin terri- 

tory: R. C. Stafford III], Southern territory: Allan Murray, gen- 

eral sales manager; Charles R. Barry, Pacific Coast; R. F. 
Scharrer, assistant treasurer. 

Second row: E. H. Knapp, Northeastern States; A. P. Lear- 
nard, Ohio, West Virginia, Kentucky; F. C. Leonhard, Mich- 
igan-Indiana; H. W. Barnes, advertising manager; Forest 
Rummer, home office; George M. Newton, home office; Alex 
W. Burkhardt, New York office manager. 

Third row: J. B. Summers, assistant sales manager; Jim W. 
Cooper, Jr., Southern territory; Benjamin Okin, District of 
Columbia and adjacent States; E. A. La Gasse, Pennsyl- 
vania-New Jersey territory. 

*—- 
ROYAL ENTERTAINS OVERSEAS VISITORS 

Among the recent foreign visitors welcomed to the 
home office of the Royal Typewriter Company in New 
York by J. L. Ryan, foreign supervisor, were J. R. 
Plowman of the firm of W. S. Purvis & Co., Ltd., 





AUSTRALIAN SERGEANTS 
F. KEITH. S. GOWLLAND 
AND K. SPRY 


Bermuda, and Ted Oliphant of the Honolulu Paper 
Co., Ltd., T.H. Both men and their firms are out- 
standing Royal representatives. Also received by Mr. 
Ryan were three members of the R.A.A.F., Sergeant 
F. Keith of Sidney Pincombe Pty., Ltd., Royal repre- 
sentatives in Sydney, Australia, and his two buddies, 
Sergeants Gowland and Fry. 
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FAULTLESs 


__EXCELLO 


WITH ITS DISTINCTIVE SAFETY CATCH -SO OPERATES 
THAT THE BUTTON SLIDE LOCK CANNOT SLIP OR UNLOCK 
AND IS BUILT TO TAKE IT . . . SHOULD THE BINDER 
BE ROUGHLY HANDLED .. . 


EXCELLO 


SLOTTED LOCK BINDERS 
| are ideal for 





29 PAY ROLL RECORDS 
SIZES INVOICE COPIES... 
ORDER BLANKS... 

DAILY TIME SHEETS 
SHIPPING RECORDS 





ETC. 
* 
STATIONERS LOOSE LEAF CO. 

















A Viiine Duty his 


To your Country and to yourself is to furnish the trade with the BEST: 


“M&V" Typewriter Ribbons and Carbon Papers 
“THAT STUBBORNLY REFUSE TO WEAR OUT” 


Utilizing both tracks of a singlecolor Ribbon, reversing Carbon 
Paper topside down when worn, “conserve without curtailing busi- 
ness procedure”. 


Ask “Mé&V" about other “conserve without curtailment” methods. 


PLED GB: |< OR eager 
, wt "tae <0-Cferation (Ht OU Eounlry * alt 
Quality fre wlthoul devingn “= Y Healers and destributer es 
eee Qberel and wy ve fe rfechinn, of ete and c 
: (Sle few, Service , 
: a and asslante: 
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ines nvenient branche fo serve you faster and belle 
CHICAGO BOSTON ST. LOUIS KANSAS CITY SAN FRANCISCO LOS ANGELES 
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“OUR SERVICES MAY BE LIMITED— —THE SAME PROGRESSIVENESS THAT 
OUR RESOURCEFULNESS IS NOT” EARNED OUR PEACETIME REPUTATION 








«K 
Gis 
We Wl B Ready 
JULY 15th 


With =n Fhiws / 





STEIN BROS. MFG. CO. 


231 S. GREEN ST., CHICAGO 7, ILL. 











PEERLESS STEEL EQUIPMENT CO. 


UNRUH AND HASBRO@EM STS., PHILADELPHIA, PA. 
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NEW ENGLAND TRAVELERS NOTES 


The Boston Stationers Association held a regular 
meeting Monday evening, May 24, at the Hotel Essex, 
Boston. One outstanding feature of the meeting was 
the attendance, there being more than 75 present for 
the dinner, with more coming in later for the speak- 
ing program. The late Herb Belledue (who died sud- 
denly a few days after the meeting) presided at the 
business session; he then introduced Raymond E. 
Welts, formerly of Harriman-Welts Company, now 
an official with the Boston office of WPB. 

Mr. Welts covered the subject of PD-1X, using the 
medium of lantern slides to emphasize the errors 
most commonly made in filling out the forms. With 
an associate from the WPB office, Mr. Welts then con- 
ducted a question forum, and many enlightening facts 
emerged from the discussion. 

Mr. Harold Whittemore, secretary of the Wholesale 
Stationers Association and Jack Bainbridge, of Bain- 
bridge, Kimpton and Haupt, New York, discussed 
problems pertaining to the industry in general. They 
invited the Boston Stationers Association to select a 
member to become one of an Association Advisory 
Committee to maintain relations with the WPB in 
Washington for the good of the industry. 

In attendance, enthusiasm and interest, the meeting 
was one of the most successful BSA gatherings in re- 
cent years. 


* * * 


The NETCLUB golfers played at Norfolk C. C. on 
Wednesday, May 19, with 11 members in attendance 
Ed Dunn came in with an 80 for low gross, Arnold 
Thomas won on low net, Les Hunting had the most 4’s 
for 18 holes and Julian White won blind bogey. A 
pound of coffee was presented to Nils Anderson by 
President Dwyer for playing the best all-around game. 

* * * 

H. L. Benze, Bridgeport stationer, has retired from 
business, selling out to Mathews Bros., Inc., of that 
city. Mr. and Mrs. Benze plan to leave for California 
shortly, and will take with them the best wishes of 
the NETCLUB. 

Ted Bracken of the Dennison Manufacturing Com- 
pany, Framingham. Mass., announces the birth of a 
son in April. The NETCLUB extends its sincere con- 
gratulations on a truly blessed event. 

(The above news items are from the June number of 
New England Travelers Club News.) 

> - 
CONSOLIDATED STAPLE CO. TRANSFERS ALL 
CIVILIAN BUSINESS TO N. Y. OFFICE 

Because the Chicago plants of the Consolidated 
Staple Company are 90 per cent engaged in producing 
special products for the armed services, that organ- 
ization has requested that all civilian orders and in- 
quiries be sent directly to their New York office at 
299 Broadway, New York City. This, it is believed, will 
definitely shorten the time of handling commercial 
demands. 

The company has also stated that they expect 
shortly to announce several new models of staplers 
constructed of non-critical materials. 








WEDDING § 


Manufacturers and stationers throughout the coun- 
try will be interested in learning of the recent mar- 
riage of G. S. Thorn, manager of Paul Anderson Com- 
pany of San Antonio, and Miss Ethel Rossman. Ths 
marriage follows a romance which started while Miss 
Rossman was employed in the offices of the company 
where Mr. Thorn has been engaged for some time. 

Following a honeymoon spent in Galveston, the 
couple have made their home at 2051 W. Mistletoe 
street—BCR 
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FOLDING 
CHAIRS 


y 
ADIRONDACK 









All styles Folding 
Chairs. Tablet 
Armchairs—ideal 
for classrooms, 
cafeterias, etc. 


Factory Stools. 


PROMPT SHIPMENT | 


out of ok York stock or direct from factory. | 
Don't turn down chair inquiries— 


Write us for prices and details 


ADIRONDACK CHAIR oe 


1140 BROADWAY, NEW YORK 1, 














Jor PERFECT 
RECORDING 


Rare technical skill co- 
ordinated with perfect 
grooving and bell-like 
clarity combine to make 
Standard tested cylinders essential for your 
needs at this critical time. 

Perfect NOW and AFTER the War. 

Write for “The Voice of the Dictating Ma- 
chine.” 


STANDARD 
RECORD COMPANY 


104-114 South Fourth Street, Brooklyn, N. Y. 
Cable Address: Stanrecord 








137 


























This transfer season is the time to introduce 
more of your customers to WARSHAW 
folders and guides. They are a fine buy for 


« 
every man's money. 
ROLL LABELS 
Made from sound paper stock on fully auto- 
GUIDES matic machinery, WARSHAW folders and 
INDEX CARDS guides are always perfectly scored and cut 
REINFORCED Give your customers real service this 
FOLDERS transfer time. You can do it better with 
WARSHAW filing supplies. 
PROTEX 
STICKONS THE 
MENDING TAPE 
one’ WARSHAW MFG. CO., Inc. 
INDEX TABS 1 Main Street, Brooklyn, N. Y. 
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TUBULAR CoIN WRAPPERS 


Stationers! It's your Line—Exclusively! 






Wu 


N.B.--Time 
Saved-- 


24% 












"Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pirate your 
customers and cash in on your missionary 
work, 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Currency Racks 
Wrapper Cabinets 
Sorting Trays 

Coin Storage Trays 


Coin Wrappers 

Bill Straps 

Coin Bags 

Currency Bags 

Draw String Bags 
Metal Clasp Bags 
Night Depository Bags 
Linen Shipping Tags 


Downey Change Trays 














An Active Ally 


on the 
Production Front 


MUTSCHLER’S long experience in styling and building 
SAMSON directors room and office tables for discriminating 
business men has supplied the vital “KNOW HOW” that 
enables them to produce sturdy tables fast for Uncle Sam 

- . Mot only to serve the war winners of today. but as well. 
the peace makers of tomorrow. 


Write for complete descriptive Catalog. 





MUTSCHLER BROS. CO. 


U.S.A. 


NAPPANEE, INDIANA, 
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HANNIBAL, MO. 


THE C. L. DOWNEY CO. 





















Seating 
America’s 
office workers 


CORRECTLY 
is a responsibility that 
JASPER SEATING CO. 


knows how to accept. 





No. 44 


with wood swivel 


Jasper Seating Company 


JASPER, INDIANA 


REPRESENTATIVES 
CHICAGO: L. H. Farber, 30 E. Congress St. Phone WEBster 3217 








NEW YORK: Office Furniture Warehouse Co., 573 Broadway 
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CARD INDEX CABINETS 
1 & 2 Drawer—3 x 5—4 x 6—5 x 8—Green {sk the 


; ,= 
Neidich Salesman h 
| 2. problems 
1 lot about today $ P | 
knows ¢ 





CARBON PAPERS 
INKED RIBBONS 


Our men get around to many 
offices and retailers; perhaps 
they’re familiar with the same 
kinds of problems that you and 
your customers have. They can 
probably suggest short-cuts, sim- 
plifications, ete. that will ease 
the war-burdened personnel situa- 
tions both you and your cus- 





tomers are experiencing. 
Ask the Neidich Salesman. . 
make it a habit . . . . there’s 


never any obligation! 


NEIDICH 
PROCESS 


NEW YORK: 117 W. 33rd St. 
SAN FRANCISCO: 779 Mission St. 
ST. LOUIS: 511 Locust St. 


BURLINGTON, N. J. 


POCKET SEALS oF QUALITY 
The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 


























INK 


Our 45 years’ experience in the 
pesosoltb io Coiittd- MMe) MEME l'ho) Coletitele! 
inks enables us to offer you the 
sobeY=t-3 Mo) dole ht Kod Model icstelode) (etek ze 
where. 


Our PREMIUM INK is a high The “OFFICIAL” Pocket Seal 


grade black ink that has the 
properties re) Quick Drying and REALLY EMBOSSES 
Minimum Penetration into the 

‘ ; HEAVY PAPER 
paper. The finest ink made for 


first class stencil duplicating A CORPORATE SEAL 
work. y POCKET SIZE 


BULLETIN INK fills the need for 
a jet black ink where price is FURNISHED IN 3 SIZES 
a factor. Excellent results at a 
| ‘ minimum of cost. FREE LEATHERETTE POCKET CASE with EACH SEAL 


“BEST SELLER” for 40 YEARS 





THE NOTARIES FAVORITE 




















All inks manufactured under the personal MANUFACTURED BY 


supervision of Fred B. Canode. MEYER & WENTHE, Inc. 


WRITE TODAY FOR SAMPLES AND PRICES!! Established 1854 
Dependable Service for 87 Years 


INK SPEEIALTIES CO., INC. 30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 


531-S. LAFLIN STREET . .. . CHICAGO, ILL. PLACE YOUR ORDER WITH YOUR LOCAL 


‘SATISFACTION GUARANTEED OR YOUR MONEY BACK” MARKING DEVICE DEALER 
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HEADOUARTERS 
for fine leather 


UPHOLSTERY 


EHRLICH UPHOLSTERY WORKS 






































MAKERS OF THE cenuine | | 


“EYE-EASE” | 
PAPER 


Used increasingly in offices because it 
cuts glare, minimizes eye-strain, reduces 
errors, speeds work. 


IN BOOKS, PADS, SHEETS, FORMS 


if PSST 


‘Zw’ 


NATIONAL BLANK BOOK COMPANY 
Holyoke, Mass. New York Chicago Boston 




















520 West 42nd St. . New York, N. Y. 
Direct Process 
Duplicator Problems 


A TOP GRADE SPIRIT TYPE CARBON with master 
paper and backing sheet in one unit. The backing 
sheet insures a perfect writing surface regardless of 
typewriter. 

Master copy attached saves time of assembly. A fine 
quality spirit carbon produces long runs of bright 
legibility on liquid style machines. 

Enclosed in one unit. 





Operator need never touch carbon or soil hands. 
A patented duplicator unit. 


RECORD PRODUCTS CO. 


180 West Adams Street ¢ Chicago, Ill. 
BEES 


KEEP 


aT TT ANT 
WORKING FOR 


MORE OUTPUT 
PER TYPIST 


Busy with War work, we still 
supply parts and service, to 
speed your typing. 


THE DAWN MFG. CORP. 


DIVISION OF THE 


HALL-WELTER CO., in ROCHESTER, N. Y. 


ee es ee ee 
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DAYTON STENCIL 
WORKS CO. "oxic" 
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* Precise PAPER TRIMMERS 


OUT TO TRIM THE ENEMY 


War production comes first. Our facilities are engaged 
100% in war work. We are doing our part to help win the 
war as speedily as possible. 

The situation is temporary. When the war is won we will 
again supply you with even finer PRECISE PAPER TRIMMERS 
than before, and be glad to care for your needs as we have 
in the past. Just now, it's Yours for Victory. 


Precise DEVELOPMENTS CO. 


SUCCESSORS TO 


AMERICAN PHOTO LABORATORIES, INC. 








‘ 28 N. Loomis St., Chicago, Ill. 2 








SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free triel basis. Nation- 


ally advertised! Write Simply tip 
for details nowl ow noid 


3468 N. Clark St. 


Meilicke. Systems, Sh Chicago, Ill. 












NON-RUBBER 


Typewriter 
Keys 


. 
The SPRING’S 
the THING! 
* 


MASTER 
SPEED KEYS 


Guaranteed for three 
years. 











Speed Key Mfg. Co. z22,cownsriers.., 
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We can make immediate 
shipment of 


NUTYPE 


TYPEWRITER 
TYPE CLEANSER 


Always a large stock on 
“ hand. ... No priority neces- 
sary. Order some today. 


Walter G. Gies Company 


Manufacturers 
Crownsville, Maryland 








BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passbooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 





Write for samples and prices. 
Full particulars on request. 


AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 











ROLLING STORE LADDERS 
“A” Type Ladders ° Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store- 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and utomatic Safety 
Brakes. 


Defense plants use 
Rolling Ladders. 
Send for Folder and 


prices and go after 
some of this business 








-D. COTTERMA 


4535 N. Ravenswood Ave. 
CHICAGO 














RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 


THAT THE NAME IMPLIES! 
“Nuff — Sed” 


INKED RIBBONS 
CARBON PAPERS 


Write For Samples and Prices 


INTER-STATE 


RIBBON & CARBON CORP. 


Manufacturers 


2202-2210 SUPERIOR AVENUE, CLEVELAND, OHIO 
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QUALITY PRODUCTS FOR 75 YEARS 


Filing Supplies ¢ Loose Leaf Covers 
Paper Specialties e Office Equipment 
Originators of Modern Indexing 


AMBERG FILE & INDEX CO. 
1608 Duane Blvd 


KEEP ‘EM TYPING 


The War Production Board has greatly restricted the sale of typewriters 
and other indispensable office machines. Every means must be taken to 
keep existing machines, especially the type and platens, in the best possi- 
ble condition. 


Kankakee, I!) 





You can help your custom- 
ers in protecting their 
machines by selling them 
the SPEED-MO TYPE 
CLEANER with the auto- 
matic finger tip control 
which saves fluid and pre- 
vents evaporation. There 
is no dirt; no daubing or 
spattering. Fluid is al- 
ways clean. 


WRITE TODAY FOR CATALOG 
NO. 141 AND FULL DETAILS: 


RIVET-O MFG. CO. 
96 Jason Street 
ORANGE, MASS. 








Pe 2 2 8 2 2 eee 
FILL IN... TEAR OUT... AND MAIL 


COUPON 


| ELLINGSWORTH MFG. Co. 
3 200 SOUTH PEORIA STREET +> CHICAGO 
j Send us a set of FREE SAMPLES of your line of 


Loose Leaf Covers, including the * ‘Duo-Tang” with its i 
built-in fasteners and eyelets. No obligation. | 
Firm Se Ee nD 7 
By i = 7a Se 

Address ee arerm is a le a ae ‘i 


City State 
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Stop Petty Thefts 


No. 10 — WONDER [OCK does everything the or- 
: dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely lock 
every kind of a drawer, file or door, 
(See Illustration). Also made to pro- 
tect the contents of show cases. No 
holes to drill—no nails or screws, no 
tools required. Two drawers may be 
: : secured with one WONDER [OCK by the 

List Price $2.50 use of brace plate furnished. 
Every store, office, factory and home a prospect. Used by U. S. govern- 

ment. Write at once for price and full particulars. 

Prompt Shipments 





WONDER QOCK $83 W. JACKSON BLVD. CHICAGO, ILL. 














PRECISION 
STENCIL 
CORRECTION 
FLUID 


Every day, new users sing praises of 
its excellence and declare it to be 
THE FINEST FLUID in THE BEST 
PACKAGE. 


For full information, prices and samples, write 


STARKEY PAPER & SUPPLY CO. 
720 Delaware St. Kansas City, Mo. 
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MARKILO 
CELLULOID PRODUCTS 
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us for details. 


8638 S. Racine Ave. 











Agents 
Wanted 


Genuine Engraved 
Letterheads 
Envelopes 


Business Cards 


Letterhead Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 


Free Proof—Free Die 
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Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent cel- 
lulose. We build to fit your particular need. Write 


Markile Company, Mfrs. 


Chieaen. TT. & 4 





BRITISH STATIONERY 


EXPORTER 


@® Published in Great 
Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. A number of 
lines advertised in 
this journal, how- 
ever, are not neces- 
sarily available for 
export at the present 
time. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 


SEND US THIS COUPON 














Ce eer mes = mart arenes oe 





To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER. 

34, Bridge Street, HEREFORD. ENGLAND 

(Late of Grand Buildings, Trafalgar Square. London, W. C. 2.) 


Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


Name ‘ hicon : 
(Please attach your business card or letter-head) 


Address 


Date 
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Specity — 


WoORLD’S 


QUALITY STANDARD 


They Correct Mistakes in Any Language 


— lasting satisfaction for your Customers 


1,4 i okon Mn Sol - 1-0 -b a -mee -0 00-0: 0 2 - en Oro ° 


° NeEwarRkKk, New JERSEY, U. 





Posture Chairs 
Done In Wood 


The Harter posture chair shown here 

No. W-35—is self-adjustable. It has all 
the well-known Harter features. The 
seat is well cushioned and comfortable 
and the back insures positive support. 


Turning to war work—Harter is coop- 
erating to the fullest extent. Steel chairs 
are being produced for the Maritime 
Commission and for other combat ves- 


2 
sels. 





HARTER CORPORATION 
STURGIS, MICHIGAN 
New York. 354 Fourth Ave. Chicago. 14 Jackson Blvd. 
— BUY UNITED STATES WAR BONDS — 
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Try our Type Cleaner in Your Office 
and See How It Compares. 
Sample Sent Upon Request 


Martens Type Cleaner 
7 West 29th St. New York City 




















the ACME 


MIDGET 


A light weight, handy 
a ~ desk stapler with 
\ quiet, velvet smooth 
lever action! 






The ACME Midget, like every other member of the Acme Silverstreak 
line, is built to stand more than ordinary abuse—to last many years 
with minimum service requirement. ACME is favorite with large indus- 
trial concerns. In stapling, ACME does more and does it better. 
See our Silverstreak folder. 


ACME STAPLE COMPANY 


| 1648 Haddon Ave. « Camden, N. J. 
ALSO MFR. ACME NO. I—NO. 2—SURESHOT—SIMPLEX 











MAGIC FLOW 
An Excellent 
Duplicating Ink 

Duplicating Stencils 


Correction Fluid 


Samples and prices upon request 


CONTINENTAL 
INK COMPANY 


569 W. Van Buren St., Chicago 
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THE PERFECT FLUID AND PATENT APPLICATOR 





WAY PLANES woe ae vcte 


for work orders, blue prints, pass cases, etc. 


20 after this big volume business. Our 


automatic machines will turn out any size 


pocket. 
quotations cheerfully furnished on request. 


x *AMERICAN BINDER CO., 230 5th AVE., N. Y. 
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The subject under discussion 
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—is YOU 


While every wheel in the Royal Metal plant today is turning for the 
war effort, these Royal engineers are making plans for “tomorrow.” 

Specifically, the subject they are discussing is YOU and your 
customers—what you will want and need in metal office furniture 
and equipment—what products will mean larger profits for you. 
It's a habit which has made Royal a leader in the field—the habit 
of looking ahead to the needs of tomorrow. 

When this war is won, the Royal Line of Tomorrow will again 
offer you advanced features of design, greater beauty and utility. 
As always, it will be built in accordance with a single guiding 
principle . . . the desire to serve YOU better! The Royal Metal 





Manufacturing Co., 175 North Michigan Avenue, Chicago, III. 


a 


Metal Furniture since ‘97. 







CZ 
LINE OF TOMORROW 


Makers of Royalchrome Furniture « Royal Steel Folding Chairs Royal Housewares 
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| BEYER. QUALITY: STYLI. 
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The Secret of Finest Stencil Art 


In ancient times sculptors were needed to reproduce various forms of animals, characters 


ee ee ie hak 


and hieroglyphics in wood, stone and metals to convey certain limited impressions. 


Today! Thousands of messages are now made from one stencil, because modern science 
has developed tools which make professional sculptors out of all who can read and write. 
And the secret of the finest Stencil Art is reflected in Heyer Quality Styli and Lettering 
Guides. 










line or every 
make of Gela 
tin, Stencil and 
Liquid Du ca 
tors Every 

oduct fully 
‘GUARANTEED 





ALWAYS SATISFIES 










Note the 


CARBINES... 


made by 
Underwood Elliott Fisher 












“Reports coming in from all jungle the- 
aters indicate that the carbine is going to 
be a most useful weapon due to its light 
weight, small overall length and the light- 
weight ammunition. Jungle fighting is at 
very close range due to lack of visibility.” 
L. H. CAMPBELL, Jr. 


Vajor General, Chief of Ordnance 











An American experimented with the new five 
pound M-1 carbine on a trip to the front in the 
recent Buna campaign. “I think it will work like 
a charm,” he said.“I got four Japs during a morn- 
ing of sniping from one front-line barricade.” 










{ noted war correspondent writing for the 









Vew York Times Magazine 


Note the paratroopers: — Their fire power is increased by the new U. S. TO OUR MILLIONS OF VALUED CUSTOMERS: 
Carbine, Cal. .30 M-1, a light, fast-firing gun. TYPEWRITERS—New and used typewriters are sold 


only to the U.S. Government for the armed services. 





You may rent used machines under Office of Price 
Administration regulations. 


{DDING AND ACCOUNTING MACHINES —New machines 

are available under War Production Board regu- 

For Victory UEF enlisted to make Carbines lations. We have been able to assist many of our 
2: ileal customers with their accounting problems. 

also in war production on— Airplane Instruments—Gun Parts {rr 


J . : " UIBBONS, CARBON PAPER, ETC We may sell ribbons, 
munition Components Fuses Primers and Viscellaneous lt ms. RIBB st , , 


carbon paper and other supplies for all types of 
office machines without restriction. 


- - VWAINTENANCE—Our maintenance service is in com- i 
n erwoo id is er ompany plete and efficient operation from coast to coast Pay 
a a ees to help you keep your Underwood, Elliott Fisher 


and Sundstrand machines operating efficiently and Cal 
% Enlist Your Dollars + Buy More War Bonds + To Shorten The Duration we are permitted to manufacture the necessary parts, 


| Vol 





